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SUNDAY  TRIBUNE 


DAILY  TRIBUNE 


It’s  easier  to  sell  more  homes  in  Chicago  of  them  read  the  Daily  Tribune, 
when  you  concentrate  on  the  families  Whether  you  sell  homes  or  hair  col- 
who  buy  them.  oring,  hot  dogs  or  hearing  aids,  the 

The  families  who  buy  the  most  are  Tribune  can  help  you  sell  more  in  the 
those  who  read  the  Tribune.  74%  of  nation's  second-largest  market.  No 
the  home  buyers  in  Chicago  and  sub-  other  medium  is  so  well  equipped  as  to 
urbs  read  the  Sunday  Tribune;  54%  the  size  and  quality  of  its  audience. 

Household  coverage  of  home  buyers 
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SC^JTT  Modern,  High-Speed 
Color-Equipped  PRESS  UNITS 
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SCOTT  press  and  3/2  Folder  with  upper  former.  Equipped 
Dior  plate  cylinder  and  reversing  drive.  Capacity,  40  pages 
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UPI  A18 

JERUSALEM,  APRIL  6  (UPI)  — A  STAFF  OF  12  REPORTERS  AND 
PHOTOGRAPHERS  HAS  BEEN  ASSIGNED  BY  UNITED  PRESS  INTERNATIONAL 
TO  COVER  THE  MOMENTOUS  TRIAL  OF  ADOLF  EICHMANN  OPENING  HERE 
NEXT  TUESDAY. 

THE  TRIAL  OF  THE  FORMER  GESTAPO  OFFICER  FOR  HIS  PART  IN  THE 
NAZI  SUUGHTER  OF  MILLIONS  OF  EUROPEAN  JEWS  HAS  BROUGHT  NEWSMEN 
TO  THIS  ANCIENT  CITY  FROM  ALL  OVER  THE  WORLD. 

THE  UPI  NEWS  TEAM  WILL  BE  HEADED  BY  HARRY  FERGUSON,  GENERAL 
EUROPEAN  NEWS  MANAGER.  WHO  WILL  WRITE  THE  MAIN  LEADS  FOR  AFTER¬ 
NOON  NEWSPAPERS.  HE  COVERED  THE  RECENT  LONDON  SPY  TRIALS  AND 
HAS  BEEN  MAKING  REPORTORIAL  HISTORY  SINCE  HIS  COVERAGE  OF  THE 
TRIAL  OF  BRUNO  RICHARD  HAUPTMANN  IN  THE  KIDNAP-MURDER  OF  CHARLES 
A.  LINDBERGH  JR.  AND  HAUPTMANN'S  EXECUTION. 

JOSEPH  W.  GRIGG,  CHIEF  CORRESPONDENT  FOR  EUROPE,  WILL  WRITE 
THE  LEADS  FOR  MORNING  NEWSPAPERS*  GRIGG  WAS  A  MEMBER  OF  UPI'S 
BERLIN  STAFF  WHEN  WAR  BROKE  OUT  BETWEEN  GERMANY  AND  THE  UNITED 
STATES  AND  WAS  INTERNED  FOR  FIVE  MONTHS  AT  BAD  NAUHEIM,  GERMANY. 
HE  WAS  ONE  OF  THE  FIRST  AMERICAN  CORRESPONDENTS  TO  ENTER  BERLIN 
AFTER  ITS  FALL  IN  19A5.  HE  COVERED  THE  NUREMBERG  WAR  CRIMES 
TRIALS  AND  HAS  BEEN  AT  VIRTUALLY  EVERY  MAJOR  INTERNATIONAL 
CONFERENCE  IN  EUROPE  SINCE  THE  WAR. 

ELIAV  SIMON,  MANAGER  OF  THE  TEL  AVIV  BUREAU  SINCE  19A2,  AND 
FOUR  OF  HIS  STAFF  ALSO  HAVE  BEEN  ASSIGNED  TO  THE  TRIAL. 

JAMES  SPENCER,  LONDON  PICTURE  EDITOR,  WILL  HEAD  THE  UPI 
NEWSPICTURE  STAFF,  INCLUDING  HENRY  PARKER,  CHIEF  EUROPEAN 
TELEPHOTO  ENGINEER,  AND  PHOTOGRAPHERS  LUCIANO  MELUCE  AND  RENZO 
BRIZZI  FROM  ROME  AND  HARRY  HERMANN,  RESIDENT  STAFFER  IN  ISRAEL. 

UPI  MEWS  AND  PICTURE  COVERAGE  WILL  FLOW  FROM  A  SPECIAL  UPI 
BUREAU  INSTALLED  IN  JERUSALEM'S  NEW  COMMUNITY  CENTER,  WHERE  THE 
TRIAL  WILL  BE  HELD.  THE  BUREAU  HAS  BEEN  EQUIPPED  WITH  SPECIAL 
RADIO  CIRCUITS,  ONE  DIRECT  TO  THE  LONDON  BUREAU  WHERE  DISPATCHES 
WILL  BE  FED  INTO  UPI'S  WORLD  WIDE  COMMUNICATIONS  SYSTEM.  THE 
OTHERS  ARE  RADIO  TELEPHOTO  BEAMCASTS  FOR  TRANSMISSION  OF  PICTURES 
TO  LONDON  AND  ROME  FOR  WORLD  WIDE  DISTRIBUTION. 

UPI  HAS  ALREADY  DISTRIBUTED  TO  SUBSCRIBER  NEWSPAPERS  IN  ITS 
NEWSFEATURES  PAGES  AN  ADVANCE  UYOUT  OF  MORE  THAN  8,000  WORDS 
ON  THE  EICHMANN  TRIAL  AND  THE  PERSONALITIES  INVOLVED. 

SF238AES.. 


A  UPI  WAN 
IS  AT  THE  SCENE 
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9-11 — Northern  States  Circulation  Managers  Assodation,  Hotel  Lo 
St.  Paul,  Minn. 

9-11— Pacific  Northwest  Classified  Advertising  Managers  Associal 
Alderbrook  Inn,  Union,  Washington. 

9-1 1— Inter-State  Circulation  Managers  Association,  Hotel  Abrahan\ 
coin,  Reading,  Pa. 

9-  IS— Newspaper  Comics  Week. 

10- 12— By-Line  Club.  Las  Vegas,  Nevada. 


Everywhere, 
men  to  whom 

market  information  is  top  news 
read  The  Wall  Street  Journal 


15- 1^— Missouri  AP  Wire  Editors  Association,  Mickey  Mantle  Holiday  liitjj 

Joplin.  1 1 

16- 18—- Ohio  Circulation  Managers'  Association,  Pick-Ohio  Hotel,  Young^j 

town,  Ohio.  ij 

16-19 — New  York  State  Circulation  Managers  Association,  Grossinger's.  Ij 

18- 19 — Association  of  National  Advertisers.  Sheraton-Park  Hotel.  Wsi" 

ington.  Ij 

19—  ASNE  Science  Seminar,  Statler  Hilton  Hotel,  Washington. 

19 —  Canadian  Press,  Royal  York  Hotel,  Toronto.  ^ 

20- 21 — Canadian  Daily  Newspaper  Publishers  Association,  Royal  York  Hotfri 
Toronto. 

20-22 — American  Association  of  Advertising  Agencies,  The  Greenb-'^l 
White  Sulphur  Springs.  West  Va.  I 

20-22— American  Society  of  Newspaper  Editors,  Statler  Hilton 

Washington.  L 

23- 25— Institute  of  Newspaper  Controllers  and  Finance  Officers,  Wester- 
Regional  Conference,  Benson  Hotel,  Portland,  Ore. 

24—  Associated  Press  annual  membership  meeting  and  luncheon.  Waldor 
Astoria  Hotel,  New  York. 

24-27 — American  Newspaper  Publishers  Association,  75th  annual 
tiot).  Waldorf-Astoria  Hotel,  New  York. 

24-28— Communications  Week  program.  University  of  Florida,  Galnesv"* 
Ra. 

26 — Mid-Atlantic  Circulation  Managers  Association,  Monticello  Hot* 
Charlottesville,  Va. 

30-May  6— University  of  Missouri  School  of  Journalism  Week,  Columbia. 
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The  Tulsa  World 
and 

.  The  Tulsa  Tribune 

>L  in  Oklahoma 
total  adv.  linage 

by  more  than 


1- 12- American  Press  Institute,  Publishers,  Editors  and  Chief  News  Exscut 

tives  seminar  (on  newspapers  under  50.000  circulation),  Colu'sH^I 
University,  New  York.  ! 

2- 3 — Iowa  AP  Managing  Editors  Association,  Des  Moines. 

4  6  Pacific  Northwest  Newspaper  Advertising  Executives  Association,  52.-=E 
convention,  Portland,  Ore. 

4- 7 — California  Press  Association,  Awahnee  Hotel,  Yosemlte,  Calif.  ‘ 

5- 6— News  Executives  Conference,  School  of  Journalism,  University  c 

Minnesota,  Minneapolis.  j 

5-6 — Old  Dominion  Advertising  Conference,  General  Washington 
Fredericksburg,  Virginia.  j 

5-6 — Journalism  Institutes,  University  of  Wisconsin,  Madison.  i 

5- 6— Illinois  Press  Association.  Hotel  Jefferson.  Peoria,  III. 

6 —  Minnesota  AP.  Minneapolis.  I 

6— Michigan  UPl  Newspaper  Editors,  Schuler's.  Marshall. 

6-7 — ^The  Associated  Press  Society  of  Ohio,  Columbus. 

6-7— Louisiana-Mississippi  AP,  Vicksburg.  . 

6- 7 — North  Carolina  AP  News  Council,  Hotel  Prince  Charles.  Faye";! 

ville,  N.  C.  I 

7 —  Georgia  AP  Association,  Dinkier  Plaza  Hotel,  Atlanta,  Ga.  , 

10- 13 — Newspaper  Personnel  Relations  Association.  Statler  Hilton  Hotsx 
Washington. 

11- 13 — Association  of  American  Editorial  Cartoonists,  Biltmore  Hotel,  Lea 

Angeles.  1 

12-  California  Newspaper  Advertising  Executives  Association,  Leop**-* 

Cafe,  San  Francisco.  I 

12-13 — Florida  Newspaper  Advertising  Executives.  Bradenton  Cabana  He*^ 
Bradenton,  Fla. 

12- 13— Nevada  State  Press  Association,  Hotel  Nevada.  Ely,  Nevada.  | 

13 —  Southern  California  UPl  Editors,  The  Charterhouse  Hotel,  Anaheia** 


That's  4,153  more  pages  of  advertising  than 
any  other  two  newspapers  in  Oklahoma!  The 
Oil  Capital  newspapers  completely  blonket  the 
fabulous  Magic  Empire,  a  $2,228,627,000  mar¬ 
ket! ’Just  one  more  reason  why  advertisers  find 
it  a  profitable  way  to  move  merchandise  in  the 
Tulsa  area.  -umh  OKonx 

•■Survey  9t  Buyint  Power 


Vol.  93,  No.  16.  April  8,  1961,  Editor  &  Publisher,  the  Fourth  EsUt^ 
published  every  Saturday  by  Editor  &  Publisher  Co.,  Inc.  Editorial  and 
ness  offices  at  Suite  1700,  Times  Tower.  1476  Broadway,  New  York  36,  NjJ; 
Cable  address,  "Edpub,  New  York.”  (Printed  by  HuKhes  PrintinK  Co.,^B‘i 
Stroudsbure,  Pa.)  Second  class  mail  privileges  authorized  at  East  Stroud^Vin. 
Pa.  under  Act  of  March  3.  1879,  with  Titles  patented  and  Registered  and 
tents  Copyrighted  1961  by  the  Editor  &  Publisher  Co..  Inc.  Annual 
tion  $6.60  in  United  States  and  possessions,  and  in  Canaxla.  All  other 
tries,  $10.00.  Payment  in  Sterling  may  be  made  to  E&P  “American  Accw*. 
First  National  City  Bank  of  N.  Y.,  117  Old  Broad  St..  London,  E.  C.  2, 
the  Australia  and  New  Zealand  Bank  Limited,  Royal  Exchange  Branch,  8$  Fr 
St..  Sydney.  N.  S.  W. 

Postmaster:  if  undelivered,  please  send  form  3579  to  Editor  &  Publisher  & 
Inc.,  1476  Broadway,  New  York  36,  N.  Y. 

EDITOR  ac  PUBLISHER  for  April  8,  m 


EVENING 


MORNING  •  SUNDAY 


NatiMMlIy  by  rii«  tranliBiii  C«. 


S\  THE  KANSAS  CITY  STAR 


When  you  add  the  500,539*  population  of  Kansas  City,  Missouri,  to  the 
121,901  population  of  Kansas  City,  Kansas,  a  city  of  622,440  emerges  ...  a 
city  larger  than  Pittsburgh,  Cincinnati,  Minneapolis  .  .  .  close  on  the  heels  of 
New  Orleans,  Dallas,  Boston!  One  of  the  10  cities  among  the  nation’s  24 
largest  whose  growth  in  the  past  decade  exceeded  25% ! 


In  the  4-county  Kansas  City  metropolitan  area,  more  than  ONE  MILLION 
PERSONS  reside.  The  Kansas  City  Star,  rated  by  newspaper  publishers  one 
of  the  nation’s  ten  best,  provides  profit-tested  entry  to  this  compact  market,  at 
the  lowest  open  milline  rate  in  the  U.  S. 


*i7S,5S9  Population  U.  S.  1960  Census, 
plus  25,000  since  acquired  by  annexation. 


i  OU  are  looking  at  Kansas  City,  Missouri,  and  Kansas  City,  Kansas.  To 
the  eye,  they  are  one  and  the  same.  Only  an  invisible  state  line  separates  them. 
From  the  air,  on  the  ground,  anyway  you  travel,  it’s  impossible  to  tell  where 
one  city  begins  and  the  other  ends.  ONE  transit  system,  ONE  telephone  sys¬ 
tem,  ONE  metropolitan  shopping  center,  ONE  major  airport,  ONE  rail  ter¬ 
minal  serves  both. 


★  ★ 


Worcester  Foundation  for  Experimental  Biolog)’ 


THIS  IS  WORCESTER  . . . 

fhe  2nd  larggef  market  in  MaBBachueettQ 

The  world  renowned  Worcester  Foundation  for  Experimental 
Biology,  dedicated  to  basic  research  in  the  medical  sciences, 
attracts  noted  scientists  from  every  corner  of  the  globe  to  its 
staff  of  250. 

This  kind  of  leadership  is  strongly  reflected  in  Worcester’s 
position  as  one  of  the  nation’s  "Top  50"  Markets,  and  an 
important  BILLION  DOLLAR  County.* 

^'Sourci :  Salts  Mana^tment 


^twin  ^5  C^oiumn 

'k  ^  ir  ir  if  if 

T) AYOLA  .NOTE:  When  Johnny  Jones,  dean  of  Coluinhus  l\ 
i  imlch  eolumnists.  addressed  a  "real  gathering  of  niorliri 
five  years  ago  they  voted  him  a  free  casket  and  had  it  tufi 
away  to  await  his  call,  which  he  is  in  no  hurry  to  make.  . 
Heady  headline:  The  Baltimore  Everiinfi  Sun  headed  a  stit 
about  a  British  Member  of  Parliament  protesting  against  I'uH 
lunches  and  the  bores  who  gather  at  them — “Shinwell  H 
Luncheon  Beef — Fed  I'p  With  T'tter  Bores.’  ”...  Adjar  l 
headlines  in  the  Gettyshurg  (Pa.)  Times:  “Translations 
(iospel  By  St.  Luke  Are  Praised”  and  “Scribe  Tells  Of  G-j 
muting.”  .  .  .  Bill  Doyle,  financial  columnist.  I\'ew  York  Wa 
Telepram  &  Sun  and  United  Feature  Syndicate,  and  Mrs.  I)( 
doubly  proud — twins,  a  boy  and  a  girl,  were  horn  to  tin 
.  .  .  When  Harvey  Sauser  retired  from  the  composing  roomj 
the  Akron  Beacon  Journal  after  .50  years,  John  S.  Kni  j 
editor  of  the  BJ  and  the  other  Knight  .\ewspa})ers.  became 
oldest  employe  in  point  of  service.  He  joined  the  staff  ! 
1914.  .  .  .  Morton  Yarmon.  associate  managing  editor,  Parr\ 
magazine,  is  author  of  a  new  book.  “Invest  Smartly”  (Chari 
Scribner's  Sons  I . 


0^  Worcester  stands  for  big  business,  ijours  included. 

Circulation:  Daily  155,015  — Sunday  103,332 
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The  Moloneif, 

Regan  & 

Schmitt 

representative 

knows 

Worcester 


Owners  of  Radio  Stations  WTAG  and  WTAG-FM 


Floor  walking  getting  you  down?  Keep  E  &  P  handy 
for  such  emergencies.  By  the  time  your  heir  has 
calmed  down,  you  will  have  added  many  refreshing 
ideas  for  the  new  day. 

Name . 

Address  . 

City . Zone  State . 

Company  . 

Mail  check  to 

Editor  &  Publisher 

1475  BROADWAY  NEW  YORK  36,  N.  Y. 

$6.50  a  year,  U.  S.  and  Canada — all  other  countries,  $10.00 


Occupational  Hazard 

What  makes  my  innards  qiiail’:^ 

.Any  old  cliche’ll. 

—John  Raymond 

Richmond  (Cuilif.)  Independent 

— Joseph  1.  McDonell.  former  St.  Louis  newspajterman 
now  a  prominent  Atlantic  City  hotel  manager,  was  given  ll 
1961  Achievement  .Award  of  the  Press  Club  of  .Atlantic  f  j 
for  his  work  as  a  member  of  the  Travel  Advisor)-  ComralJ 
of  the  U.  S.  Department  of  Commerce,  which  seeks  to  increJ 
foreign  tourism  in  the  U.  S.  When  he  was  13,  Joe  McDorJ 
became  a  St.  Louis  Dispatch  copyboy  at  .S3..50  a  week.  .  i 
Heady  headline  of  the  .\eu'  York  Daily  .Vetcs  over  a  stl 
about  a  Mr.  Katz  who  trains  dogs  at  a  A'MCA:  “Katz  I 
Dogs!  This  Tale  Will  Bow-Wow  You.”  .  .  .  Charles  I).  (Chiil 
Anderson,  son  of  Sports  Editor  Dick  Anderson.  EvanM  I 
(hid.)  Press,  has  been  named  to  handle  the  public  addra 
system  for  the  spring  and  fall  race  meetings  at  Churchill  Dowi 
Louisville,  Ky.  .  .  .  James  D.  Horan,  prowl  desk  editor,  Ai 
York  J  our  nal- American,  has  completed  a  ITO.OOO-word  noi| 
“The  Shadow  Catcher.”  ...  A  crime  book  you  cannot  fj 
down  without  finishing  it:  “The  Men  Who  Robbed  Brink'4 
as  told  by  “Specs”  O’Keefe  to  Bob  Considine.  Hearst  Head!] 
Service  (Random  House.  April  11.  $3.95).  i 

I 

Cttrrect  Syntax  j 

WritinK  it  right'll  * 

Always  be  vital. 

—Tom  Pease 

— The  Craufordsville  (Ind.)  Journal-Review  headline! 

“Music  Club  Welcomes  Spring  In  The  Home  of  Mrs.  Winter 
.  .  .  Editors  of  the  college  newspapers  at  the  University 
Kansas.  I.,awrence,  and  Kansas  State  University,  Manhattan,  a; 
just  a  “t”  apart.  John  Petterson  is  the  editor  of  the  A-5(t! 
Collepian,  Manhattan,  and  John  Peterson  is  managing  edilJ 
of  the  University  Daily  Kansan,  Lawrence.  Their  fathers  a: 
C.  J.  Petterson  and  C.  J.  Peterson,  both  of  Topeka.  The  K 
editor  is  a  former  copyboy  on  the  Topeka  Capital-Journal 
the  father  of  the  K-State  editor  is  a  member  of  the  CapiU 
Journal  news  staff.  .  .  .  The  Buffalo  Courier-Express  reporlt' 
“President  Kennedy  signed  into  law  a  bill  designed  to  redi» 
surplus  of  corn  and  other  feed  grains  in  White  House  cr 
monies.  ”  .  .  .  The  Greenville  (S.  C.)  Netvs  headlined:  “Fain:! 
People  Have  Domineering  Parents,  Including  Kennedy.” 

EDITOR  ac  PUBLISHER  for  April  8,  If* 


Again  in  1960  retail  advei'tisers  placed 
more  food  advertising 
in  The  Jersey  Journal  daily  than 
in  any  Manhattan  Newspaper. 


editorial 


Liquor  Ad  Curb 

^  I  ^HE  governor  of  Alahanui  lias  written  a  law  for  intrtKlnrtion  to  the 
legislature  next  month  which  woiilil  give  him  strict  cotitrol  through 
the  State  Litjuor  Ckmtrol  Board  over  licjuor  advertising  in  newspapers 
and  magazines  in  that  state.  The  hoanl  serves  at  the  governor’s  jileas- 
ure,  we  are  informed,  and  could  lie  removed  without  cause  by  him. 
The  law  wouUl  prohibit  all  color  ads  for  li(|uor  as  well  as  any  other 
that  “encourages  the  use  of  such  beverages.” 

The  governor  might  be  able  to  enforce  such  measure  agaitist  publi¬ 
cations  printed  in  Alabama.  But  what  kind  of  a  wall  does  he  intend 
to  eret  t  to  keep  out  newspapers  and  magazine's  published  in  neighbor¬ 
ing  states  or  anywhere  else?  And  what  kintl  of  an  electronic  device 
does  he  have  up  his  sleeve  to  jam  the  ratlio  anti  television  commer¬ 
cials  for  beer  which  are  lieamed  across  his  bortlers? 

Then  after  the  governor  has  successfully  imposed  his  will  with 
respect  to  the  consumption  of  liipior  on  the  jreople  of  .Alabama  what 
else  will  he  prohibit  in  his  infinite  wistlom?  Sup|K)se  he  decides  that 
cigarets  are  harmfid,  that  candy  prtKluces  weight  problems,  that  auto¬ 
mobiles  kill  too  many  jjeople  on  the  highways,  will  he  decide  to  pro¬ 
tect  the  jjeople  of  .Alabama  again  by  imjx>sing  a  curb  on  the  sale 
and  consumption  of  these  items?  If  he  can  do  one,  why  can’t  he  do 
the  other? 

It  seems  to  us  that  such  executive  control  over  advertising  and 
print  media  is  unconstitutional. 


$210  Million 

l^iGHT  hundretl  and  thirty-two  newspapers  sjjent  more  than  $100 
million  on  plant  expansion  anil  nuxlernization  last  year  and 
have  plans  to  spend  another  $110  million  this  year. 

That’s  more  than  $210  million  being  investcxl  in  plant  improve¬ 
ment  in  two  years  by  an  imlustry,  or  business,  that  some  critics  refer 
to  as  “fading.” 

Some  of  these  newspaj>ers  are  spending  several  millions  for  new 
buildings,  presses,  etc.  Others  are  s{)ending  much  less,  of  course.  But 
it  averages  out  to  about  a  quarter  of  a  million  dollars  for  each  of 
the  papers. 

It  sounds  to  us  like  the  nation’s  newspajjer  publishers  have  sid)- 
stantial  faith  in  the  future  of  their  communities  and  of  the  expanding 
roles  they  are  going  to  play  in  them. 

No  Direct  Quotes 

Unusual  is  the  mildest  word  that  can  be  applieil  to  the  restriction 
enforced  by  Secretary  of  State  Dean  Rusk  on  the  pidtlication  of 
information  elicited  at  a  recent  press  conference.  His  press  secretary 
announced  there  should  be  no  direct  quotes  except  from  the  tran¬ 
script  which,  as  it  turned  out,  was  not  available  for  more  than  two 
hours. 

This  hardly  comes  under  the  definition  of  a  press  conference.  What 
steps  do  you  suppose  the  Secretary  would  have  taken  if  rejx>rters  had 
ignored  the  command?  We  are  surprised  that  some  of  them  didn’t 
make  an  issue  of  it  at  the  time.  We  hoj>e  they  will  if  it  hapjjens 
again  in  the  future. 

The  implication  of  the  order  was  that  the  Secretary  was  afraiil 
of  being  misquoted.  Not  very  complimentary  to  the  rejxjrters  present. 
That  wasn’t  a  press  conference.  It  was  a  background  briefing. 
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CENSORSHIP  FINE 


Sheri 

>«TH  ESTAl 
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On  Monday,  March  20,  the  Unitetl 
liaie'  Supreme  Court  refused  to  review 

In  appeal  from  the  Eighth  Circuit  Court 
(Appeals,  completing  the  court  record  on 
p  four-year  battle  with  the  Internal 
(if'cnuc  Service  over  their  action  in  dis- 
Illiiwin'i  as  a  tax  deduction  the  money 
liifflt  to  circulate  a  state-wide  petition  for 
ii  ve  ^  Arkansas. 

”  In  19.SS  the  .Arkansas  legislature  passed 
act  to  exempt  poultry  and  livestock 
:'ii  from  the  state  sales  tax.  then  2'^c- 
an  eilitor  I  had  promoted  the  idea  of  a 
sales  tax  for  the  public  schools 
hrough  1934.  and  personally  appeared 
fore  a  legislative  committee  in  Irehalf 
,  I,.,.  Jf  prior  to  its  enactment 

March  1935.  Therefore  I  felt  I  had  an 
iliuation  to  guard  the  tax  against  diver- 
lion  of  public  school  money,  with  particu- 
ar  attention  to  defeating  the  proposed  ex- 
mption  of  animal  feed  in  1955.  There  had 
)fen  such  widespread  diversion  of  sales 
ax  funds  that  it  was  obvious  if  this  1955 
■xemption  were  permitted  to  stand  un- 
fhallenged  then  the  state  would  inevitably 
Irx  to  increase  the  tax  rate  from  2  to  3% 
(which  did  occur  two  years  later  in  1957). 
And  I  was  frank  enough  to  say  that  if  the 
r;  Faatw^x  were  so  increased  then  my  town  and 
Philip  I  R-wspapcr  would  be  confronted  with  the 
Advartw  f>ere  handicap  of  trying  to  sell  merchan- 
L’S  "  ^  penalty  against  Texar- 

— tax-free  because  of  its  location  in 
»»  states — 34  miles  away. 

9  Maiwfi  Editorials  and  personal  appearances  lie- 
jcfion  Ml  iore  legislative  committees  having  proved 
>tion  Ml  btile  I  felt  compe  led  to  implement  my 
*  i^''****  "ditorial  (M>sition  with  direct  action.  Un- 
AJ  IT!!  Seventh  .Amendment  to  the  G>nsti- 
ulion  of  Arkansas,  known  as  the  Initiative 
I  Referendum,  citizens  are  permitted  to 
n*$  Tw  irculate  a  petition  and  refer  legislative 
N.  Y.  ■pets  to  a  referendum  in  the  next  general 
flection.  I  circulated  such  a  petition  in 
tl9o.i.  sfK'nding  $6,000  personally;  and  I 
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claimed  this  as  a  deduction  in  my  1955 
federal  income  tax  return. 

In  July  1957  the  Internal  Revenue  Serv¬ 
ice  challenged  my  1955  tax  return  on  the 
grounds  that  the  $6,000  petition  expense 
was  incurred  “to  influence  legislation” — 
while  mv  contention  was  that  the  “influ¬ 
ence”  was  exerted  by  a  i»owerful  feed  deal¬ 
ers’  lobby  at  the  time  of  the  legislative  en¬ 
actment.  and  I  was  merely  trying  to  cor¬ 
rect  it  by  calling  for  a  popular  vote.  But 
the  Tax  Court  sitting  in  Little  Rock  a  year 
ago  upheld  the  IRS  view.  So  did  the 
Eighth  Circuit  Court  of  .Appeals  at  St. 
Louis  last  November — and  now  the  Su¬ 
preme  Court  has  closed  the  judicial  book. 

So  what  started  out  as  merely  an  edi¬ 
torial  and  petition  fight  over  a  local  issue 
down  in  .Arkansas  has  developed  today 
into  a  court  pronouncement  that  a  news¬ 
paper  editor  may  not  concern  himself  too 
greatly  with  a  vital  public  question  unless 
he  is  willing  to  risk  paying  a  censorship 
fine.  I  use  the  word  “fine”  advisedly.  The 
federal  government  collected  income  tax 
on  the  entire  $6,000  I  spent  circulating 
that  1955  petition,  because  I  attached  to 
my  1955  tax  return  a  CPA  audit  of  ex¬ 
penditures  and  all  the  names  of  recipients 
were  in  my  files  and  available  to  IRS 
agents.  Canvassers  got  $3,000;  lawyers 
$1,500;  and  printers,  hotels,  and  telephone 
companies  several  hundred  dollars  each. 
The  IRS  collected  from  all  these,  and  then 
collected  from  me  who  spent  the  money  an 
additional  $2,500  tax  and  interest.  If  ever 
I  had  a  doubt  as  to  whom  the  courts  be¬ 
long— the  People  or  the  Crown —  now  I 
know.  They  have  upheld  a  censorship  fine 
against  a  working  newspaper  editor  who 
merely  proceeded,  as  all  good  editors  lie- 
fore  him  have  done,  to  examine  and  advise 
and  help  the  people  on  acts  of  public  gov¬ 
ernment. 

The  federal  situation  today  bears  out 
dramatically  what  I  wrote  editorially 
about  the  latter  days  of  the  Roosevelt  ad¬ 
ministration:  “The  paradox  of  the  United 
States  now  is  this:  It  is  the  courts  that 
legislate — and  the  congress  that  sits  in 
judicial  judgment.” 

As  chairman  of  the  Press  Committee  to 
Eliminate  Censorship  by  Taxation,  1725 
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K  Street,  N.  W.,  Washington  6,  D.  C.,  I 
urge  the  American  free  press  to  work  for 
passage  in  the  Congress  of  the  Boggs  or 
equivalent  bills  to  curb  the  IRS’s  censor¬ 
ship  powers  through  disallowance  of  de¬ 
ductions  for  expenses  normal  to  good  gov¬ 
ernment. 

.Alex  H.  W'ashblrn 

Editor-publisher, 

Hope  (.Ark.)  Star 

OFFKIIAL  PAPERS 

I  listened  to  Fidel  Castro’s  speech  in 
which  he  had  some  entertaining  passages. 
For  example: 

“.All  the  pres.s,  radio  and  television  is 
now  in  the  hands  of  the  government.  We 
must  develop  the  revolutionary  conscience 
of  the  people.  There  should  be  less  adver¬ 
tisements  and  more  space  devoted  to  the 
making  of  the  newspapers  more  interest¬ 
ing  and  easier  for  the  public  to  read.  We 
should  have  a  meeting  of  all  the  editors 
and  TV  and  radio  directors  and  devise  a 
plan  to  carry  this  out.” 

I  note  that  our  wire  services  often  refer 
to  the  Castro  newspapers,  especially  Revo- 
lucion,  as  semi-official  publications.  Isn’t 
that  leaning  over  a  little  too  far  backwards 
to  try  to  be  fair  when  the  fairer  reference 
would  be  one  of  the  official  publications? 
How  official  is  a  newspaper,  or  better  yet, 
how  semi-official,  when  the  head  of  the 
government  directs  its  foreign  and  domes¬ 
tic  editorial  policy? 

The  occasion  for  the  speech  was  a  party 
given  in  honor  of  Carlos  Franqui.  the  edi¬ 
tor  of  Revolucion,  for  having  been  awarded 
the  annual  Soviet  journalistic  prize  by  the 
International  Organization  of  Journalists, 
with  headquarters  in  Prague,  which  hon¬ 
ored  Revolucion  this  year.  The  host  was 
the  newspaper  Hoy,  official  organ  of  the 
Communist  Party  of  Cuba,  which,  accord¬ 
ing  to  Castro’s  uncontested  statement,  is 
also  in  the  hands  of  the  government.  It 
will  be  recalled  Castro  made  a  million 
dollar  gift  of  a  plant  to  that  paper. 

Don’t  you  agree  that  the  wire  services 
should  now  refer  to  all  Cuban  newspapers 
as  “official”  publications? 

Jules  Dubois 

Miami.  Fla. 

Short  Takes 

3,000  Sailors,  Marines  Glued  to  Cuba 
Base.  —  Los  Angeles  Times. 

• 

President  Kennedy,  acting  on  a  sip, 
has  stopped  construction  of  a  $200,000 
addition  to  an  officers’  club  in  Europe.  — 
Boston  (Mass.)  Traveler. 

• 

Cann  Lawyers  Admit  Five  Got  Bar 
Incomes.  —  Willmar  (Minn.)  West  Cen¬ 
tral  Daily  Tribune. 

• 

The  thief  stole  a  complete  suit  of 
clothes  from  a  parked  cad.  —  Philadel¬ 
phia  (Pa.)  Inqxiirer. 

• 

Soup  Killing  Widow  Gets  Life  Term. 
—  Wilmington  (Dela.)  Morning  News. 

• 

President  Asks  States  To  JFK  Up 
Economy.  —  Longmont  (Colo.)  Times- 
Call. 
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Revenue  Up  9%,  Costs  12%; 
Net  Profit  Shows  4.6%  Drop 


41,000-Clas8  Paper  Enjoyed 
Gains  in  All  Income  Groups 


By  Robert  L'.  Brown 

A  mt'dium-city  newspaper  of 
■  41,000  circulation  increased  its 
operatinp  revenue  in  1960  by 
'  $226, 0(M)  or  9%  over  19.59,  with 
gains  in  all  income  classifica- 
i  tions,  but  at  the  same  time  its 
j  expenses  increased  $241,000  or 
;  12%.  Net  profit  for  the  year, 

'  therefore,  declined  from  $260,- 
1)00  to  $248,000,  a  drop  of  4.6<%. 

This  newspapei'’s  daily  circu¬ 
lation  increased  from  37,000  in 
1958,  to  37,600  in  1959,  to  41,000 
in  1960. 

A  complete  breakdown  of 
revenue  and  expense  items  for 
,  1 1960  compared  to  both  1959  and 

nomtty  jggg  appears  with  this  article. 
he  city  (Last  year  E  &  P  discon- 

;  dwell 
rs.  In 

'5  Operating  Revenue 


tinned  its  series  of  annual  cost 
analysis  of  a  “typical  50,000 
circulation”  daily  after  14  years 
because  of  basic  changes  in  the 
operation  of  the  paper  which  de¬ 
stroyed  the  value  of  comparison. 
In  its  place  E  &  P,  April  9, 
1960,  substituted  this  study  of  a 
smaller  newspaper.) 

This  newspaper  published  309 
issues  in  1960  compareti  to  307 
the  year  before.  The  number  of 
pages  increased  in  that  period 
from  10,292  to  11,000  and  the 
number  of  columns  in  the  final 
edition  increased  from  82,336  to 
88,000. 

The  total  space  in  inches  in 
these  editions  was  1,892,000  in 


1960.  This  was  divided  as  fol¬ 
lows:  1,120,000  inches  of  paid 
advertising  or  59.2  of  total 
space;  752,000  inches  of  reading 
matter  or  39.75%  of  the  total; 
and  20,000  inches  of  promotion 
or  1.05%.  The  year  before  total 
inches  of  1,759,000  was  divided: 
58.87%  for  paid  advertising; 
40.14%  for  reading  matter;  and 
.99%  for  promotion. 

Total  advertising  revenue  was 
$2,720,000  in  1960.  Total  ad¬ 
vertising  department  costs  were 
$165,000  which  pixxluced  1,120,- 
000  advertising  inches  at  a  reve¬ 
nue  per  inch  of  $1.85.  Cost  of 
securing  was  8%. 

Local  advertising  accounted 
for  $1,511,300  or  72.94%  of  to¬ 
tal  ad  revenue,  at  a  depart¬ 
mental  cost  of  $107,000  or 
64.85%  of  total  ad  cost,  and 
produced  879,000  inches  or 
74.48%  of  total  ad  inches.  Local 
ad  revenue  per  inch  was  $1.72 


secunKl  at  a  cost  of  7.1%. 

National  advertising  revenue 
was  $148,200  or  7.15%  of  total 
ad  revenue,  secured  at  a  cost  of 
$26,000  or  15.7%  of  all  ad  ex¬ 
penses,  and  produced  76,000 
inches  or  6.79%  of  all  ad  space. 
National  revenue  |)er  inch  was 
$1.95  secured  at  a  cost  of  17.5%. 

Classified  advertising  ac¬ 
counted  for  $412,500  or  19.91% 
of  all  ad  revenue,  at  a  depart¬ 
mental  cost  of  $32,000  or  19.39% 
of  total  ad  cost,  and  produced 
165,000  inches  or  14.73%  of  all 
ad  space.  Classified  revenue  per 
inch  was  $2.50  secured  at  a  cost 
of  7.7%. 

In  the  previous  year  total  ad 
revenue  was  $1,903,000,  depart¬ 
ment  cost  was  $142,000,  volume 
in  inches  was  1,035,500,  revenue 
per  inch  was  $1.84  and  cost  of 
securing  7.5%.  In  1959  local  ad¬ 
vertising  accounted  for  70.84% 
of  ad  revenue  ($1,348,000), 
66,9%  of  department  cost  ($95,- 
000),  76.19%  of  ad  inches  (788,- 
900),  at  $1.71  per  inch  and  7% 
cost  of  securing.  National  ad¬ 
vertising  accounted  for  7.67%  of 
ad  revenue  ($146,000)  16.9%  of 
department  cost  ($24,000). 
7.48%  of  ad  inches  (77,500),  at 
$1.88  per  inch  and  cost  of  se¬ 
curing  at  16.4%.  Classified  ad- 
(Continued  on  paye  60) 
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Operating  Revenue 

I960 

%of 

%  inc.-Dec. 

7.  of 

%  inc.-Dec. 

7oof 

Total 

over  1959 

1959 

Total 

I960  over  1958 

1958 

Total 

Adv. — Local 

$1,511,300 

55.04 

12.11 

$1,348,000 

53.49 

26.57 

$1,194,000 

52.86 

National 

148,200 

5.39 

1.36 

146,000 

5.79 

8.82 

136,000 

6.02 

Classified 

412,500 

15.02 

0.85 

409,000 

16.23 

28.10 

324,000 

14.25 

Total  Adv . 

$2,072,000 

75.45 

8.90 

$1,903,000 

75.51 

25.41 

$1,652,000 

73.13 

Circulation  . 

674,000 

24.55 

9.23 

617,000 

24.49 

11.03 

607,000 

26.87 

Operating  Revenue  . 

$2,746,000 

100.00 

9.00 

$2,520,000 

100.00 

21.56 

$2,259,000 

100.00 

Operating  Expense 

Paper  and  Ink  . . 

416,000 

18.49 

11.82 

$  372.000 

18.52 

24.55 

$  334,000 

18.17 

Press  Room  . . . . 

55,000 

2.44 

10.00 

50,000 

2.49 

19.56 

46,000 

2.50 

Composing  Room  . 

361,000 

16.05 

10.73 

326,000 

16.23 

19.53 

302,000 

16.43 

Stereotype  Dept . 

56,000 

2.49 

3.70 

54,000 

2.69 

12.00 

50,000 

2.72 

Advertising  Dept . 

165,000 

7.33 

16.19 

142,000 

7.07 

25.95 

131,000 

7.13 

Circulation  Dept . 

198,000 

8.80 

10.61 

179,000 

8.91 

22.22 

162,000 

8.81 

Editorial  Dept . 

356,000 

15.82 

15.21 

309,000 

15.38 

24.91 

285,000 

15.51 

Business  Office  . 

82,000 

3.64 

10.81 

74,000 

3.68 

19.25 

69,000 

3.76 

Business  Taxes  . 

38,000 

1.69 

—  9.52 

42,000 

2.09 

35.96 

28,000 

1.52 

Adm.  &  General  . 

153,000 

6.80 

18.60 

129,000 

6.42 

18.60 

129,000 

7.02 

Employee  Benefits . 

248,000 

11.03 

2.48 

242,000 

12.05 

14.81 

216,000 

11.75 

Bldg,  and  Plant  . 

77,000 

3.42 

54.00 

50,000 

2.49 

54.00 

50,000 

2.72 

Depreciation  . 

39,000 

1.73 

25.80 

31,000 

1.54 

21.87 

32,000 

1.74 

Bad  Debts . . 

6,000 

.27 

—50.00 

9,000 

.44 

50.00 

4,000 

.22 

Operating  Expense 

$2,250,000 

100  00 

12.00 

$2,009,000 

100.00 

22.42 

$1,838,000 

100.00 

Operating  Profit  . 

$  496,000 

—  2.93 

$  511,000 

17.82 

$  421,000 

Other  Income . 

42,000 

—14.28 

49,000 

—10.63 

47,000 

Profit  before  Taxes  . 

$  538,000 

—  3.93 

$  560,000 

14.96 

$  468,000 

Income  Taxes  . 

290,000 

—  3.33 

300,000 

16.00 

250,000 

N*t  Profit 

$  248,000 

—  4.60 

$  260,000 

13.76 

$  218,000 

editor  a:  PUBLISHER  for  April  8,  1961 


N.Y.  Times  Revenue 
Hits  $112  MiUion 


A  consolidated  net  income  of 
$1,652,392  on  record  revenues  of 
$112,149,302  in  1960  was  re¬ 
ported  this  week  for  the  New 
York  Times  Company  and  its 
subsidiaries  by  Arthur  Hays 
Sulzberger,  chairman  of  the 
board  and  publisher. 

However,  net  income  from 
newspaper  operations  declined 
from  $1,867,869  in  1959  to 
$348,051  in  1960. 

Both  circulation  and  advertis¬ 
ing  volume  reached  new  high 
levels  last  year,  but  increased 
expenses  reduced  net  income  in 
comparison  with  1959  when  rev¬ 
enues  were  $103,269,682  and  net 
income  $3,001,460. 

The  income  from  the  com¬ 
pany’s  investment  i  n  Spruce 
Falls  Power  and  Paper  Com¬ 
pany,  Limited,  which  manufac¬ 
tures  newsprint  for  the  Times 
and  other  newspapers,  was  $1,- 
304,341  in  1960  compared  with 
$1,133,591  in  1959. 


Earnings  Drop 


After  provision  for  preferred 
dividends,  the  1960  earnings 
equaled  $12.70  a  common  share, 
a  drop  from  the  $29.02  earned 
the  previous  year. 

The  decreased  profit  from 
newspaper  operations,  Mr.  Sulz¬ 
berger  said,  reflects  “a  serious 
situation  which  confronts  many 
publications.  The  costs  of  our 
necessary  operations  have  risen 
so  rapidly  that  they  have  nulli¬ 
fied  our  substantial  gains  in 
gross  revenue.” 

“Fortunately,”  he  said,  “the 
bare  earnings  figures  do  not  re¬ 
flect  the  fundamental  health  of 
our  business  as  a  whole  or  our 
prospects  for  the  short-  or  long¬ 
term  future.  The  fact  is  that 


the  Times  was  never  in  a  strong¬ 
er  position  in  both  circulation 
and  advertising.  The  costs  which 
ate  into  our  earnings  in  1960 
can,  to  a  large  extent,  be  con¬ 
sidered  the  price  we  had  to  pay 
for  our  notable  progress.” 

“The  Times  gains  in  circula¬ 
tion,”  Mr.  Sulzberger  noted,  “ex¬ 
ceeded  by  a  substantial  margin 
the  gains  we  anticipated  during 
the  year.  While  this  further 
solidified  the  Times  place  in  its 
field,  it  also  meant  increased 
expense  because  additional  cir¬ 
culation  costs  much  more  in 
newsprint,  production  and  dis¬ 
tribution  than  the  revenue  the 
added  sale  brings  in. 

“Advertising  rates  are  based 
largely  on  expected  circulation. 
But  we  apparently  put  our 
sights  too  low.  The  effect  of 
meeting  the  demand  of  added 
readers  for  the  Times  in  1960 
was,  therefore,  a  major  factor 
in  the  decline  of  profits.” 

In  pointing  to  the  year’s  rec¬ 
ords  in  circulation  and  adver¬ 
tising  linage,  Mr.  Sulzberger 
said,  “The  Times  advanced  much 
more  rapidly  than  the  rest  of 
the  New  York  field,  or  news¬ 
papers  in  general  throughout 
the  country.” 


Circulation  Up 


In  circulation,  the  Times 
showed  the  largest  gains  in  1960, 
both  weekdays  and  Sundays,  of 
any  New  York  newspaper.  Its 
net  paid  sale  was  679,222  week¬ 
days,  a  gain  of  34,341  over  1959, 
and  1,346,080  Sundays,  a  gain 
of  42,480. 

In  advertising,  the  Times  pub¬ 
lished  a  new  high  volume  of 
61,922,811  lines  in  1960,  a  gain 
of  3.1fo  over  the  60,056,995  lines 


N.  Y.  Times  Highlights  of  Year 


published  in  1959.  This  is  said 
to  be  the  largest  volume  ever 
published  by  a  New  York  news¬ 
paper.  It  represented  34.4f^  of 
the  total  advertising  printed  by 
the  seven  New  York  newspapers. 
Practically  all  of  the  gain  was 
registered  in  the  first  half  of  the 
year.  As  the  general  business 
situation  declined  in  the  latter 
half,  advertising  v’olume  leveled. 

In  1960  advertisers  made  the 
largest  investment  ever  in  any 
newspaper  in  a  single  year,  more 
than  $96,000,000.  After  agency 
commissions,  the  Times  retained 
$86,513,490  of  this,  a  recoi-d  for 
advertising  revenue  and  a  gain 
over  the  $80,792,555  in  1959. 

Mr.  Sulzberger  noted  that  the 
co.sts  of  gathering  and  present¬ 
ing  the  news  were  especially 
high  in  1960  because  of  the 
Presidential  election,  the  United 
Nations  session  in  September 
and  the  continuing  coverage  of 
the  Congo  and  the  rest  of  Africa. 
These  costs,  he  said,  “further 
reduced  the  1960  profit.” 

Another  1960  expense  singled 
out  by  Mr.  Sulzberger  was  the 
cost  of  establishing  the  new 
New  York  Times  International 
Edition,  published  six  days  a 
week  in  Paris.  “Our  circulation,” 
he  said  of  the  International 
Edition,  “stands  where  we  hoped 
to  have  it  in  the  second  year  of 
operation  and  it  promises 
steady  growth.  .Us  anticipated, 
the  International  Edition  shows 
a  loss  and  will  continue  to  do  so 
until  advertising  volume  and 
rates  can  be  built  up.” 

Increased  overhead  of  ex¬ 
panded  plant  facilities  was  also 
pointed  out  as  an  important 
factor  in  the  1960  I’ecord. 

“We  are  in  the  midst  of  an 
evolutionary  stage  in  the  expan¬ 
sion  of  our  physical  resources,” 
Mr.  Sulzberger  said,  “and  thus 
are  simultaneously  bearing  the 
overhead  of  The  Times  building 
on  43rd  Street  and  the  West 
Side  Plant  located  at  101  West 
End  .Uvenue  next  to  Lincoln 
Square.  We  have  committed 
ourselves  to  move  all  our  op¬ 
erations — at  some  future,  as  yet 
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Bi’enos  .Uires 

The  Argentine  Supreme  Court 
recently  revoked  a  decision  by  | 
the  Appellate  Labor  Court  of  ' 
Buenos  Aires,  ordering  La 
Premia  to  pay  severance  indem¬ 
nity  to  a  group  of  employees. 

The  employees  considered 
themselves  fired  after  the  Peron 
dictatorship  closed  La  Prensa  | 
on  March  20,  1951,  which  was 
followed  by  the  confiscation  of  1 
the  daily’s  plant  and  offices.  A  1 
lower  Labor  Court  had  con¬ 
sidered  the  employees  as  dis¬ 
missed  by  the  paper  when  it  was 
closed  and  the  Appelate  Labor  ^ 
Court  supported  the  decision.  1'’^°  ‘ 
The  Supreme  Court  said  the 
publishers  could  not  have  doaB  .^^P*^' 
so  as  they  were  not  in  possession 
of  the  paper,  could  not  enter  its 
premises  and  had  their  bankj^^“f^ 
accounts  blocked  by  the  govern-  |declmi 
ment. 

The  employees  started  pro¬ 
cedures  on  July  23,  1951,  after; 
they  had  joined  the  Peron-con- 
trolled  corporation  which  took 
over  and  published  La  Prensa. 

The  Supreme  Court  said  that 
to  accept  their  demands  and  to 
impose  financial  obligations  upon 
a  paper  which  was  closed  for  | 
defending  and  practicing  the 
freedom  of  the  press,  would 
mean  to  accept  as  valid  and 
legitimate  any  government  step 
to  curtail  or  suppress  that  and 
other  freedoms. 
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(icnsorship  Alirmpicd 

In  two  recent  instances,  mili¬ 
tary  authorities  tried  to  impose 
censorship  on  Argentine  news¬ 
papers. 

In  Mendoza,  the  daily  morning 
paper  Los  Andes  complained 
that  police  officers,  by  order  of  {{^ 
the  military  authorities,  .stopped 
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efaiions— at  some  lucure,  as  yet  running  of  the  issue  of  Febru-| 
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I960^ 

1959 

I958^ 

Newspaper  Advertising  Revenue  $  86,513,490 

$  80,792,555 

$65,833,213 

Circulation  Revenue  . 

22,314,535 

20,426,594 

17,969,856 

Total  Operating  Revenue . 

Net  Income  from 

112,149,302 

103,269,682 

85,576,162 

Newspaper  Operations 

Dividends  from  Spruce  Falls  Power 

348,051 

1,867,869 

166,052 

and  Paper  Co.  Ltd.  (net)  .... 

1,304,341 

1,133,591 

1,119,307 

Net  Income  for  the  Year . 

Earnings  Per  Share  of  Common 

1,652,392 

3,001,460 

1,285,359 

Stock  outstanding  at  end  of 
year  (after  deducting 
preferred  dividends)  . 

12.70 

29.02 

7.1 1 

^•Advertising  Linage  . 

••Circulation  (12-month  average) 

61,922,811 

60,056,995 

50,655,463 

Monday-Friday  . 

679,222 

644,881 

623,588 

Sunday  . 

1,346,080 

1,303,600 

1,261,874 

Newsprint  Tonnage . 

253,169 

235,335 

200,626 

Employes  . 

5,117 

5,756 

5,346 

•  Consolidated  •  Affected  by  strike 

••  New  York  Edition 

End  Avenue.  In  the  meantime, 
the  initial  unit  of  the  West  Side 
Plant  is  growing  and  is  account¬ 
ing  for  a  considerable  part  of 
our  Sunday  edition  producton, 
thus  permitting  larger  circula¬ 
tion  and  advertising  volume 
which  the  overtaxed  43rd  Street 
plant  alone  could  not  accommo¬ 
date.” 

This  was  the  company’s  first 
report  consolidating  the  opera¬ 
tions  of  its  expanding  domestic 
and  foreign  subsidiaries.  These 
include  radio  station  WQXR  and 
the  New  York  Times  Interna¬ 
tional  Edition  in  Paris,  pub¬ 
lished  since  last  Oct.  20  for  dis¬ 
tribution  throughout  Europe, 
Africa  and  the  Middle  East. 
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copy  ready  for  printing.  They 
did  not  object  to  any  of  the 
material  set  up. 

In  the  .same  city,  however,  the 
police  ordered  the  suppression 
of  an  ad  in  FJl  Tiempo.  The  pub- 
lishers  complied  in  order  to  he,jj5g^ 
allowed  to  appear. 

In  La  Rioja,  the  military 
authorities  tried  to  impose  cen¬ 
sorship  on  all  papers  but  the 
move  was  rejected  by  the  pub¬ 
lishers  and  the  Army  cancelled 
the  order. 
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In  Buenos  Aires  the  courts ,  ied  h 


ordered  that  the  nationalist 
paper  Azul  y  Blanco  be  returned 
to  its  owners  after  its  closing 
by  order  of  the  Executive. 
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SHE  KEPT  A  CONFIDENCE 


Mrs.  Vi  Murphy  Goes 
y  !To  Jail  in  Contempt 


Aires 

Court 


Denver 

Mrs.  Vi  Murphy,  Colorado 
rt  of  (Gazette-Telegraph  farm 


La, 

ndem- 

es. 

lered 

Peron 

'rensa 

was 


and  ranch  editor,  started  her 
3(klay  jail  sentence  here  April 
3  for  contempt  of  court  and  said 
her  first  day  “seemed  like  two 
weeks.” 

Mrs.  .Murphy  reported  to  the 
Denver  Sheriff’s  office  to  begin 

on  ^  jser\nng  the  sentence  imposed  by  gave  my  word  to  a  news  source. 

''  '  You  either  keep  your  promise  or 


Forty  minutes  later,  .she  was 
escorted  to  the  jail  nine  miles 
from  downtown  by  Lt.  George 
Hayes  and  Miss  Ida  Younger, 
a  deputy  sheriff.  She  told  re¬ 
porters  before  starting  the  ride 
she  was  “a  bit  shaky”  and 
“going  to  jail  is  no  fun.” 

“I  didn’t  set  out  to  prove  any¬ 
thing,”  she  told  reporters.  “I 


it  was 
Labor 


•es.  A  |the  Colorado  Supreme  Court  last 
,  October.  She  was  cited  when  she 

dis-  .  . 

information  regarding  a  petition 
filed  with  the  court  by  a  Colo- 
cision.  Springs  attorney.  The  pe- 
d  the  charged  a  former  State 
>  done  Supreme  Court  justice  with 
;ession  ^  bribe  to  influence  a 

ter  its  ®  case.  The  Supreme 

bank! Court  of  the  United 
ovem- 


you  break  it.  My  decision  was  to 
keep  my  promise.” 

Mrs.  Murphy’s  four  children, 
aged  11  to  17,  will  be  cared  for 
during  her  jail  .stay  by  her  hus¬ 
band  and  her  mother,  she  said. 


Ontario  Judge  Bars 
States  Bevelation  of  Source 
declined  to  review  her  case.  Toronto 

After  being  photographed  and  A  significant  rule  of  law  was 
1  pro-  fingerprinted  in  Denver  Police  established  in  Toronto  weekly 
,  after  Murphy  was  court  on  March  28  when  Justice 

m-con-  county  jail  for  Dalton  Wells  affirmed  that  news- 

1  took  fonfinement. 


rensa. , 
id  that  _ 

and  toj  "They  seemed  rather  pleased 
IS  upon,  when  they  learned  I  can  sew,” 
ed  for  Mrs.  Murphy  told  a  reporter, 
ig  the, "When  I  told  them  I  wanted  to 


would 
d  and 
it  step 
at  and 


work,  they  said  they  possibly  will 
put  me  in  the  sewing  room  as 
they  seem  to  be  short  of  uniform 
jdresses.” 

Reporters  appealed  to  Mayor 
Richard  Batterton  for  help  when 
jail  warden  Dan  Stills  refused 
interviews  with  Mrs.  Murphy. 
!The  Mayor  countermanded 
Stills’  order  but  Stills  refused  to 
permit  any  photographers  in  the 
-  Jail.  .Mrs.  .Murphy  was  wearing 
nlained  S^een  prison  smock  that  ap- 
'peared  five  sizes  too  large  for 
her. 

Febru- 1  ^^ills  said  no  bulletins 
;d”  the!*^^*  issued  on  Mrs.  Murphy’s 
Istay  and  that  she  will  be  ac¬ 
corded  no  privileges  other  than 
those  given  other  prisoners.  She 
will  not  be  permitted  to  write 
for  her  j)aper  while  in  jail,  he 
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NEWSWOMAN  READY  FOR  JAIL  TERM  —  Mri.  Vi  Murphy.  35. 
Colorado  Sprin9s  newspaper  reporter,  appeared  at  sheriff's  office  April  3 
to  begin  serving  30-day  sentence  for  contempt  of  the  Colorado  Supreme 
Court.  With  her  are  her  attorney.  Lee  Goodbar  (center),  and  her 
editor.  Robert  LeFevre  of  the  Colorado  Sprirtgs  Gaiette  Telegraph. 


jiapers  and  reporters  do  not 
have  to  reveal  their  sources  of 
information  before  trial. 

“It  is  a  long-standing  rule  of 
English  law  that  newspapers 
should  not  be  compelled  to  di¬ 
vulge  information  and  that  rule 
applies  in  Ontario,”  he  said. 

'The  ruling  came  on  a  motion 
to  compel  the  Toronto  Telegram 
to  reveal  its  source  for  a  1959 
.series  of  labor  articles  which 
prompted  a  libel  suit  by  Weir 
Reid  of  Sudbury,  against  the 
newspaper  and  Frank  Drea,  the 
Telegram  reporter  who  wrote 
the  articles. 

Mr.  Reid’s  lawyer,  A.  E. 
Golden,  submitted  that  the  Tele¬ 
gram  should  be  re<|uired  to  tell 
w'ho  gave  Mr.  Drea  information 
for  his  articles  about  union 
troubles  in  Sudbury,  before  the 
libel  suit  comes  to  trial,  probably 
in  April. 

The  Telegram  and  Mr.  Drea 
refused  to  reveal  the  sources. 

In  his  judgment,  Mr.  Justice 
Wells  referred  to  two  British 
Columbia  cases  in  which  news 


said.  .Mrs.  Murphy  said  she  ......  . .  — , 

wants  no  special  privileges  and  papers  were  compelled  to  reveal 
I  is  seeking  only  her  right  to  goo<l  the  source  of  their  information, 
liehavior  credit  entitling  her  to 
days  reducing  her  sentence. 

The  State  Supreme  Court,  in 
issuing  the  sentence  last  week, 
directeil  that  she  not  be  given 
any  time  off  for  good  behavior. 

Mrs.  Murphy  was  accompan- 
courti ,  ied  by  Robert  LeFevre,  Gazette- 
ionalist  ( Tdegraph  editor,  and  her  at- 
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lomey,  Lee  Goodbar  of  Colorado 
Springs,  when  she  surrendered 
at  the  sheriff’s  office  in  City  Hall. 


But  he  .said,  these  decisions  were 
not  binding  in  Ontario. 

“Only  in  exceptional  cases, 
and  at  the  discretion  of  a  judge, 
should  newspapers  be  forced  to 
reveal  their  news  sources  of 
information,”  Mr.  Justice  Wells 
declared. 

Newspapers  would  not  be  able 
to  cover  the  news  properly  if 
forced  to  reveal  such  sources, 
Toronto  lawyer  Horace  Krever 


argued  for  the  Telegram.  He 
contended  it  was  already  estab¬ 
lished  in  law  that  newspapers 
are  not  required  to  disclose  news 
sources.  He  quoted  numerous 
English  cases  in  support  of  this 
contention. 

It  was  clear,  Mr.  Krever  .said, 
that  the  British  rule  is  clear  that 
newspaper  sources  need  not  be 
disclosed  before  trial,  and  that 
this  rule  has  been  recognized  in 
Ontario  court  ca.sc.-.. 

He  said  the  Royal  Canadian 
Mounted  Police  had  asked  that 
certain  information  in  the  tran- 
.script  of  the  examination  for 
discovery,  other  than  that  al¬ 
ready  published,  not  he  disclosed 
because  much  of  it  is  classified 
secret.  It  w’as  in  the  pre-trial 
examination  for  discovery  that 
Mr.  Drea  and  J.  D.  MacFarlane, 
editor-in-chief  of  the  Telegram, 
had  refused  to  name  their 
sources. 

In  New  York  State,  a  news¬ 
paperman  must  divmlge  his  in¬ 
formation  source,  even  though 
it  might  mean  betraying  a  con¬ 
fidence.  The  rule  was  tested  two 
years  ago  when  Marie  Torre, 
New  York  Herald  Tribune  col¬ 
umnist,  was  jailed  for  contempt 
of  court  when  she  refused  to 
identify  an  informant. 

Mr.  Golden  referred  to  this 
and  argued  that  the  Torre  case 
is  applicable  in  Canada.  Reciting 
also  from  about  30  legal  author¬ 
ities  during  his  four-hour  sub¬ 
mission,  he  was  interrupted 
frequently  by  Mr.  Justice  Wells. 

“You  seem  to  think  that  every 
time  the  word  Communism  is 
used  in  the  newspaper  articles, 
it  is  defamatory,”  the  judge 
exclaimed  at  one  point. 

“No,  not  once  have  we  com¬ 
plained  of  the  use  of  the  word 
Communist,”  Mr.  Golden  replied. 

Later  in  the  week,  Weir  Reid, 
the  complainant  in  the  libel  suit, 
filed  a  motion  asking  leave  to 


appeal  Mr.  Justice  Wells’  ruling. 
Mr.  Reid  was  formerly  a  mem¬ 
ber  of  the  Sudbury  local  of  the 
Mine,  Mill  and  Smelter  Workers’ 


Payments  Sloppetl 
To  Pension  Funds 

Springfield,  Mass. 

By  stipulation  of  the  parties 
in  litigation,  no  further  contri¬ 
butions  will  be  made  by  the 
publishing  companies  to  their 
employee  pension  funds,  nor  will 
any  further  changes  be  made  in 
the  pension  plans,  pending 
further  court  orders.  With  this 
agreement.  Judge  Edward  J. 
DeSaulnier  Jr.  vacated  a  tem¬ 
porary  order  he  had  issued  in 
March  to  restrain  the  officers  of 
the  newspaper  companies  from 
amending  the  pension  plans  or 
contributing  funds  to  them. 

The  injunction  was  sought  by 
the  Newark  Ledger  Co.,  as 
owner  of  a  large  minority  stock 
interest.  The  Ledger  Co.,  and 
S.  1.  Newhouse  enterprises,  and 
Francis  Bowles,  a  trustee,  have 
several  suits  pending  to  obtain 
an  examination  of  the  company 
records. 

• 

One  in  Natchez 

Natchez,  Miss. 

Natchez,  a  city  of  25,000,  now 
has  one  daily  newspaper,  the 
11-year-old  Natchez  Timea 
having  been  absorbed  by  the 
96-year-old  Natchez  Democrat 
as  of  April  1.  The  Times,  a 
member  of  the  Don  Reynolds 
group,  has  been  published  eve¬ 
ning  (except  Saturday)  and 
Sunday  wdth  a  circulation  of 
about  7,500.  James  W.  Lambert 
is  publisher  of  the  Democrat, 
published  morning  (except 
Monday)  and  Sunday  with  about 
7,000  circulation. 
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WHILE  OFnCIALS  STLDY  A  PLAN 


Newspaper  Provides 
Food  for  the  Hungry 


Birmingham,  Ala. 

$72,918.94  contributed  by  the 
public  to  buy  food  for  the 
hungry. 

Here’s  the  .story  behind  “The 
Case  for  the  Hungry”  which 
resulted  in  such  an  outpouring 
of  generosity  after  the  Birming¬ 
ham  News,  a  Newhouse  new.s- 
paper,  pitched  into  the  problem: 

In  an  age  when  people’s 
pockets  are  bulging  with  the 
biggest  pay  checks  they’ve  ever 
earned — 

When  most  families  relax  in 
owned  homes,  ride  about  in  their 
own  automobiles,  and  have  more 
appliances  than  ev’er  before  in 
history — 

When  bowling,  Iwating,  fish¬ 
ing,  golfing,  adult  education  and 
almost  every  other  leisure-time 
activity  is  growing  at  an  in¬ 
credible  rate — 

How  in  this  economic  and 
social  climate  do  you  make  people 
understand  that  SOME  FAM¬ 
ILIES  ARE  HUNGRY? 

This  is  the  problem  that  faced 
Birmingham  in  late  1960  and 
early  1961. 

People  were  hungry. 

And  there  was  Ftnleral  .sur¬ 
plus  food  available  that  Birm¬ 
ingham  families  were  not  get¬ 
ting. 


from  the  limited  “sick-poor  pro¬ 
gram.” 

Chief  opposition  came  from 
the  Birmingham  City  Commis¬ 
sion.  They  said  it  would  co.st 
the  Commission  more  than  it 
was  worth — that  it  had  been 
badly  abused  in  19.57,  the  year 
it  was  droppefl. 

The  Coordinating  Council 
countered  by  pointing  out  that 
their  new  plan  called  for  a  full 
time  administrator  for  the  first 
time  and  central  administration 
of  the  distribution  program. 
Families  to  receive  free  food 


Response  from  people  of  Birm¬ 
ingham  was  instantaneous. 
There  was  a  deluge  of  calls 
offering  aid  to  the  family  dis¬ 
cussed  in  the  first  case  history. 
A  l)oxed  item  in  the  second  stor>' 
asked  the  people  of  Birmingham: 
“But,  please,  if  you  want  to  help 
needy  families  of  this  area,  do 
it  through  organizations  such  as 
the  Salvation  Army,  the  Depart¬ 
ment  of  Pensions  and  Security, 
or  some  other  charity  organiza¬ 
tion.” 

The  day  after  the  first  stor>' 
a  group  of  welfare  workers  and 


tributions  came  from  eniploye«slr.||rti 
of  the  Birmingham  News  Cont-f  ”  ^ 


pany.  Their  names  and  contii. 
butions  were  published.  In  tli» 
first  two  days  alone,  $l..il2.1,i 
was  received.  On  the  third  day. 
a  $1,000  gift  came  in  from  a 
real  estate  company.  The  tota 
for  the  day  was  $2,2.")0  and  cnii 
tributions  were  climbing. 

At  the  end  of  the  first  weekl 
the  amount  stood  at  $2.">,000. 

At  the  end  of  the  second  we^l 
the  amount  stood  at  more  thatl  geir 


52 

‘A 


$52,000. 


Ipeate 


On  Monday,  January  .10,  Hays  . 
other  interested  citizens  set  up  first  families,  people  with  Mjjjmo 


income  and  no  means  of  sah 
sistence,  received  $5,  $10,  aa^  'pjon 
$15  checks  to  purchase  food, 
Meanwhile,  President  Kea 


nedy  and  Secretary  of  Agricul- 


Apr 


plans  for  all  interested  organi 
zations  and  individuals  to  join 
with  them  in  a  newly  formed 
Citizens  Committee  for  Surplus 
Food. 

Three  days  after  the  first  ture  Freeman,  cut  red  tape 
.storj’  broke.  Mayor  James  W.  declared  Jefferson  County  a  di^t^JJ^, 
Morgan  of  Birmingham  an-  aster  area.  They  moved  to  gBL|^y 
would ‘be  crreS''^r^ired  and  bounced  he  would  call  a  meeting  23  carloads  of  govermnent  fo^  ^ 
certified.  The  last  program  had  into^Birmingham  by  Fcbruar^ 

po.ssibilities  of  reviving  the 


been  very  loo.sely  administered 
by  20  separate  Mayors. 

In  a  September  27  editorial 
supporting  the  plan,  the  Birm¬ 
ingham  News  stated:  “If  food 
is  available  there  .should  not  be 
hungry  people  in  Jeffer.son 
County.” 


2  Reporters  Assigned 


Previously  Abandoned  Plan 
Into  this  disheartening  picture 


in  early  September  1960  the 
Jefferson  County  Coordinating 
Council  moved  vigorously.  Their 
plan:  to  bring  about  a  resump¬ 
tion  of  the  surplus  food  distribu¬ 
tion  program  abandoned  in  1957. 

For  almost  three  months  in  a 
series  of  meetings  w’ith  County 
Commissioners  and  officials  of 
Jefferson  County  municipalities, 
the  group  presented  its  case. 
They  pointed  out  that  almost  $3 
million  w'orth  of  free  food  could 
be  obtained  at  a  cost  to  the 
County  of  some  $60,000. 

With  some  16,000  unemployed; 
and  another  10,500  adults  and 
8,500  children  getting  assistance 
through  the  Jefferson  County 
Department  of  Pensions  and 
Security,  they  estimated  that 
close  to  70,000  people  were  living 
on  “below-subsistence”  diets. 
Many  w’ere  near  starvation. 

Many  objections  to  the  food 
program  were  advanced  by  gov¬ 
ernment  officials. 

The  county  commissioners 
pointed  out  that  it  had  no  budget 
for  a  food  program.  Any  funds 
available  would  have  to  come 


But  the  Birmingham  City 
Commission  turned  down  the 
food  plan  in  late  November  and 
it  apneared  dead.  Actually  it 
was  far  from  dead.  Tbe  Birm¬ 
ingham  News  had  assigned  tw’o 
young  reporters,  David  Lang¬ 
ford  and  Charles  Grainger,  to 
find  the  hungry  and  get  their 
story. 

On  Wedne.sday,  January  4, 
the  News  broke  the  first  of  a 
series  of  articles  entitled,  “The 
Case  for  the  Hungry.” 

The  opening  paragraphs  of 
the  first  story: 

“Ugly  poverty  in  the  .shadow 
of  space-age  prosperity  is  the 
paradox  of  Jefferson  County’s 
forgotten  families. 

“This  dawm  of  a  new  year, 
thousands  of  people  struggle  in 
bitter  despair. 

“Children  huddle  under  filthy 
quilts — hungry — their  fathers 
liegging  aid 


emergency  food  plan.  Meanwhile 
the  stories  continued  with  more 
case  histories  of  staiwing  fam¬ 
ilies. 

Ministers  told  of  the  problem 
in  tbeir  congregations.  On  Mon¬ 
day.  Januarv  9,  a  group  of 
Methodist  clerfonnen  formally 
endorsed  the  program  and  com¬ 
mended  the  Birmingham  News’ 
effort. 


Red  Tape  Cut 


On  Tuesday,  January  10,  the 
News  editorial  page  called  for 
a  food  program  to  alleviate  the 
.suffering  it  had  outlined  in  the 
new’s  columns. 

On  Thur.sdav,  January'  12, 
just  over  a  week  after  the  first 
story  appeared,  the  day’s  article 
w'as  devoted  to  the  response  from 
local  people.  A  downtowm  busi¬ 
nessman  offered  $500  “to  help 
get  food  to  these  peonle.”  A  civic 
club  launched  a  project  to  comb 
the  area  for  clothes  and  food  to 
distribute  to  families  in  their 
own  community.  Dozens  of  simi¬ 
lar  offers  for  food,  storage  facil¬ 
ities,  volunteer  helpers,  and 
every  other  kind  of  assistance 
poured  in. 

On  Wednesday,  Januarj’^  19, 
tw’o  weeks  after  the  first  news 


15.  This  was  45  days  ahead 
the  schedule  set  up  by  the  CitiJ 
zens  Committee  for  Surplnif 
Food. 

Actually,  food  arrived  evnl  ^ 
nine  days  ahead  of  this  scheduk 
on  February  6.  ^ 

On  Wednesday,  February  8,  “Roar 
the  Citizens  Committee  for  Snr  Buddj 
plus  Food  closed  its  appeal  fa  quiet 
food  funds  and  turned  its  att»  [o  th 
tion  to  preparing  for  this  earij 
distribution  of  federal  suridii  to."  T 
food.  The  fund  at  the  end  ol  geri: 
three  weeks  stood  at  $63,596i3  confid 
Individuals  and  organizatioH  lospei 
continued  pouring  in  donatioa  fnend 
until  the  final  figures  reacha  fmn 
$72,918.94.  roppe 

Wh 

Plain  Dealer  Drops  ^ssoci 

Promotion  Department 

*  Woesn 

Clemxam  nay 

The  Cleveland  Plain  Dealt^  (rime 
has  appointed  the  Joseph  Gail  tenac 
lozet  Co.,  Cleveland  advertisai  big  r 
and  merchandising  specialists,  b  iidvec 
direct  circulation  and  editora  to  yo 
promotion  for  the  paper,  torei 

For  the  last  five  years,  th  “B< 
agency  has  handled  nation*  iinrt 
advertising  promotion  for  thppu  ' 
Plain  Dealer. 

With  the  appointment,  tlij^P^ 
Plain  Dealer’s  own  promotwp*' 


1  ,  story  appeared,  the  Mayors  voted  ,  .  ,  ,  1.  ,  "TJtry  t 

‘Bulwarks  against  starv’ation  almost  unanimously  to  pay  their  has  been  disban(W||^| 

‘fk  nnn  /»»nicfc  f\t  *  /*  ^  \  ^  •  l.i  - 

Speaks  for  Bill 


are  dried  beans  and  crusts  of 
cornbread  and  gifts  from  ben¬ 
evolent  neighbors. 

“Milk  is  a  luxury,  meat  almost 
unknown. 

“Entire  families  cluster  in 
darkness  around  small  coal 
heaters  because  there  is  no 
money  for  electricity.” 

Also  on  the  first  page  that  day 
and  every  day  afterwards  was 
a  double  column  photograph 
with  a  brief,  dramatic  “case  his¬ 
tory”  about  an  individual  family 
in  desperate  straits. 


share  of  the  cost  and  the  final 
legal  hurdle  to  the  start  of  a 
surplus  food  program  was  under 
way. 

But  there  was  still  an  import¬ 
ant  problem  to  be  tackled.  Ten 
w'eeks  would  pass  between  the 
request  for  the  surplus  food  and 
the  day  it  arrived.  How  was  the 
County  to  keep  the  most  desti¬ 
tute  families  alive  during  this 
period? 


the  f 
story 
Hot’STM<*o’’ 

Houston  bail  bondsmen  mac 
at  least  $1.5  million  gettins 
people  out  of  jail  last  year.  S 
testified  Saul  Friedman,  report»ICent: 
for  the  Houston  Chronicle, 
fore  the  Texas  House  jurisprufl 
ence  committee  on  March  h 
Mr.  Friedman,  author  of  a  serie^ 
of  articles  on  the  bail  bond  bus: 


On  Sunday,  January  22,  the  ness  in  Houston,  spoke  for  a  h 
News  launched  a  public  cam-  which  would  license  bail  bon(ii| 
paign  for  funds.  The  first  con-  men. 
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^()M  THE  FRONT  PAGE’ 


52  Years  In  Crime 
‘A  Great  Education^ 


st  week!  By  (Jeorfje  A.  Brantlenhur^ 


i»00. 

Chicago 

're  thu  Being:  a  crime  reporter  is  “the 
greatest  education  in  the  world,” 
^  ays  Leroy  (Buddy)  McHuj^h, 
'  w  lieu  of  Chicago  police  reporters, 
of  30^  52  years  of  covering 

Id,  aal  i*pront  I’age”  news  for  Chicago’s 
American  and  the  City  News 
\  Bureau. 

-Agncul-  Approaching  71  in  May,  but 
ape  aw  jj,e  .same  active,  dapper, 
ty  a  dit  jjthusiastic  newshawk  he  has 
always  lieen.  Buddy  McHugh  to- 
day  belies  all  movie  and  tele- 
ebn^  rision  stereotypes  of  hardboiled, 
loud-mouthed  drunken  reporters 
S  ^1 1 screen. 

I  .Makes  Friends  Eusilv 


ed  evni 
schedule. 


inent 


A  character  himself  in  “The 
rent  Page,”  that  theatrical 
ka^  of  Chicago  newsmen  in  the 
•uary  &  ‘Roaring  ’20’s,”  then  as  now, 
for  Snr  Buddy  McHugh  is  a  gentleman, 
peal  foi  pet-spoken  and  mild-mannered 
ts  atto  to  the  point  of  being  “the 
lis  earl]  tasiest  guy  in  the  world  to  talk 
surpta  to."  This  natural  friendly  man- 
;  end  oi  nerism  has  gained  McHugh  the 
l3..596iS  nmfidence  of  many  a  criminal 
nizatioa  lupect  or  informant,  plus 
lonatieat  (rindship  of  Chicago  policemen 
reach*  from  top  brass  on  down  to  the 
copper  in  the  street. 

While  he  won’t  admit  it,  his 
usociates  say  Buddy  is  really  a 
"softie”  at  heart,  in  that  he 
doesn’t  like  to  hurt  people  who 
jmcuMiuy  be  innocent  victims  of 
i  Dealer  crime’s  aftermath,  but  he’s  as 
•ph  Guil  taiacious  as  they  come  when  a 
vertisin  big  murder  story  needs  to  be 
ialists,!  nlved.  His  advice,  incidentally, 
editorii  lo  young  reporters  starting  out 
r.  to  report  crime  news  is : 
pars,  th  "Be  a  little  careful.  Don’t 
nations  l>urt  a  person  if  you  can  help  it. 
for  th^ou  can  usually  soften  a  story, 
without  spoiling  it  and  keep 
lent,  thPwple  from  hating  you.  Make 
.romotio  with  policemen.  Don’t 

isbanded  ^  dictate  a  story  over  the 
Wephone.  Give  the  rewriteman 
the  facts  and  let  him  write  the 
rtory.  That’s  what  he’s  paid  to 
HorsTW<io.’’ 
tien  mat . 

I 

year.  Today,  McHugh  works  out  of 
,  repcirtfirentral  Police  Bureau,  but  his 
nicle,  M 


friendships  fan  across  this 
sprawling  metropolis  to  every 
district  police  station  in  the  city, 
plus  many  in  the  suburbs.  He  is 
proud  of  the  fact  that  only  one 
libel  suit  “stood  up  in  court” 
against  his  reporting  record 
that  includes,  for  the  most  part, 
fast-breaking  “leg  work”  in 
covering  upwards  of  4,000  mur¬ 
der  and  crime  stories,  many  of 
front  page  notoriety  in  the  na¬ 
tion’s  press. 

Buddy  McHugh  is  the  last 
living  sur\'ivor  among  the  news¬ 
men  who  made  “The  Front 
Page”  such  a  roudy  newspaper 
drama  back  in  the  ’20’s.  In  the 
Ben  Hecht-Charlie  MacArthur 
play,  young  “Buddy  McCue” 
was  a  cub  reporter  for  the  City 
News  Bureau — then  called  City 
Press — in  that  rough-and-tumble 
era  when  Chicago’s  No.  1  police 
reporter  was  the  famed  “Hildy” 
Johnson  of  the  old  Chicago 
Examiner. 

Buddy  had  a  comparatively 
minor  role  in  the  play.  In  fact, 
he  was  considered  a  little  naive 
among  the  boisterous  characters 
who  made  up  the  cast.  His  one 
big  line  got  a  laugh  when  he 
rushed  into  the  press  room  to 
phone  in  a  feature  about  “a 
pickaninny  born  in  a  patrol 
wagon.” 

Recalls  Early  Contemporaries 

He  recalls  the  real  Hildy  John¬ 
son  was  a  character  in  his  own 
right.  “Hildy  talked  out  of  the 
side  of  his  mouth  with  a  snarl,” 
said  Buddy.  “If  he  liked  you,  he 
was  the  finest  guy  in  the  world. 
But  he  was  a  real  cynic  and 
loved  to  scoff  at  public  officials. 


Only  One  Libel  .Suit 


jiarticularly  Peter  Hoffmann 
then  coroner  and  later  sheriff  of 
Cook  County.” 

The  press  room  setting  in  “The 
Front  Page”  was  a  composite  of 
the  press  room  at  the  county 
criminal  court  building  and  the 
press  room  at  City  Hall,  said 
Mr.  McHugh.  “When  not  cover¬ 
ing  stories,  reporters  sat  around 
loth  places  smoking  and  playing 
jioker,”  he  recalled.  “For  an  un¬ 
healthy  place,  you  couldn’t  beat 
it.” 

Born  on  Chicago’s  West  Side, 
Leroy  McHugh  left  grammar 
school  to  become  a  copy  Ixiy  for 
the  Associated  Press  and  a  short 
time  later  (1909)  joined  the 
City  News  Bureau.  He  was 
covering  police  liefore  he  was 
18.  Among  his  associates  of  that 
period  were  a  number  of  Chi¬ 
cago  journalistic  “greats,”  many 
of  whom  have  since  added  “30” 
to  their  illustrious  careers. 

Well  Known  Newsmen 

Besides  Ben  Hecht  (who  is 
.still  living)  and  Charlie  Mac¬ 
Arthur,  who  later  collaborated 
in  writing  “The  Front  Page,” 
Buddy’s  contemporaries  included 
Webb  Miller,  later  United  Press 
European  manager;  Floyd  Gib¬ 
bons,  who  was  to  gain  fame  as 
a  Chicago  Tribune  war  corre¬ 
spondent;  Frank  Carson,  later 
New  York  News  assistant  man¬ 
aging  editor;  Walter  Howey  of 
Hearst  Newspapers;  Jimmy 
Murphy,  who  for  years  was 
Buddy’s  chief  competitor  on  the 
old  Chicago  Journal  and  later 
with  the  Chicago  Times;  Ed¬ 
ward  Doherty,  ex-American  and 
Tribune  rewriteman;  Jack  Mal¬ 
loy,  later  managing  editor  of 
the  Herald- American ;  and  the 
late  Joseph  McHugh,  Buddy’s 
older  brother,  who  taught  him 
to  be  a  reporter  and  was  an  ace 
rewriteman  for  the  American. 
All  of  these  men  were  proteges 
of  the  late  Walter  B.  Brown, 
then  managing  editor  of  the  City 
News  Bureau. 

McHugh  and  Ernest  Tucker  of 
the  American  have  collaborated 


urispru  J 
larch  I  j 
)f  a  serif^ 
x>nd  bu‘ 
for  a  fc 
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POLICE  REPORTER  —  Picture  at 
fight  shows  Buddy  McHugh  in 
1932  whan  he  scored  scoop  on 
Greta  Garbo's  Chicago  visit.  At 
far  right  is  McHugh  with  Ex- 
President  Harry  S.  Truman  at  re¬ 
cent  meeting  at  Chicago  Munici¬ 
pal  airport. 
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in  a  l)ook,  tentatively  titled,  “I 
Know  1,000  Murderers,”  to  be 
published  later  this  year,  cover¬ 
ing  Buddy’s  long  career  as  a 
police  reporter.  Although  Mc¬ 
Hugh  seldom  uses  a  typewriter, 
he  does  write  occasional  features 
under  his  byline  and  earns  many 
more  for  his  clarity  of  expres¬ 
sion  on  the  telephone,  plus  his 
patient  investigative  reporting. 

When  an  oil  tanker  exploded 
in  Texas  City,  setting  fire  to  oil 
tanks  in  that  port  city,  the 
American  rusheil  the  late  Elgar 
Brown  and  Buddy  McHugh  to 
the  scene  of  the  disaster.  In 
recent  years,  veteran  McHugh 
has  been  assigned  to  many  mur¬ 
der  cases,  including  the  unsolved 
deaths  of  Judy  Anderson, 
Grimes  sisters,  Bobby  Peterson 
and  the  Schuessler  brothers. 

Two  Outstanding  Stories 

McHugh  was  nominated  by  his 
paper  for  Pulitzer  Prize  con¬ 
sideration  on  two  occasions.  One 
story  dealt  with  Robert  Knetzer, 
downstate  embezzler,  who  ab¬ 
sconded  with  $790,000  while  still 
under  the  protective  custody  of 
government  agents.  Knetzer  was 
a  fugitive  for  three  months, 
when  Buddy  was  visited  by  two 
men  who  came  to  the  American 
and  asked  to  see  him.  They  told 
him  they  could  take  him  to  Knet¬ 
zer.  Two  days  later.  Buddy  was 
interviewing  the  fugitive  in  a 
sidestreet  hotel  in  Omaha,  Neb. 
Buddy  convinced  Knetzer  he 
should  give  himself  up,  and  after 
getting  his  story,  Knetzer  was 
turned  over  to  the  federal 
authorities.  He  died  of  a  heart 
attack  while  on  trial. 

The  other  story  tested  Mc¬ 
Hugh’s  tenacity.  William  Dawes, 
a  Chicago  policeman  shot  a 
school  teacher  but  was  exoner¬ 
ated  by  a  coroner’s  jury  verdict 
of  self  defense.  The  policeman 
had  been  drinking  and  had  pro¬ 
voked  a  fight  with  the  teacher, 
it  was  said.  What  was  needed 
were  eye  witness  accounts  of  the 
shooting.  Buddy  learned  that 
{Continued  on  page  61) 


Cartoon  Sets 
Off  Billboard 
Ban  Debate 


St.  Pai  l,  Minn. 

An  editorial  cartoon  by  Scott 
Long  in  the  MimienpoliH  Tribune 
touched  off  an  80-minute  debate 
in  the  Minnesota  House  of  Rep¬ 
resentatives  March  17. 


to  dictate”  to  the  Legislature. 
Rep.  Leonard  Dickinson,  Bemidji 
Conservative,  angrily  waved  the 
Tribune  editorial  page  and 
shouted,  “Are  we  going  to  let 
people  like  this  control  us?” 

Rep.  George  French,  Minne¬ 
apolis  Conser%'ative,  said  the 
Tribune  was  against  billboards 
because  they  compete  with  the 
printed  media  for  advertising 


Cariculure  «>f  l.4>bbviHl 


Mr.  Long’s  cartoon  that  morn¬ 
ing  depicted  a  cigar-smoking 
lobbyist  for  the  billboard  indus¬ 
try  pasting  a  $100  bill  on  a  bill¬ 
board.  The  caption  read,  “Sure- 
Fire  Sales  Pitch.” 

It  referred  to  a  bill  which 
would  limit  billboard  advertising 
signs  within  a  restricted  zone  on 
either  side  of  the  interstate 
highway  system  which  will  criss¬ 
cross  the  state.  Passage  would 
put  the  state  in  line  for  $1,800,- 
000  “bonus”  from  the  Federal 
Bureau  of  Public  Roads  as  an 
inducement  to  prevent  “clutter” 
on  the  new  freeways. 

The  day  previous  the  bill  was 
rejected,  67  to  63.  Then  it  was 
brought  up  again  after  the  Trib¬ 
une  cartoon  appeared  and  was 
passed  by  a  71  to  60  vote. 


Aimed  at  lA>bbv 


Rep.  William  McKenzie,  North 
St.  Paul  Liberal,  said  he  was 
"very  much  surprised  that  any- 
l>ody  would  let  a  little  cartoon 
throw  his  emotions  out  of  gear.” 

At  a  pre.ss  conference  March 
20,  Governor  Elmer  Andersen 
said  he  questioned  the  motives 
of  the  Tribune  and  the  .4merican 
Automobile  Association  in  sup¬ 
porting  the  bill.  Quoting  figures 
on  ad  costs  in  the  Tribune  and 
in  an  AAA  travel  guide,  the 
governor  said  both  these  media 
are  competing  with  billboards 
for  the  ad  dollar. 


Rep.  Roy  Dunn,  Conservative 
from  Pelican  Rapids,  called  the 
drawing  “one  of  the  dirtiest 
things  I’ve  seen”  in  36  years  as 
a  legislator.  Instead  of  control 
on  billboards,  he  said,  the  Legis¬ 
lature  needs  “to  control  what 
they  (the  newspapers)  say  about 


Newspaper's  Pusilion 


Chi  Tribune 
Unveils  New 
Market  Data 


Chicago 

People,  purchasers  and  choice, 
the  latter  in  terms  of  buyer 
preference  for  advertising  in 
the  Chicago  Tribune  vs.  other 
Chicago  (laily  newspapers,  are 
related  in  “Market  Power,”  the 
Tribune’s  latest  study  of  the 
Chicago  market. 

The  study  was  unv’eiled  here 
this  week  at  a  luncheon  meeting 
of  adv'ertising  agency  research 
directors  and  serx’ed  to  evalu¬ 
ate  the  Tribune’s  coverage  story 
(daily  and  Sunday)  in  relation 
to  Chicago’s  other  morning,  two 
evening  and  two  Sunday  papers. 


Most  Protestants  of  the  bill 
said  the  Long  cartoon  implied 
the  billboard  lobby  was  trying 
to  buy  anti-bill  votes. 


Answer  to  ('.oinbiiiatiuiis 


In  an  editorial  response  March 
21,  the  Tribune  said  the  reaction 
to  Mr.  Long’s  cartoon  was  “in¬ 
teresting  because  some  legisla¬ 
tors  apparently  construed  the 
cartoon  as  questioning  the  ethics 
involv'ed  and  encouraging  be¬ 
cause  such  concern  by  legislators 
for  maintaining  high  ethical 
standards  is  always  needed  to 
help  insure  legislation  in  the 
public  interest.” 

The  Tribune  said  it  wanted  to 
limit  billboards  liecause  of  the 
federal  “bonus”  and  to  “preser\'e 
the  beauty  of  the  Minnesota 
countryside.”  The  editorial  said 
it  did  not  want  to  eliminate  bill¬ 
boards  and  reminded  readers 
that  last  fall  the  Tribune  op¬ 
posed  a  Minneapolis  city  pro¬ 
posal  to  tax  billboards  because 
it  thought  the  levy  discrimina¬ 
tory. 


“This  study  is  in  keeping  with 
our  resistance  to  combination 
advertising  rates,”  explaine<l 
Tom  Burns,  Tribune  salesman, 
who  briefly  highlighted  the  sell¬ 
ing  factors  involved,  after  Don 
Klein,  Tribune  research  man¬ 
ager,  presented  the  basic  find¬ 
ings  and  methodologj’  in  arriv¬ 
ing  at  a  “profile  of  purchasers” 
in  the  Chicago  metropolitan 
area  market. 


Based  on  intemdews  with  5,- 
666  adult  members  of  2,956 
metropolitan  Chicago  house¬ 
holds,  the  Tribune  study  is  an 
objective  analysis  of  purchas¬ 
ing  of  39  major  consumer  items. 
The  data,  as  to  household  cover¬ 
age  and  advertising  costs,  can 
be  viewed  as  the  Tribune’s  an¬ 
swer  (when  taken  into  consid¬ 
eration  with  its  recently-an¬ 
nounced  discount  program  for 
national  advertisers)  to  the  Chi¬ 
cago  Sun-Times  and  Chicago 


Daily  Sews  “top  two  for  the  yiKE" 
money”  combination  rates  of-  -  — 
fered  to  national  adv^  rtisen  /"V 
(E&P,  Jan.  14,  p  56).  I  ll 

Besides  presenting  buying 
patterns,  the  study  al.-^o  com¬ 
pares  Chicago  newspaper  cover¬ 
age  of  buyers  of  39  major  con¬ 
sumer  items.  Audience  profiles,  rpjj 
consumer  preferences  and  com- 13 
parative  coverage  data  are  al8or  -j,jg 
analyzed  for  Chicago’s  three  ^  jj, 
Sunday  newspapers  and  four  ^  y 
major  dailies.  It  shows  (he  com- 
jiarative  .strength  of  the  daily  ^ 
and  Sunday  Tribune  as  a  “com- 
bination”  in  relation  to  other 
])ossible  combinations  of  Chi- 
cago’s  Sunday  and  daily  papers, 

One  .section  of  the  study  in-j  ^  .gj, 
eluded  the  key  que.stion:  "WhichLjy  \ 
Chicago  newspaper’s  atlvertise-  > 
ments  do  you  feel  are  most  help- 
fill  for  your  shopiiing  informa-  ^ 
tion?”  ’The  study  reveals  that 
among  men  and  women  com-i 
billed,  59.9'/r  favored  the  Trib-' 
une;  2D^r  Sun-Times; 

Chicago’s  American;  and  14.8%, j  pij^e 
Daily  News. 

Similarly,  the  coverage  of|  read; 
newspaper  -  reading  households!  with 
ranketl  the  seven  jiapers  as  fol-  blaze 
lows:  Sunday  Tribune,  69.3%;  ing. 
Daily  Tribune,  53'7r ;  Sunday  Sh 
Sun-Times,  41.2%;  Daily  Sun-  ord  i 
Times,  41.3%  ;  Sunday  .\meri-  loid 
can,  27.6%;  Daily  Americanj  runs 
28%;  and  Daily  News,  33.9%.jends, 
•  Mon( 

Libel  Case  Dropped  | 

Cincinnati  time 

A  $1,011,550  libel  suit  by  was 
Vent-Air  Contact  Lens  Special  oper 
ists  of  Ohio,  against  the  Cinch-  camt 
nati  Enquirer  has  been  di.smissed  of  v 
in  Common  Pleas  Court  at  plain-  worl 
tiff’s  request.  The  action  followed  out 
an  Enquirer  story.  May  23,  1959,  Cj 
stating  that  “A  statewide  crack-  back 
down  on  an  alleged  contact  lensi  this 
racket  was  disclosed  in  Policti  man 
Court  yesterday.”  i  mg 


Rep.  Sally  Luther,  Liberal 
from  Minneapolis,  called  this  “a 
lot  of  nonsense.”  She  said  the 
cartoon  meant  that  pressure  was 
being  exerted  by  such  groups  as 
advertising  and  motel  industries 
which  have  an  economic  interest 
in  the  placement  of  billboard 
advertising. 

The  Conservative  minority 
leader.  Rep.  Lloyd  Duxbury, 
called  the  cartoon  “irresponsible 
journalism.”  Rep.  Carl  Iverson, 
Ashby  Liberal,  roared  that  a 
“newspaper  monopoly  is  trying 


CARTOONS 

WITH 

A 

SIMILAR 

TWIST 


These  two  amazingly  alike  cartoons  were  hoih 
conceived  the  same  day  without  either  cartoonist 
having  any  knowledge  that  similar  lightning  was 
striking  some  230  miles  from  their  drawing 
boards.  On  Friday,  March  24,  Ken  Crook  drew 
the  cartoon  on  the  left,  which  appeared  in 
Newsday  Saturday.  On  Friday,  Match  24,  Herb- 
lock  drew  the  cartoon  on  the  right,  which  ap¬ 
peared  in  the  Washington  Post  Sunday, 
March  25. 


TEST 

ly,  L.  I.  HERBLOCK,  Washington  (D.  C.)  Pw 
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On  The  Job — No.  8:  The  Family  Editor 
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By  Rick  Frieelinan 

THE  EDITOR  —  Carol  Black 
is  a  31-year-old  mother  of  three 
girls.  As  Carol  Earle,  she  grew 
up  in  Middletown,  N.  Y.,  went 
to  Middletown  High  School, 
married  a  Middletown  boy,  Nor¬ 
man  J.  Black  in  June,  19.o0,  and 
settled  down  to  being  a  Middle- 
tovm  housewife  and  mother. 

Six  years  later  she  had  a  child 
four,  a  child  seven  months,  and 
a  yen  to  “put  a  little  spice  into 
my  life;  to  give  up  the  dish- 
mop.” 

Armed  only  with  the  typing 
she  had  learned  in  high  school 
and  never  used  professionally 
I  sk'C®*  t’arol  Black  answered  a 
classified  ad  in  the  Middletown 
,}?ot  Times  Herald.  The  ad  was 
1 ‘*.8^®' I  placed  by  the  Middletown  Rec¬ 
ord,  a  new  newspaper  about 
ready  to  go  into  competition 
with  the  Times  Herald  and  to 
blaze  new  trails  in  offset  print- 
(i9.3%;'  ing. 

Sunday,  She  went  to  work  for  the  Rec- 
ly  Sun-' ord  in  July  of  1956  as  the  tab- 
-Ameri-  loid  was  going  through  its  dry 
mericanj  runs.  “I  was  hired  for  week- 
33.9%.!  ends,”  Carol  recalls.  “But  when 
Monday  came  around  I  was  still 
working.” 

Carol  Black  started  as  a  part- 
time  typist  and  two  weeks  later 
was  supervising  the  typesetting 
operation  in  the  back  shop.  “I 
came  in  on  the  22nd  with  no  idea 
of  what  went  into  newspaper 
at  plain-]  work.  Our  first  edition  came 
followed]  out  on  the  29th.” 

Carol  spent  four  years  in  the 
^  shop,  a  period  she  describes 

“iritis  way:  “We  went  through  so 
a  Poucfjmany  things,  so  many  pioneer¬ 
ing  heartaches  that  they  con- 
. . "4  sumed  most  of  our  lives.” 

In  1958  she  had  her  third 
j  child. 

1  In  May  of  1960,  Carol  Black 
I  resigned  to  become  a  housewife 
’again. 

In  June,  A.  N.  Romm,  Record 
^itor,  offered  her  a  reporter’s 
job  on  the  Family  Desk.  “One 
month  at  home  w-as  all  I 
needed,”  she  says.  “I  flew'  down 
to  the  newspaper.” 

The  family  editor  left  shortly 
after  and  Carol  and  another  re¬ 
porter  worked  together  to  put 
S  M  the  Family  pages. 

^  Carol  started  out  at  rewrite. 

(“I  fumbled  through  that  for 
two  weeks.”)  Then  she  tried 
layout,  headline  writing,  and 
editing  copy. 

“I  kept  carbons  of  everything 
I  did,”  Carol  relates.  “Each  day 
Romm  would  bring  me  into 
a  conference  and  we  would  go 

editor  ac  PUBLISHER 
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Carol  Black,  family  editor  of  fhe  Middletown  (N.Y.)  Timet  Herald- 
Record.  checks  out  a  Washington  Birthday  Sales  story  at  a  local 
shopping  center. 


over  them.  A1  was  a  marvelous 
teacher  and  he  pulled  me  along 
by  my  heels.” 

In  October,  Carol  Black,  at 
A1  Romm’s  suggestion,  em¬ 
barked  on  “my  first  really  big 
.itor>'.  Up  until  then  I  had  only 
lieen  out  on  six  and  eight  inch- 
type  assignments.” 

During  the  next  four  weeks 
she  investigated  the  plight  of 
unwed  mothers.  She  began  at 
the  state  welfare  department. 
Then,  together  w’ith  a  photogra¬ 
pher,  she  visited  a  Long  Island 
Salvation  Army  home  for  un¬ 
wed  mothers.  She  talked  to  the 
mothers  themselves.  (“Some 
w'ere  bitter,  some  were  quiet 
and  humble.”) 

The  series,  both  story  and 
pictures,  ran  eight  consecutive 
days  during  September  in  the 
Record.  (There  were  so  many 
requests  for  tearsheets  that  the 
newspaper  ran  out  of  them.) 

In  October  the  Times  Herald 
and  Record  merged. 

On  Nov.  23  Carol  Black  was 
named  family  editor. 

On  Christmas  Eve  a  telegram 
informed  Mrs.  Black  that  the 
newspaper’s  family  pages  had 
won  first  place  in  the  J.  C.  Pen- 
ney-University  of  Missouri 
Journalism  Awards  for  news¬ 
papers  of  25,000  or  below. 

The  national  contest  had 
asked  for  entries  published  dur¬ 
ing  the  month  of  September, 

for  April  8,  1961 


which  was  w’hen  her  series  on 
unwed  mothers  ran. 

Carol  Black  and  Mrs.  Ann 
DeLeo,  her  associate  at  the  time 
of  the  judging  period,  split  a 
.?  1,000  prize. 

♦  4: 

THE  JOB  —  Layout,  legwork, 
the  latest  shade  of  lipstick;  pho¬ 
tography,  fashions  and  food  — 
they  all  make  up  the  average 
day  in  the  working  life  of  Fam¬ 
ily  Editor  Carol  Black. 

Mrs.  Black  and  her  one  as¬ 
sistant  do  their  own  news  gath¬ 
ering,  storywriting,  rewriting, 
editing,  headline  writing,  and 
the  taking  and  cropping  of  pic¬ 
tures.  Between  them,  they  fill  an 
average  of  seven  tabloid  pages 
daily. 

Newsgathering  covers  any¬ 
thing  that  applies  to  the  Mid¬ 
dletown  area  family,  inside  and 
outside  the  home.  Clarol  shuns 
heavy  use  of  releases  and  hand¬ 
outs  and  would  rather  rely  on 
hard  news  her  department 
gathers  itself. 

A  New  Year’s  Eve  cooking 
story?  Carol  found  it  in  a  cou¬ 
ple  who  were  planning  a  party. 
Their  preparations  made  a  dou¬ 
ble-truck  picture  spread. 

A  fashion  story?  Carol  found 
it  in  a  local  person  in  this  de¬ 
pressed  New  York  State  area 
who  sewed  well  and  was  plan¬ 
ning  her  own  Spring  wardrobe 
on  a  budget. 


An  election  story?  Carol 
found  it  in  the  wives  of  the  two 
candidates  for  sheriff,  one  of 
whom  would  be  matron  of  the 
Goshen  jail.  The  story  was 
headed:  “Who  Will  Be  Mrs. 
Sheriff?” 

A  community  service  story? 
Carol  found  it  in  the  PTA  Den¬ 
tal  Fund,  which  provided  needy 
children  with  care,  but  was 
languishing  because  the  public 
knew  little  about  it.  They  knew 
after  she  publicized  it. 

All  of  the  above  were  in  addi¬ 
tion  to  covering  events  such  as 
the  Lenten  Sewing  Club  Charity 
Ball  in  December.  This  is  the 
social  event  of  the  year,  accord¬ 
ing  to  Carol,  and  it  rates  plenty 
of  space.  This  includes  two  or 
three  advances,  publishing  of 
the  patron  list,  and  coverage  of 
the  ball  itself  with  main  story, 
sidebar  and  pictures. 

“It’s  a  who-wore-what  type  of 
thing,”  Carol  relates. 

Women’s  clubs  and  school 
news  are  handled  through  pub¬ 
licity  directors  generally.  “They 
know  what  we  want  and  that  we 
want  it  quickly,”  Carol  adds. 
“If  somebody  wants  an  advance, 
they  call  early  enough  so  we 
can  plan  to  give  them  some 
space.” 

The  Family  desk  will  cover 
one  or  two  big  club  and  school 
events  during  the  year.  “Take 
the  PTA,”  she  explains.  “We 
can’t  be  at  all  of  their  meet¬ 
ings.  But  we  get  there  if  they 
give  a  life  membership  to  some 
one  or  if  one  unit  is  cited  for 
an  outstanding  amount  of  work. 
Usually,  we  limit  PTA  news  to 
around  one-and-one-half  inches. 
It’s  a  space  problem  more  than 
anything  else.” 

The  Family  Desk  rewrites 
club  releases,  weddings,  engage¬ 
ments,  births,  and  the  Calendar. 
Weddings  and  engagements  are 
handled  through  printed  forms 
which  can  be  picked  up  at  the 
newspaper,  filled  out  by  the 
family,  and  brought  back.  “This 
gives  us  time  to  do  the  live 
stuff,”  Carol  points  out. 

If  a  wedding  picture  is  a  week 
old,  she  won’t  run  it. 

Thought  for  Food 

Carol  Black  likes  to  run  at 
least  one  food  feature  a  week. 

'The  Family  Desk  keeps  a 
thick  recipe  file  handy  for  ma¬ 
jor  holidays.  But  here  again 
Carol  is  on  the  lookout  for  the 
local  item,  and  “for  anyone  who 
cooks  particularly  well.” 

This  past  Thanksgiving,  she 
{Continued  on  page  58) 
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AN  ‘IMAGE’  STUDY 


Editor  Tells  Readers 


How  They  Rate  Paper 


Greenville,  Mich. 

How  well  “liked”  is  the  home¬ 
town  newspaper,  a  daily  of  over 
5,000  circulation? 

Dale  Stafford,  publisher  and 
editor  of  the  Greenville  Daily 
News,  sought  the  answer  to 
this  question  when  he  include<l 
his  paper  in  a  three-newspaper 
pilot  study  of  “reader  self-an¬ 
alysis”  recently  undertaken  by 
the  Inland  Daily  Press  Associa¬ 
tion.  Three  cities  served  as 
“pilots”  for  this  research  pro¬ 
gram:  Bloomington,  Ill.,  (Daily 
Pantayraph);  Kokomo,  Ind., 
(Tribune) ;  and  Greenville. 


skinned  journalists  from  other 
countries.  Also,  in  the  summer 
of  1957  an  Indonesian  was  a 
member  of  our  news  staff  before 
returning  to  his  home  country. 


Report  to  Readers 


The  study  hinged  around  152 
separate  questions,  carefully  de¬ 
vised  to  obtain  information  re¬ 
vealing  public  attitudes  toward 
the  hometown  paper.  When  the 
study  was  completed,  Mr.  Staf¬ 
ford  wrote  a  series  of  articles 
telling  Daily  News  readers  what 
they  had  told  him  about  the 
paper. 


In  contrast  to  the  racial  ques¬ 
tion  a  total  of  97  per  cent  felt 
The  Daily  News  was  fair  to  all 
religious  groups.  Only  two  per 
cent  thought  this  newspaper  was 
“not  very  fair”  on  religious  mat¬ 
ters  and  no  one  expressed  the 
thought  that  we  were  “not  at  all 
fair.” 

For  instance  68  per  cent  of 
the  people  said  that  the  amount 
of  money  a  man  has  doesn’t 
make  a  difference  in  the  treat¬ 
ment  he  gets  in  The  Daily  News. 
Eighteen  per  cent  thought  a 
man’s  wealth  did  make  a  dif¬ 
ference. 


Following  are  some  of  the 
highlights  gleaned  from  that 


Q.  When  'The  Daily  News  ar¬ 
rives,  how  much  do  you  usually 
want  to  read  it? 

A.  Your  reply  was  55.2  per 
cent  “very  much”  and  36.2  per 
cent  “pretty  much.”  Only  6.7  per 
cent  said  “not  very  much”  and 
no  one  answered  not  at  all. 

Q.  Everything  considered, 
what  do  you  think  of  The  Daily 
News  as  a  newspaper? 

A.  Your  verdict  caused  us  to 
do  handsprings.  Broken  down 
35.2  per  cent  answered  “excel¬ 
lent.”  A  total  of  58.1  per  cent 
said  The  Daily  News  was  good. 
One  per  cent  said  “not  much  of 
a  newspaper.” 


Racial  Coverage 


MokI  Di.Murbing 


Most  disturbing  of  all  to  the 
editor  was  the  breakdown  of 
answers  to  this  question: 

If  a  big  local  advertiser  called 
up  the  publisher  and  asked  him 
not  to  print  a  certain  story, 
would  The  Daily  News  print  the 
story  anyway? 

For  nine  years  we  have 
pounded  away  in  editorial  col¬ 
umns  stating  that  we  don’t  rec¬ 
ognize  the  existence  of  two 
classes  of  citizens  when  it  comes 
to  presenting  the  news. 


For  the  most  part  the  results 
were  highly  complimentary.  But 
others  served  to  burst  any  staff 
self  satisfaction  and  indicate 
that  in  certain  areas  a  better 
job  can  be  done. 

For  instance  five  per  cent  said 
they  didn’t  feel  that  on  issues 
involving  different  races  The 
Daily  News  didn’t  print  both 
sides. 


But  in  this  study  32  per  cent 
of  the  people  interviewed  said 
we’d  probably  leave  a  story  out 
if  asked  to  do  so  by  an  adver¬ 
tiser.  And  12  per  cent  said  we’d 
leave  it  out,  certainly. 

The  editor  expressed  his  con¬ 
cern  over  this  revelation  to  Dr. 
Paul  J.  Deutschmann,  head  of 
communications  research  at 
Michigan  State  University. 

“A  minister  preaches  every 
Sunday  and  urges  his  congrega¬ 
tion  to  live  according  to  Chris¬ 
tian  principles,”  he  said.  “But 
his  message  isn’t  taken  to  a 
heart  by  a  portion  of  his  flock; 
now  you  know  just  how  frus¬ 
trated  that  minister  feels.” 

Certainly  none  of  the  44  per 
cent  who  believe  advertisers 
dictate  our  news  iwlicies  were 
ever  involved  in  the  last  nine 
years  in  any  such  attempt. 


Admittedly  only  five  per  cent 
is  small.  But  it  looms  bafflingly 
large  to  us  for  several  reasons. 
One  is  that  our  office  has  been 
a  point  to  visit  in  the  United 
States  for  a  number  of  dark 


Faith  in  .4d8 


COMBINED  OPERATION — Laying  plant  lor  cooperative  coverage  oilcan  a: 
Florida,  Miami  Herald  Managing  Editor  George  Beebe,  left,  meehlf^unf: 
with  St.  Petersburg  Times  features  editor  Sandy  Stiles,  center,  and  cHy  ggjg 
editor  Stan  Witwer,  right,  to  discuss  the  agreement.  The  Herald 
Timet  will  exchange  news,  features  and  pictures,  and  pool  manpowsti 
on  capital  coverage  and  other  stories. 


could  believe  all  or  most  of  the  nearer  this  ideal  in  being  inter 
advertising.  Ony  one  per  cent  esting,  modem,  accurate,  color-' 
thought  none  of  it  could  be  be-  ful,  exciting,  powerful,  bold  and 
lieved  and  3.8  per  cent  said  not  loud. 

much  of  it  could  be  accepted  as  These  views  are  guide  posts 


much  of  it  could  be  accepted  as  These  views  are  guide 
truth.  to  us  in  our  constant  effort  tc,'' 

This  question  has  been  asked  improve  The  Daily  News, 
by  a  California  research  group  • 

in  a  study  that  has  been  going  Post  Action  Key 
on  in  that  state  for  the  past  10 

years.  In  contrast  in  that  study  ^ 

18.4  per  cent  said  they  didn’t  Washi 

think  much  of  the  advertising  The  Washington  Post 


Action  Key  j„^43 

i  D.C.  Vote  Riglit  >je- 

WashingtosF;^''*'" 
The  Washington  Post  claim.- 1 


in  their  home  town  newspaper  it  was  one  of  the  most  influentiilh_‘’'^y 


could  be  accepted  as  valid.  forces  behind  ratification  of  thtporl^ 
In  addition  to  asking  the  23rd  Amendment,  giving  thfi^  P 
public  about  The  Daily  News,  District  of  Columbia  the  presi' 
the  interviews  obtained  feelings  dential  vote.  “W 

regarding  “other  papers.”  Last  September,  the  Post  sd  •  iiint 

These  included  nearby  and  up  a  network  of  legislative  cor-  '"ake 
distant  metropolitan  newspa-  respondents  in  44  state  capitals  .  in.li 
pers,  former  home  town  news-  Especially  in  recent  weeks,  theyrWh: 


pers,  former  home  toAvn  news- 


religious  publications  provided  the  Post  with  the  cali-ivince 


and  labor  papers.  ber  of  phone  and  wire  coverage!  insi 

In  addition  those  interviewed  of  fast-breaking  news  that  can  :r.fcdt 
were  asked  to  state  what  they  come  only  from  experienced  on-lpsycl 
regarded  as  the  “ideal  newspa-  the-spot  reporters. 
per.”  Beyond  that  these  correspond- 1  »q 


Three-fourths  of  the  people  ents  themselves  became  int«-'^tjj 


chose  as  “other  papers”  metro-  ested  in  the  Amendment.  Theirhjy.^ 
politan  publications  with  circu-  interest  stimulated  that  of  their  gjjgj. 
lations  from  20  to  90  times  that  own  and  other  newspapers,  of  gf  jj, 


of  The  Daily  News. 


state  legislators  and  of  govern- 


Not  ‘Loud’  Enough  example  of  reporter  in-l^jj  ' 

Some  interesting  results  were  tcrest  came  from  Vermontjio% 
obtained.  For  instance  the  "'here  it  was  mistakenly  re  the 
“other  paper”  and  The  Daily  ported  to  the  Post  that  tw 
News  were  regarded  as  almost  state  had  ratified  the  Amend- 
identical  in  these  areas:  Fresh,  J«ent.  The  Post  correspond!^ 
important,  valuable,  fair,  active  Washington  spoke  to  the 
and  unbiased.  clerk  of  the  Vermont  House  urr  ^ 


and  unbiased. 


How  much  of  the  advertising 
in  The  Daily  News  do  you  feel 
you  can  believe? 

A  total  of  94  per  cent  re¬ 
ported  they  felt  a  subscriber 


The  Daily  News  had  a  marked  h™  to  call  collect  as  so* 
advantage  in  being  closer  to  the  the  bill  passed.  The  cleri 


ideal  publication  in  the  follow-  took  the  problem  to  the  Speaker 
ing:  Neat,  safe,  pleasant,  re-  of  the  House,  who  in  turn  sus- 
sponsible,  truthful,  relaxed  and  pended  other  legislation  to  pot 


sy_  ‘  the  Amendment  resolutioil 

But  the  big  city  papers  were  through.  I 
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Marshalling  Facts 
To  Fight  Recession 


eraq*  of 
Ft,  mt«h 
and  cHy 
irald  Old 
nanpowir 


Hy  Philip  N.  Schuyler 

A  former  reporter,  who  be¬ 
lieves  in  petting  and  printing 
the  facts,  is  leading  the  PR  war 
to  get  business  booming  again. 

Donald  Douglas  Hoover,  presi¬ 
dent  of  Bozell  &  Jacobs  eastern 
operations,  is  confident  the  job 
can  and  is  being  done.  The  far- 
flung  B&J  agency,  whose  home 
office  is  in  Omaha,  Neb.  and  is 
iiirectcd  by  Morris  E.  Jacobs, 
operates  13  offices  from  Hart¬ 
ford.  Conn,  to  Los  Angeles, 
Calif.  It  was  selected  by  the 
Advertising  Council  as  the  PR 
agency  in  the  battle  being  waged 
against  the  present  slump. 

“We  have  grass  roots  contacts 
ve  are  putting  to  work  for  the 
aonefit  of  all  business,”  Mr. 
Hoover  said  this  week.  “Our 
N’ew  York  office  alone  has  clients 
43  states.” 

New  York  office  billings  are 
15,000,000  a  year  of  the  total 
120,800,000  of  all  B&J  offices. 
Sixty-five  percent  of  the  New 
York  office’s  share  is  invested 
in  PR,  35%,  advertising.  The 
national  picture  is  in  reverse. 
“We  have  13  areas  in  the 
Post  set  (country  where  we  can  and  do 
tive  cM-iinake  spot  surveys  on  business 
conditions,”  Mr.  Hoover  said. 
What  we  have  found  out  con- 
Jvinces  us  that  money  is  in  the 
•overagijconsumer’s  pockets.  What  is 
that  cajjneeded  is  to  create  the  proper 
psychology  to  get  them  spending 
normally  again. 

.  ,  “One  source  of  information 

®  "ith  which  we  have  close  con- 

f  fact  and  on  which  we  put  con- 
of  their  siderable  trust  is  the  presidents 
pers,  of  gf  investor-owned  public  utility 
companies  all  over  the  country. 
They  are  going  ahead  with  capi¬ 
tal  investments  that  average 
JlO%  more  than  last  year  with 
the  confident  expectation  of 
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doubling  their  business  in  the 
next  10  years. 

“We  believe  implicitly  in  the 
general  soundness  of  the  nation¬ 
al  economy.  We  do  not  overlook 
the  fact  that  there  are  distress 
areas. 


Grass  Roots  Optimism 

“But  we  believe  that  optimism 
la  created  at  the  grass  roots.  We 
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are  dealing  in  specifics.  We  are 
hunting  out  and  reporting  on 
local  business  advances  to  the 
public  through  their  local  media 
— chiefly,  the  newspapers.” 

Mr.  Hoover  said  he  agreed 
thoroughly  with  Theodore  S. 
Repplier,  president  of  the  Ad¬ 
vertising  Council,  who  has  ob¬ 
served  that  the  “state  of  mind 
of  people  in  general  can  deter¬ 
mine  whether  a  recession  will  be 
mild  or  severe,  short  or  long. 
The  confident  family  spends 
normally,  the  frightened  family 
spends  only  for  necessities.” 

“In  accordance  with  council 
policy  we  seek  to  build  confidence 
by  presenting  facts  alone,”  Mr. 
Hoover  said.  “We  will  .seek  to 
spark  a  continuing  upsurge  of 
growth  and  we  will  emphasize 
our  country’s  long-range  future, 
which  w’e  are  confident  is 
bright.” 

Experts  Deployed 

Deployed  in  different  B&J 
offices  are  PR  experts  who  are 
handling  the  “grass  roots  facts” 
in  the  fight  against  recession. 

Albert  Bates  is  working  out 
of  the  New  York  office,  which 
covers  New  York,  New  Jersey, 
Pennsylvania  and  Delaware.  The 
B&J  man  in  Hartford  is  John  A. 
North.  He  handles  problems  in 
the  states  of  Connecticut,  Massa¬ 
chusetts,  Rhode  Island,  Maine, 
Vermont  and  New  Hampshire. 

James  A.  Morrisey  in  the  B&J 
office  in  Washingyton,  D.  C.,  is 
responsible  for  assembling  and 
disseminating  facts  in  Maryland, 
Virginia,  West  Virginia,  North 
Carolina,  South  Carolina 
Georgia  and  Florida.  Covering 
Indiana,  Ohio,  Kentucky  and 
Tennessee  out  of  Indianapolis  is 
Burk  Friedersdorf. 

The  man  in  charge  at  the 
B&J  Chicago  office  is  Alan  J. 
Jacobs.  He  is  responsible  for 
Illinois  and  Michigan.  Sam 
Kaufman,  out  of  Minneapolis, 
covers  Minnesota,  Wisconsin  and 
North  Dakota. 

Other  assignments  are:  Milt¬ 
on  Bolstein  in  Sioux  City,  for 
Iowa;  John  Bozell  in  Omaha, 
for  Nebraska,  Wyoming,  South 
Dakota,  Montana,  and  Colorado; 
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Bert  Bremson,  Kansas  City,  for 
.Missouri,  Kansas,  and  Okla- 
homa;  H.  G.  Anthony,  Shreve¬ 
port,  for  Alabama,  Mississippi, 
Arkansas,  and  Louisiana;  Carl 
Storey,  Houston,  for  Texas  and 
New  Mexico;  Don  Kirby,  Los 
Angeles,  for  California,  Arizona, 
Nevada  and  Hawaii;  and  Tom 
Morris,  Seattle,  Washington, 
Oregon,  Idaho,  Utah  and  Alaska. 

Among  activities  already 
underway  in  the  campaign 
called,  “Confidence  in  a  Growing 
America,”  is  a  cooperative  pro¬ 
gram  in  Chicago  with  the  Chi¬ 
cago  chapter  of  the  Public  Rela¬ 
tions  Society  of  America  and 
the  local  state  commerce  associ¬ 
ations.  A  combination  seminar 
and  news  conference  will  be  held 
in  Chicago  shortly  at  which  busi¬ 
ness  and  industrial  leaders  will 
reveal  future  plans  which  will 
mean  more  business  and  more 
jobs  for  the  area.  Similar  pro¬ 
grams  are  being  sparked  by  B&J 
officers  in  Los  Angeles  and 
Seattle. 

Information  Kit 

An  information  kit  for  PR 
directors  of  companies  and  an¬ 
other  for  the  press  is  presently 
being  assembled  and  will  be  dis¬ 
tributed  early  in  April.  Cartoons 
by  volunteer  cartoonists  and 
editorials  are  included  in  the 
copy,  in  addition  to  round-up 
press  releases. 

All  B&J  offices  have  organized 
“Good  News  Bureaus”  to  pick 
favorable  economic  reports  from 
the  daily  news  file.  At  the  end 
of  each  week  the  New  York 
office  assembles  a  roundup  of 
such  news  that  is  sent  to  other 
offices  for  distribution  to  their 
local  media. 

Mr.  Hoover  applies  his  con¬ 
fidence  in  the  present  upsurge  in 
business  to  future  planning  for 
the  eastern  operations  of  B&J, 
which  takes  in  Washington  and 
Hartford  as  well  as  New  York. 
In  drafting  a  10-year  new  busi¬ 
ness  plan  last  December,  Mr. 
Hoover  wrote; 

“Business  experts  and  econ¬ 
omic  analysists  predict  a  prob¬ 
able  recession  of  business  in 
1961.  ...  a  somewhat  steady 
decline  between  now  and  the 
first  of  April,  a  slow  second 
quarter,  a  lazy  and  partial  pick¬ 
up  in  the  months  of  July  through 
September,  and  an  acceleration 
in  the  last  three  months. 

“At  the  same  time,  it  is  pre¬ 
dicted  that  disposable  personal 
income,  what’s  left  over  after 
paying  the  grocery,  shelter  and 
clothing  bills,  will  hold  to  the 


Donald  D.  Hoover 

present  level  for  several  months 
and  then  resume  an  upward 
climb. 

Diamond  Jubilee 

“This  situation  presents  a 
golden  40th  anniversary  oppor¬ 
tunity  for  launching  the  10-year 
new  business  plan  of  the  east¬ 
ern  operations  of  B&J,  a  plan 
under  which  it  is  anticipated 
that  the  billing  of  the  operation 
will  be  doubled,  at  minimum,  by 
the  time  of  our  Diamond 
Jubilee  .  .  . 

“B&J  management  feels  that 
its  own  pattern  of  growth  makes 
it  particularly  sensitive  to  con¬ 
ditions  such  as  we  feel  the  na¬ 
tion  faces.  Bom  in  the  depths 
of  the  1921  depression,  B&J 
opened  its  first  office  outside 
Omaha  in  the  deep  depression 
of  1933  and  launch^  its  eastern 
operation  in  the  recession  year 
of  1948. 

“The  agency  has  made  money 
each  year  except  in  1921  ...  it 
has  shown  a  profit  because  of  a 
flexible  management  policy  alert 
to  opportunities  to  exercise  its 
unique  skills  with  the  combina¬ 
tion  selling  tools  of  advertising 
and  PR. 

“Last  year  was  a  good  year 
for  the  agency.  The  eastern  oper¬ 
ation  added  two  PR-advertising 
accounts,  three  advertising  ac¬ 
counts  and  nine  PR  accounts. 

Minus  Formal  Pitch 

“It  is  significant  that  almost 
all  of  these  accounts  came  to 
B&J  (there  was  only  one  excep¬ 
tion)  without  making  a  formal 
presentation,  and  largely  on  the 
strength  of  services  performed 
for  other  clients  or  the  agency’s 
total  reputation.  This  is  both  a 
compliment  and  a  criticism.  The 
compliment  is  that  we  obtained 
what  new  business  was  added 
(Continued  on  page  24) 
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m  By  Robert  B.  McIntyre 

Ever  wonder  why  American  ad¬ 
vertising  techniques  can  sell  any¬ 
thing — except  the  American  way 
of  life? 

If  you  haven’t,  the  Advertising 
Council  has,  and  after  years  of 
confining  its  activities  to  public 
service  campaigns,  the  Council’s 
board  of  directors  has  named  a 
special  committee  to  explore  how 
the  Council  might  help  in  the 
field  of  overseas  propaganda  for 
the  U.S. 

*  *  * 

The  board  action  followed  a 
recent  proposal  by  Theodore  S. 
Repplier,  Council  president: 

‘'Many  people,  particularly 
American  businessmen  overseas, 
are  becoming  more  insistent  that 
private  forces  pitch  into  the 
propaganda  war,”  he  said.  “And 
it’s  being  proposed  that  the  Ad 
Council  become  the  focal  point 
for  overseas  propaganda  requests, 
just  as  it  has  been  the  focal  point 
for  domestic  public  service  cam¬ 
paigns.” 

^Ir.  Repplier  said  that  Latin 
.Vmericans  are  seeking  aid  and 
guidance  in  the  battle  against 
Communism  in  their  own  coun¬ 
tries  because  they  are  alarmed 
that  Cuba  now  is  a  “staging  area 
for  the  subversion  of  Latin  Amer¬ 
ica.” 

Henry  M.  Schacte,  executive 
vicepresident.  Lever  Brothers  Co., 
has  been  named  chairman  of  the 
Council’s  Overseas  Information 
Exploration  Committee  (OIEC) ; 
and  two  co-chairmen  will  share 
the  responsibility;  Leo  Burnett, 
board  chairman  of  Leo  Burnett 
Co.;  and  Mr.  Repplier.  Twelve 
top  ad  men  are  on  the  committee. 
*  *  * 

Mr.  Repplier  suggested  that 
the  Council  might  set  up  several 
volunteer  task  forces  of  creative 
people  in  advertising  and  com¬ 
munications.  Each  would  be  com¬ 
posed  of  volunteers  from  several 
ad  agencies  to  avoid  bracketing 
a  particular  agency,  which  might 
have  overseas  branches,  with  a 
particular  propaganda  job. 

Each  ta.sk  force  would  concen¬ 
trate  its  efforts  on  one  propa¬ 
ganda  assignment,  and  in  every 
case  the  task  force  would  include 
at  least  one  specialist  on  the 
country  or  countries  involved. 

*  » 

Mr.  Repplier’s  proposal  is  a 
challenging  one.  We  wish  the 
committee  luck.  It  would  be  nice 
— even  just  once —  to  beat  the 
Communists  at  their  own  game. 
But  it’s  going  to  take  more  than 
cigaret-and-cereal-selling  copy. 
Peoples  of  the  world  will  want 
facts,  not  fancies. 


2700  Newspapers  Aid  ^ 
Rambler’s  Come-back  ' 


Printing  presses  in  2700  news¬ 
paper  plants  are  helping  pull 
George  Romney’s  Rambler  out 
of  the  recession  ditch. 

Last  week  American  Motors 
Corp.  announced  a  46%  increase 
in  production,  and  in  releases  on 
its  exhibits  at  the  International 
Auto  Show  in  New  York  this 
week,  sales  goals  of  between 
550,000  and  600,000  cars  for 
1061  were  made  public.  These 
objectives  top  last  year’s  sales 
of  423,000  cars. 

Gredits  Newspapers 

It  must  be  admitted  that  the 
perky,  if  small,  Rambler  has 
plenty  of  power  itself  in  both 
its  engine  and  in  popular  appeal. 


E  &  P 
CITATION 
For  Effective 
Newspaper 
Advertising 


But  President  Romney  has  al¬ 
ways  been  glad  to  give  news¬ 
paper  advertising  credit  for 
powerful  assists  in  putting  the 
models  from  assembly  lines  into 
the  hands  of  the  public. 

Fred  W.  Adams,  sales  man¬ 
ager  of  American  Motors’  auto¬ 
motive  division,  said  this  week 
that  currently  the  use  of  news¬ 
paper  space  was  being  increased 
in  a  drive  that  will  run  through 
April  and  May.  Already  being 
discussed  at  Rambler’s  ad 
agency,  Geyer,  Morey,  Madden 
&  Ballard,  Inc.,  are  plans  for  in¬ 
troducing  the  1962  model.  These 
plans  will  be  told  to  dealers  in 
six  meetings  starting  in  Sep¬ 
tember  in  Atlantic  City,  N.  J. 

“Dealers  always  ask  for  news¬ 
papers,”  Mr.  Adams  said. 

Budget  Up  20% 

“This  year  (1961)  our  adver¬ 
tising  budget  is  some  15  to  20% 
higher  than  it  was  last  year, 
which  hit  a  new  record.  We 
know  from  past  experience  that, 
because  of  its  local  values,  our 
3,000  dealers  get  more  results 
from  newspapers  than  from 
other  media.  As  far  as  we  are 
concerned,  if  newspapers  pro¬ 
duce  sales,  that’s  the  way  we  are 
going  to  go.  Newspapers  are 


now  getting  a  greater  share  of 
our  budget  than  ever  before, 
about  73%. ” 

Rambler  uses  the  Monitor 
program  on  NBC- Radio  and  also 
spot  TV. 

“What  we  like  alwut  news¬ 
papers,  is  that  we  can  make  fast 
use  of  the  medium  when  we  need 
it,”  Mr.  Adams  continued.  “We 
move  quickly  into  action  as  we 
did  when  Rambler  took  a  clean 
sweep  of  the  1961  Pure  Oil 
Economy  Trials  at  Daytona, 
Fla.” 

Typical  of  Rambler’s  effective 
newspaper  copy  is  the  1200-line 
ad  on  these  trials  now  appearing 
in  the  list.  It  shows  a  picture  of 
four  winners.  One  is  holding 
three  trophies,  the  others  one 
each  (see  cut). 

“In  .America’s  largest,  tough¬ 
est  1961  economv  contest  .  .  . 
WHICH  MAN  DROVE  THE 
RAMBLER?”  reads  the  head¬ 
line.  Winner  of  the  three  tro¬ 
phies  is  identified  as  Les  Viland, 
the  Rambler  driver. 

“This  is  the  second  straight 
year  that  Rambler  has  won  the 
Pure  Oil  Economy  Trials,”  the 
copy  notes.  “Last  year,  the  win¬ 
ning  Rambler  American  Custom 
averaged  more  than  50  M.P.G. 
This  year’s  victory  was  achieved 
under  far  more  realistic  condi¬ 
tions  paralleling  normal  driving! 

“Want  more  proof  of  Rambler 
value?  Then  see  your  Rambler 
dealer.  .  .  . 

“Driv'e  the  Undefeated  Econ¬ 
omy  King!” 


1200-Line  .4ds 

In  other  current  coi)y.  Ram¬ 
bler  is  hitting  the  small  Euro¬ 
pean  cars,  with  1200-line  space 
in  newspapers  that  gleefully  in¬ 
forms  readers  (with  words  and 
pictures)  that  you  can  “squeeze 
six  into  a  phone  booth,  or  into 
one  of  the  small  compacts,  but, 
if  you  want  to  seat  six  adults 
in  comfort,  you  need  the  all 
purpose  compact  Rambler  Clas¬ 
sic,  the  only  compact  for  6- 
footers.” 

Sam  Ballard,  agency  presi¬ 
dent,  was  praised  by  Mr.  Adams 
for  the  consistently  good  adver¬ 
tising  that  comes  from  Geyer’s 
creative  writers.  At  the  same 
time,  Mr.  Adams  said  that  Mr. 
Romney  himself  is  entitled  to 
take  a  bow  for  the  kind  of  news¬ 
paper  advertising  Rambler  runs. 

“Mr.  Romney  sits  in  on 
all  advertising  sessions,”  Mr. 
Adams  said.  “The  factual,  de¬ 
tailed  editorial  type  copy  run 
under  Mr.  Romney’s  signature 


Which  man  drove  Rambler? 


had  been  a  strong  help  to  ourj 
.sales.” 

Mr.  Adams  also  credited  Mrf 
Romney  with  originating  thf! 
unique  Savings  Bond  series  'fj 
ads  that  opened  this  year’s  driTej 
last  December.  Under  this  plar , 
increases  of  sales  starting  irj 
December  in  10%  levels  j)ai':! 
back  Rambler  purchasers  in  J‘2  j 
bonds.  The  program  was  set  1 1 
run  through  January,  Fel)ruan; 
and  March.  However,  badi 
weather,  particularly  in  the 
east,  put  the  kibosh  on  the  idesi 
after  $34,000  was  paid  back  t'i 
buyers  in  bonds  in  January 
Then  January  and  February 
dropped  off,  but  March  picke’ 
up  again. 

Rambler  gets  its  dealers  l)ack 
of  its  new’spaper  ads  with  sales 
contests.  Last  year  four  air 
plane  loads  of  Rambler  sales 
men  were  taken  to  Europe,  tw 
groups  to  Hawaii.  This  year 
contests  started  the  first  of 
March  and  will  continue  to  thcl 
last  of  June.  Some  500  dealers' 
will  win  trips  to  Argentina 
Brazil,  Peru  and  Panama.  j 

The  newspaper  ads  and  thu 
contests  started  pulling  ir 
March.  On  March  23  newspapers 
ran  ads  reading:  “Leading  the 
Upswing!  Rambler  March  salesi 
were  at  an  all-time  record  high.' 

“Rambler  News  is  good!”  the 
text  continued.  “March  sales  are 
running  at  an  all-time  record 
rate.  That’s  right!  More  people 
bought  Ramblers  in  the  first 
third  of  March  than  in  any  simi¬ 
lar  period  in  Rambler  history! 
Yes — Rambler  leads  the  econ¬ 
omic  upswing  as  more  and  more 
car  buyers  discover  the  Rambler 
Excellence  that  gives  them  a 
bonus  on  every  dollar  they 
invest.” 

.4d  Policy  Statement 

Mr.  Romney  has  worked  out 
a  policy  statement  on  adver¬ 
tising  for  his  company.  It  reads 
in  part: 

1.  American  Motors  copy  must 
be  as  simple,  informational  and 
{Continued  on  page  22) 
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FIRST  in  Cleveland 


in  TOBACCO 
ADVERTISING^^ 


U  in  America  in  total  Advertising 


Cleveland  Plain  Dealer 


RETAIL  SALES  IN  CLEVELAND  AND  ADJACENT  CDUNTIES 


CLEVELAND 

COMMODITY  CUYAHOGA  COUNTY 

(ODD) 

26  ADJACENT 
COUNTIES 
(000) 

TOTAL  '1 

(000) 

JU 

Total  Retail  Sales 

$2,347,689 

$1,977,224 

$4,324,913 

HERE  IS  THE 

Retail  Food 

581.935 

498,319 

1,080,254  •: 

COMPACT  MARKET 

Retail  Drug 

92.487 

59,441 

151.928  ! 

WITH  RETAIL  SALES 

Automotive 

357,776 

368,264 

726,040  1  1 

LARGER  THAN  ANY 

Gas  Stations 

144,966 

161,669 

306,635  : 

ONE  OF  35 

Furniture,  Hsid.  Appliances 

121.723 

86,025 

207.748  i; 

ENTIRE  STATES 

(Source,  Sales  Management  Survey  of  Buying  Power,  May  10,  I960) 

Akron.  Canton  and  Youngstown  Counties  are  not  included  in  above  sales 


Represented  by  Cresmer  &  Woodward,  Inc.,  New  York. Chicago,  Detroit,  Atlanta,  San  Francisco.  Los  Angeles.  Member  of  Sfetro  Sunday  Comics  and  Magatine  Network, 
Rostern  Resort,  Travel  Representative:  The  Kennedy  Co.. 420  Lexington  Ave.,N.  Y.^OSOI  Collins  Ave.,  Miami  Beach54,  Fla.  *Source:  Media  Records 


AD  AGENCIES 


fective  April  1.  The  Clearsil  line 


4-A  Adopts  Program 
To  Improve  Ad  Image 


of  products  marketed  by  Vick  ii 
assiRned  to  Morse  Intemational 
Advertising  Inc.  as  of  April  1. 


The  American  Association  of 
Advertising  Agencies  has 
adopted  recommendations  of  its 
public  relations  counsel,  Hill  and 
Knowlton,  Inc.,  of  a  public  rela¬ 
tions  program  on  behalf  of  ad¬ 
vertising.  The  announcement 
was  made  by  Frederic  R.  Gam¬ 
ble,  4-A  president. 

This  development  followed  a 
four-month  study  and  analysis 
by  Hill  and  Knowlton  of  pub¬ 
lic  opinion  toward  advertising. 
(E&P,  Oct.  29,  ’60,  page  22). 
This  study  included  a  series  of 
depth  interviews  of  opinion- 
trend  leaders  in  six  key  areas, 
including  university  economists 
and  sociologists,  business  execu¬ 
tives,  writers,  government  offi¬ 
cials  and  clergj’men.  It  took  into 
account  recent  opinion  polls, 
current  literature  and  opinions 
within  the  advertising  industry’. 
The  firm  also  examined  existing 
and  projiosed  action  programs 
for  improv'ement  and  for  in¬ 
creasing  public  understanding 
of  advertising. 

The  new  program  was  adopted 
by  the  Ixiard  of  directors  and 
Operations  Committee  of  4-A 
on  recommendation  of  the  Com¬ 
mittee  on  Government,  Public 
and  Educator  Relations.  It  will 
be  presented  in  detail  to  the 
membership  at  a  closed  session 
during  the  4-A’s  Annual  Meet¬ 
ing  on  April  20  at  The  Green¬ 
brier,  White  Sulphur  Springs, 
W.  Va. 

The  first  objective  of  the  pro¬ 
gram  is  to  build  confidence  in 
the  integrity  of  advertising;  the 
second  objective  is  to  spread 
understanding  of  advertising’s 
vital  role  in  our  economy  of 
plenty. 


We-stern  .Advertising,  will  retain 
that  title. 

With  Western’s  billings  of 
some  $6  million,  GMM&B’s  total 
volume  will  approximate  $40 
million,  Mr.  Ballard  disclosed. 


'Ramsey.  Dakota  and  Washington  Counties 


— r»T 


PAUL 


DISPATCH 


PIONEER  PRESS 


RepresentofiVes 
RIDDER-JOHNS,  INC. 

New  York  -  Chicago  ■  Detroit 
Son  Francisco  -  l.os  Angeles 
St.  Paul  •  Minneapolis 


AGENCY  EXEC.S  TEACJl 

Evanston,  Ill. 

If  there  has  lieen  a  long 
standing  tug-of-war  between 
copy  writers  and  artists  in 
American  advertising  agencies, 
the  nation’s  institutions  of 
higher  learning  have  had  an 
even  knottier  problem  in  finding 
classroom  instructors  who  neatly 
combine  the  two  skills  in  one 
person. 

Northwestern  University’s 
Medill  School  of  Journalism  has 
just  completed  a  successful  ex¬ 
periment  designed  to  demon¬ 
strate  the  need  for  balance  be¬ 
tween  the  two  in  preparing 
campaigns.  The  device:  hiring 
of  two  men,  one  a  copy  gfroup 
head,  the  other  an  art  director, 
both  experienced  practitioners. 

The  two  men,  both  of  the  J. 
Walter  Thompson  agency  in 
Chicago  are  Harold  Wierwill, 
copy  and  Alexander  Palmer,  art. 
Prof.  Vernon  Fryburger,  chair¬ 
man  of  the  Department  of  Ad¬ 
vertising  at  Medill  says  the  bene¬ 
fit  was  mutual.  The  students 
were  introduced  frequently  to 
current  —  and  real  —  problems 


•  Lanolin  Plus,  Inc.,  has  an¬ 
nounced  that  the  advertising  i  , 
campaign  for  a  major  new  prod-  j  th6 
uct  has  been  awarded  to  Daniel 
&  Charles,  agency  of  record  for 
their  successful  Color  Plus,  the 
nail-strengthening  enamel.  Aft¬ 
er  two  years’  research,  this 
latest  product  will  be  launched 
on  June  1.  Advertising  will  cover 
all  media  including  TV,  radio, 
magazines,  newspapers.  The 
company  also  announces  that  '  ^ 
Vitamin  Corporation  of  .Ameri-  ‘  > 
ca,  a  division  of  Lanolin  Plus,  ,  - 
Inc.,  has  assigned  Rybutol  vita¬ 
mins  to  the  Cohen  &  Aleshire 
advertising  agency. 


Fabric  Samples 
Plus  ROP  Color 


The  Midland  (Texas)  Re¬ 
porter-Telegram  claimed  a 
“first”  in  the  Southwest  and 
possibly  in  the  nation  March  2l 
when  fabric  samples  were  i 
eluded  with  a  color  adverti: 
ment  of  one  of  the  city’s  leadi; 
department  stores. 

Timing  of  the  ad  to  be  run  i; 
the  newspaper’s  annual  Spring 
Oil  Progress  and  Business  Re¬ 
view  edition,  posed  problems. 
The  140-page  edition  came  ol 
the  press  on  schedule,  however^jl 
and  deliveries  were  made  0B( 
time. 


Glued  to  Ad 


Grammer-Murphey  Company, j 
introducing  a  new  fabric,  mad 


faced  by  the  agency.  The  profes-  ‘Arrangements  wth  the  Reporti 


sionals,  by  being  forced  to  verb¬ 
alize  and  explain  the  problems, 
found  the  experience  refreshing. 


GEYER,  WESTERN  MERGE 
Sam  M.  Ballard,  president  of 
Geyer,  Morey,  Madden  &  Bal¬ 
lard,  Inc.,  and  G.  B.  Gunlogson, 
chairman  of  the  board  of  West¬ 
ern  Advertising  .Agency,  Inc., 
announced  jointly  this  week  the 
merger  of  these  two  agencies, 
effective  immediately. 

With  the  merger.  Western 
.Advertising  Agency  becomes  a 
Division  of  the  GMM&B  organi¬ 
zation  and  will  continue  to  have 
its  offices  in  Chicago  and  in 
Racine,  Wis.  The  GMM&B  main 
offices  are  in  New  York. 

Donald  J.  Powers,  senior  vice 
president  of  GMM&B  and  man¬ 
ager  of  the  Chicago  office,  be¬ 
comes  chairman  of  the  Western 
Division  executive  committee. 
Lee  H.  Hammett,  president  of 


ACCOUNT  CHANGES 
The  Waldorf-Astoria  Hotel 
has  appointed  Kastor  Hilton 
Chesley  Clifford  &  Atherton, 
Inc.  as  their  advertising  agency, 
effective  May  1. 


Joseph  P.  Binns,  president 


Telegram  to  include  a  sampl*l 
glued  to  the  ad  in  each  copy.  The  j 
white  fabric  was  pasted  in 
designated  spot  on  the  six- 1 
column  ad  against  a  blue  back-] 
ground. 

Assembly  lines  were  set  up  in  I 
the  newspaper’s  circulation  de-j 
partment,  with  three  men  work-  i 
ing  together  in  each  group  to  j 
handle  the  fabric  sample,  paste  i 
it  to  the  ad,  and  stack  the  sec¬ 
tions.  A  40-page  press  run,  | 


of  Rock-Hil-Uris,  a  corporation  which  included  the  ad,  was  car¬ 
combining  the  interests  o  f  ried  out  March  23,  giving  the  j 
Rockefeller  Center,  Inc.,  Hilton  “pasters”  a  head  start. 

Hotels  Corp.  and  Uris  Buildings  The  entire  press  run  included  ^ 
Corp.,  has  appointed  Needham  more  than  24,000  copies  of  the 
&  Grohmann,  Inc.,  as  advertis-  special  edition, 
ing  agency  for  the  New  York  Grammer-Murphey  advertis- 
Hilton  Hotel  at  Rockefeller  ing  manager  John  Murphey,  who 


Center. 


•  The  Vick  Chemical  Com¬ 
pany  Division  of  Richardson- 
Merrell  Inc.  has  announced  as- 


teamed  with  R.  S.  Brashears, 
Reporter-Telegram  advertising 
director,  to  arrange  for  the  un¬ 
usual  ad,  agreed  for  his  firm  to 
pay  the  hourly  wages  of  tho 


signment  of  Vicks  Vatronol  extra  persons  employed  to  apply 
Nasal  Medication  and  Vicks  the  fabric  samples  to  the  news' 
Sinex  Nasal  Spray  to  Sullivan,  paper.  The  entire  job  required 
Stauffer,  Colwell  &  Bayles,  ef-  173  man-hours. 
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THORN  McBRIDE  REFLECTS  THE  NATION'S  TRENDS 


Thom  McBride  mirrors  the  nation’s  interest  in  the  world  beneath  the  surface  of  the  sea.  Join 
the  millions  of  readers  all  over  the  world  who  follow  McBride’s  exciting  story  6  days  a  week. 


NEW  EPISODE  BEGINS  MAY  1 


NEWS  SERVICE 


For  complete  information  wire  or  phone 
Rembert  James,  Editor,  The  Copley 
News  Service,  940  Third  Avenue,  San 
Diego  12,  California,  BEImont  4-7111 
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AD  CAMPAIGNS 


Papers  Help  Matson 
Weigh  Sales  Anchor 


San  Francisco  Suburbia  Sea  Party  tours  are 
The  “pull”  of  advertising  to  arranged  by  local  travel  agents 
sell  Hawaiian  steamship  book-  on  leads  supplied  by  Matson  and 
ings  has  been  proved  anew  in  a  the  local  newspapers.  Tour 
unique  Matson  Lines  newspaper  “packages”  include  such  round 
advertising  campaign  tied  in  trip  features  as  air  transpor- 
with  the  national  Sunday  maga-  tation  to  either  San  Francisco 
zine  supplement  Suburbia  To-  or  Los  Angeles,  pre-sailing  ho- 
day.  tel  accommodations,  4 ’4  days 

Matson,  in  cooperation  with  aboaixl  the  SS  Matsonia  or  SS 
Suburbia  Today,  dubbed  one  of  Lurline  to  Hawaii,  limousine 
its  full-page  national  Suburbia  service  and  hotel  accommoda- 
Today  ads  “Springtime  Subur-  tions  at  Waikiki  Beach  and 
bia  Sea  Party  to  Hawaii”  and  guided  sightseeing  tours.  From 
followed  up  with  additional  ads  the  West  Coast,  the  two-week 
in  more  than  150  newspapers  all-expense  paid  tour  starts  at 
using  the  supplement.  $598.50. 

“Response  to  the  campaign  is  *  *  ♦ 

outstanding,”  said  William  F.  OLD  TAYLOR  ‘FIRSTS’ 

Meeske,  Matson  passenger  divi-  old  Taylor  86,  bourbon  pro- 
sion  vicepresident.  “We  have  duced  bv  National  Distillers 
had  wonderful  editorial  support  Products’ Co.,  claims  it  is  cre- 
from  local  newspapers  who  in  ating  advertising  history  in  the 
turn  have  been  able  to  tie  in  liquor  industiy  wdth  the  start  of 
local  advertisers  with  the  ‘Sub-  its  1961  campaign  in  April, 
urbia  Sea  Party’  ad  theme.  Kick-off  in  the  campaign  (via 

SponM.red  bv  Paper  Kudner  Agency,  Inc.)  was  a 

three-page  front  cover  gate- 
“All  individual  tours  are  fold  ad,  in  full-color,  in  the 
sponsored  by  the  local  newspa-  April  7  issue  of  Life  maga- 
pers,  tieing  in  with  the  national  zine,  said  to  be  the  first  time 
Suburbia  Today  promotion  pro-  in  the  histoiy  of  the  liquor  in- 
gram.  Since  this  is  a  travel  dustry  that  a  gate-fold  in  a 
agent  -  oriented  campaign,  all  major  magazine  has  been  used, 
leads  received  by  Matson  are  Also,  the  cost  of  the  ad,  ex¬ 
being  referred  back  to  local  eluding  production  costs,  will  be 
agents  in  the  select  suburban  in  excess  of  $145,000 — an  expen- 
areas  of  40  metropolitan  centers  diture  claimed  as  unprecedented 
we’re  advertising.”  for  a  single  liquor  ad. 

The  promotion  idea  was  con-  More  than  200  newspapers,  in  Chronicle  Bonanza, 
ceived  and  the  program  de-  all  major  markets,  will  caiTy  cisco  fJxatniner  Pic 
signed  by  Fuller  &  Smith  &  black  and  white  ads,  and  about  zine,  Seattle  Post- 
Boss,  Inc.,  Matson’s  advertising  50  of  these  will  carry  a  special  Pictorial  Review,  V 
agency.  Matson’s  public  rela-  three-color  series.  A  strong  yonian  Home  &  Ga 
tions  department  provided  edi-  magazine  schedule  will  run  in  Portland  (Ore.)  Je 
torial  material  and  photographs  Life,  Satevepost,  Time,  Netvs-  day  magazine, 
to  newspapers  participating  in  week  and  Ebony.  Outdoor  post-  Weekly  editions  ( 
the  campaign.  ers  will  also  be  used.  mento  Bee  will  ca: 


SHIP  AHOY — Co-op  Hawaii  sea  travel  newspaper  promotion  plid 
discussed  by  William  F.  Meeske  (center)  Matson  Lines  passenger  ■ 
sion  vice-president,  with  Lee  West  II,  San  Francisco  representathe  i 
Suburbia  Today,  and  William  Barnett,  account  executive  at  Fullar 
Smith  &  Ross,  Inc.,  Matson  ad  agency. 


Coffee  Uses 
Sunday  Copy 


E&P  Citation 


San  Francisco  factual  as  possible.  Banish  M 
Weekly  pages  in  Sunday  news-  superlatives  .  .  .  kill  the  tn 
paper  supplements  of  the  Pacific  cliches  .  .  .  rule  out  “eoiaJ 
Coast  are  being  used  to  carry  tional”  advertising  language;* 
the  coffee  advertising  of  S&W  use  “news”  language  to  ti 
Fine  Foods,  Inc.  greatest  possible  extent. 

The  campaign  (via  Doyle  2.  Every  advertisement  mu 
Dane  Bernbach,  Inc.)  which  lie-  be  centered  on  a  dominant  id; 
gan  April  2  will  continue  more  that  is  validated  by  a  ((uality( 
than  eight  months  and  run  f€*ature  in  the  product.  This  do? 
through  Dec.  10.  inant  idea  must  lie  used  consi- 

The  weekly  full  pages  are  be-  ently  to  secure  universal  rec? 
ing  featured  alternately  in  the  nition  and  maximum  acceptam 
“  3.  Whether  we  use  a  news  Is 

or  one  stressing  consumer  beu 
fit,  there  has  to  lie  validation! 
the  headline  statement  in  scl 
headline  secondary  illustratin!< 


^o\timore 


Millikin  Named  can’t  screen  out  no  ideas.  So,  j 

Ad  Direetor  H 

ACI  LFirecior  traditional  “can’ts  aii 

A  promotion  and  an  appoint-  tnustn’ts.” 

ment  in  the  advertising  depart-  • 

aSJ-a™'.  Color  Rate  Drop* 

icle  was  announced  last  week  by  Columbus,  Obi 

Luther  E.  Gibson,  publisher.  The  Columb^is  Citizen-Joun^ 

T.  J.  (Jack)  Millikin  has  been  has  announced  a  reduction  I 
promoted  from  retail  sales  to  its  ROP  color  rate  to  genen 
advertising  director  with  direc-  advertisers,  effective  immediaa 
tion  over  the  display,  national  ly.  The  reduction  applies  to  t' 
and  classified  sales  staffs.  following  sizes  in  the  C-J: 

Fred  Hanneman  has  been  Was 

named  retail  (display)  sales  Page  B&W,  2-color  $1240.  $12^ 
manager,  replacing  Mr.  Millikin.  Page  B&W,  3-color  $1361.  $1- 
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Golden  Dozen 

(Continued  from  page  17) 


primarily  because  of  our  ac¬ 
complishments  in  the  past.  The 
other  side  of  the  coin  is  that 
little  new  business  was  addcnl 
(except  in  the  Hartford  office) 
as  a  result  of  continuing  planned 
activity  to  add  to  our  billing.” 

The  re.st  of  the  report,  which 
Mr.  Hoover  kept  confidential, 
dealt  with  plans  for  going  out 
after  new  business.  The  New 
York  office  should  have  at  least 
$10,000,000  annual  billing  by 
1970,  according  to  this  blueprint. 
PR  budgets  handled  by  the 
agency  range  from  $1,000  a 
month  to  $50,000  a  month. 

Mr.  Hoover  has  been  head  of 
B&J’s  eastern  operations  which 


he  organized  in  1948.  His  news¬ 
paper  experience  goes  back  to 
1921,  when  he  was  high  school 
correspondent  for  the  Indiana 
(Ind.)  Daily  Times,  He  still 
considers  himself  a  newspaper¬ 
man  and  does  a  lot  of  his  own 
typing  using  the  three-finger 
method. 

May  Yet  Relurn 

Since  1921  he  has  been  in  and 
out  of  Indianapolis  newspapers 
several  times,  and  now  some¬ 
times  jokingly  remarks  that  he 
may  yet  go  back  to  being  a 
Hoosier  reporter.  He  was  on  a 
team  with  two  other  reporters, 
the  late  Dudley  A.  Smith  and 
C.  Walter  “Mickey”  McCarty, 
and  Wayne  Gulhne  that  helped 
the  Indianapolis  News  win  a 
Pulitzer  prize  for  meritorious 
public  service  in  1932.  They 


wrote  a  series  of  articles  on 
simplification  of  the  Indiana  tax 
structure. 

There  was  a  period  when  Mr. 
Hoover  was  on  and  off  either 
the  Indianapolis  Times  or  The 
News  seven  times  in  four  years. 
He  spent  1925  as  Postmaster  on 
the  Virgin  Islands  on  appoint¬ 
ment  from  Postmaster  General 
Harry  S.  New.  The  next  two 
years  he  spent  in  the  Washing¬ 
ton  bureau  of  the  Associated 
Press,  returning  to  the  News  as 
general  assignment  reporter.  He 
became  city  editor  in  1931. 

In  June,  1933,  Bozell  &  Jacobs 
obtained  the  PR  account  of  11 
Insul  operating  companies.  They 
engaged  Mr.  Hoover  to  open 
and  manage  an  office  in  Ham¬ 
mond,  Ind.,  to  handle  this  group 
of  clients.  B&J  had  been  founded 
by  two  former  newsmen,  the 


late  Leo  Bozell,  one-time  city 
editor  of  the  Omaha  (Neb.)  Btt- 
News,  and  Morris  Jacobs,  ag 
Omaha  reporter. 

Mr.  Hoover  served  in  World 
War  II  as  an  officer  in  militsry 
intelligence.  After  the  war,  hg 
returned  to  newspaper  work 
and  during  1946  and  1947  vti 
associate  editor  of  the  Indian¬ 
apolis  Times.  In  the  latter  year 
B&J  decided  to  open  a  New  York) 
office,  and  Mr.  Hoover  was  given 
the  assignment  to  get  it  started. 

Mr.  Hoover  organizc-d  thf 
Electric  Companies  Public  In 
formation  Program  in  1949  and 
today  supeiwises  it.  He  also! 
directed  a  PR  study  last  year- 
for  the  gas  industry.  In  ISf'ii 
he  was  a  member  of  the  Worldj 
Freedom  of  Press  Committee.) 


Savings  Banks  Peg 
Ad  S  at  $  19-Million 


Mutual 


savings  banks  esti-t 
mate  1961  individual  bank  ad-i 
vertising  expenditures  of  almost) 
$19  million,  more  than  in  anyi 
previous  year,  according  to  i 
surv’ey  made  by  the  Natiorm 
Association  of  Mutual  Saviiii; 
Ranks. 

Actual  expenditures  for  I960; 
exceeeled  $18  million,  also  ai 
record.  In  recent  years,  actual} 


Think 


when  you  think  of  fi 


savings  banks,  community  re 
lations  have  moved  from  sixth  tot 
second  place 
survey. 

More  than  half  of  the  iMinks} 
employ  an  advertising  agency, 
and  one-fifth  subscribe  to  an  ad 
mat  service.  More  than  three- 
quarters  of  the  savings  banks 
participate  in  some  form  of 
group  advertising  programs, 
usually  with  other  .savings 
banks. 


since 


Biq  Leoque  ...  alt  the  way.  That's  the  Phoenix 
Market.  And.  Phoenix  is  realty  Big  League  right 
now  with  the  Giants,  Red  Sox,  Cubs  and  Indians 
here  playing  exhibition  baseball. 


But  for  home-run  selling  keep  these  facts  in 
mind:  Metropolitan  Phoenix  food  sales  have 
more  than  doubled,  buying  income  is  up  70.4^e 
in  5  years.  I960  retail  sales  scored  an  all-time 


r  Press  Advertising  I 
Up  12.8%  in  Britain  | 

London 

Advertising  expenditures  in 
Britain  last  year  were  hig^ 
than  ever  before  and  the  biggest 
share  went  to  the  press,  accord- 1 
ing  to  an  annual  survey  pub¬ 
lished  here. 

Total  expenditure  on  all  forms 
of  advertising  and  promotk* 
during  1960  was  $1,246,000,00® 
compared  with  $1,106,000,000  is 
K*i.Lv.»MiTM  CO  the  previous  year,  up  12.8'^, 
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Penetrate  this  Big  League  BUYING  POWER 
with  the  ONE  low-cost  medium.  Daily  metro¬ 
politan  coverage  91.6^e«  plus  all-Arixona  fam¬ 
ily  coverage  of  63*e. 


Republic 


Motnint;  jiihI  Siiiwia 


A  24  INSTALLMENT  CONDENSATION 

OF 

THE  NEW  RUNAWAY  BEST  SELLER 

MY  30  YEARS 

BACKSTAIRS  AT  THE 

WHITE  HOUSE 

Is  now  ready  for  offering  to  newspapers 
on  an  exclusive  territorial  basis. 

This  it  the  new  runaway  best-selling  book  of  intimate,  behind-the-scenes  memoirs, 
written  by  Lillian  Rogers  Parks  (in  collaboration  with  Frances  Spatz  Leighton),  who 
together  with  her  mother  Maggie  Rogers  served  the  Presidents  and  their  First 
Ladies  for  over  fifty  years.  .  .  .  And  according  to  a  recent  edict  it  will  probably  be 
the  last  of  its  kind. 

It  is  a  foscinating  package  of  never-before-TOLD-or-WRITTEN  American  history  .  .  . 
it  is  highly  promotable  .  .  .  will  captivate  your  readers  .  .  .  build  circulation  revenue 
.  .  .  interest  everyone  who  wants  to  visit  the  Presidential  Palace— and  everyone 
does. 

WIRE  or  PHONE  FOR  RATES 

GENERAL  FEATURES  CORP. 

250  PARK  AVENUE  N.Y.  17,  N.Y.  YU  6-7625 


Special  Ads 
Lift  Interest 
In  Papers 

Broad  promotion  of  careers  in 
the  newspaper  business  will  be 
carried  on  throuffh  display  ad¬ 
vertisements  by  U.  S.  and  Ca¬ 
nadian  newspapers  this  Spring- 
This  massive  appeal  to  hiffh 
school  students  to  consider  the 
newspaper  field  as  a  profession 
is  part  of  the  stepped-up  pro¬ 
gram  of  the  American  Newspa¬ 
per  Publishers  Association 
through  its  Newspaper  Infor¬ 
mation  Service. 

Free  mats  will  be  offered  to 
all  newspapers  rtHjuesting  them 
from  ANPA  in  full-page  or  1,- 
000-line  sizes.  The  ad  depicts  a 
high  school  student  talking  to 
his  father  about  being  a  news¬ 
paperman.  Copy  describes  the 
various  departments  within  the 
newspaper  and  a  coupon  offers 
further  career  information  by 
writing  ANPA.  The  ad  provides 
space  for  the  signature  of  the 
individual  newspaper  sponsor¬ 
ing  the  ad. 


1  vMini  to  lie  a  ik*w>jMiiennan 


NAMK 


ism  .study  has  increased  notice¬ 
ably  within  the  last  year.  The 
American  Council  on  Education 
for  Journalism  reports  a  100' 
increase  in  the  number  of  re¬ 
quests  for  its  list  of  journalism 
schools  and  their  academic  pro¬ 
grams.  Quill  and  Scroll’s  News¬ 
paper  Writing  Contest,  in  which 
ANPA  for  the  first  time  will 
award  four  plaques,  reports  a 
100%  increase  in  participation 
over  the  previous  year.  The  Co¬ 
lumbia  Scholastic  Press  Asso¬ 
ciation’s  recent  awards  in  the 
newly  established  ANPA  cate¬ 
gory  were  screened  from  more 


Dykes  of  KU  Nameti 
N.4EA’8  Ad  Fellow 

Oklahoma  City 
Announcement  was  made  here 
that  Professor  James  E.  Dykes, 
University  of  Kansas,  had  been 
selected  to  receive  the  News¬ 
paper  Advertising  Executives 
Association  Fellowship  for  study 
during  the  1961  Summer  vaca¬ 
tion. 

In  making  the  announcement, 
William  F.  Sykes,  director  of 
advertising,  Oklahoman  & 
Times,  said  Prof.  Dykes  is  the 
40th  educator  to  participate  in 
the  NAEA  Fellowship  program 
since  it  was  begun  in  1947.  The 
Fellowship,  this  year,  provides  a 
$2,500  grant  to  finance  the 
“fellow”  for  an  eight-week  “on 
the  job”  study  of  a  newspaper 
advertising  department. 

• 

Washinjjton  Star’s 
Mary  Reed  Honoretl 

Washington 
For  her  outstanding  contribu¬ 
tions  to  the  advertising  business, 
Mrs.  Mary  Ree<l  of  the  Evening 
Star  was  named  as  “Advertising 
Woman  of  the  Year”  by  the 
Women’s  Advertising  Club  of 
Washington,  D.  C. 


Kelly-Smith  Lists 
Discount  Dailies 

Publication  of  its  third  com¬ 
pilation  of  daily  newspapers 
offering  discounts  for  continuity 
and  volume  was  announced  this 
week  by  James  J.  O’Donnell, 
vicepresident  and  general  man-  i 
ager  of  Kelly-Smith  Co. 

The  .study,  conducted  by  the  i 
newspaper  representative  firm’s  f 
sales  develoiiment  research  de-  ( 
partment  under  Harry  Pamas, 
shows  that  as  of  March  6  there 
were  217  dailies  offering  dis¬ 
counts.  Of  this  total,  23  news-  > 
papers  followed  the  C-I-D  dis¬ 
count  plan  of  the  LouisviUe 
(Ky.)  Courier-Journal  and 
Times,  and  114  dailies  offered  t 
variations  of  this  plan.  A  total 
of  156  newsiiapers  offered  bulk 
.space  discounts  and  28  offered 
full-page  discounts. 

Mr.  Parnas  noted  that  the 
total  comes  to  more  than  217 
newspapers  because  many  of  the 
dailies  listetl  offer  more  than  one. 

According  to  Mr.  O’Donnell, 
advertisers  and  agencies  may  ob¬ 
tain  free  copies  of  the  study, 
which  gives  complete  details  on 
each  type  of  discount  offered  by 


.  .  .  THE  SELLING 
POWER  OF  i 
THE  NEWEST  J 
CONCEPT  IN  I 
ADVERTISING  M 
MAT  m 

SERVICES  m 


wed  Mrs.  Reed,  who  is  an  adminis-  the  newspapers,  by  writing  to 
low-  trative  assistant  in  advertising  Mr.  Parnas,  Kelly-Smith  Co., 
it.  for  the  Star,  will  be  formerly  750  Third  Ave.,  New  York  17. 
!  all  presented  with  the  local  group’s  • 

rest  plaque  at  a  special  award  lunch-  Color  Sur^e  Told 
real  eon  May  11.  ^ 

•vice  A  native  of  Petersburg,  Va.,  Vancoi’vesi,  Wash, 

ma-  Mrs.  Reed  joined  the  Star  18  The  Vancouver  Columbian's 
irity  years  ago.  In  July,  1959,  she  1960  color  advertising  totalled 
aci-  became  the  Star’s  first  adver-  1,912,925  lines,  reports  Don 
The  tising  saleswoman.  Campbell,  general  manager,  in 

g  to  In  addition  to  her  advertising  correcting  the  figure  shown  in 
dy-  duties,  Mrs.  Reed  is  a  committee-  E&P  March  25,  page  19.  This 
msi-  woman  of  Project  Hope  in  puts  the  Columbian  into  the 
spa-  Washington.  Also,  she  is  pres-  “figures  supplied  by  publishers” 
ently  serving  on  a  number  of  bracket  just  under  10th  place 
-  other  local  civic  undertakings,  in  the  Media  Records  standings. 


AUSTRALIA'S 

Expanding  health 
Offers  Opporf unities 


in  terms  of  increased 


Investigate  the  developments 
that  are  taking  place  —  In¬ 
creased  population,  Industrial 
development,  high  standard 
of  living,  and  the  mounting 
successes  of  over  800  U.  S. 
companies  that  are  operating 
and  have  $500,000,000  invested 
in  Australia. 

To  keep  in  touch  with  marketing, 
advertising,  publishing  and  graphic 
arts  in  Australia  read 


NEWSPAPER  ADS  WIN  AWARD— Certificate  of  the  National  Retail 
Merchants  Association  representing  the  Sold  Medal  Award  for  Excal- 
lence  in  newspaper  advertising  and  sales  promotion  is  presented  by 
Jared  L.  Rosenthal,  president  of  Snellenbergs  department  store,  Phila¬ 
delphia,  to  store  executives:  Richard  Meyer,  sales  promotion  director; 
B.  Robert  Meyer,  ready-to-wear  merchandise  manager;  Ray  Nadeam. 
display  director;  and  Emil  Bix,  advertising  manager.  Award,  part  oi 
nationwide  contest  sponsored  by  NRMA,  went  to  Snellenbergs  for  stora- 
wide  fashion  program  with  many  ad  pages  appearing  in  the  Phil** 
delphia  dailies — Bulletin,  Inquirer  and  News. 


Published  fortnightly 

Annual  Subscription  to  U.  S.  $8 
IS  Hamilton  St.,  Sydney,  Australia 


Published  AABTDA 
Monthly  mWm  K  I 
80  Madison  Ave.,  New  York 


26 


EDITOR  Si  PUBLISHER  for  April  8,  1961 


9 


‘Ik  ijI  (f.S.  Nivy  Tlwo 


CREATES  A  NEW  WORLD 
OF  HIGH  FIDELITY  COLOR 
FOR  NEWSPAPER 


Jjk  Now  for  the  first  time  advertisers  can 

TF  B  B^PRS^^^P  achieve  in  newspapers,  full  color 

fidelity  equal  to  the  finest  in  magazine  color  reproduction,  through  use  of 
Crosfield's  Insetter  System  for  registered  pre-prints.  This  new  technique  created 
by  Crosfield  Electronics,  eliminates  all  the  drawbacks  formerly  associated  with 
"wallpaper"  type  HiFi  inserts.  The  new  era  is  here 
for  you  to  enjoy  true  color  where  you  want  it,  — — — 

when  you  want  it.  Media  purchasers  interested  in  foi»onin« 

this  new  technique  can  obtain  full  color  fidelity  I 

samples  and  all  details  by  direct  inquiry  to  Cros-  |  ''27uYs--/v*Xr^LaLiaL-/  | 
field  Electronics'  Sales  Engineering  Dept.  ^■iinnurnnaw^ 

CROSFIELD  ELECTRONICS,  INC.  /  47  NEW  YORK  AVE..WESTBURY,  N.  y.  •  EDgewood  4-1940 


CLASSIFIED  CLIMC 


Employed  Engineers 
Follow  Recruiting  Ads 


Ry  Daniel  L.  Lionel 

CAM,  IVew  York  Herald  Tribune 


Recruiting  ads  constitute 
“must”  reading  for  most  em¬ 
ployed  engineers  although  the 
majority  stay  on  the  same  job 
from  to  years.  These  are 
some  of  the  conclusions  reached 
by  researchers  at  Deutsch  & 
Shea,  Inc.,  manpower  communi¬ 
cations  consultants. 

Results  of  a  study,  based  on 
depth  interviews  with  a  careful¬ 
ly  selected  sample  of  engineers 
which  was  followed  by  a  ques¬ 
tionnaire  directed  to  a  larger 
group  have  just  been  published 
in  a  monograph,  “A  New  Look 
at  Engineer  Attitudes”  (Deutsch 
&  Shea,  230  West  41st  Street, 
New  York  City — $3.50) 

Actually  77%  of  engineers 
queried  said  that  they  regularly 
read  reciniiting  ads  while  9% 
answered,  “occasionally  read”. 
The  average  respondent  who  an¬ 
swered  “yes”  to  this  question 
“had  read  a  recruiting  ad  thor¬ 
oughly  within  five  days  of  an¬ 
swering  the  questionnaire.” 

Salary  -Secondary 

Clues  to  which  aspects  of  en¬ 
gineering  job  offers  to  be 
stressed  in  recruiting  advertis¬ 
ing  copy  may  be  gleaned  from 
response  to  the  question  con¬ 
cerning  factors  entering  into  job 
choice.  Salary  is  regarded  as  sec¬ 
ond  in  importance  to  “type  of 
work,  interesting,  diversified, 
challenging.”  Following  salary, 
“opportunity  for  advancement” 
and  “location”  run  neck  and 
neck  in  importance  to  the  job 
seeking  engineer. 

The  fact  that  engineers  fol¬ 
low  recruiting  ads  so  closely  is 
related  to  a  basic  attitude  de¬ 
scribed  in  the  Foreword  to  the 
study:  “Still,  engineers  remain 
a  restless  and  somewhat  dissat¬ 
isfied  group.  Their  own  orienta¬ 
tion,  quite  different  from  that  of 
management,  contributes  large¬ 
ly  to  this  feeling.  This  is  one 
reason,  perhaps,  for  the  growth 
of  engineering  unions  in  the 
mid-fifties.  The  better  under¬ 
standing  by  management  of  the 
technical  man’s  problems  and 
values  today  may  account  for 
what  seems  to  be  a  gradual 
withering  of  these  unions. 

One  of  the  hurdles  the  engi¬ 
neering  recruiting  advertiser 
has  to  overcome  is  amplified  in 
the  response  to  the  query,  “Are 
engineers  reluctant  to  change 


jobs?”  54%  felt  that  engineers 
are  reluctant  to  change  jobs, 
36%  said  they  were  not.  Factors 
militating  against  an  engineer 
leaving  his  job  are  as  follows: 
“It  is  human  nature  to  resist 
change”;  “uprooting  from  com¬ 
munity  one  has  established  him¬ 
self  in  is  difficult”;  “new  job 
would  require  one  to  re-prove 
his  ability”;  “the  unknowns  of 
a  new  job”;  “engineers  are  sta¬ 
ble  by  nature”;  “looks  bad  on 
record”;  “the  restless  atmos¬ 
phere  of  the  50’s  has  abated.” 

“Another  19%  felt  that  finan¬ 
cial  reasons  caused  reluctance  to 
move,  that  change  of  jobs  would 
entail  loss  of  benefits  from  in¬ 
creasing  tenure,  loss  of  pensions 
and  annuities,  loss  of  seniority 
and  profit  sharing.  Twelve  per¬ 
cent  said  that  family  responsi¬ 
bilities  tended  to  keep  men 
where  they  were,  and  the  rest 
said  liking  for  the  job  they  were 
doing  and  lack  of  much  oppor¬ 
tunity  in  the  field  influenced  en¬ 
gineers  to  stick  to  their  pre.sent 
jobs.” 

Typical  Comments 

Here  are  some  typical  com¬ 
ments  from  the  36%  who  feel 
engineers  are  not  reluctant  to 
change  jobs:  “The  only  ones  I 
know  who  would  be  afraid  to 
change  jobs  are  those  who  are 
not  really  good  competent  engi¬ 
neers. 

“There  is  the  desire  to 
meet  fresh  ideas — different  ap¬ 
proaches  to  problems.  I  think 
most  men  feel  a  new  job  is  like 
a  new  year  in  school. 

“Younger  engineers  have  to 
(move)  to  increase  salary  and 
gain  experience.  Older  ambitious 
engineers  have  to  (move)  if  a 
ceiling  is  present,  limiting  their 
progress. 

“A  man  should  change  to  find 
the  job  conditions  in  which  he 
is  happy.  After  all,  it’s  his  life’s 
work;  he  must  be  content  with 
it.” 

While  the  scope  of  the  study 
goes  far  beyond  the  matters  re¬ 
ferred  to  above,  the  aspects  al¬ 
luded  to  here  have  a  vital  bear¬ 
ing  on  the  appeals  recruiters 
make  in  their  classified  and 
classified  display  recruiting 
copy.  Technical  personnel  re¬ 
cruiters  as  well  as  CAMs  who 
want  to  provide  authoritative 
copy  guide  posts  for  their  ad¬ 


vertisers  will  find  this  study  a 
valuable  aid. 

*  ♦  * 

‘DRIVE  .AMERICA’ 

“Drive  America  to  Prosperi¬ 
ty”  the  promotion  campaign 
scheduled  for  this  Spring  in 
cities  throughout  America  got 
an  early,  successful  start  at  the 
Santa  Maria  (Calif.)  Times, 
March  15th.  According  to  Rob¬ 
ert  S.  Magee,  publisher  of  the 
Times  the  8  auto  agencies  in 
his  city  reported  a  sharp  in¬ 
crease  in  new  and  used  car  sales, 
while  the  “Times”  of  course  ex¬ 
perienced  a  nice  gain  in  linage. 

Here’s  a  rundown  on  the  cam¬ 
paign  in  the  publisher’s  words: 

“The  campaign  was  kicked  off 
with  a  breakfast  attended  by 
the  eight  participating  dealers, 
and  their  salesmen  on  March  15. 
That  evening  the  Times  pub¬ 
lished  a  12-page  tabloid  section 
with  100%  dealer  participation. 

“The  Times  is  contributing  a 
large  wall  plaque  which  will  be 
given  to  the  top  auto  salesmen 
who  compiles  the  most  points. 
The  points  are  deteimined  by 
300  points  for  a  new  car  de¬ 
livered,  150  points  for  a  usetl 
car  deliv’ered.  At  the  end  of  the 
first  nine  days  of  the  program 
the  salesmen  had  accumulated  a 
total  of  over  35,000  points. 
Owner,  .sales  manager,  general 
manager  sales  are  not  include<l 
in  contest  or  points  total. 

“The  dealers  have  done  real 
good  job  promoting  on  an  indi¬ 
vidual  basis.  .At  the  beginning 
of  the  program  they  approved  a 
$600  cooperative  budget  in  addi¬ 
tion  to  their  own  participation 
to  push  the  theme.  Drive  Ameri¬ 
ca  to  Prosperity  and  $100  buyer 
dividends.  In  addition  the  Times 
has  given  them  considerable 
news  promotion  consisting  of 
editorial  the  first  day,  a  page 
one  color  streamer  on  two  occa¬ 
sions,  and  three  locally  produce<l 
cartoons.  Two  stories  were  done 
on  individual  points,  a  picture  of 
the  wall  plaque  to  be  given  to 
the  winning  salesmen,  and  a 
page  one  three  column  story  on 
the  attention  the  dealers  were 
receiving  from  the  rest  of  the 
nation  on  the  campaign. 

“The  buyers  dividends  have 
not  been  as  big  a  success  as  we 
might  have  hoped,  however,  I 
feel  the  major  problem  here  is 
at  the  point  of  contact  between 
the  salesman  and  the  buyer.  An 
exception  to  this  picture  is  our 
Chevrolet  dealership  which  com¬ 
pletely  utilized  their  200  buyer 
dividends,  and  have  purchased 
an  additional  100.  They  gave  out 
buyer  dividends  only  on  legiti¬ 
mate  appraisals. 

“We  have  found  that  the  cam¬ 
paign  is  growing  in  power.  With 
our  last  figures  available  last 
Saturday  our  total  dealer  sales 
on  that  day  only  were  92  units 
both  new  and  used.  Generally 


the  program  has  been  very  well 
received  by  the  dealers,  and  al¬ 
though  our  Pontiac  -  Cadillac 
dealer  was  not  optimistic  to¬ 
wards  it,  last  weekend  reversed 
his  thinking  after  he  moved  five 
new  vehicles  on  Saturday  alone 
which  were  directly  attributed 
to  the  Drive  America  program. 

“The  original  dates  for  the 
promotion  were  March  15 1 
through  April  1.  However,  a  I 
special  dealer  association  meet-‘ 
ing  was  called  at  the  Vanden- 
berg  Hotel  for  Wednesday 
morning  in  which  they  unani¬ 
mously  approved  continuing  the 
campaign  for  two  additional 
weeks.  Climaxing  this  second 
phase  will  be  a  Drive  America 
to  Prosperity  spring  auto  sale 
on  Saturday  and  Sunday  April 
8-9.  Facilities  have  been  ar¬ 
ranged  for  in  the  heart  of  down¬ 
town  Santa  Maria  to  have  130 
new  automobiles  on  sale  for  im¬ 
mediate  delivery,  these  two 
days.  Representatives  of  our 
banks  will  be  on  hand  to  clear 
credit,  closing  rooms  will  be  pro¬ 
vided  each  dealer,  and  we  will 
have  two  orchestras  playing  in 
different  locations  at  the  sales 
event. 

“The  Santa  Maria  Times  has 
sponsored  and  promoted  a  spring 
campaign  for  the  auto  dealers  I 
for  the  last  four  years.  Each  has  1 
been  successful,  in  the  dealers 
own  words,  but  none  have  cre¬ 
ated  the  enthusiasm,  immediate 
reaction,  and  sales  that  our 
Drive  .America  to  Prosperity 
program  has  accomplished  this 


e.  Drive  Ameri-  PERSONAL  NOTES 

and  $100  buyer  3  Sheridan  -  from 
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consisting  of  mg  supply  section  head  to  clas- 
rinv  nairA  sified  advertising  manager,  .N ftt’- 
er  on^two  ^cca-  succeeding! 

ocallv  nroduced  Sw-eenby,  who  died  in| 

ories  were  done  ^r-  Sheridan  has  been  | 

^s  apLTurof  -ith  the  Cia3,ified  Department 
to  be  given  to  1^26.  ^  1 

lesmen,  and  a  i  ' 

•olumn  story  on  L#awiiiakers  Close  1 

e  dealers  were  Press  Parking  Lot 
the  rest  of  the  _  ( 

impaign.  BOSTON 

dividends  have  State  House  reporters  are 
a  success  as  we  having  a  rough  time  at  this  ses- ' 
led,  however,  I  sion  of  the  Massachusetts  Legis- 
problem  here’  is  lature.  First  they  were  blasted 
contact  between  verbally  when  the  legislators  let  | 
d  the  buyer.  An  off  steam  in  a  discussion  of  the 
s  picture  is  our  merits  of  the  pay  raise  they  | 
ship  which  com-  v'oted  themselves  last  November, 
their  200  buyer  A.  week  later,  the  Joint  Rules 
have  purchased  Committee  barred  reporters 
).  They  gave  out  from  parking  their  cars  in  the 
only  on  legiti-  State  House  lot,  taking  away  a 
traditional  privilege. 

id  that  the  cam-  Then  followed  a  week  of 
'  in  power.  With  stories  and  pictures  regarding 
5  available  last  illegal  parking  near  the  StaU 
ital  dealer  sales  House.  Some  of  the  cars  in* 
y  were  92  units  volved  belongred  to  the  legisla- 
used.  Generally  tors. 
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Our  Newspapers — 
Freedom  *s  Guardian 


/ 


Since  the  earliest  days  of  our  Republic,  our  newspapers  have  been  recurrently 
subjected  to  attacks  by  self-serving  interests  who  would  restrain  the  Constitutional 
guarantees  of  a  free  press.  These  have  taken  many  forms. 

Vindictive  malcontents  often  have  sought  purely  punitive  legislation.  Self-appointed 
censors  have  attempted  to  erect  news  barriers.  Tax-makers  have  assumed  licensing 
powers  that  don’t  belong  to  them.  Countless  other  harassments  have  been  tried. 

But  time  and  again,  our  newspapers  have  been  victorious  because  public  opinion 
staunchly  backs  the  freedom  of  the  press. 

In  years  past,  trading  stamps  have  likewise  been  subjected  to  attacks  by  those  who 
do  not  believe  in  the  basic  American  concept  of  free  private  enterprise.  That 
includes  the  right  of  any  business  to  use  any  legitimate  promotional  tool  that  will 
promote  sales  and  good  will. 

Time  and  again,  S&H  has  won  its  battles  for  freedom  in  courts  and  legislatures. 
Consistently,  S&H  has  received  the  staunch  support  of  our  free  Press,  which 
recognizes  that  —  WHERE  ONE  FREEDOM  FALLS,  ALL  OTHERS  ARE 
ENDANGERED. 


r 

I  Americans  No.  1  Stamp  Plan  Since  1896 


CR.EEN 
STAM  PS 


The  Sperry  and  Hutchinson  Company 
114  Fifth  Avenue,  New  York  11,  New  York 


PHOTOGRAPHY 


Photograph 


The  raciii}?  season  is  on  again  4  4 
and  it  s  photographers  versus  4  J.V  * 

photographer  tiying  to  see  who  4  9  3^  ^'4^ 

can  come  up  with  some  fresh  |  *  *-^4^  I  S'jHi  ^ 

new  pictures  of  the  old  sport  #45i4«i9l5  ^  i  Sl^ 

«t  ki"K-  ■  ■i.liSy.j  til 

It  isn’t  easy.  4 

“The  big  problem  in  racing,’’  1|  l 

says  staff  photographer  Myer  *  tf  4  Iff  4 

(Mike)  Liebowitz  of  the  New  M  ^4  ,**^^4  ^[4  -"ii 

York  Times,  “is  to  try  to  get 

a  new  approach.  You’ve  got  a  in  *  4 > . 

standard  track  and  the  same  ^  ^ 

old  horses  and  you’re  constantly  camera  at  the  same  speed  as  the 
searching  for  pictures  that  will  action,  which  stops  the  move- 
look  fresh.’’  ment  of  the  horses  but  blurs  the 

Mike  has  been  a  Times’  pho-  Ifckground.  (Joing  back  to  the 
tographer  for  :I3  years  and  has 

been  traipsing  after  racing  shots  slow  you  were 

’or  20  and  he’s  still  looking  for  ‘o  pan  in  the  slighest 

new  angles.  inclement  weather  in 

order  to  get  a  picture. 

Eyeing  Hur<<e!s  “Some  years  later  I  started 

,  ,  ,  ,  going  to  the  head  of  the  stretch 

\ouve  got  to  look  over  the  ^.j^h  long  lenses.  If  the  lead 
horees,  wander  through  the  hoi.se  had  four  or  five  lengths 
stalls  and  over  the  track  and  lead,  the  hea<l-on  position  would 
keep  your  mind  working,  he  make  them  look  like  they  were 
said,  rve  even  flo^\^^  over  the  pack.” 

track  for  the  finish  of  a  race  .  ^  ‘  1  1 

/„  .  Y  j  -r  ,.u  I  iu-  Long  lenses  also  take  some 

(see  cut)  and  if  there  s  anything  /...  -  /ru^  u 

•  T>j  1-1  i  of  the  strain  off  photographers 
new  covering  racing.  I  d  like  to  ,  ,  .  ,  ,  .  r  < 

1  I  4.  ••  ty  looKinc  101*  shots  oi 

know  about  it. 

the  race  itself.  Another  veteran 
We  don  t  know  whats  new.  racing  photographer,  Ed  Jerry 
but  what  s  old  seems  diversified  United  Press  International 
enough.  Lsing  everything  from  recalled  that  he  once  ran  a  good 
4x5  cameras  to  35mm’s  with  eighth  a  mile  at  BelmonI 

telephoto  lenses,  photographers  park  for  a  picture  of  a  jockej 
shoot  the  horses  from  under  the  ^ho  fell  from  his  horse.  Lapping 
rail,  over  the  track,  around  the  that  distance  over  muddy  grounc 

bend  and  into  the  stretch.  They  wasn’t  easy  but  the  panting 

even  go  to  the  head  of  the  photographer  got  his  picture 
stretch  and  look  their  race  while  the  jockey  was  still  stinig- 
hordes  in  the  mouth  with  long  gling  to  get  up.  These  days  Ec 
lenses  as  they  come  charging  ^an  pick  off  the  same  type  shot 
into  the  finish,  heads  down  and  with  a  telephoto  lens  withou' 
jockey’s  up.  putting  his  track  shoes  on. 

This  is  a  shot  Frank  Rino  of  For  those  photographers  tc 

the  New  York  Journal  American  whom  a  gargantuan  racetracl 
started  favoring  a  good  many 
year’s  ago.  Frank  has  been  a 
racing  photographer  for  35 
years,  starting  with  the  old  ^ 

Underwood  and  Underwood  ’*  - 

News  Service.  He  was  the  first 
photographer  t  o  use  carrier 

pigeons  at  the  racetrack  to  fly  ■ 

film  back  to  the  Journal- Amei'i-  vL  J 

can  reof .  J 

the  camei-a 
under  the  system,”  Frank 
recalled.  “A  Speed  Graphic 

placed  under  the  rail,  focused  - 

at  30  feet  and  then  triggered  ^ 

electrically  on  a  long  cord  by  £  ,4 

remote  control.”  V 

Panning 

“Another  old  trick  in  racing 
photography,”  Frank  continued, 

“is  panning  with  the  horses  in  aIDA  TRUMPET  heralds  start  < 

very  bad  weather.  You  move  the  recent  openin 


er  for  the  New  association  underscored  this  fatti 
recently  when  it  appointed  Louis 
Weintraub,  general  manager  of 
the  Photo  Communications  Co., 
as  its  photographic  consultant 
for  the  1961  season. 

A  charter  member  of  the  I 
National  Press  Photographen 
Association  and  an  experienced 
communications  consultant,  Lou 
said  his  job  w’ill  be  to  work  with! 
press  photographers  and  senietl 
them  in  every  possible  way. 

“One  of  the  things  we’n 
trying  to  do,”  Lou  said,  “is  to 
get  editors  to  help  in  stimulating 
the  use  of  pictures  which  are 
more  than  a  finish  lirK 

shot. 

“We  to  encourage  ph^ 

tographers  to  move  out  all  over 
"  the  track  area  to  get  unusual 
r  lensmen  covering  pictures  of  horses  and  riders  and 
n.  (Continued  on  page  32) 
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43/4  MILLION  PEOPLE 
OWN  RURAL  ELECTRICS 

MORE  THAN  ANY  OTHER  BUSINESS 


America's  Rural  Electric  Systems  are  outstanding  examples  of  free  enterprise. 
More  than  4%  million  shareholders  have  accepted  the  obligation  of  supplying 
themselves  with  electricity.  No  other  business  in  the  United  States  is  owned  by 
so  many  individuals.  •  Necessity  forced  these  rural  folks  into  the  electric 
business.  Established  electric  utilities  shunned  the  job  of  serving  these  widely 
scattered  rural  users  as  unprofitable.  As  a  result,  the  people  organized  into 
non-profit  groups  —  usually  cooperatives  —  borrowed  money  from  the  Rural 
Electrification  Administration,  and  built  their  own  electric  systems.  •  Since  1935, 
nearly  1,000  locally-owned  rural  electrics  have  repaid  almost  $1V^  billion  in 
principal  and  interest  on  over  $354  billion  REA  loans.  Today,  they're  busy  in¬ 
creasing  the  capacity  of  their  IV2  million  miles  of  line  to  keep  pace  with  the  sky¬ 
rocketing  demand  for  electric  power  in  rural  areas  ...  a  job  that 
promises  to  be  as  costly  as  building  the  original  lines.  •  A  finer 
example  of  private  enterprise— one  owned  and  operated  by  454 
million  people  who  need  and  use  its  service— would  be  hard  to  find. 


AMERICA'S  RURAL  ELECTRIC  SYSTEMS 


Racing  Pix 

{Continued  from  page  30) 


Louis  Weintraub 

we  will  cooperate  with  them  as 
much  as  possible.” 

Throughout  this  season,  Lou 
will  coordinate  visual  communi¬ 
cations  for  all  photographic 
media  at  Aqueduct,  Belmont 
and  Saratoga  raceways.  Along 
with  Sam  Kanchuger,  the 
NYRA’s  director  of  public  in¬ 
formation,  Lou  believes  that  all 
the  elements  of  racing  —  the 
track,  clubhouse,  stands,  stalls 
and  stables — make  for  a  colorful 
sport  whose  story  can  be  told  in 
an  infinite  variety  of  ways. 

SPOTS  SUSPECT 
Neil  Hulbert,  photo  editor  of 
Eureka  Newspapers,  Inc.,  in 


Eureka,  Calif.,  is  credited  with 
spotting  a  bank  robbery  suspect. 
The  newsman  pointed  out  the 
suspect  on  the  basis  of  a  de¬ 
scription  he  received  from  a 
bank  teller.  The  suspect  had 
relied  on  a  quick  change  of  cloth¬ 
ing  in  a  phone  booth  to  conceal 
his  identity,  police  said. 

• 

IPI  American  Committee 
To  Elect  7  Members 

Terms  of  seven  members  of 
the  American  Committee  of  the 
International  Press  Institute  ex¬ 
pire  this  month. 

Ballots  of  the  seven  candi¬ 
dates  nominated  to  fill  the  vacan¬ 
cies  have  been  mailed  out.  The 
seven  receiving  the  most  votes 
will  be  elected  for  three-year 
terms  as  members  of  the  Ameri¬ 
can  Committee. 

The  nominees: 

Creed  C.  Black,  Wilmington 
(Del.)  News- Journal. 

William  K.  Blethen,  Seattle 
(Wash.)  Times. 

Henry  D.  Bradley,  St.  Joseph 
(Mo.)  News  Press  &  Gazette. 

L.  S.  Fanning,  Chicago  (Ill.) 
Sun-Times. 

Vincent  S.  Jones,  Gannett 
Newspapers,  Rochester. 

G.  Prescott  Low,  Quincy 
(Mass.)  Patriot-Ledger. 

Bernard  H.  Bidder  Jr.,  Duluth 
(Minn.)  Herald  &  News-Trib¬ 
une. 

A  meeting  of  the  American 
Section  of  the  International 
Press  Institute  will  take  place 
Friday,  April  21,  in  the  Massa¬ 
chusetts  Room  of  the  Statler 
Hotel,  Washington. 


WELL- EQUIPPED  photographer, 
John  Pineda  of  the  Miami  Herald 
staff  works  at  ringside  of  the 
heavyweight  championship  fight 
with  an  assortment  of  cameras 
and  a  radio  box  to  keep  in  touch 
with  the  picture  desk. 


READY  AT  FINISH  are  front  row,  loft  to  right:  Fred  Morgan,  New  York 
Daily  News;  Bill  Greene,  New  York  World  Telegram  &  Sun  and  Bert 
Morgan,  official  photographer  for  Aqueduct  Raceway.  Back  row:  Marvin 
Sussman,  Newsday,  Long  Island;  Art  Sarno,  New  York  Daily  Mirror  and 
Frank  Jurkowski,  New  York  Journal  American. 


‘Tliis  Week’  Feature 
Traps  Criminal 

Detroit 

The  power  of  the  press  was 
demonstrated  again  the  other 
day  when  FBI  agents  arrested 
one  of  the  nation’s  “10  most 
wanted  criminals”  here. 

Agents  said  the  arrest  of 
Thomas  Viola,  48,  who  had 
escaped  from  the  Ohio  State 
Penitentiary  at  Columbus,  re¬ 
sulted  from  information  supplied 
by  a  resident  who  saw  Viola’s 
picture  in  This  Week  magazine 
in  the  Detroit  News  Feb.  12. 

The  pictures  of  Viola  and  nine 
other  fugitives  accompanied  a 
story  written  by  FBI  Director 
J.  Edgar  Hoover  for  This  Week. 
Hoover,  in  Washington,  said 
Viola’s  arrest  was  the  “direct 
result”  of  information  supplied 
by  the  reader. 

“I  knew  my  free  times  was 
up  the  minute  the  FBI  put  me  in 
the  top  10,”  Viola  told  agents. 
“I  knew  you  would  get  me.” 

Viola  was  serving  a  life  sen¬ 
tence  for  the  first-degree  murder 
of  a  Warren,  O.,  steak  house 
operator  in  1941. 

Judge  Is  Missing; 

Former  Reporter 

Newport,  Ore. 

Circuit  Judge  B.  Richard 
Anderson,  38,  a  former  United 
Press  staffer,  is  missing  and  pre¬ 
sumed  dead  in  a  flying  accident. 
Judge  Anderson  took  off  in  his 
small  private  plane  to  return 
here  from  a  meeting  at  Lebanon, 
Ore.,  50  miles  away,  radioed 
that  he  was  lost  in  a  storm  and 
then  disappeared. 

Judge  Anderson  worked  in 
the  Portland  bureau  of  UP  be¬ 
fore  graduating  from  the  North¬ 
western  College  of  Law  in  Port¬ 
land  in  1954.  He  was  appointed 
to  the  circuit  bench  in  1957. 


Law  Group 
Asks  Study 
Of  Pix  Ban 


Tamp.\,  Fla. 

A  resolution  asking  a  national  | 
lawyers  association  to  study  a 
revision  of  a  ban  on  court  room  1 
cameras  was  passed  without  a 
dissenting  vote  here  on  Mar.  25. 

The  resolution  was  recom¬ 
mended  by  the  Florida  Brandi 
of  the  Negligence  and  Compen¬ 
sation  Lawyers  Association  at 
the  end  of  its  two-day  conven¬ 
tion  at  Tampa.  It  ask^  the  na¬ 
tional  organization  to  set  up  a 
committee  to  discuss  the  ban 
with  members  of  Sigma  Delta 
Chi,  National  Journalistic  So¬ 
ciety,  and  representatives  of  the 
National  Judges  Association. 

The  American  Bar  Associa¬ 
tion’s  Canon  35  forbids  the  use 
of  cameras  by  newspaper  and 
television  photographers  in  court 
rooms. 

V.  M.  Newton  Jr.,  managing 
editor  of  the  Tampa  Tribune 
and  past  president  of  Sigma 
Delta  Chi,  strongly  criticized 
Canon  35  in  a  keynote  speech  to 
the  attorneys.  Mr.  Newton  said 
the  courts  were  supported  by 
the  public  and  not  by  lawyers 
banned  together  in  the  Ameri¬ 
can  Bar  Association.  He  called 
freedom  a  “three-legged  stool; 
the  law,  the  press  and  the  peo¬ 
ple”  and  added  that  if  “either 
the  law  or  the  press  grabs  up 
a  saw  and  starts  sawing  on  the 
other  leg,  woe  unto  the  three- 
legged  stool  of  our  democracy.” 

Mr.  Newton  said  the  Bar  As¬ 
sociation  was  an  outside,  dues- 
paying  organization  which  rep¬ 
resented  only  lawyers,  but  at¬ 
tempted  to  dictate  a  code  of  con¬ 
duct  of  the  American  courts 
which  belonged  to  the  people. 

Mr.  Newton,  chairman  of 
Sigma  Delta  Chi’s  Freedom  of 
Information  Committee,  also 
cited  rulings  made  by  judges 
against  the  canon  and  for  ac¬ 
ceptance  of  the  camera  in  the 
courtroom. 


Ray  O’Brien  Dies 

Boston 

Raymond  F.  O’Brien,  an  em¬ 
ployee  of  the  Boston  Globe  for 
37  years,  died  March  25  at 
Lawrence  Memorial  Hospital, 
Medford,  after  a  short  illness. 
He  was  62,  and  had  served  for 
17  years  as  a  sports  and  news 
editor  on  the  night  copy  desk 
before  becoming  night  makeup 
editor  in  1941.  He  started  his 
career  as  a  copy  boy  at  the 
Globe,  working  his  way  through 
Burdett  College. 
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Here  are  your  iiisuraii(‘e  polk^ies  for  Kodak  roll  film 


In  these  pigeonholes  are  some  of  the  final  test  strips  for 
Kodak  roll  films  which  have  passed  all  the  Kodak  picture¬ 
making  tests.  No  tougher  tests  exist  for  film. 

These  strips  are  your  insurance — one  for  every’  type  of 
Kodak  roll  film. 

Insurance  that  a  photographer  will  bring  back  all  the  story 
any  film  could  see — when  he  loads  Kodak  Tri-X  Pan,  Im¬ 
proved  Type.  {Improved  means  bigger  and  better  enlarge¬ 
ments,  new  crisp  quality  for  available-light  pictures. ) 

Insurance  that  a  photographer  won’t  need  a  second 


chance  if  his  camera  is  loaded  with  Kodak  Plus-X  Pan 
Professional — the  film  photojoumalists  call  “general- 
purpKJse.” 

Insurance  that  a  photographer’s  pictures  won’t  have  grain 
enough  to  show — even  in  huge  enlargements — when  he 
uses  Kodak  Panatomic-X  Film. 

At  Kodak  there  is  no  such  thing  as  a  film  that’s  “uni¬ 
form  enough.”  Uniformity  is  an  obsession  in  our  manu¬ 
facturing  group.  Their  tests  are  your  insurance  that  a 
photographer’s  film  will  work  the  way  he  exjjects  it  to. 

Your  Kodak  dealer  keejjs  them  all  fresh  and  instantly 
ready. 


EASTMAN  KODAK  COMPANY,  Rochester  4,  N.  Y. 
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Actually,  this  development  is  months 
away  from  release.  Goss  engineers  are  still  per¬ 
fecting  it,  just  as  they  have  so  many  other 
innovations  and  improvements. 

When  announcement  day  dawns,  be  assured 
it  uill  be  ready  to  help  make  your  operation 
better,  faster  or  easier.  You  might  consider  Goss 
research  engineers  stubborn  (our  sales  depart¬ 
ment  sometimes  gets  impatient),  but  they  won’t 
give  their  stamp  of  approval  until  every  torture 
test  they  can  conceive  has  been  administered. 

The  familiar  developments  listed  below  have 
helped  these  men  earn  the  title  of  pioneers. 
What  next  from  Goss?  ...  we  make  no  promises. 
Judging  from  the  record,  however,  it  will  pay 
you  to  Keep  Looking  to  Goss. 

SOME  “FIRSTS”  FROM  GOSS 

Tension  plate  lockup  .  .  .  Continuous  Ink  Feed— now 
Micrometric  Continuous  Feed  .  .  .  finger-tip  Colortrol 
— now  master  Colortrol  Console  .  .  .  fully  automatic 
Paster  Pilot  .  .  .  Imperial  3:2  128-page  folder  (users 
getting  up  to  144  pages)  .  .  .  self-adjusting  roller  sock¬ 
ets .. .  Sweep-Thru  Fountains  for  quicker  color  change 
.  .  .  Suburban*  and  Urbanite  web-fed  offset  presses 
.  .  .  Headliner*  Mark  I  and  Mark  II  .  .  .  multi-color 
magazine  presses  now  printing  up  to  2000  feet  per  min¬ 
ute  .  .  .  complete  newspaper  materials  handling  sys¬ 
tems  for  reelroom,  pressroom  and  mailroom. 


3  out  of  4  American  daily  newspapers 
are  printed  on  Goss  presses 


CHICAGO  50.  ILLINOIS 


Specialists  in  newspaper,  magazine  and  roto  presses 


A  DIVISION  OF  MIEHLE-GOSS-DEXTER,  INC. 
The  leader  in  graphic  arts ...  engineering,  service 
and  manufacturing, ..industry-wide  and  world-wide 


FAIRCHILD 

news 

Herbert  James,  editor  of  the  Indus¬ 
trial  Textiles  and  Nonwoven  Fabrics 
section  of  DAILY  NEWS  RECORD, 
will  leave  Apr.  9  for  a  week’s  tour 
of  textile  manufacturers  in  New 
England.  He  will  visit  plants  in 
Boston,  Stoughton,  Cambridge,  Fall 
River  and  Needham  Heights,  Mass. 


Paul  Conser  has  joined  the  adver¬ 
tising  sales  staff  of  HOME  FUR¬ 
NISHINGS  DAILY  working  out  of 
Fairchild’s  Los  Angeles  bureau.  He 
comes  to  HOME  FURNISHINGS 
DAILY  from  the  Prudential  Insur¬ 
ance  Co. 


Richard  Russack.  on  the  New  York  ; 
news  staff  of  ELECTRONIC  NEWS, 
has  been  transferred  to  Fairchild’s  | 
San  Francisco  news  bureau  to  cover  ' 
the  dectronics  industry  in  that  area. 
Mr.  Russack.  who  is  an  electrical  ' 
engineer,  has  been  on  the  paper’s  j 
New  York  staff  for  the  past  2^!  j 
years. 


After  more  than  38  years  with  Fair- ' 
child  Publications,  Abe  N.  Richard-  ! 
son  of  DAILY  NEWS  RECORD, 
advertising  department  retired  on  ! 
Mar.  30  under  the  company’s  retire-  ! 
mrat  program.  Mr.  Richardson 
joined  Fairchild  in  Rochester,  N.  Y.,  i 
in  1923,  and  served  as  a  staff  re-  j 
porter  for  several  years  before  join- , 
ing  the  advertising  department.  j 


The  annual  meeting  of  the  West¬ 
ern  Assn,  of  Food  Chains  at  the  i 
Hawaiian  Village  Hotel,  Honolulu,  j 
Apr.  9-12,  will  be  covered  by  Les  , 
Gilbert  of  Fairchild’s  Los  Angeles  | 
news  bureau. 


Mrs.  George  Rabson  has  joined  the 
staff  of  Fairchild’s  Houston  news  bu¬ 
reau  headed  by  David  H.  Marion- 
Davis.  She  will  concentrate  on  news 
coverage  for  HOME  FURNISHINGS 
DAILY,  DAILY  NEWS  RECORD, 
FOOTWEAR  NEWS.  Other  new 
Fairchild  News  Service  correspond¬ 
ent  appointments  include  Mrs.  Lor- 
aine  Reynolds  in  Sheboygan,  Wis. ; 
and  Mrs.  Frances  Fox  in  San  Jose, 
Cal. 


FAIRCHILD 
Publications,  Inc. 

7  East  12th  St.,  New  York,  N.  Y. 

fubllthttt  ol 

Doily  N*w«  Record,  Women's  Wear  Dolly,  : 
Homo  Furnishings  Doily,  Supemrailcet  News,  • 
Mon's  Wear,  Footwear  News,  Directoriee, 
Metalworking  News,  Electronic  News,  Books. 
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Ferree  Back  on  Job 

Mark  Ferree,  president, 
American  Newspaper  Publish¬ 
ers  Association,  and  executive 
vicepresident  of  Scripps-How- 
ard  Newspapers,  is  back  on  the 
job  in  both  organizations,  fully 
recovered  from  an  illness  that 
struck  him  down  last  Oct.  19. 


Correction 

Bob  Roesler,  new  president  of 
the  Press  Club  of  New  Orleans, 
was  incorrectly  identified  as  Bob 
Wheeler  in  the  March  18  edition 
of  E&P. 


Shirley  A.  Wiitanen,  South 
Bend  (Ind.)  Tribune  religious 
editor  and  general  assignment 
reporter — named  winner  of  a 
$500  first  prize  for  the  best 
newspaper  story  on  an  architec¬ 
tural  subject  in  1960. 


Jack  G.  Mackey 


ARRIVAL  in  Honolulu  finds  Sftn 
Delaplane,  travel  columnist,  en¬ 
gulfed  in  leis  and  flashing  big 
smile  aboard  Matson  liner  Mat- 
sonia.  Delaplane  will  spend  thre* 

T  1  r.  David  G.  Holmes,  former  weeks  in  Hawaii,  dispatching  his 

Jack  G.  Mackey,  who  began  jjygjness  manager  of  Monrovia  "Postcards"  from  the  Islands, 

his  ne^^^  cureerm  1947  as  an  News-Post-to  business 

Oakland  Post -Enquirer  copy  n^^nager,  Glendale  (Calif.)  Allen  Liles,  formerly  re- 

r  editor  of  the  Con-  j^jgyjg-Press.  Eunice  Smith,  in  porter,  Galveston  (Tex.)  Trib- 
IWMScnpt.  News-Press  business  office  since  une  —  to  publicity  and  adver- 

Mr.  Mackey  also  did  rewrde  — to  Mr.  Holmes’  new  as-  tising  department.  Lone  Star 

and  sports  for  the  P-E.  He  gjgtant.  Tony  Schultz,  formerly  Gas  Company,  Dallas. 

•n'u?  on  Stars  and  Stripes  in  Ger-  *  *  ♦ 

w  10^0  TT  niany,  and  Penny  Olsen  who  Ted  Blofsky,  Chico  (Calif.) 

SLiif  ■  Z  has  worked  on  three  Los  An-  Enterprise-Record  -  to  Salem 

as  manaein^ditor  ^  newspapers— to  edi-  (Ore.)  Oregon  Statesman  as 

Mr  MS;p;S,busly  served  <orial  staff,  News-P^ress.  sports  writer.  ^ 

the  Transcript  as  reporter,  news  *  *  ,  ,  .  ,  ^ 

editor  and  circulation  manager.  Richard  D.  Peters,  editor  of  Ferd  Borsch,  Portland  (Ore.) 
His  editorship  became  effective  the  Indianapolis  (Ind.)  Times  Reporter  —  to  baseball  writer, 
with  the  purchase  of  the  Tran-  — man-of-the-year  award  from  Honolulu  (Hawaii)  Advertiser. 
script  by  Owens  Publications  the  Indianapolis  B’nai  Brith  ♦  *  * 

Inc.  on  April  1.  Lodge  58.  John  J.  Sullivan,  Lynn 

•  ^  0*0  (Mass.)  /<C7H  feature  writer — 

Paul  Boudreau,  director  of  Mrs.  William  Michelfelder  to  Boston  (Mass.)  Traveler 
Montreal  radio  station  CKAC —  —  to  director  of  public  rela-  sports  department, 
new  president  of  L’Union  Cana-  tions  at  Columbia  College,  New  *  *  * 

dienne  Des  Joumalistes  De  York.  She  was  formerly  assist-  James  McClatchy  —  to  as- 
Langue  Francaise,  succeeding  ant  director  of  the  Independent  sistant  to  the  business  manager 
Jean-Marc  Leger,  Montreal  College  Funds  of  America,  and  of  the  Modesto  (Calif.)  Bee.  He 
(Que.)  Morning  Le  Devoir.  P.  R.  head  at  Barnard  College,  jj^s  served  as  a  reporter  and 

assistant  city  editor  for  the  Bee 
newspapers  prior  to  moving  into 
the  business  department  of  the 
Fresno  Bee  last  year. 


.nnroi 


J-nmin 
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42  Billions  for  Defense 


Hector  Heroux,  editorial 
writer,  Trois-Rivieres  (Que.)  Lt 
Nouvelliste  —  honored  by  L’Un¬ 
ion  Canadienne  Des  Joumalistes 
De  Langue  Francaise  for  his  50 
years  of  service  to  French-Ca- 
nadian  journalism.  He  was  the 
first  to  be  honored  by  the  or¬ 
ganization  for  long  and  distin¬ 
guished  service. 


How  Much  for  Parochial  Politics? 


Who  knows?  Defense  establishments,  listed  by  Con¬ 
gressional  Districts,  and  other  details  of  the  “mili¬ 
tary-industrial  complex”  are  basic  facts  currently 
indispensable  to  editors  in  drawing  conclusions  about 
the  defense  budget.  This  information  is  in  current — 


CONGRESSIONAL  QUARTERLY  SERVICE 

1156  19th  St.,  N.W.,  Wosbingtoo  6,  D.  C.  Fodorol 


Dan  M.  Tabler,  editor,  Cen- 
treville  (Md.)  Queen  Anne’t 
Record-Observer  to  news  editor, 
Easton  (Md.)  Star-Democrat. 
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Wilmington  News 
Adds  to  Staff 

Wilmington,  Del. 
Samuel  H.  Caufman  Jr.,  man- 
ijinir  e<litor  of  the  \V ilminqton 
.Vews  for  the  past  10 
-ars,  will  retire  May  1. 

He  will  lie  .succeeded  by 
I  hark  s  T.  Alexander  Jr.,  now 
assistant  city  editor  of  the 
Wa'ihinffton  (D.  C.)  Star. 

Mr.  Caufman  be^ran  his  news- 
aper  career  on  the  Morning 
\Vws  more  than  30  years  ago 
,;i.>we<l  by  service  on  the  now 
hfunct  \V ilmington  Every  Eve- 
■iiifi,  the  Newark  Delaware 
iLa.'prr,  and  the  Wilmington 
hiiumnl  -  E very  Evening  on 
l^hich  he  was  assistant  tele- 
jjraph  editor  until  he  trans- 
Ikrrt'd  to  the  Morning  News. 

Four  other  Morning  News 
ttaif  ap}K)intments  were  an- 
h  '‘unced : 

^  Miss  Jacqueline  Sharborough, 
vimen’s  editor,  Nashville 
(Tenn.)  Tennessean  —  to  wom- 
jen’s  editor. 

William  G.  Hall,  editor,  Paoli 
Pa.)  Upper  Main  Line  News 
to  copy  reader. 

Charles  P.  Wilson,  reporter, 
■mtter  (Pa.)  Intelligencer- 
■lumal  —  to  reporter.  J.  Don- 
li  Brandt,  reporter,  farm  edi- 
ir,  and  copy  reader,  Intelli- 
ncer-Joumal  —  to  desk  man. 
>.e  News-Journal  Company  also 
Ided  Ralph  Moyed,  a  reporter 
;n  the  Intelligencer-Joumal  — 
reporter.  Evening  Journal 
(tatf. 

• 

'  Bob  Rankin  —  from  local  to 
Iports  staff,  Cincinnati  (Ohio) 

David  D.  Preston,  political 
riter,  Wilmington  (Del.)  Eve- 

(iny  Joiimal  —  to  Toronto 
Ont.)  Telegram. 


Haroij)  T.  HowEa.L,  farm  edi¬ 
tor  of  the  Harrisburg  (Pa.) 
Patriot,  has  been  elected  presi¬ 
dent  of  the  Pennsylvania  Rural 
Safety  Council. 

«  «  « 

Eugene:  Speck,  formerly  on 
foreign  news  staff,  Chicago  (Ill.) 
Tribune — to  newly-created  de¬ 
velopment  director’s  post.  Back¬ 
us  Hospital,  Norwich,  Conn. 

*  *  * 

Gordon  G.  Damon  of  Kensing¬ 
ton,  Conn. — to  general  assign¬ 
ment  staff.  New  Britain  (Conn.) 
Herald. 

«  *  « 

Myron  Feinsilber — to  man¬ 
ager  of  the  Newark  (N.  J.) 
bureau  of  United  Press  Inter¬ 
national. 

«  «  « 

James  Hornick,  assistant  city 
editor,  Toronto  (Ont.)  Daily 

Star — to  publisher  and  general 
manager,  weekly  Lindsay  (Ont.) 
Watchman-Warder. 

«  *  * 

Wiluam  D.  Leavitt,  general 
manager  of  the  Benton  (Ark.) 
Courier  —  to  managing  editor, 
Arkansas  Methodist  and  Louisi¬ 
ana  Methodist,  weekly  news¬ 

magazines. 

*  *  « 

Christopher  Carey  —  from 
copydesk,  Rockford  (Ill.)  Regis¬ 
ter-Republic,  to  copydesk,  Phila¬ 
delphia  (Pa.)  Inquirer. 

*  *  * 

Ron  Shumate,  journalism 
graduate  of  the  University  of 
North  Carolina  —  to  Rock  Hill 
(S.  C.)  Evening  Herald  as  a 
general  assignment  reporter. 

• 

Canham  To  Be  On  TV 

Erwin  D.  Canham,  editor  of  the 
Christian  Science  Monitor,  will 
appear  in  the  first  of  six  tele¬ 
vision  programs,  “National 
Goals,”  April  11,  which  will  be 
telecast  over  Channel  11,  Chi¬ 
cago,  on  April  11. 


Dr.  Walter  C. 

ALVAREZ 

TfCedical 

PrMt<9*  ia  tlia  Bald  of  madleiaa  oad  hlqh  raadarship  ore  yoars  wINi 
tkh  proetleal,  friaadly  oad  halpfal  eolaaia.  Thraa  rakosas  par  waak. 

ALVAREZ  is  tha  mcaii  of  qaolHy  for  laoro  fhoa  100  laodiaq  nawspopars 
ia  tha  Uaitad  Stofas  oad  Coaodo. 


THE  REGISTER  AND  TRIBUNE  SYNDICATE 

Oat  Moiaas  4U  Modisoa  Ava..  N.Y.C. 


OFF  AND  FLYING— Mr.  and  Mrs. 
Walter  Lippmann  board  a  non¬ 
stop  TWA  Suparjet  flight  at  New 
York  International  Airport  on  their 
way  to  Rome.  Mr.  Lippmann  will 
make  an  extended  tour  of  Europe 
gathering  data  for  his  widely- 
syndicated  newspaper  column. 

Jim  Oastler, -l/onf  real  (Que.) 
Star  —  elected  president  of  the 
Parliamentary  Press  Gallery  at 
Ottawa,  succeeding  Bruce  Mac¬ 
donald,  Toronto  (Ont.)  Globe 
and  .Mail. 

♦  *  « 

Donald  E.  Reilly,  U.  S.  In¬ 
formation  Service  Press  Officer, 
Vietnam  —  to  reporter,  Ventura 
(Calif.)  Star-Free  Press.  Geor¬ 
gia,  his  wife  —  to  Star  society 
desk. 

*  *  * 

James  S.  Brooks  —  from  UPI 
Milwaukee  (Wis.)  bureau  to 
manager  of  UPPs  Grand  Rapids 
(Mich.)  bureau.  Daniel  P.  Han¬ 
ley  Jr.  —  from  manager.  Grand 
Rapids  bureau  to  manager,  Mil¬ 
waukee  bureau.  Fred  W.  Lin- 
DECKB  —  from  manager,  Mil¬ 
waukee  bureau  to  Washington 
bureau. 


Marquette  to  Honor  5 
At  Journalism  ^Day' 

Milwaukee,  Wis. 

Marquette  University  will  con¬ 
fer  five  honorary  doctorate  de¬ 
grees,  three  of  them  on  alumni, 
at  a  convocation  April  15  in 
observ’ance  of  journalism  in¬ 
struction  at  the  university. 

Honorary  doctor  of  laws  de¬ 
grees  will  be  awarded  to  Walter 
W.  Belson,  director  of  public 
relations  for  the  American 
Trucking  Associations  Inc.; 
Ralph  D.  Casey,  director  emeri¬ 
tus  and  professor  emeritus  of 
the  University  of  Minnesota 
.school  of  journalism;  and  Stan¬ 
ley  Morison,  of  the  London 
(England)  Times,  authority  on 
calligraphy  and  typography. 

Doctor  of  letters  degrees  will 
be  conferred  on  Donald  T.  Mc¬ 
Neil,  master  of  ceremonies  of 
the  radio  program  “Breakfast 
Club,”  and  Jose  I.  Rivero,  editor 
and  director  of  the  Havana 
(Cuba)  Diario  de  la  Marina, 
which  he  now  publishes  in  exile 
in  Miami  Beach,  Fla. 

Mr.  Belson,  Mr.  McNeill  and 
Rivero  are  Marquette  alumni. 

Mr.  Belson  served  on  MU’s 
college  of  journalism  faculty 
before  joining  the  trucking 
organization  in  1934. 

• 

Dean  L.  Randall — from  as¬ 
sistant  city  editor  to  city  editor. 
New  Bedford  (Mass.)  Standard- 
Times,  succeeding  Norman  M. 
Bryden,  now  with  Carl  Byoir 
Associates,  New  York  public 
relations  firm.  Elmer  Rodrigues 
to  assistant  city  editor,  Stand¬ 
ard-Times. 

«  *  * 

Charles  H.  Alford  —  to  ad¬ 
vertising  manager  for  general 
and  retail  of  the  Lewiston 
(Idaho)  Morning  Tribune,  suc¬ 
ceeding  John  J.  Bunch  (retail) 
and  Mary  Lee  Allen  (general). 


For  better  reader  appeal . . . 

FOR  BETTER  HEALTH 

by  Dr.  C.  A.  Dean 

For  Better  Health  is  a  brilliant  and  authoritative 
medical  column  any  newspaper  would  be  proud  to 
present. 

Dr,  Dean’s  “meditorial”  technique  (only  one  on  the 
market)  is  a  compound  of  scientific  knowledge  and 
common  sense  any  layman  can  understand. 

SAMPLES  ON  REQUEST. 

GENERAL  FEATURES  CORPORATION 

250  Park  Ave.,  New  York  17,  N.  Y.  YUkon  6-7625 
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PORTRAIT  UNVEILED — Frank  L.  Hughes  (second  from  left),  Chicago, 
(III.)  Tribune  reporter,  and  current  president  of  the  Chicago  Press 
Club,  smiles  approvingly  at  unveiling  ceremonies  of  his  portrait  in  club 
quarters  atop  St.  Clair  Hotel.  On  left  is  Mrs.  Helen  Baronnie,  who 
painted  the  portrait.  Right  is  George  Schreiber,  Tribune  staffer  and 
club  vicepresident. 


Radio  Humorist 
Turns  Cartoonist 

San  Francisco 

Georgfe  Lemont,  a  radio  and 
television  humorist,  is  doing  a 
daily  panel  cartoon  for  the  San 
Francisco  News-Call  Bulletin. 
It’s  a  return  to  his  first  love. 
George  always  wanted  to  be  a 
cartoonist.  At  the  age  of  12  the 
San  Francisco  Call-Bulletin 
printed  one  of  his  drawings. 

After  his  military  service  was 
ended,  Mr.  Lemont  found  no 
newspaper  takers  for  cartoons. 
He  did  a  television  drawing 
show  for  youngsters  over 
KRON-TV.  Next  came  mixed 
television  and  radio  station  duty 
for  11  years.  A  period  as  night 
club  entertainer  followed. 

His  drawings  with  one-line 
captions  satirizing  radio  and 
video  situations  have  been  ac¬ 
cepted  as  a  regular  feature. 
Syndication  is  forecast. 

• 

Frank  P.  Briggs,  editor  and 
publisher  of  the  Macon  (Mo.) 
Chronicle-Herald  —  to  assistant 
secretary  of  the  Interior  for 
Fish  and  Wildlife.  Mr.  Briggs 
was  appointed  to  the  Senate  in 
1945  to  succeed  the  then  Sen. 
Harry  S.  Truman,  who  had  re¬ 
signed  to  become  Vice  President. 
*  *  * 

Fred  Bublitz,  formerly  with 
the  sales  staff  of  Chicago's  (Ill.) 
American  —  to  the  Chicago  sales 
office  of  the  New  Golden  .Argosy 
magazine. 

*  *  * 

William  M.  Callahan 
— from  Catholic  Press  Union, 

Ohio,  to  editor,  Greensburg  ( Pa ) 

Catholic  Diocese  newspaper. 
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Wife  Has  Last  Word 
On  This  Assignment 

CLEVEL.4NI) 
The  Cleveland  Press  assigned 
Bob  Modic  to  do  a  series  on 
“Eating  On  Relief.’’  He  was  to 
feed  his  family  of  five  on  $17.81 
a  week — the  amount  allowed  to 
those  on  relief  in  Cuyahoga 
County.  Mr.  Modic  wrote  daily 
stories  of  how'  difficult  it  was 
to  manage.  The  last  story  was 
written  by  his  wdfe,  Anne.  Said 
she:  “It’s  a  relief  to  get  off  this 
assignment.’’ 

• 

Champion’s  Friend 

MILWAI’KEE 
Ray  Grody,  veteran  boxing 
editor  of  the  Milwaukee  Senthiel, 
has  another  feather  in  his  cap. 
Of  about  400  newsmen  in  Miami 
Beach  for  the  third  heavyweight 
championship  bout  between 
Floyd  Patterson  and  Ingemar 
Johansson,  Ray  was  the  only 
writer  to  spend  a  full  day  with 
Champ  Patterson,  practically  on 
the  eve  of  the  title  fight.  This 
Grody  brought  about  through 
his  friendship  with  the  champ, 
buttressed  no  doubt  by  the  fact 
that  he  w'as  one  of  the  few  to 
have  picked  Floyd  to  win  the 
second  title  bout. 


Richard  Kvvartler — from  po¬ 
lice  news  and  rewTite  to  assist¬ 
ant  to  the  education  editor, 
Cleveland  (Ohio)  Plain  Dealer. 
♦  ♦  « 

Dvvain  Esper,  former  reporter 
on  Van  Nuys  (Calif.)  News  now’ 
— to  sports  copy  desk,  Los  An¬ 
geles  (Calif.)  Examiner. 


WORKSHOP 

1  By  Roy  H.  Copperud 

I  Rudely  Interrupted  | 

g  Quotations  should  not  be  broken  into  awkwardly  for  I 
g  the  attribution,  of  what  is  sometimes  called  the  speech  | 
I  tag:  I 

g  “I,’’  the  producer  said,  “will  not  accept  this  responsi-  | 
a  bility.’’  This  not  only  interrupts  at  an  undesirable  place,  I 

1  but  lays  meaningless  stress  on  /  or  whatever  has  been  I 

a  chopped  off  by  the  tag.  Some  writers  obtrude  tags  in  I 

j  this  way  liecause  they  consider  it  clever.  | 

1  “We  have  never,’’  the  curator  of  birds  .said,  “had  any  | 
J  previous  complaint  about  our  pelicans  biting  jieople.’’  | 

1  This  w'riter  fancies,  perhaps,  that  his  awkward  inser-  | 

1  tion  of  the  speech  tag  enhanced  the  humor  of  the  re-  | 

1  mark,  a  questionable  assumption.  | 

S  Insertion  of  speech  tags  in  every  paragraph  of  a  con-  | 
g  tinuing  quotation  is  excessive  and  annoying,  ev’en  though  | 

3  some  stylebooks  prescribe  it:  | 

g  “The  toughest  place  to  cross  is  the  Southw’est,”  one  of  | 
3  the  leaders  of  the  expedition  said.  | 

3  “Towering  mountains  and  the  distances  between  com-  | 
B  munities  pose  particular  problems,’’  [he  said].  The  | 

3  bracketed  tag  should  lie  omitted.  One  attribution  in  a  | 

3  continuing  quotation  is  enough.  | 

1  As  everyone  should  know,  if  a  quotation  runs  to  more  I 
3  than  one  paragraph,  the  quotation  marks  are  left  off  | 

J  the  ends  of  the  paragraphs  except  the  last,  but  are  used  p! 

3  at  the  lieginning  of  each  quoted-paragraph.  The  same  || 

J  rule  applies  to  parentheses.  || 


I  Wayward  Words 

1  Insistence  on  adviser  in  preference  to  advisor  is  one  | 
3  of  the  more  fanatical  prescriptions  of  many  stylebooks.  | 
g  Webster,  it  is  true,  cites  adviser  first,  indicating  it  is  f 

■  the  preferred  form,  probably  because  the  verb  from  | 

3  w’hich  the  noun  comes  is  advise.  The  Agricultural  Ex-  I 

B  tension  Service,  however,  insists  that  its  staff  members  | 

H  are  advisors,  and  they  are  often  in  the  news.  Porter  G.  j 
g  Perrin  detects  a  trend  toward  advisor  by  analogy  with  | 

g  advisory;  it  seems  likely  that  advisor  is  now  the  pre-  | 

M  dominant  form.  I 

B  *  *  *  I 

3  The  question  sometimes  arises  w’hether  oti  or  in  is  | 
3  correct  with  behalf  (on  my  behalf;  in  my  behalf).  | 

3  Partridge,  following  the  Oxford  English  Dictionary,  | 

3  holds  that  confusion  here  leads  to  the  loss  of  a  useful  | 
1  distinction.  On  behalf,  strictly,  means  as  the  agent,  or  | 
1  instead,  of:  “Since  I  was  unable  to  appear,  he  reported  | 
g  on  my  behalf”  [that  is,  in  my  plaxe].  In  behalf  means  | 

3  in  the  interest,  or  for  the  benefit,  of:  “She  put  in  a  good  | 

3  w’ord  in  my  behalf”  [that  is,  to  my  credit].  It  may  as  p 

3  well  be  conceded,  howrever,  that  the  loss  of  which  Part-  | 

p  ridge  complains  is  irretrievable.  On  and  in  are  used  | 

3  indiscriminately  w’ith  behalf,  and  on  or  in  behalf  are  | 

3  used  invariably  to  mean  in  the  interest  of.  Different  i 

S  w’ording  is  used  for  as  the  agent,  or  instead,  of,  liecause  i 

3  on  or  in  behalf  no  longer  convey  this  sense  explicitly.  I 

■  *  *  *  i 

1  Technically,  cement  is  the  pow’der  that,  together  with  | 
3  sand  or  gravel  and  w’ater,  is  used  to  make  concrete.  | 

1  Like  many  technical  terms  that  have  gone  into  common 

S  use,  however,  cement  has  lost  its  distinctiveness.  Cement  j 

m  sidewalks  is  commonplace,  and  so  are  similar  uses.  The  f 

3  context  always  shows,  anyway,  whether  the  reference  is  | 

1  to  the  pow'der  or  the  finished  product  (“eighteen  sacks  f 

3  of  cement’’;  “a  cement  bird  bath’’). 

ilMlMIIIIIII^  IIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIJIIIIIIIIIIIIIIIIIIIIIU^ 

EDITOR  8C  PUBLISHER  for  April  8,  19« 


How  300  companies  help 


In  the  struggle  for  world  leadership,  one  of  America’s 
greatest  assets  is  electric  power. 

The  great  bulk  of  America’s  electricity  is  supplied  by 
the  investor-owned  electric  light  and  ix)wer  companies. 

The  aim  of  these  companies  is  to  keep  America 
powe }-fu\— with  more  and  more  electric  power  for  de¬ 
fense,  industrial  growth,  and  the  progress  of  our  people. 

NATION-WIDE  POWER  SUPPLY.  The  more  than  300 
investor-owned  electric  companies  serve  every  sec¬ 
tion  of  the  nation.  They  make  up  a  truly  nation-wide 
source  of  electricity  and  power  know-how. 

LIVELY  GROWTH  AND  RESEARCH.  Active  in  planning 
for  the  future,  in  development  and  research,  these 
companies  build  to  double  the  power  supply  for  their 
customers  every  10  years. 

RESPONSIBLE  TO  NEEDS  OF  ALL.  As  investor-owned 
companies,  they  are  directly  responsible  to  their  cus¬ 
tomers  ...  to  the  millions  of  people  who  have  invested 
savings  with  them  ...  to  the  state,  local,  and  federal 
government  bodies  that  regulate  their  rates,  earnings 
and  service. 


Investor-Owned  Electric  Light  and  Power  Companies 

Namis  of  zompani»%  tponsoring  fhit  meuagt  on  rtquntf  through  this  magaiint 


CIRCLLATION 

Vending  Units  Boost 
Sales  in  Suburbia 

By  George  A.  Brandenburg 


Coin-operated  venders  for  re¬ 
tail  sale  of  newspapers  con¬ 
tinue  to  intrigue  circulators, 
whether  in  big  cities  or  smaller 
towns,  as  a  means  of  increas¬ 
ing  single  copy  sales. 

Wide-awake  newspapers 
everywhere,  particularly  those 
in  metropolitan  areas,  have  been 
following  their  customers  to 
suburbia  where  they  must  meet 
the  competition  from  suburban 
newspapers.  Many  have  found 
that  through  street  sales  at  re¬ 
tail,  via  vending  machines,  they 
have  been  able  to  maintain  a 
volume  of  circulation,  plus  in¬ 
troducing  their  product  and  con¬ 
ditioning  readers  who  may  later 
take  the  paper  by  home  deliver^’. 

Taylor  a  Pioneer 

A1  Taylor,  general  manger  of 
Coin-Trolled  Equipment  Corp., 
North  Hollywood,  Calif.,  has 
pioneered  in  the  development  of 
coin-operated  newsstands,  dat¬ 
ing  back  to  1952,  when  he  and 
Hap  Howard,  then  circulation 
manager  of  the  San  Francisco 
(Calif.)  Call  -  Bulletin,  made 
their  first  test  of  such  vending 
machines. 

Ten  years  later,  Mr.  Taylor’s 
organization  has  over  12,000 
units  in  operation  in  Los  An¬ 
geles  County,  and  approximate¬ 
ly  4,000  units  in  use  in  the 
Houston,  Texas,  area.  In  addi¬ 
tion,  in  many  so-called  non-com¬ 
petitive  towns  there  are  as  high 
as  800  units  in  operation,  fur¬ 
ther  evidence  that  these  ma¬ 
chines  will  sell  and  collect  for 
newspapers. 

“The  West  Coast  newspapers 
which  are  using  these  units  in 
quantity  report  that  at  10  cents 
per  copy  they  have  an  all-time 
high  in  street  sales,”  said  Mr. 
Taylor.  “A  distributor,  getting 
full  retail  for  his  paper,  goes 
out  looking  for  new  locations. 
Newspapers  are  selling  them  to 
dealers  on  a  low  monthly  pay¬ 
ment  basis,  or  leasing  them  to 
distributors,  doing  away  with 
the  question  of  ownership  in 
case  of  a  change  in  distribu¬ 
tors.” 

Plastic  Packaging 

Coin-Trolled  found  that  plas¬ 
tic  packaging  of  the  vending 
machines  improved  potential 
sales.  “True,  we  got  sales  when 
we  made  a  metal  box  with  just 
a  front  page  display,”  said  Mr. 


Two  models  of  coin  vending  news¬ 
paper  machines  offered  by  Coin- 
Controlled  Corp.,  showing  plastic 
packaging  on  front  and  sides. 


Taylor,  “but  nothing  in  propor¬ 
tion  to  the  sales  that  have  been 
achieved  since  we  have  given 
our  machines  a  clear  plastic  on 
four  sides.  It  does  seem  as 
though  the  potential  customer 
approaching  one  of  our  units  is 
reminded  that  he  would  like  to 
buy  the  paper  before  he  is  actu¬ 
ally  in  front  of  the  unit.” 

Tests  hav’e  shown  that  these 


extra  sales  amount  to  from  10 
to  15%;  and  while  the  upkeep 
of  the  extra  plastic  is  a  bit 
more  costly,  the  increased  sales 
pay  off.  Similarly,  the  improved 
simplicity  of  the  coin-mechan¬ 
ism  makes  the  units  relatively 
jam  proof. 

Coin-Trolled  Equipment  Corp., 
makes  units  of  three  different 
capacities:  2,000  page,  5,000 
page,  and  10,000  page.  The  com¬ 
pany  also  is  now  offering  two 
or  three  units  on  one  stand  for 
combination  dealers  with  triple 
chute  coin  mechanisms  that  op¬ 
erate  on  a  choice  of  two  differ¬ 
ent  coins.  For  example,  a  dime 
or  two  nickels  for  10-cent  daily, 
plus  a  similar  combination  of 
coins  for  the  Sunday  paper. 

*  «  * 

A  TO  CJHCAGO 

Directors  of  International  Cir¬ 
culation  Managers  Association 
have  chosen  Chicago  as  the  1962 
convention  site  in  place  of 
Houston,  as  originally  an¬ 
nounced.  The  ICMA’s  ’62  meet¬ 
ing  will  be  in  the  Edgewater 
Beach  Hotel,  beginning  mid- 
June.  The  1961  convention  is 
slated  for  New  York  City  in 
June. 

*  *  * 

SALES  VIA  AIR 

Speed  distribution  by  use  of 
air  freight  has  help^  boost 
Midwest  circulation  of  the 
Christian  Science  Monitor  more 
than  40  percent  since  Nov.  1, 
according  to  United  -Air  Lines. 

United  is  now  flying  70,000 
copies  of  paper  per  day  from 
Boston,  where  the  Monitor  is 
printed,  to  Cleveland,  Chicago 
and  Omaha  post  offices  for  mail 
delivery  in  the  Midwest.  Sub¬ 
scribers  get  their  pai>ers  a  day 
earlier  than  previously.  News¬ 
papers  leave  Boston  before  noon 
on  a  DC-7A  Cargoliner  and  ar¬ 
rive  at  the  Chicago  post  office 
for  mailing  by  6:30  p.m.  News¬ 
stand  copies  are  .shipped  by 
DC-8  jet  and  are  on  the  Chicago 
stands  by  2  to  3  p.m.  the  same 
day. 

United  has  been  using  alumi¬ 
num  “Air  Pac”  containers  for 
more  efficient  handling  and  de¬ 
livery  of  the  Monitor.  Each  con¬ 
tainer  holds  about  1,000  pounds 
of  newspapers. 

*  * 

.STOCKS  AS  PRIZES 

Twenty  Asbury  Park  (N.  J.) 
Press  carriers  received  two 
shares  of  stock  in  listed  com¬ 
panies  as  prizes  for  obtaining 
new  customers  in  a  recent  con¬ 
test. 

*  *  * 

TEAIMER  WORKSHOPS 

The  1961  series  of  teacher 
workshops  to  encourage  wider 
use  of  new.spapers  in  the  class¬ 
room  will  be  held  at  State  Uni¬ 


versity  of  Iowa,  June  18-July  1; 
Syracuse  University,  July  2J. 
Aug.  4;  Florida  State  Univow 
sity,  July  30- Aug.  11;  and  Uni- 
versity  of  California  in  Ixm  Ab- 
geles,  July  30- Aug.  'Throu^  the 
joint  efforts  of  ANPA  and 
ICMA,  publishers  are  invited  to 
sponsor  teachers  for  workshopi 
in  their  areas.  The  scholarship 
fee  is  $225  for  each  teacher. 
Publishers  interested  in  sending 
teachers  to  these  workshops  can 
get  further  information  by  con¬ 
tacting  Stanford  Smith,  ANPA 
manager  in  New  York,  or  Jack 
Estes,  ICMA  manager,  Dallas, 
Tex. 

*  *  * 

PERSONAL  NOTES 

Holungs  C.  Renton  Jr., 
tired  Army  captain  —  to  cin 
culation  manager,  Colondu 
Springs  (Colo.)  Gazette  Tele¬ 
graph. 

Tinies-Mirror  Shares 
$324,4'60  in  Profits 

Los  Angeles 

The  Times-Mirror  Company 
Profit  Sharing  Plan  distributed 
$324,460  from  last  year’s  earn¬ 
ings  to  1,220  eligible  employes 
on  March  20. 

This,  the  .seventh  annual  dis¬ 
tribution,  represents  both  the 
largest  amount  and  the  most  par¬ 
ticipants  in  the  program’s  his¬ 
tory',  according  to  Norman 
Chandler,  president. 

Some  229  employes  elected  to 
have  their  shares  of  $83,633 
remain  in  the  Profit  Sharing 
Trust  for  investment.  The  fund 
has  now  paid  $2,504,583  to  em¬ 
ployes,  and  over  $4,000,000  is 
still  in  the  Trust. 

Employes,  eligible  after  one 
full  calendar  year,  must  have 
been  in  the  plan  10  years  or 
more  to  participate  in  the  distri-l 
bution.  Company  contributions 
are  based  on  the  operating  re 
suits  of  the  Newspaper  Division, 
Times-Mirror  Press,  and  the 
Investment  Division. 

•  ' 

Editorial  Staffers  ^ 

Get  Bonus  on  Awards  ! 

Clevelaot 

Sterling  E.  Graham,  president 
of  the  Forest  City  Publishing 
Co.,  publisher  of  the  ClevelmU 
Plain  Dealer,  has  been  so  de 
lighted  with  the  showing  of  the 
editorial  .staff  in  the  recent 
Cleveland  Newspaper  Guild 
awards  for  excellence  in  report¬ 
ing  and  writing  that  he  author 
ized  payment  of  $200  to  thoeej 
who  won  first  places  in  the  con¬ 
test  and  $100  to  those  who  re 
ceived  honorable  mentions. 

Plain  Dealer  men  and  women 
won  six  first  places  and  four 
honorable  mentions  in  the  annuil 
contest. 
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rs  THE  INTEREST  OF  MATHEMATICS 

Paper  Takes  Stand 
On  Baseball  Standings 


centage  columns  are  wrong. 
You  have  neglected  to  con¬ 
vert  your  decimals  to  per¬ 
cents.  Many  children  read 
your  sports  pages  daily,  and 
if  they  see  team  standings 
as  you  have  printed  them, 
how  are  teachers  going  to  be 
able  to  show  them  the  differ¬ 
ence  between  decimals  and 
percents? 

The  newspaper  followed  with 
an  editorial  in  which  it  said : 
“Well,  far  be  it  from  the  Times, 
published  in  an  educational  com¬ 
munity,  and  whose  best  friends 
include  children  and  teachers. 


State  College,  Pa. 

The  Center  Daily  Times,  an 
evening  newspaper  in  this  uni¬ 
versity  town,  is  refusing  to  play 
ball  with  the  good  old  Ameri¬ 
can  way  of  reporting  team 
stondings- 

The  Times  has  announced 
that  “in  the  interest  of  accu¬ 
racy,  we  are  moving  the  decimal 
point  in  all  league  standings 
appearing  on  our  sports  pages.” 

According  to  the  Times,  the 
idea  was  bom  last  summer  when 
the  Pittsburgh  Pirates,  a  big 
favorite  in  this  Central  Penn¬ 
sylvania  area,  were  on  their 
way  to  the  World  Champion¬ 
ship.  The  Pirates  had  managed 
74  victories  and  46  defeats  for 
what  the  standings  said  was  a 
percentage  of  .622. 

But  Michael  R.  Cannon,  pro¬ 
fessor  emeritus  of  chemical  en¬ 
gineering  at  the  Pennsylvania 
State  University  here,  and  an  ; 
enthusiastic  sports  fan,  claimed 
the  above  standings  were  all 
wrong  and,  what  was  more,  they 
always  had  been.  What  the  rec¬ 
ord  really  meant,  Mr.  Cannon 
said,  was  that  the  Pirates’  frac¬ 
tion  of  victories  was  .622.  To  j 
be  correct  mathematically,  if  not 
basebally,  he  suggested  that  the 
decimal  point  be  moved. 

“The  simple  truth  is  that 
Pittsburgh  won  62.2  percent  of 
its  games,”  Mr.  Cannon  as¬ 
serted.  “Every  fifth  grade  ' 
teacher  in  the  country  must  | 
warn  his  pupils  that  the  news¬ 
papers  are  wrong.” 

The  Times  printed  the  story  i 
and  the  Associated  Press  picked 
it  up.  But  no  one  moved  a  deci¬ 
mal  point. 

According  to  the  Times,  the 
consensus  was  that  it  was  quite 
interesting,  no  doubt  completely  , 
factual,  but  who  is  to  argue  with 
baseball  tradition?  Ever  since,  i 
baseball  standings  —  and  stand¬ 
ings  in  all  other  sports,  along 
with  batting  and  fielding  reports 
—  continued  to  this  day  to  be 
inaccurate,  the  Times  added. 

Another  voice  was  heard  a 
few  days  ago,  the  Times  re-  j 
ported.  Miss  Eleanor  Ergood, 
a  junior  at  the  University  who 
is  getting  ready  to  do  her  prac¬ 
tice  teaching,  and  who  is  pre-  ^ 
paring  for  a  discussion  of  deci-  | 
raals  and  percentages  in  an  ; 
arithmetic  class,  wrote  the  edi-  j 
tor:  I 

While  looking  through  your  i 
newspaper,  I  came  upon  the  \ 
team  standings.  All  of  the  per- 
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to  stand  in  the  way  of  progress. 

“Effective  today,  we’re  the 
first — at  least  to  our  knowledge 
— newspaper  to  carry  percent¬ 
ages  correctly.  We’ve  moved 
that  decimal  point  two  places. 
We’re  fighting  tradition  and 
we’re  willing  to  pay  the  price. 
It’s  going  to  cost  more  to  set 
our  Major  League  standings.” 

The  'Times  urged  newspapers 
and  sports  publications  ev'ery- 
where  to  follow  its  example. 
“After  all,”  the  editorial  said, 
“newspapers,  at  least,  should  be 
completely  —  100  percent  —  ac¬ 
curate.” 

• 

Tom-Toms  Faster 

The  communications  setup  in 
Elisabethville  gives  reporters  a 
hard  time.  AP  staffer  Adrian 
Porter  told  his  office  that  one 
story  he  filed  on  a  conference  of 
Congolese  leaders  took  five 
hours,  22  minutes  to  reach  Paris. 


Auxiliary  Service 

Moscow 

Novosti  (news)  is  being 
organized  as  an  auxiliary  Soviet 
news  agency  which  seeks  agree¬ 
ments  with  foreign  news  serv¬ 
ices.  It  will  operate  alongside 
TASS  but  deal  more  with  scien¬ 
tific  and  cultural  subjects.  Boris 
Burkov,  secretary  of  the  Soviet 
Union  of  Writers,  is  chairman 
of  the  board. 

• 

Earl  Anderson  Dies 

Rockford,  Ill. 

Earl  Anderson,  62,  production 
manager  of  the  Rockford  Morn¬ 
ing  Star  and  Register-Republic, 
died  here  March  24.  He  was 
active  in  the  ANPA  Mechanical 
Conferences  for  many  years  and 
he  had  served  four  terms  as 
president  of  the  Illinois  Daily 
Newspaper  Mechanical  Confer¬ 
ence. 


DISCOVER  A 
BETTER 
WAY 
TO  HOLD 
CIRCULATION 


Chained  to  antique  circulation  sales  methods?  Perhaps  not, 
but  it  takes  alert  promotional  judgment  to  keep  that 
important  competitive  edge.  Year  after  year,  Whitlock 
services  maintain  an  outstanding  degree  of  coherent, 
creative  competance  .  .  .  designed  to  reawaken 
the  interest  and  hold  the  loyalty  of  your 
home-delivered  subscribers.  Want  the  "key”  to 
unlock  this  remarkable  potential?  .  .  . 

Simply  drop  us  a  line. 


IfLOCK  and  [OmPnnV,  Ini. 


7425  LAKE  STREET  •  RIVER  FOREST,  ILLINOIS 


OVER  47  YEARS  OF  SUCCESSFUL  CIRCULATION  PROMOTION 
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’Preferred  throughout  the  world 

hy  those  who  know . . .  INTERTYPE 


des  in  Color 


red  by 

linage  and  Sales 

SI  Newspaper  color’s  great 

J  strides  in  popularity  and  growth 
jn  iit  shown  by  facts,  figures  and 
llfl  te*r  sheets  from  hundreds  of 
i  jeirspapers  throughout  the 
iF^lTorld  available  at  offices  of  Sta- 
aWlHi  Color  SerN'ice  here. 

The  organization’s  list  of 
n^fdailies  running  full  color  has 
^‘fliiounte<l  to  a  total  of  more  than 
in  the  United  States  and 
31 '•Canada  alone.  These  represent 
daily  ciirulation  of  nearly 
®  .shaiT)  contrast  to 
^^‘'•tbe  157  dailies  offering  full  color 
St  10  years  ago. 

Added  to  these  is  another  list 
650  dailies  equipped  to  run 
or  two  colors  plus  black, 
addition  puts  the  total 
or  circulation  availability  at 
ire  than  50,000,000,  it  is  re- 
rted  here. 

Everj’  month  sees  additional 
Miwspapers  as  new  ROP  color 
fttfilities  enter  the  field.  Just 
'i-'-ping  the  Sta-Hi  list  up  to 
date  has  become  a  chore  in  it- 


It 

II 


Versatility  Shown 

The  records  show  ROP  color 
ks  established  its  versatility 
with  broad  new  editorial  uses 
■'3  stimulate  readership  and  cir¬ 
culation  in  addition  to  service 
as  a  promotional  tool  that  rings 
the  cash  register  through 
greater  linage,  it  was  explained. 

A  unique  triple-focus  view  of 
•  the  effectiveness  of  newspaper 
color  is  provided  by  the  Cali¬ 
fornia  firm.  For  its  services  in¬ 
clude  Colormats  available  to  all 
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ONCE  A  MONTH  E&P  REPORTS 
ON  TRENDS  AND  DEVELOPMENTS 


played  by  the  successful  color 
user,  the  Sta-Hi  official  has 
found.  He  was  able  to  provide 
many  examples. 

An  organization  in  the  food 
field  was  so  sold  on  the  results 
of  its  first  Colormat  release  that 
it  has  sponsored  eight  releases 
during  the  past  year.  These 
eight  have  appear^  in  news¬ 
papers  with  a  total  distribution 
of  nearly  40,000,000,  he  said. 

Tale  of  2  Cities 

In  one  case  where  the  sponsor 
was  unwilling  to  divulge  figures 
on  its  success  in  moving  prod¬ 
ucts,  it  was  leamed  that  a  mer¬ 
chandising  release  used  in  two 
local  food  chain  ROP  color  ads 
in  separate  cities  resulted  in 
$150,000  in  product  sales  over  a 
single  weekend. 

Another  Colormat  release  for 
food  chain  use  in  60  major 
newspapers  across  the  country 
resulted  in  an  estimated  150,000 
lines  of  full  color  advertising 
revenue  to  those  dailies  . 

These  and  similar  cases  ex¬ 
plain  why  many  sponsors  are 
not  too  eager  for  competitors  to 
gets  facts  and  figures  on  how 
successful  a  product  -  mover 
ROP  color  can  l)e. 

But  color  must  be  good  to  be 
effective,  and  it  is  difficult  to 
convince  some  of  the  really- 
sold  users  that  they  cannot  ex¬ 
pect  outstanding  returns  unless 
their  photography  and  art  are 
creative  and  of  top  reproduction 
quality,  he  observed. 
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Quality  Stressed 


newspapers,  a  newspaper  con¬ 
tract  division  which  provides 
consulting  services  and  color  en- 
fravings  to  newspapers,  and  the 
production  service  which  manu- 
tures  advertising  color  engrav¬ 
ings  for  agencies, 
te  Specialized  findings  in  each 
jfield  have  been  obtained  through 
^use  of  a  spectroscope  on  this 
athree-way  view,  advised  John 
V.  Landau,  vicepresident  of  Sta- 
Hi  Color  Sendee. 

Many  agencies  and  adver¬ 
tisers  are  not  yet  aware  of  the 
strides  newspapers  have  made 
[in  putting  the  power  of  color 
Enio  their  editorial  pages  regu- 
llarly,  he  has  found. 

T  Nor  do  these  forces  recognize 
the  tremendous  potential  of  lo¬ 
cal  merchandising  uses  of  color 
to  move  products  directly  off  the 
f«tailers’  shelves,  he  believes. 

The  10  major  newspapers  of 
the  U.  S.  and  Canada  currently 
being  sendeed  by  Sta-Hi’s  con- 
^  tract  division  alone  are  spend- 

EDITOR  ac  PUBLISHER 


STRING  TRICK — The  South  Bend  (Ind.)  Tribune  shows  a  kite  flying 
In  a  picture  at  the  top  of  the  page,  and  a  youngster  on  the  ground 
flying  the  kite  at  the  bottom  of  the  page.  The  string  connecting  the 
two  was  made  by  cutting  the  matrix  of  the  page  before  It  was  cast 
for  the  presses. 


ing  between  $250,000  and  500,- 
000  a  year  to  “dress  up’’  their 
issues  in  color,  he  estimated. 

“They  have  found  the  invest¬ 
ment  well  worthwhile  in  stimu¬ 
lating  reader  interest,  while  at¬ 
tracting  more  retail  and  na¬ 
tional  linage,’’  he  explained. 

Shifting  to  another  spot  in 
the  spectrum  of  color  impor¬ 
tance,  Mr.  Landau  showed  fur¬ 
ther  evidence  that  newspapers 
are  well  aware  of  what  color 
will  do  for  them. 

Over  the  past  year  nearly 
2500  full  color  pictures  have 
been  supplied  cost-free  in  di¬ 
rect-casting  mat  form  to  more 
than  300  newspapers  of  all  sizes 
around  the  globe,  he  said  after 
for  April  8,  1961 


referring  to  the  Colormat  serv¬ 
ice  records. 

How  It  Adds  Up 

That  runs  to  a  total  distribu¬ 
tion  of  over  185,000,000  color 
page  impressions  for  these  fea¬ 
tures  provided  by  this  one  ser\’- 
ice  alone,  he  estimated.  The  re¬ 
leases  covered  such  fields  as 
foods,  fashions,  gardening,  home 
decoration  and  design,  and  mo¬ 
tion  pictures. 

Exact  figures  on  the  success 
of  local  merchandising  uses  of 
color  are  difficult  to  obtain  in 
most  cases.  This  is  because  of 
competitive  reasons,  he  has 
found. 

The  real  proof  comes  in  the 
eagerness  for  more  color  dis- 


Vemon  Spitaleri,  president  of 
Sta-Hi  Corporation,  joined  him 
in  emphasizing  that  color  suc¬ 
cess  depends  largely  on  the 
quality  of  the  original  material. 

Photography  and  art  must  be 
carefully  prepared  with  news¬ 
paper  reproduction  in  mind,  Mr. 
Spitaleri  stressed  continually. 
The  copy  must  have  a  new,  fresh 
idea,  adds  Mr.  Landau. 

Editors  and  advertising  ex¬ 
ecutives  throughout  the  nation 
analyze  releases  carefully.  These 
must  be  really  good  to  compete 
successfully  today,  it  was  em¬ 
phasized. 

Mr.  Spitaleri  has  prepared  a 
guide  for  color  photography 
with  newspaper  reproduction  in 
mind.  Here  are  some  highlights 
from  his  basic  check  list: 

Use  ample  illumination  to  get 
sharp  reproduction  through  the 
entire  depth  of  the  field,  with  not 
(Continued  on  imge  45) 
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MAIN  OFFICE  and  production 
building  which  will  be  the  future 
home  of  the  Shreveport  Times  and 
Shreveport  Journal.  A  warehouse 
with  garage  and  shops  is  also 
part  of  the  building  program  an¬ 
nounced  by  the  two  independent 
newspapers.  The  building  will  con¬ 
tain  100,000  square  feet  of  floor 
space. 


2  Papers  Share 
In  Cost  of  $3.5 
Million  Project 


The  two  newspapers  are  sepa¬ 
rately  owned  and  published 
independently  from  separate 
newsrooms,  but  share  production 
facilities  operated  by  the  jointly- 
owned  Newspaper  Production 
Co. 


Shreveport,  La. 

Construction  began  March  27 
on  a  $3,500,000  publishing  plant 
here  which  will  serve  as  the 
home  of  the  Shreveport  Times 
and  the  Shreveport  Journal. 

Announcement  of  plans  for 
the  new  building  and  its  128- 
page  press  was  made  by  W.  H. 
Bronson,  publisher  of  the  morn¬ 
ing  and  Sunday  Times,  and 
Douglas  F.  Attaway,  publisher 
of  the  afternoon  Journal. 


ARCHITECTS  DRAWING  of  pub- 
lishing  plant  which  will  house  The 
Shreveport  Times  and  the  Shreve¬ 
port  Journal.  Building  at  right  is 
main  office  and  production  build¬ 
ing  and  structure  at  left  Is  ware¬ 
house  with  garage  and  shops. 
Access  road  under  viaduct  con¬ 
nects  two  buildings.  Downtown 
Shreveport  In  background.  Occu¬ 
pancy  Is  set  for  June,  1962.  Total 
cost  Is  $3,500,000. 


The  Times  will  erect  and  own 
the  building,  which  with  the 
property  will  cost  more  than 
$1,850,000.  The  Journal  will 
purchase  and  own  the  press  and 
other  equipment  valued  at  more 
than  $1,600,000. 

Newspaper  Production  Co.  and 
Shreveport  Engraving  Co.  will 
also  be  housed  in  the  two-build- 
ing  facility  which  will  utilize 
most  of  three  blocks  on  a  street 
on  the  fringe  of  downtown 
Shreveport. 

The  new  site  is  located  about 
six  blocks  from  the  present 
Times  and  Journal  locations  and 


Hoe  Equipment 
For  Aftenposlen 


the  property  covers  4.1  acres. 

The  plant,  with  more  than 
100,000  square  feet  of  storage 
and  production  space,  includes 
a  main  office  and  production 
building  and  a  warehouse  with 
garage  and  shops.  A  loading 
dock  will  be  erected  along  the 
Illinois  Central  Railroad  tracks 
which  run  parallel  to  the  rear 
of  the  property. 

The  two  newspapers  plan  to 
be  in  operation  in  the  new  plant 
in  June,  1962. 

The  press  now  being  manu¬ 
factured  for  the  plant  will  be 
a  128-page  Goss  Headliner  with 
five-decks  for  color.  It  will  have 
a  60,000  64-page  per  hour 
capacity. 

The  main  office  building  will 
be  two  stories,  with  the  ground- 
floor  level  containing  primarily 
the  production  departments.  The 
first  floor  will  house  the  news, 
advertising,  circulation,  business, 
and  executive  offices,  in  addition 
to  the  press  operating  level. 

The  90-year-old  Times  has 
occupied  its  present  plant  54 
years  and  the  Journal,  now  in 
its  66th  year,  36  years. 


Flag  at  Half  Staff 
When  Paper's  Late 


William  W.  Henderson,  sales 
manager  of  Ampress  S.A.,  sub¬ 
sidiary  of  R.  Hoe  &  Co.,  Inc., 
has  announced  the  receipt  of  an 
order  for  close  to  $800,000  of 
press  and  allied  equipment  from 
Norway’s  Aftenposten,  which 
prints  a  morning  and  evening 
edition  and  a  tri-weekly  tabloid. 
Aftenposten  is  owned  by  the 
family  which  founded  it  over  100 
years  ago. 

Equipment  ordered  consists 
of  eight  Ampress  Colormatic 
units,  one  double  former  subway 
delivery  2:1  folder,  eight  three- 
arm  reels,  automatic  tension 
devices  and  fully-automatic  web 
splicing  mechanisms,  six  color 
cylinders,  as  well  as  additional 
color  facilities.  These  three  Nor¬ 
wegian  papers  have  a  combined 
circulation  of  335,000. 

The  press  ordered  by  Aften¬ 
posten  will  be  built  at  the  plant 
of  Nydquist  &  Holm  A.B.,  Troll- 
hattan,  one  of  the  Bofors  Indus¬ 
tries  in  Sweden. 

A  building  to  house  the  new 
press  as  well  as  administrative 
offices,  at  the  present  site  in 
Central  Oslo,  is  planned  within 
view  of  the  Norwegian  Parlia¬ 
ment  and  Government  buildings. 
Delivery  of  the  new  press  is 
scheduled  for  the  fall  of  1962  to 
coordinate  with  the  completion 
of  the  new  building. 

EDITOR  8C  P 


Waynesboro,  W.  Va. 

A  house  flag  flies  in  the  com¬ 
posing  room  of  the  News-Vir- 
(finian  here.  It  remains  at  full 
staff  as  long  as  the  paper  is  on 
time,  drops  to  half  staff  when 
deadlines  are  missed. 


Louis  Spilman,  president  and 
editor,  said  recently  the  paper 
was  late  only  11  times  in  1960, 
the  last  time  being  March  12. 
The  afternoon  Waynesboro  pa¬ 
per,  the  Glasffow  (Ky.)  Dailf 
Times  and  the  Southern  Ken- 
turky  News- Advertiser,  a  week¬ 
ly  for  Glasgow,  are  published  in 
the  one  plant. 

When  a  record  of  308  days  for 
ffoing  to  press  on  time  was 
achieved,  Mr.  Spilman  grave  $50 
grovemment  bonds  to  all  full¬ 
time  employees  and  $25  bonds 
to  parttime  employees  —  a 
total  of  52. 


Versatile  Blade 


A  carbide-tipped  saw  blade 
engineered  especially  for  use  by 
electrotypers,  ad  make-up  men 
and  other  graphic  arts  crafte- 
men  features  a  fine  pitched  tootk 
for  rapid,  burr-free  cutting  of 
thin  zincs,  magnesium  and  plan- 
tic  plates,  shell  casts  and  sluga 
A  catalog  of  carbide-tipped  cut¬ 
ting  tools  is  available  from 
North  American  Products  Cor 
poration.  Box  2911,  Jasper, 
Indiana. 


UBLISHER  for  April  8,  1961 
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Bakelite  Plate 
Can  Be  Curved; 

Ends  Shrinkage 

Many  improvements  and  re- 
faMnents  have  been  made  since 
the  introduction  by  Union  Car¬ 
bide  Corporation  of  vinyl  plates 
for  printing. 

A  significant  development  in 
the  manufacture  of  duplicate 
printing  plates  for  letterpress 
operations  is  a  new  plate  trade- 
marked  Plastalum,  which  CSW 
Plastic  Types  Inc.  has  patented. 
The  best  properties  of  Bakelite 
vinyl  resins  and  aluminum  are 
combined  in  this  plate  which  is 
sold  by  ADS  Inc. 

The  blank  sheet  form  of  the 
new  plates  is  called  E-Z  PLATE 
Material  and  is  supplied  by 
James  F.  Wall,  Inc. 

This  plate  has  excellent  dimen¬ 
sional  .stability.  Problems  such 
as  shrinkage  encountered  with 
former  plastic  plates  have  lieen 
overcome.  The  vinyl  and  alu¬ 
minum  “E-Z  Plate”  material  also 
allows  the  new  plates  to  l)e 
cun’ed  for  use  on  rotary  presses 
without  distortion  of  the  printed 
image. 

Flat  or  Kotary 

“E-Z  Plates”  and  “Plastalum” 
printing  plates  can  be  used  for 
either  flat  press  or  rotary  press 
printing,  and  they  are  suitable 
for  tint  blocks  and  4-  or  5-color 
process  work.  Produced  in  any 
specified  thickness  and  in  sizes 
up  to  X  28",  “E-Z  Plates” 
and  “Plastalum”  plates  are  en¬ 
gineered  for  quality  printing 
and  can  overcome  problems  pre¬ 
sented  by  pressures,  stresses, 
corrections,  inks,  shrinkage,  and 
handling. 

These  new  vinyl-aluminum 
duplicate  plates  demonstrate 
savings  over  conventional  print¬ 
ing  plates.  “E-Z  Plates”  can  be 
produced  in  five  minutes  as  com¬ 
pared  to  seven  hours  for  stand¬ 
ard  duplicate  printing  plates.  In 
addition,  mailing  and  shipping 
costs  are  cut  60%  by  the  lighter 
plastic  plate. 

“E-Z  Plates”  and  “Plastalum” 
plates  can  be  treated  in  the  same 
manner  as  standard  duplicate 
printing  plates  in  that  they  can 
be  sawed,  routed,  mortis^  or 
notched.  Printing  mats  for  cast¬ 
ing  can  easily  be  made  directly 
from  these  plates.  They  maintain 
their  dimensional  stability  in 
storage.  Even  after  long  press 
nins,  in  the  hundreds  of  thous¬ 
ands  of  impressions,  these  plastic 
plates  show  little  wear  in  repeat 
printing. 


Strides  in  Coior 

{Continued  from  page  43) 


over  a  3  to  1  lighting  ratio. 

Proper  light  sources  must  be 
used  to  suit  the  color  film.  Mix¬ 
ing  of  such  sources  as  daylight 
and  flash  is  not  advisable  with¬ 
out  allowing  for  resulting  color 
.shifts. 

Ollier  ('Jieek  Points 

Avoid  large  dark  areas,  which 
do  not  reproduce  well,  and  keep 
subjects  away  from  backgrounds 
that  may  reflect  an  undesirable 
color  cast. 

Color  photographs  should  be 
planned  to  concentrate  on  large 
size  and  simplicity  of  subject 
matter  as  far  as  possible.  Un¬ 
necessary  small  detail  should  be 


eliminated  by  cropping  if  neces¬ 
sary. 

Duplicates  of  original  trans¬ 
parencies  should  be  avoided  since 
they  usually  pick  up  excessive 
contrast,  lose  detail  and  are 
frequently  off  in  color  balance. 
• 

Conneaut  Paper 
Enlarges  Plant 

Conneaut,  Ohio 

The  Conneaut  News-Herald 
has  announced  plans  for  a  mod¬ 
ernization  progrram. 

Publisher  D.  C.  Rowley  said 
a  building  would  be  constructed 
adjacent  to  the  News-Herald’s 
present  quarters.  Also,  the  ex¬ 
isting  building  is  to  be  modern¬ 
ized  to  blend  into  the  new  struc¬ 
ture. 

The  new  construction  will 
give  the  newspaper  more  than 
twice  its  present  space. 


N.Y.  News  Orders  5 
New  Press  Units 

The  New  York  News  has 
ordered  five  Goss  Headliner 
press  units  to  be  added  to  the 
existing  presses  in  its  Brooklyn, 
plant.  These  new  units  will  in¬ 
crease  the  equipment  in  this 
plant  to  50  units  and  7  folders, 
and  will  increase  the  total  num- 
lier  of  Headliner  units  operated 
by  the  News  in  its  Brooklyn  and 
Manhattan  plants  to  112. 

In  the  Brooklyn  plant,  the 
new  units  will  be  added  to  allow 
operation  of  10-unit  presses  to 
meet  the  need  for  increased  page 
capacity.  By  operating  10  webs 
through  the  folders,  the  News 
can  increase  the  maximum  issue 
size  from  144  to  160  tabloid 
pages. 
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Did  you  know  the  < 
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Star  Selectro-Matic  Quadder 

f  % 

cuts  ad  composition  cost 

i 

as  much  as  56%  ? 

It  will  p«y  you  to  investigate  the 

Star  Selectro-Matic  Quadder. 

Get  the  coi^lete  story.  Write 

for  further  information  today. 


A  Star  Selectro-Matic  Quadder  on  your  slug  casting 
machine  can  make  the  difference  between  profit  and 
loss  —  between  getting  a  job  or  losing  it.  In  the  news¬ 
paper  field,  it  can  help  you  accept  late  ads  that 
otherwise  could  not  be  handled.  News  heads,  TV 
listings,  classified,  and  display  ad  guts  are  set  faster 
with  less  operator  effort. 

In  a  shop  handling  specialty  work,  the  savings 
increase  berause  of  the  higher  proportion  of  “white 
space”  composition.  It  is  a  fact  that  any  machine 
equipped  with  a  Star  Selectro-Matic  Quadder  can 
improve  production  as  much  as  56%,  usually  paying 
for  the  Quadder  completely  within  a  year. 

'Hie  Star  Selectro-Matic  Quadder  can  help  you  to 
a  greater  return  on  investment  without  the  additicm 
of  capital  equipment. 
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IDEAL  ROLLER  & 

MANUFACTURING  COMPANY 


San  Francisco 

The  entire  news-producing 
staff  of  the  San  Fram-isco  Ex¬ 
aminer  will  be  located  on  a  sin¬ 
gle  floor  as  the  result  of  recon¬ 
struction  activities  here. 

The  new  unity  was  obtained 
by  punching  through  the  wall  of 
a  building  obtained  adjacent  to 
the  Hearst  Building.  Because 
of  the  difference  in  the  floor 
heights  of  the  two  structures, 
a  split  level  actually  was  ef¬ 
fect^. 

As  a  result  a  few  stairs  up  or 
down  enables  entry  to  either 
sports  or  women’s  department. 
These  had  been  forced  into  the 
upper  areas  of  the  Hearst  Build¬ 
ing  in  previous  staff  expansions. 

The  new  areas  were  stripped 
to  the  annex’s  brick  vv'alls  in  the 
renovation  work.  The  bricks 
have  been  glazeil.  Woodvv'ork  is 
painted  in  light  colors  for  effec¬ 
tive  contrast.  The  double  stair¬ 
way  oijens  into  the  Examiner’s 
main  news  hallway. 

Phone  Unity  Also 

A  new  telephone  system  for 
editorial  includes  a  panel  pro¬ 
viding  six  phone  links  direct  to 
the  city  desk.  In  addition  there 
is  a  direct  line  between  the  city 


Metal  Loading 
Plan  Advanced 


room  wag  to  list  the  Examiner’s 
sports  staff  as  “the  only  one  in 
the  world  located  directly  over 
a  saloon.’’ 

•  Antioch,  Calif. 

1  .  .  M  The  Metalode  elevator  de- 

interrype  upens  veloped  by  Albert  W.  Flaherty, 

2  District  OfNCeS  former  publisher  of  the  Anfi^li 

Lcdffer,  has  l)een  linked  into  the 
The  opening  of  two  new  dis-  Easyloader  produced  by  Ham- 
trict  offices  by  Intertype  Com-  mond  Machinery  Builders  and 
pany  is  announced  by  Ray  B.  is  now  being  marketed  by  the 
Daigle,  vicepresident-domestic  latter  concern, 
sales.  The  electric  hoist  attach- 

The  Southern  District  Office,  ment’s  use  in  combination  with 
at  1804  Hi-Line  Drive,  Dallas,  the  new  Hammond  melting  pot 
will  serve  Texas,  Arkansas,  was  demonstrated  earlier  this 
Oklahoma,  Louisiana  and  Mis-  year  at  the  Great  Lakes  News- 
sissippi.  F.  L.  A.  Gerspach,  paper  Mechanical  Conference. 
Intertype  representative  in  The  elevator  was  adopted 


COLONIAL  LOOK  of  the  new 
offices  for  the  San  Francisco  Ex¬ 
aminer's  women's,  sports  and  busi¬ 
ness  staffs  is  evidenced  by  this 
view  of  the  women's  news  section. 
Standees  are  Kathleen  Doyle,  left, 
women's  editor,  and  Frances  Mof¬ 
fett,  center  rear,  society  editor. 
An  adjacent  building  was  ac¬ 
quired,  stripped  to  its  brick  walls 
and  completely  renovated  to  pro¬ 
vide  the  new  offices. 


desk  and  the  desk  of  Lee  Ettel- 
son,  editor,  which  operates  with 
a  single  punch  of  a  button. 

The  expansion  of  Examiner 
space  has  been  continuous  with 
growth  through  the  years.  The 
newspaper  has  been  enabled  to 
remain  at  its  central  downtown 
location  on  Market  Street  by 
extending  the  composing  room 
into  office  space  on  the  city’s 
main  business  street  and  by  go¬ 
ing  underground  beneath  an 
alley  into  press  room  facilities 
at  the  rear. 

The  newest  construction  has 
been  rushed  without  interfer¬ 
ence  with  renters  of  the  ground 
floor  offices.  This  enabled  a  news 


You  can  count  on  it.. 

MORE  READERS... 
MORE  REVENUE 


NEWSPAPER 

ROLLERS 


TKm*  soft  synthotk  rollort  work  instant 
maflic...in  opp«aranco,  in  pulling 
powor...in  pride  your  community 
takes  In  its  newspaper. 

Type  comes  up  cleor,  readable,  lnvit> 
Ing.  Holftones  sporkle.  Ads  look  better, 
pull  better  .  .  .  and  are  easier  to  sell. 
Want  ads  come  clean  and  cleor .  •  •  win 
new  renders,  bring  new  buyers. 

DX  brings  your  newspaper  up  to  high 
quality  stondards.  And  cut  composing 
room  costs.  Whatever  the  weather, 
they  run  fast  ond  cooll  Why  wait? 


Topmap 


Printing:  Piant  Gift  suits  established  the  equipment’s 

T  n  l*S  D  T  general  capabilities. 

TO  Uallti  Boys  Town  a  labor-saving  inkloading  is 

A  modern,  fully  equipped  now  being  d^eveloped  Mr.  Flah- 
.X.  1  4.  u  u  •  ^rty  advised.  His  designs  call 

printing  plant  has  been  in-  -  i.  i.-  u  -n  ^  4 

Llled  at  Basil  Brewer  Boys  for  equipment  which  will  oe  of 

Town  of  the  Desert,  near  Palm  press. 

Springs,  Calif.  • 

Mr.  Brewer,  publisher  of  the 
New  Bedford  (Mass.)  Sta7idard-  Ruildin^  Addition 
Times  and  Cape  Cod  Standard- 

Times,  sent  John  P.  Sorensen,  The  Crittenden  Publishing 
superintendent  of  the  composing  Company,  which  publishes  the 
room,  to  supervise  the  work  of  West  Memphis  (Ark.)  Evening 
setting  up  the  plant  and  getting  Times,  has  contracted  for  a  $50,- 
it  into  operation.  000  addition  to  its  printing  plant 


Gut  down  cost  " 
step  up  quality- 


Grinding  facilities 
at  all  four  plants. 


and  Undermap 


GENERAL  STRAPPING  COMPANY 

100  PARK  AVENUE. 

NEW  YORK  17.  N.  Y. 
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are  you  remelting 
DOLLARS  — instead 


832  Papers  Plan  Modernization 
Programs  Costing  $110  Million 

A  breakdowTi  of  1960  plant  expansion  and  modernization  ex¬ 
penses  and  anticipated  expenditures  in  1961  in  an  ANPA  survey 
follows: 

1961 

Number  of  1960  Anticipated 

Newspapers  Expenditures  Expenditures 

( in  dollars )  (in  dollars ) 

Northeast: 

New  England .  54  5,360,528  5,151,222 

Middle  Atlantic .  118  22,089,303  9,944,943 


If  you're  still  "getting  along"  with  stoop-and-shovel 
hand  loading  and  old-fashioned  furnace,  chances 
are  you're  remelting  dollars  as  well  as  metal  — 
dollars  that  not  only  will  pay  for  an  efficient, 
modern  NOLAN  installation,  but  bring  a 
healthy  return  on  your  investment  as  well  I 

Isn't  it  time  to  discover  how  to  cut  your  looding 
time  as  much  as  95%  —  and  over-all  remelting 
costs  by  50%?  These  savings  con  be  yours  —  starting  now! 


Total  Northeast  .  . , 
North  Central: 

East  North  Central 
West  North  Central 


Total  North  Central 
South: 

South  Atlantic  . . . . , 
East  South  Central 
West  South  Central 


Total  South 
West: 

Mountain  . . 
Pacific  .... 


Total  West 


United  States 

Canada  . 

Puerto  Rico  . . 


Both  have  long  experience  in  the 
Graphic  Arts  supply  field.  Addi¬ 
tional  .sales  i)ersonnel  have  also 
Iseen  added  in  Philadelphia  and 
Chicago  ^^»"bridge.  Mass.,  plants. 

Steadily  rising  sales  of  Bing¬ 
ham  rollers  to  printers,  litho¬ 
graphers,  newspapers  and  in¬ 
dustrial  users  in  the  East  have 
brought  about  an  intensive  pro¬ 
gram  of  plant  modernization, 
according  to  George  E.  Field, 
president  of  SamT  Bingham’s 
Son  Mfg.  Co.,  here. 

As  a  first  step  toward  further¬ 
ing  improvement  service  to  cus¬ 
tomers  in  the  Metropolitan  New 
York  and  Northern  New  Jersey 
area,  Bingham’s  Manhattan  and 
Garwood,  N.  J.,  manufacturing 
activities  are  being  consolidated 
into  the  Jersey  City  plant.  Ca¬ 
pacity  has  been  increased  with 
an  entirely  new'  rubber  roller 
reconditioning  line  and  a  mod¬ 
em  .streamlined  Litho  dampener 
roller  covering  department. 

Mr.  Field  said  that  manufac¬ 
turing  and  serv’ice  facilities  are 
being  increased  throughout  the 
company’s  Eastern  Division 
(formerly  Bingham  Brothers) 
which  includes  plants  in  the 

New  York,  Boston,  Philadel-  _  _  _ 

phia,  Rochester,  and  Baltimore  chinery  Corp.,  has  joined  Inland 
areas.  Rubber  roller  recondi-  Newspaper  Machinery  Corp.,  as 
tioning  lines  have  also  been  set  a  sales  representative,  it  was 
up  in  the  Rochester  and  Haiti-  announced  here  by  Clark  Mur- 
more  plants.  ray,  president.  Mr.  Breur  will 

Vincent  Fillipazzo  and  Doug-  continue  to  travel  a  10-state 
las  Roberts  have  been  added  to  area,  serving  the  Southwest  for 
the  New  York  sales  service  staff.  Inland. 
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Bingham  Set 
For  Expansion 


Mann  to  Flint  Ink 
For  New  England 

The  Flint  Ink  Corporation, 
Detroit,  announces  the  appoint¬ 
ment  of  Kenneth  E.  Mann  as 
New  England  district  manager 
with  headquarters  in  Needham, 
Mass. 

Recently,  Flint  extended  oper¬ 
ations  in  the  East,  opening 
manufacturing  plants  in  Pater¬ 
son  and  Palisades  Park,  New 
Jersey,  and  now  operates  17 
integrated  plants  strategically 
located  from  coast  to  coast. 

Mr.  Mann,  for  the  past  25 
years,  was  associated  with  Gen¬ 
eral  Printing  Ink,  Division  of 
Sun  Chemical  Corporation. 


TYPICAL  INSTALLATION— 1 -ton  gas  or 
electric  space-saving  furnace,  (inset)  cam- 
plete  with  "Melt-Lift"  automatic  loader. 


ROMte  N.Y, 


Idaho  Daily’s 
Plant  Offers 
Space,  Color 

Lewiston,  Ida. 

Room  for  growth  and  imme¬ 
diate  facilities  for  full  color  re¬ 
production  are  provided  by  the 
new  plant  of  the  Lewisfown 
Morning  Tribune. 

The  new  color  capacity  re¬ 
sulted  from  installation  of  a 
series  600  Goss  unitube  press. 
It  was  demonstrated  in  a  five- 
column  photo  of  the  new  struc¬ 
ture  on  the  first  page  of  the 
edition  devoted  to  the  plant. 

There  also  is  color  through¬ 
out  the  new  plant.  The  glitter  is 
so  impressive  that  a  woman 
visitor  with  a  society  item  apol¬ 
ogized  for  her  attire,  saying 
she  was  “dressed  for  the  old 
building.” 

The  former  home  had  been 
used  since  1902,  although  the 
plant  was  doubled  in  1919  when 
an  addition  was  added.  Later 
the  staff  had  expanded  into  ad¬ 
jacent  offices. 

Space  Triplecl 

The  new  building  is  described 
as  three  times  as  roomy  as  the 
old.  There  are  33,053  square 
feet  of  work  space  on  two  floors. 

The  Morning  Tribune  was 
founded  in  1892  by  two  broth¬ 
ers  from  Texas,  Albert  H.  and 
Eugene  L.  Alford.  Its  first 
weekly  editions  were  published 
from  a  rented  room  under  the 
opera  house.  Six  of  Lewiston’s 
seven  predecessor  newspapers 
had  then  folded. 

L.  Alford,  the  son  of  Eu- 


STEEL  AND  ALUMINUM 
STEREOTYPE  CHASES 


The  Best  Known  CHASES 
In  The  Graphic  Arts  Industry. 

The  Best  You  Can  Buy! 

AMSCO  Stereotype  Chases  (Steel  and  Alu¬ 
minum)  have  been  the  First  Choice  In 
stereotype  departments  where  rigidity 
and  consistent  accuracy  means  economy 
of  maintenance. 

Consider  These  Features 
Every  AMSCO  Chase  is  square  and  true  • 
Steel  Chases  electrically  welded  for 
strength  •  Aluminum  Chases  designed  to 
provide  light  weight  when  necessary  • 
Hardened  Steel  inserts  in  both  steel  and 
aluminum  chases  reduce  wear  at  contact 
points  •  All  AMSCO  Stereotype  Chases 
patterned  from  Template  or  Blue  Print. 

AMERICAN  STEEL  CHASE  CO. 

31-31  Forty  Eighth  Ave. 

Long  Island  Cib'  1,  N.  Y. 

Over  300  leading  dealers,  coast-to-coast, 
handle  AMSCO  products. 


48 


First  Unit  Begun 
In  Plant  Expansion 


FIRST  UNIT  of  new  plant  of  the  Fort  Myers  (Fla.)  Free-Preis  !s  part 
of  a  $750,000  expansion  program.  This  unit,  located  slightly  out  of  the 
downtown  section,  will  house  the  press,  mailroom  and  stereotype  depart¬ 
ments. 


Fort  Myers,  Pla. 

The  Fort  Myers  Frei-Prett 
ha.s  embarked  on  a  $7. ">0,000 
building  program,  first  unit  of 
which  is  under  construction. 
This  unit  will  house  the  press¬ 
room,  stereotype  and  mailroom 
departments.  Other  department! 
will  remain  in  the  old  location 
in  the  downtown  Collier  Arcade 
until  an  additional  unit  can  be 
built  within  the  next  two  years. 

The  new  pressroom  unit  which 
includes  13,000  square  feet  will 
house  a  new  64-unit  Goss  press 
which  replaces  the  old  32-pai!:e 
press. 


gene  Alford,  became  managing 
^itor  in  1928.  He  has  been 
editor  and  publisher  since  his 
father’s  death  in  1946.  Daily 
publication  began  in  1898. 

The  move  into  the  new  plant 
was  made  in  steps  over  a  three- 
month  period.  The  edition 
marking  the  new  building  es¬ 
caped  disaster  after  important 
portions  were  salvaged  from  the 
city  garbage  dump. 

The  rescue  operation  was 
necessary  because  taped  copy 
for  the  edition  was  inadv'ertent- 
ly  thrown  out  as  trash.  The  loss 
was  not  discovered  for  four 
days.  Employees  then  sifted  an 
entire  week’s  accumulation  from 
holes  reopened  in  the  cut-and- 
fill  dump  before  the  tapes  were 
recovered. 


Ring  in  Birmingham 
As  Comp  Room  Boss 


Appointment  of  Leo  Ring  of 
Long  Island,  N.  Y.,  as  foreman 
of  the  composing  room  of  the 
Birmingham  (Ala.)  News  and 
Post-Herald  has  been  announced 
by  VV.  R.  Calhoun,  production 
manager.  He  succeeds  Frank 
McGowan  who  has  been  named 
sports  promotion  director,  a  new 
post.  At  the  .same  time  George 
D.  Brooks  Jr.,  a  native  of 
Birmingham,  was  named  pro¬ 
duction  engineer. 

Mr.  Ring,  a  native  of  Newark, 
N.  J.,  has  served  in  super\'isory 
assignments  on  Newhouse  news¬ 
papers  in  his  home  town  and  at 
St.  Louis  and  Long  Island. 


Ready  for  New  Press 


Concrete  Block  Plant 


Waycross,  Ga. 

An  addition  to  the  Journal- 
Herald  building  w'hich  cost 
$180,000  is  ready  and  waiting 
for  the  new  Universal  Goss  press 
to  be  set  up.  Publisher  Jack 
Williams  said  the  press  will  pro¬ 
vide  color  on  alternate  pages. 


CAPCO 

ROLLER  GRINDER 


Designed  for  beffer 
newspaper  printing! 


•  Grinds  rubber  rollers 

•  Applies  powder 


•  Polishes  smoothly 

•  Practical  operation 


Have  your  rotters  when  you  need  them! 


Write 


phone 

collect 

to 


Survey  Made 


The  Free-Press  recently  had 
a  survey  made  by  Technical 
Service  of  Denver  as  to  its 
growth.  This  .survey  estimated 
that  the  circulation  would  in¬ 
crease  from  about  20,000  in  1960 
to  40,000  in  1970.  Circulation 
increased  2M  times  since  1950. 

The  consumption  of  newsprint 
for  1960  was  4 Vi  times  greater 
than  for  1950.  Quite  often  the 
paper  has  to  make  more  than 
one  run  on  its  32-page  press. 

The  newspaper  Ixmght  a  2V4- 
acre  tract  between  Anderson  |tTS  ( 
.4 venue  and  the  Atlantic  Oast  i cycle 
Line  Railroad  at  Royal  Palm 
Avenue  on  which  the  first  unit 
of  the  new  plant  is  being  erected. 
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Imperial  Metal 
Appointments  Made 


The  Bath  Daily  Times,  nearly 
a  century  old,  soon  will  have  a 
new  home.  The  paper  plans  a 


one-story  concrete  block  plant 
costing  from  $50,000  to  $60,000. 

Its  present  plant,  in  w’hich  the 
evening  paper  has  been  pub¬ 
lished  continuously  since  1895, 
will  be  torn  down. 


At  a  recent  meeting.  Imperial 
Type  Metal  Company  directors 
elected  two  vicepresidents:  Roy 
C.  Kuhns,  w'estem  sales  man¬ 
ager  of  type  metals,  and  Spil- 
man  B.  Gibbs,  assistant  man¬ 
ager  of  the  photo  products 
division.  Mr.  Kuhns  has  served 
the  company  since  January  1949 
and  Mr.  Gibbs  since  January, 
19,58. 

Lewis  S.  Somers,  president  of 
Imperial,  has  announced  the  ap¬ 
pointment  of  William  C.  Otter, 
vicepresident,  as  general  sales 
manager  of  type  metals  and 
Edward  Schuller,  as  eastern 
division  sales  manager  of  type 
metals. 


Daily  on  Offset 
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CAPITAL  TOOL  &  MANUFACTURING  CO.,  INC. 

5000  CALVERT  RD.  COLLEGE  PARK.  MD.  PHONE  UNION  4-7077 
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Carson  City,  Nev.  N"" 
In  business  for  96  years,  the  1 
Nevada  Appeal,  evening  tabloid  j|||- 
w’ith  circulation  near  2,000,  has  I 
gone  to  offset  printing.  Editor- 
General  Manager  E.  B.  Brown 
promoted  the  change  among 
businessmen  as  “a  new  dimen¬ 
sion  to  your  advertising,  in  a 
newspaper  as  old  as  yesterday 
and  as  new  as  tomorrow.” 
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Mat  Detector 
For  Tape  Unit 
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A  simple  electro-mechanical 
mat  detector  for  monitorinjf 
fallinff  matrices  on  Teletype- 
8etter-e<  I  nipped  linecastin^  ma¬ 
chines  is  available  from  Fair- 
child  Graphic  Equipment, 
jccordin^  to  Edward  P.  Tracht, 
sales  and  marketing  manager. 

Known  as  the  Fairchild  Mat 
Detector,  the  unit  consists  of  a 
lif^t  source,  photo-electric  cell, 
two  rotary  stepping  switches 
jand  a  control  box.  With  excep- 
Ition  of  the  photo-tube,  the  unit 
is  entirely  electro-mechanical 
'which  adds  greatly  to  its  simple 
and  reliable  operation. 

Its  operation  utilizes  two  ro¬ 
tary  stepping  switches.  One 
Id  in-  steps  each  time  a  bell  crank 
n  1960  !  in  the  Operating  Unit  is  selected 
ilation  land  the  other  each  time  a  matrix 
1950.  I  falls  and  breaks  a  beam  of  light, 
sprint  [Under  normal  operations,  the 
two  stepping  switches  “stay  in 
phase.”  When  either  of  the  two 
fail  to  step,  the  switches  become 
“out  of  phase”  and  a  clutch 
magnet  automatically  halts  the 
derson  ItTS  Operating  Unit  on  the  third 
Coast  cycle  after  the  malfunction. 

Palm  I  fhe  Mat  Detector  control  box 
^  [contains  two  indicator  lamps 
reeled,  irhich  light  when  a  malfunction 
occurs.  The  red  lamp  indicates 
a  matrix  failure  and  the  white 
lamp  a  keyboard  failure.  By 
means  of  these  lights,  a  monitor 
can  quickly  determine  whether  a 
matrix  failed  to  drop  or  the  key- 
tioard  malfunctioned,  and  take 
immediate  corrective  action.  A 
reset  button  is  provided  on  the 
Mat  Detector  control  1k)x  for 
■oduTts  '■fsl^rting  the  TTS  Operating 
Unit  after  the  malfunction  has 
been  corrected. 

The  Mat  Detector  eliminates 
the  need  for  resetting  lines  be¬ 
cause  of  poor  mat  response,  a 
-hortage  of  matrices  in  a  channel 
or  a  keyboard  malfunction. 

Installation  of  the  Fairchild 
Mat  Detector  on  a  TTS  equipped 
linecasting  machine  does  not 
f  type  I  interfere  with  manual  operation, 
[when  desired.  Being  electro¬ 
mechanical  in  design,  it  requires 
no  electronic  specialists  and  is 
oasily  serviced  by  present  per- 
'jnnel. 
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Thatcher  Offset 
Press  Showing 

Kansas  City,  .Mo. 

The  first  general  showing  of 
the  Thatcher  Offset  Press  is 
.scheduled  here,  .April  10-16,  by 
the  Inland  Newspaper  Machin¬ 
ery  Corp.,  .Midwest  and  Eastern 
sales  agent. 

An  eight-unit  Thatcher  press 
will  be  installed  and  print  papers 
in  color  as  part  of  the  demon¬ 
stration  which  will  cover  the  web 
offset  method  of  producing  a 
newspaper.  In  attendance  will 
lie  Robert  Thatcher,  inventor  of 
the  press,  and  Samuel  Byars, 
press  engineer.  The  Thatcher 
press  is  now  in  operation  in 
.several  California  and  Pacific 
Northwest  plants. 

• 

Adds  Map  Company 

San  Jose,  Calif. 

Ratification  of  an  agreement 
to  sell  their  road  map  publish¬ 
ing  company  to  the  Times- 
Mirror  Co.  of  Los  Angeles  will 
be  asked  at  a  meeting  of  stock¬ 
holders  in  H.  M.  Gousha  Co. 

Principal  stockholders  already 
are  reported  to  have  accepted 
the  Times-Mirror  offer  to  sell. 
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Installs  Wire  News 

Cleveland 
The  first  direct  wire  tape- 
Printe<i  news  service  to  be  in¬ 
stalled  in  an  air  terminal  in  the 
^’•S.  has  gone  into  operation 
Cleveland  Hopkins  Airport. 


OF  SPECIAL  INTEREST — In  cooperation  with  the  American  Newspaper 
Publishers  Association  and  the  Japanese  Newspaper  Publishers  and 
Editors  Association,  Mergenthaler  Linotype  Company  hosted  a  group 
of  executives  from  seven  Japanese  daily  newspapers,  recently.  Here 
the  visitors  are  watching  a  demonstration  of  the  Linofilm  System. 


Comet  Batteries 
Are  Increased 

The  Evening  Star  Newspaper 
Company  in  Washington,  D.C., 
has  installed  seven  new  Comet 
300’s  with  electric  Hydraquad- 
(lers  to  accommodate  the  new  6 
wire  high  speed  stock  market 
transmission. 

The  Republic-Gazette  in  Phoe¬ 
nix,  Arizona,  recently  added 
two  more  Comet  300’s  for  faster 
and  smoother  production  of 
straight  matter. 


Scott  Press  Produces 
112-Page  Paper 

Hackensack,  N.  J. 

A  four-section,  112-page  pa¬ 
per  recently  came  off  the  14 
Scott  high-speed  press  units  of 
the  Record  (formerly  Bergen 
Evening  Record).  The  edition 
carried  the  equivalent  of  81 
pages  of  advertising  announc¬ 
ing  the  Washington’s  Birthday 
sales  held  throughout  Bergen 
and  Rockland  Counties. 

Mechanical  Superintendent 
Charles  T.  Shoemaker  reported 
the  daily  press  run  of  117,000 
copies  was  completed  without 
difficulty,  as  a  result  of  advance 
planning  and  the  use  of  a  skip- 
slitter  for  the  28- page  tabloid 
which  was  the  fourth  .section. 

12  Puges  Each 

The  first  and  third  sections 
of  the  paper  consisted  of  42 
pages  each,  the  second  .section 
carried  14  pages,  and  the  28- 
page  tabloid  completed  the  issue. 
Two  presses  of  seven  units  each 
were  used,  along  with  four  angle 
bars,  and  the  skip-slitter  took 
care  of  the  tabloid-section  cut¬ 
ting. 

The  presses  began  21  minutes 
earlier  than  usual,  with  one 
press  running  for  four  hours 
and  46  minutes  and  the  other 
for  five  hours  and  12  minutes. 


DON'T  BUY 
A  FLAT 
ROUTER!  .  .  . 

.  .  .  until  you  havt  all  tha  facts  on 
the  complataly  NEW  concept  in  flat 
routing  equipmant  conceived  and  de- 
■  STA-f 


velopad  by 


,-HI. 


.  .  .  This  "evolutionary"  time  and 
money  saving  machine  is  now  under¬ 
going  final  rigorous  field-tests,  will 
soon  be  in  production  and  available 
for  newspaper  and  commercial  engrav¬ 
ing  operations. 

.  .  .  Watch  for  more  news — soon! 


CORPORATION 

23S  W.  Washington  Blvd. 
Whittier,  California 


impression  adjustments .... 


...are  quick  and  positive  on  the  Hoe  Colormatic*. 
The  pressman  needs  only  his  all-purpose  socket 
wrench  to  unlock  the  old  setting-and  reset  to  the 
impression  desired.  He  merely  watches  a  finely  cali¬ 
brated  dial  and,  with  wrench  in  adjustment  socket, 
makes  the  new  impression  setting  with  micrometric 
accuracy.  More  consistent  printing  results  because 
these  adjustments  directly  control  only  the  impres¬ 
sion  cylinder;  thus  the  all-important  relationship  of 
plate  cylinder  to  form  rollers  is  not  disturbed. 


‘Trademark 
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2  Canadian 
Papers  Order 
Color  Presses 

Saskatchhwan 

Orders  for  two  60,000-per- 
hour  Super  Color  presses,  one 
each  for  the  Regina  Lender- 
Pout  and  the  Saskatoon  Star- 
Phoenix,  have  been  placed  with 
R.  W.  Crabtree  Co.  of  London. 
The  press  order  is  one  of  the 
first  stages  of  a  substantial  im¬ 
provement  plan  for  both  papers 
and  will  be  located  in  new 
plants. 

It  is  hoped  that  the  move  to 
the  new  quarters  of  the  Leader- 
Post  will  be  completed  during 
the  summer  of  1963,  and  that 
the  Saskatoon  rebuilding  date 
would  follow  by  one  year. 

Inbuilt  Color  Cylinders 

The  six-unit  presses  will  be 
equipped  with  fully  automatic 
pasters  mounted  on  three  arm 
reel  stands,  and  color  arrange¬ 
ments  take  the  form  of  inbuilt 
color  cylinders  and  inter-unit 
leads.  One  -  page  -  wide,  gear 
driven  portable  color  pumps  will 
be  used  for  the  application  of 
color.  Color  register  equipment, 
balloon  formers,  and  other  nor¬ 
mal  press  accessories  are  all  in¬ 
cluded  in  the  order  of  approxi¬ 
mately  $1,500,000. 

The  new  lines  will  be  located 
along  with  newsprint  and  other 
storage  areas  below  ground 
level,  thus  leaving  the  whole  of 
the  street  level  for  trucking  and 
mail  room  facilities.  The  ground 
floor  of  the  Leader-Post  initial¬ 
ly,  however,  will  also  include 
circulation,  accounting  and  clas¬ 
sified  departments  as  well  as  a 
restaurant.  The  editorial,  pho¬ 
tographic,  display  advertising, 
stereo  and  composing  room  de¬ 
partments  will  be  located  on  up¬ 
per  floors,  each  department  hav¬ 
ing  ample  room  for  expansion. 


SKIDMORE  & 
MASON,  INC. 


Pni4iiUuf  Pnedd. 
ENGINEERS  •  MACHINISTS 
TRUCKMEN  •  RIGGERS 

Ziiimaied  (fioen 

55  Fourth  Street 
Brooklyn  31,  N.  Y. 
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Hoosier  Daily  Orders 
Web  Offset  Press 


Formal  signing  of  an  onkj 
for  a  new  Goss  Suburban  wtl 
offset  press  was  announced  b;, 
George  S.  Tatman,  publisher  oij 
the  Connersville  (Ind.)  iVra 
Examiner  in  a  recent  editior, 
“We  are  proud  to  announce 
another  revolutionary’  first  irj 
the  history’  of  Indiana  daihl 
newspaper  publishing  l)y  beind 
the  first  Hoosier  City  to  adf 


AUTOMATIC^Horiiontal-type,  floor-mounted  waste  material  baling  offset  printing  as  a  supplenwn 
press,  the  72"  Lake  Baler,  manufactures  a  "mill-siie  bale”,  72"  long  x  .  ' 

42"  high  x  30"  wide.  The  product  bales  are  contained  by  five  13  gauge  .■  „  .  w  rp 

baling  wires.  During  the  time  that  the  bale  is  being  manufactured,  tL  ‘‘Nations,  said  Mr.  Tatman, 


press  can  operate  completely  unattended.  (Lake  Engineering  Company, 
Hammond,  Ind.) 


Ob 


Nell 

Nor 


Mr 


Offset  printing  is  not  new 
the  News-Examiner.  The  com 
liany  has  successfully  utilii^ 
the  process  in  its  coinmerci^j 
printing  department  for  man^ 
years.  The  Suburban  press 
lie  expanded  as  needs  inerea>. 
to  permit  the  printing  of  2( 
standard  size  or  48  tabloid  pagtsl 


presii 
Voru 
Marc 
at  th' 
Mr 

5UPP< 
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husbi 
1933. 


Stereotypers’  Pact 


\v. 

cial  i 


Settled  In  New  York 


at  b 
Marc 
In  r 


!  edito 


CYCLE  UNWINDER — Matched  equipment  for  Cycle  Universal  Tape- 
Minder  (a  "slave"  machine  that  automatically  winds  up  to  l-inch 
perforated  message  tape  or  data  processing  tape  as  it  is  produced), 
is  that  No.  302  12-inch  Cycle  Unwinder.  It  is  ball  bearing  mounted.  The 
tape  guide,  at  left,  permits  tape  to  travel  up  or  down,  to  right  or  left, 
so  that  no  special  positioning  is  required  of  the  unwinder  for  efficient 
delivery  to  equipment  receiving  the  tape.  (Cycle  Equipment  Company, 
17480  Shelburne  Way,  Las  Gatos,  Calif.) 


York 

Earl 


London  Dally  Orders 
4-Unlt  Vickers  Press 


2  Different  Type 
Faces  by  Justowriter 


After  long  negotiations  a; 
tended  twice  by  the  union’s  ir  .. 
temational  president,  James  H  j  ^ 
Sampson,  the  Publishers  Assr. 
ciation  of  New  York  and  tb 
Stereotypers  Union  have  reachr 
agreement  on  a  two-y’ear  cor? 
tract  retroactiv’e  to  Dec.  8, 196i! 

Union  members  voted  accept 
ance  of  terms  similar  to  thnsf 
granted  other  craft  unions  an 
the  Newspaper  Guild;  $7  week] 
ly  wage  increase,  payable  $4 
week  effective  last  December  4 


JikI 


London 

The  Evening  Standard  has  or¬ 
dered  a  four-unit  Scott  Vickers 
rotary  newspaper  press.  It  is 
being  built  at  the  Elswick  w’orks 
of  Vickers- Armstrong  (Engi¬ 
neers)  Ltd.,  where  it  will  be 
pre-erected  and  exactingly  tested 
before  going  into  service. 

The  installation  will  consist  of 
four  Scott  Vickers  high  speed 
units  and  one  double  former 
folder  with  “Late  News”  and 
seal  devices.  There  is  also  pro¬ 
vision  for  the  future  addition 
of  color  equipment.  The  press 


XT  i  •  Hi  j  and  $3  on  December  1961.  Othc  oa 
Now  it  is  possible  to  produce  ;  .  i  u  j 

‘  provisions  were  described  •  • 


fully  justified  copy  automatically 
in  different  ty’pe  faces  and  sizes 
on  Ixith  typing  units  of  a  Justo¬ 
writer,  tape-operated  composing 
machine  manufactured  by 
Friden,  Inc.  The  innovation  is 
a  Motorized  Tape  Punch  cable 
connected  to  a  Justo^\’riter  Re- 
protlucer.  As  the  Reproducer 
justifies  copy  from  tape  pre¬ 
viously  punched  on  a  Model  AA 
Recorder,  another  tape  can  be 
copy-coded  by  the  Motorized 
Punch.  This  tape  is  then  run 
through  the  Model  AA’s  reading 


“local  and  confined  to  this  pan 


Ju 

form 


of  V 
(ago 
com 


idaug 


of  t 
the  J 


ticular  union”  by  Donald  R. 

Vay,  executive  secretary’  of  thi 
publishers  association. 

Still  under  negotiation  by  th  jj 
imblishers  are  contracts  wit 
the  typographers,  pre.ssme: 


electricians  and  machinists. 


X. 


W 
of  ( 
.Veit 


will  be  mounted  on  a  specially  mechanism  to  automatically  com- 


desigpied  sub-structure  and  will 
be  fitted  wth  autopaster-reel 
stands,  robo  reels  and  pneu¬ 
matic  tension  equipment  sup¬ 
plied  by  Witton- James  Ltd. 

The  main  drive,  also  supplied 
by  Witton- James,  will  be  by  rec¬ 
tifier  type  driving  equipment  in- 
C'^rporating  5 — 50  h.p.  D.C.  mo¬ 
tors  co-axially  mounted. 


pose  even-margin 
other  type  face. 


lines  in  an- 


Typography  Award 


The  Toronto  Daily  Star  is  common 


Hammermlll  Plans 
To  Acquire  Western 

Erie,  pI 

Hammermill  Paper  Co.  of  Eri 
plans  to  buy  the  wholesale  papd  ^ 
merchandising  facilities  of  tlj  P^ot 
Western  Newspaper  Union  (j 
New  York.  The  purchase  is  stj 
subject  to  certain  tax  rulinrf 
Hammermill  will  pay  cash  aij  ^ 
stock  for  Westenl 


the  only  Canadian  newspaper  wholesale  operations.  These 


elude  19  sales  offices  and  wtr^ 
houses  in  12  southern,  sooi 
western  and  midwestem  ststif 
with  annual  sales  of  about  $li 
million. 

...  .  ,  ui-  1.  o  1  i.  Western  Newspaper  has  bee 

Gedeon  de  Margitay,  resigned  ^‘torial  page  published  last  distributing  Hammermill  pw- 
his  position  as  Photo  Production  May  and  for  the  front  page  of  some  50  years.  Msm 

a  special  supplement  on  the  fu-  facturing  and  printing  open 
ture  of  Metropolitan  Toronto  tions  of  Western  are  not  e 
published  in  January  1960.  volved. 


Joins  Magnum 


to  be  awarded  a  certificate  of 
merit  for  typographic  design  in 
1960  by  the  Society  of  Typo¬ 
graphic  Designers  of  Canada. 
The  award  was  given  for  an 


manager  of  the  New  York  Times 
to  become  New’  York  Bureau 
Manager  of  Magnum  Photo,  Inc. 
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Obituary 


Nellit*  VI.  Tlioina^.  89; 
XorMiilk  Hour  Owner 

Mrs.  Xellie  M.  Thomas,  owner, 
president  and  publisher  of  the 
Sorwalk  (Conn.)  Hour,  died 
March  31  in  Norwalk  Hospital 
at  the  ape  of  89. 

Mrs.  Thomas,  noted  for  her 
support  of  civic  and  church  en¬ 
deavors,  had  been  directinff  the 
activitic'S  of  the  Hour  Publish- 
in(f  Co.  since  the  death  of  her 
husband,  Edward  J,  Thomas,  in 
1933. 


Steward,  Allen,  .'iO,  San 
Francisco  (Calif.)  Chronicle 
advertising  staffer,  and  formerly 
with  the  Oakland  (Calif.)  Trib¬ 
une;  recently. 

*  *  * 

Jane  White  Chamberlain, 
71,  gardening  editor,  Buffalo 
(N.  Y.)  Courier-Express  for 
several  years  during  the  mid- 
1930s;  March  28. 

*  *  * 

Alfred  B.  Schroeter,  71,  for 
half  a  century  owner-publisher 
of  the  weekly  Range  (Tex.) 
Karnes  County  News;  recently. 

«  *  « 

Edward  H.  Collins,  68,  finan¬ 
cial  writer  and  member  of  the 
editorial  Ixiard  of  the  New  York 
Times;  March  8. 


Rlt.ben  Weaver,  a  newsman 
for  70  years,  the  last  28  with 
the  Allentown  (Pa.)  Call  and 
Chronicle;  recently. 

*  *  * 

Mrs.  Wiluam  T.  Semple, 
(laughter  of  the  late  Charles  P. 
Taft,  publisher  of  the  former 
Cincinnati  (Ohio)  Times-Star; 
March  26. 

*  «  * 

Hexman  a.  Lowe,  55,  pub¬ 
licist,  former  editor  of  the  Phila¬ 
delphia  (Pa.)  Jewish  Times  and 
Washington  staffer  for  the 
Philadelphia  Inquirer;  March 
12. 

*  *  * 

William  MacDonald,  83,  for¬ 
mer  police  reporter  on  Philadel¬ 
phia  newspapers;  March  12. 


‘Tip’  O’Neill  Dies; 
Boston  Newsman 

Boston 

Francis  P.  “Tip”  O’Neill,  66, 
veteran  Boston  newspaperman, 
died  of  a  heart  attack  March  23. 
He  was  a  police  reporter  for  the 
Boston  American  for  more  than 
20  years. 

• 

Bob  Hereford,  58,  author, 
journalism  teacher,  former  re¬ 
porter  in  St.  Louis  and  Kansas 
City;  March  11, 

*  *  * 

Neville  A.  Caley,  60,  former 
editor  of  the  Johannesburg 
(South  Africa)  Sunday  Times; 
March  13. 
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W.  KiMinelli  Hayes;  61 

W,  Kenneth  Hayes,  61,  finan¬ 
cial  and  business  reporter,  died 
at  his  home  in  Rye,  N.  Y.,  , 
March  28  after  a  long  illness. 
In  recent  years  he  had  been 
editor  of  Exchanges,  the  New 
York  Stock  Exchange  magazine. 
Earlier  he  had  worked  for  the 
City  News  Ser\’ice,  Wall  Street 
Journal  on  the  West  Coast,  and 
United  Press. 

• 

Jud^e  W.  J.  Fulton;  86 

Sycamore,  Ill. 

Judge  William  J.  Fulton,  86, 
former  chief  justice  of  the  Illin¬ 
ois  Supreme  Court  and  father 
of  William  J.  Fulton  Jr.,  Chi¬ 
cago  Tribune  United  Nations 
correspondent,  died  here  March 
24.  He  is  also  survived  by  a 
daughter,  Mrs.  Sally  Reston, 
wife  of  James  B.  Reston,  head 
of  the  Washington  bureau  of 
the  New  York  Times. 


onbytri  jjathan  I.eo  (Nate)  Col- 
Lcts  witl  cartoonist  and  humor 

pressmcij  writer;  Feb.  16  at  River  Vale, 
X.  J. 


nists. 


ns  !  W.  Ray  Coyle,  57,  publisher 
Mfn  i  of  CImla  Vista  (Calif.)  Star- 
Bin  1  Yfjog  and  National  City  Star- 
Erie,  FJ  -VeMJs;  March  4. 

:o.ofErl  *  *  * 

sale  papd  Marcus  O.  McPhail,  50,  chief 
es  of  td  photographer  for  the  Fort 
Union  ]  ^^orth  (Tex.)  Star-Telegram 
ise  is  stij  *'ho  retired  in  1958;  Feb.  28. 
t  ruling  ♦  *  ♦ 

rcasha:!  Wilbur  Arkinson,  53,  legis- 
WcsterE|  hdive  correspondent,  Montreal 
These  i»  (Que.)  Gazette;  Feb.  27. 
ind  war^  ♦  *  • 

Edith  C.  Johnson,  81,  staff 
writer  for  the  Oklahoma  City 
(Okla.)  Daily  Oklahoman  since 
1908;  March  10.  She  was  noted 
has  t>s|  social  welfare  work. 

nill  pnd  ^  *  *  * 

rs.  Ma2s|  Quentin  Pope,  60,  a  former 
foreign  correspondent  for  the 
not  York  Times  and  Chicago 

Iribune;  March  7,  in  Hong 
Kong. 
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Ed  Frailer  demonstrates  the 
superiority  of 

Burgess  No-Pac  Mats 


Ed  Era/ier— like  all  BURGESS  men— is  more  than  a  salesman. 
He’s  an  experienced  stereotyper  who  talks  your  language,  knows  your 
problems. 

A  BURGESS  man  is  always  eager  to  show  you  how  BURGESS 
NO-PAC  Mats  can  simplify  your  work  .  . .  give  you  sharper  reproduc¬ 
tion  and  cut  your  costs. 

Get  in  touch  with  BURGESS  today  for  your  on-the-spot  demon¬ 
stration. 


BURGESS 


CELLULOSE  COMPANY 
FREEPORT,  ILLINOIS 


Manuixturers  and  Distributors  of  Burgess  Newspaper,  Commercial,  and  Supreme  Tone-Tea  Mats 
Canadian  Representative:  R.  M.  Louson  &  Co.,  Ltd.,  Kennedy  Road,  Agincourl,  Ontario 
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The  Weekly  Editor 


By  Bob  Behar 

A  WOMAN  EDITOR 
SPEAKS  OUT 

Edith  Hay  WyckoflF,  editor- 
publisher  of  the  Locust  Valley 
(N.  Y.)  Leader,  calmly  lit  a 
cigarette  while  she  sat  directly 
under  a  “no  smoking”  sign  as 
she  heard  herself  being  intro¬ 
duced  to  her  less-than-captive 
audience. 

She  was  a  gray-templed  bru¬ 
nette  —  small  and  slim.  She 
seemed  about  40.  As  she  sat  in 
front  of  the  journalism  class  at 
Hofstra  College,  she  appeared 
to  be  meditating,  with  her  hands 
tightly  clasped.  She  seemed  seri¬ 
ous  and  businesslike  in  a  gray 
tweed  suit  and  white  linen 
blouse. 

The  moment  she  started  to 
speak,  it  was  as  if  a  Sherman 
Tank  had  begun  to  quietly  blaze 
away.  Her  subtle,  caustic,  and 
extremely  quick  wit  came  across 
almost  at  once.  Her  first  act 
was  to  exhibit  a  copy  of  another 
weekly.  She  pointed  to  a  blurred 
picture  of  our  last  snow  storm 
and  softly  said,  “This  is  a  prime 
example  of  lousy  photography.” 

She  then  showed,  in  contrast, 
how  clear  the  pictures  were  that 
adorned  her  paper. 

“My  hobby  is  fighting  poli¬ 
ticians.  In  Nassau  County,  this 
isn’t  very  hard,  because  they 
are  so  terrible,”  continued  Mrs. 
Wyckoff,  a  guest  lecturer  at  the 
college. 

As  a  supplement  to  the 
Leader,  she  includes  within  it 
a  second  paper,  the  Bayville 
Tides.  She  has  carried  on 
pitched  battles  with  the  Mayor 
of  Bayville.  She  backed  a  new 
political  party  in  Bayville  but 
she  always  made  sure  to  give 
the  incumbents  a  little  more 
coverage. 

She  was  on  the  original  News- 
day  staff.  During  the  Second 
World  War,  she  was  divorced 
and  had  to  start  all  over  again. 

“I  had  to  decide  whether  to 
return  to  Newsday,  or  move  to 
the  country,”  explained  Mrs. 
Wyckoff.  The  decision  she  close 
is  now  obvious,  and  after  the 
war,  with  $80  as  capital,  she 
started  the  Leader. 

Recently  the  Leader  won  sec¬ 
ond  prize  in  the  New  York  State 
Community  Service  contest. 

Mrs.  Wyckoff  employs  six  part 
time  women  and  otherwise  does 


Mr.  Behar,  a  sophomore  at 
Hofstra  College,  Hemstead,  New 
York,  majoring  in  Journalism, 
wrote  the  folowing  article  after 
observing  Mrs.  Wyckoflf  during 
a  class  talk. 


all  the  work  in  getting  the  pa¬ 
per  ready  for  photo-offsetting. 
The  Leader  has  a  total  circula¬ 
tion  of  1,500. 

“No  newspaper  can  crusade 
and  change  things  alone,  but  an 
intelligent  paper  can  help  a 
cause,”  advised  Mrs.  Wyckoff. 

She  is  very  fond  of  Newsday, 
of  Garden  City,  Long  Island, 
and  feels  that  it  played  a  vital 
part  in  the  development  of  Nas¬ 
sau  County.  “A  good  newspaper 
should  be  a  clearing  house  of 
opinion  and  Newsday  was  the 
first  Long  Island  paper  to  give 
both  sides.” 

She  views  criticism  as  flat¬ 
tery,  but  feels  that  after  a  bat¬ 
tle  people  should  return  to  being 
friends.  “Slaying  enemies  for  a 
long  time  is  terrible,”  Mrs. 
Wyckoff  philosophized. 

She  operates  out  of  a  twenty- 
plus-room-house  which  was  used 
as  a  speakeasy  during  prohibi¬ 
tion.  “I  live  in  one  side,  my 
family  in  the  middle,  and  the 
paper  is  housed  in  the  other 
wing.” 

In  discussing  the  paper’s 
finances  she  said,  “I  can  infalli¬ 
bly  smell  a  dead  beat.  We  al¬ 
ways  have  $3,000  or  more  owed 
to  us.”  Out  of  sheer  frustration 
she  once  sued  a  man  for  $14 
and  won. 

“A  good  small  paper  lives 
hand  to  mouth.  Bad  papers  sur¬ 
vive  better  because  they  don’t 
antagonize  anyone.  They  get  no 
legal  suits,  and  plenty  of  politi¬ 
cal  ad  revenues,”  she  explained. 

Mrs.  Wyckoff  continued,  “Peo¬ 
ple  standing  by  what  they  be¬ 
lieve  always  win  support  and 
admiration.  She  is  now  working 
on  a  Republican  fusion  to  fight 
the  incumbents. 

When  asked  what  made  her 
decide  to  pen  a  book.  Editing 
and  Publishing  the  Small  Pub¬ 
lication,  she  answered  with  her 
usual  candor  that  she  couldn’t 
understand  other  books  in  the 
field  so  she  decided  to  write  one. 
*  *  * 
MAILBAGGED 

Dear  Sir: 

I  found  the  Feb.  18  article 
in  “The  Weekly  Editor”  series 
extremely  interesting.  Dealing 
as  it  did  with  the  personnel 
problem  of  suburban  newspa¬ 
pers,  the  article  stressed  sev¬ 
eral  points  which  had  led  to  the 
formation  and  initial  work  of 
our  newly  formed  Suburban 
Press  Foundation  and  its  Edi¬ 
torial  Conunittee. 


Brought  into  l)eing  initially 
by  nine  publishers  of  38  subur¬ 
ban  newspapers  in  communities 
bordering  Chicago,  our  organi¬ 
zation  is  not  only  aware  of  the 
problems  cited  in  this  timely 
article  but  is  hard  at  work  doing 
something  about  them.  While  all 
publications  have  important 
roles  to  fill  in  the  years  ahead, 
we  believe  suburban  journalism 
offers  a  challenge  to  any  top 
college  graduate,  not  just  a  step¬ 
ping  stone  to  other  opportuni¬ 
ties. 

While  we  have  not  yet  solved 
such  problems  as  i)ersonnel,  and 
still  have  much  to  learn  about 
how  to  meet  the  needs  of  our 
readers,  we  are  striving  to  meet 
such  challengers  and  are  pleased 
to  see  your  magazine  is  inter¬ 
ested  in  spreading  our  gospel. 

Charles  R.  Mason  Jr., 
Suburban  Press 
Foundation  Inc. 

*  *  * 

PIG  SNIFFERS!  “Sniff  this 
pig!”  was  how  the  South  Miami 
(Fla.)  Town  &  Country  Re¬ 
porter  announced  “Smell  an 
.4d”  in  their  March  16  edition. 
A  front  page  box  advised  the 
reader  to  turn  to  an  ad  for 
Smitty’s  Campfire  Barbeque. 
The  lx)x  pointed  out:  “If  you’ll 
sniff  it,  you’ll  find  it  has  the 
odor  of  cooking  ribs.”  Edgar 
F.  Seney  Jr.,  editor  and  pub¬ 
lisher,  called  the  process  “spot” 
odor,  explaining  that  the  Re¬ 
porter  rigged  up  its  duplex 
press  with  a  gadget  that 
sprayed  smoke  scent  used  in 
barbequing  on  the  same  spot 
during  the  press  pause.  He 
added  that  the  ad  got  terrific 
response  “from  people  who  joked 
about  it.”  The  advertiser  knew 
they  saw  it  and  responded  to  it. 
But  Mr.  Seney  apparently  had 
one  reser\’ation  about  “spot” 
odor.  The  Front  Page  box 
closed  with:  “We  welcome  ideas 
for  other  odor  ads,  but  we  re- 
ser\'e  the  right  to  reject  such 
ads  from  fertilizer  merchants.” 
* 

3  Purchase  All  Stock 
In  Michigan  Paper 

Charlotte,  Mich. 

All  outstanding  stock  in  the 
McGrath-DeFoe  Co.,  publisher 
of  the  Charlotte  Republican- 
Tribune,  has  been  transferred 
to  three  members  of  the  corpo¬ 
ration  who  now  become  the  sole 
owners. 

The  three  are  Franklin  W. 
Sassaman,  president;  Wells  H. 
Hauser,  vicepresident  and  treas¬ 
urer,  and  George  R.  Willard, 
secretary.  Each  owns  one-third 
of  the  stock. 

The  Tribune  was  established 
in  1854,  and  in  1928  was  con¬ 
solidated  with  the  Republican 
and  the  Leader. 
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RUBBING  IT  IN  —  It  tak* 
cold-hearted  newsmen  to  pog 
the  trick  the  editors  of  the  Read, 
ing  (Pa.)  Berks  County  Recofi 
did  on  their  readers  Feb.  16.  A 
front  page  picture  caption  read- 
“THERE  NOW,  FEEL  BET¬ 
TER?  This  photograph  is  being 
published  as  a  public  service. 
It’s  designed  to  take  your  mind 
off  the  s-n-o-w.  Originally  sched¬ 
uled  for  this  space  today  was  a 
picture  of  a  gosh-awful  traffic 
jam  on  slippery  Reading  .streets, 
with  background  of  dirty  piled- 
high  s-n-o-w,  and  folks  looking 
very  cold  and  angry.  But,  after 
talking  it  over  with  a  p.sychia- 
trist  friend,  editors  of  the  Re^ 
ord  wisely  decided  not  to  inflict 
this  additional  cruelty  upon  a 
long-suffering  populace.”  In¬ 
stead  they  substituted  a  balmy 
beach  and  palm  trees  scene  of 
Sunny  California,  completing 
with  bathers.  They  claim  it  was 
therapeutic.  The  credit  line 
read:  Not  a  Record  photo,  mt- 
fortunately. 


COMMAND  PERFORMANCE 
—  Key  Weeklies  Inc.  of  Monon- 
gahela.  Pa.,  have  responded  to 
requests  from  the  community 
to  begin  publication  of  a  weekly 
newspaper  containing  only  local 
news.  Publication  of  the  Morum- 
gahela  Key  News  started  March 
16.  Mrs.  Thomas  P.  Sloan  Jr. 
has  been  named  editor  of  the 
Thursday  publication. 
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PRICE  INCREASE  —  A  50 
percent  increase  in  newsstand 
price  has  little  effect  on  sales, 
providing  the  newspaper  is  do¬ 
ing  a  good  job  of  covering  the 
news  in  suburban  operation. 
This  was  the  result  of  survey 
at  Paddock  Publications  Inc, 
Arlington  Heights,  Ill.  (A  Chi¬ 
cago  suburb),  after  the  publish¬ 
ers  increased  newsstand  sales 


prices  from  10  cents  to  15  cents 
Jan.  1.  The  circulation  depart¬ 
ment  compared  March  1  sales 
with  Oct.  1  sales  and  discovered 
only  a  3.5  percent  drop  —  from 
13,180  to  12,722.  Meanwhile,  sub¬ 
scription  by  mail  —  faced  with 
an  increase  from  $4  per  year 
to  $5  —  rose  by  2.5  percent  from 
22,415  to  22,983.  Overall  in¬ 
crease  was  110  copies.  Robert 
Y.  Paddock,  vicepresident  of  the 
14  suburban  newspapers  group, 
said  reaction  on  the  part  of  the 
public  was  nearly  unanimous; 
the  increase  was  long  overdue, 
any  suburban  newspaper  aver 
aging  72  pages  per  issue  should 
be  15  cents,  and  more  plaudit* 
for  editorial  content. 
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promotion 


All-Star  Panel  Picks 
E&P  Contest  Winners 


By  (i«*«rge  Wilt 

Regardless  of  the  outcome, 
one  of  the  distinctions  of  this 
year’s  Editor  &  Pubusher  Pro¬ 
motion  .\wards  Competition  is 
the  high  caliber  of  its  panel  of 
judges.  Rarely  has  such  an  es¬ 
teemed  aggregation  of  advertis¬ 
ing,  public  relations  and  re¬ 
search  talent  been  assembled 
under  one  roof.  While  the  simple 
statistics  of  the  competition, 
with  hundreds  of  entries  and 
only  18  first  prizes  and  36  run¬ 
ners-up,  is  bound  to  result  in 
more  losers  than  winners,  en- 


vertising  Agency,  will  join  with 
Dan  Lionel,  Xew  York  Hvrald- 
Tribiine  classified  ad  manager 
and  conductor  of  E&P’s  weekly 
“Classified  Clinic”  in  selecting 
the  outstanding  classified  pro¬ 
motion  campaigns. 

Navy  Braid  and  PR 


In-  i  trants  can  blame  anything  or 


balmy 
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ipleting 
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anybody  they  like  —  except  the 
judges. 

With  the  judging  being  held 
in  New  York  City  for  the  first 
time  in  many  years,  some  of  the 
top  names  from  Madison  Ave¬ 
nue  have  volunteered  to  pick  the 
I  top  entries.  Leading  Gotham  re¬ 
tailing,  p.r.,  promotion  and  re- 
1  ANTE  I  search  execs  are  joining  with 
Monon-  |the  admen  in  viewing  the  moun- 
ided  to  tains  of  entries  and  selecting 
the  continent’s  best  newspaper 
efforts. 
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From  .4gency  Row 


Picking  the  winners  in  the 
trade  paper  advertising  and  di¬ 
rect  mail  are  Walter  Weir, 
chairman  of  the  executive  com¬ 
mittee  of  Donahue  &  Coe;  Sam¬ 
uel  L.  Frey,  vicepresident  and 
media  director  of  Ogilvy,  Ben¬ 
son  &  Mather,  ad  agency,  and 
William  E.  (Pete)  Mathews, 
v.p.  and  director  of  media  and 
ing  the  planning  for  Young  and  Rubi- 
eration. 
survey 
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Reviewing  the  vast  national 
presentation  competition  are 
Lawrence  Schwartz,  president 
CT  Wexton  Advertising;  Meek 
15  cents  American  Airlines’ 

'sales  promotion  director;  and 
Jack  Cummings,  associate  media 
director  for  Doyle,  Dane,  Bem- 
Imch,  Inc. 
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Casting  an  analytical  eye  over 
the  research  entries  are  Leo 
Bogart,  research  v.p.  for  the 
Bureau  of  Advertising;  Ernest 
Walker,  research  director  at 
Hicks  &  Greist  agency;  and  Dr. 
Bobert  0.  Carlson,  president  of 
the  American  Association  of 
Public  Opinion  Research.  Dr. 
Carlson  also  serves  as  a  staff 
consultant  to  Standard  Oil  Com¬ 
pany  of  New  Jersey. 

Two  agency  presidents,  Alvin 
Brtiss,  of  Preiss  &  Geller;  and 
J^uis  Reinhold,  Richmond  Ad- 


Selecting  the  most  outstand¬ 
ing  entries  in  the  public  rela¬ 
tions  and  community  service 
classification  are  Admiral  Har¬ 
old  B.  Miller,  who  wears  two 
important  hats,  as  director  of 
public  relations  for  Pan  Ameri¬ 
can  World  Airways,  and  as 
president  of  the  Public  Relations 
Society  of  America ;  Commander 
James  Farrell,  special  assistant 
to  the  Honorable  Robert  F. 
Wagner,  mayor  of  New  York; 
and  Harry  Bruno,  who  as  presi¬ 
dent  of  Harry  Bruno  &  Asso¬ 
ciates,  one  of  the  nation’s  lead¬ 
ing  public  relations  organiza¬ 
tions,  directs  the  p.r.  efforts  for 
some  of  the  country’s  leading 
corporations  and  associations. 
The  Bruno  organization  stages 
the  huge  New  York  Boat  Show, 
one  of  the  city’s  biggest  public 
relations  spectacles. 

Circulation  promotion  is  capa¬ 
bly  judged  by  Ralph  Rewcastle, 
vicepresident,  copy  department. 
Batten,  Barton,  Durstine  &  Os- 
bom,  Inc.,  Richard  Wynn,  man- 
agrer  of  distribution.  Parade 
magazine;  and  Merritt  lerley, 
circulation  director,  the  Passaic- 
Clifton  Herald-News. 

Judging  of  all  entries  took 
place  at  two  sessions  held  in  the 
New  York  Athletic  Club,  hosted 
by  Editor  &  Pubushbr  and  rep¬ 
resentatives  of  the  host  commit¬ 
tee  for  the  31st  annual  meeting 
of  National  Newspaper  Promo¬ 
tion  Association.  Awards  will  be 
presented  by  Robert  U.  Brown, 
publisher  and  editor  of  E&P  at 
the  awards  banquet  of  the 
NNPA  Convention,  May  21-24, 
at  the  Waldorf-Astoria  Hotel, 
New  York  City. 

A  complete  list  and  descrip¬ 
tion  of  the  prize-winning  entries 
and  those  earning  certificates  of 
merit,  will  appear  in  the  May 
20  issue  of  Editor  &  Pubushir. 

While  only  a  select  few  will 
receive  the  coveted  plaques  and 
certificates  for  their  office  walls, 
the  plaudits  of  their  fellow-pro¬ 
moters,  and  another  award  for 


entire  profession  gains  from  the 
competition. 

From  the  hardest  hard-sell  to 
the  most  avant  garde  blue  sky, 
the  range  of  entries  certainly 
represents  the  best  efforts  of 
U.  S.  and  Canadian  promotion 
departments.  Whether  you  won 
an  award  or  not,  or  even  entered 
the  competition,  you  can  gain 
considerably  from  the  contest. 
You’ll  get  a  headful  of  ideas, 
enough  to  keep  you  promoting 
through  all  of  next  year,  by 
carefully  examining  the  entries 
t“xhibited  at  the  NNPA  Conven¬ 
tion. 

Every  year  you’ll  see  a  pro¬ 
cession  of  promoters,  pad  in 
hand,  circulating  among  the  ex¬ 
hibits,  taking  notes  for  future 
reference.  Join  the  parade  at  the 
Waldorf  in  May,  and  see  if  you 
don’t  pick  up  a  few  dandies. 
And  don’t  be  at  all  surprised  if 
you  see  one  of  your  own  last 
year’s  creations.  Someone  prob¬ 


ably  cribbed 
meeting. 


it  at  last  year’s 


AT  HOME — A  dignified  black 
and  purple  direct  mail  folder 
from  the  San  Francisco  (Calif.) 
News-Call  Bulletin  shows  duo- 
tone  photos  of  three  quality 
apartment  houses,  lists  the  ten¬ 
ants,  with  asterisks  denoting 
the  families  who  have  the  News- 
Call  home-delivered.  A  good 
pitch  for  home  delivery. 

*  «  * 

MORE  TOURISTS— A  new 
New  York  Times  promotion 
piece  promotes  the  Times’  Inter¬ 
national  Edition’s  “Visit  U.S.A.” 
news  and  advertising  feature,  to 
be  published  April  13,  May  11, 
June  8.  Cover  shows  a  European 
family  seeing  the  U.S.  sights 
from  the  top  of  a  Gotham  sky¬ 
scraper.  Copy  is  by  Times  pro¬ 
motion  copywriter  Dulaney 
Beckham,  art  and  design  by 
Stan  Bloom  and  Lou  Silverstein. 


their  newspaper  to  boast,  the 

Editor  ac  publisher  for  April  8,  i96i 


on  Soviet  affairs, , , 

indispensable 

Everyone  who  follows  Soviet  affairs  knows  there  is  one 
indispensable  source — the  newspapers  and  magazines 
circulated  internally  in  the  Soviet  Union.  For  more  than 
twelve  years’^  The  Current  Digest  of  the  Soviet  Press  has 
been  providing  thorough  and  objective  coverage  of  these 
periodicals  through  its  weekly  translations. 

You  will  find  The  Current  Digest  quoted  in  almost 
every  variety  of  writing  and  research — in  government 
reports,  in  newspaper  editorials  and  features,  in  such 
best  sellers  as  John  Gunther’s  Inside  Russia  Today. 
Even  specialists  who  read  the  Soviet  press  in  the 
Russian  rely  on  The  Current  Digest  because  they  could 
not  possibly  keep  up  with  the  more  than  sbtty  Soviet 
publications  from  which  articles  are  translated.  They 
also  def)end  on  its  unique,  detailed  index  for  handy 
reference. 

Each  issue  contains  a  complete  listing  of  one  week’s 
contents  of  Pravda  and  Izvestia;  translations  from  these 
two  dailies;  and  selected  articles  from  many  other  Soviet 
publications,  including  the  text  of  all  major  speeches 
and  documents.  Indexed  quarterly. 

THE  CURRENT  DIGEST 
OF  THE  SOVIET  PRESS 

publiihed  weekly  af  Columbia  UniYersify  by  ih«  Joint  Committee 
on  Slavic  Studies  appointed  by  the  American  Council  of  Learned 
Societies  and  the  Social  Science  Research  Council 


I,  apply  to  the  Circelotioe  Moeaqer 
405  West  117  Street,  New  York  27,  N.  Y. 


*back  files  are  available  on  microfilm 
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SYNDICATES 


Gosh,  what  fun! 

With  just  a  pencil,  and. . . 


—  tkai  icfuimkUd  woful  I 


Unscramble  these  four  Jumbles, 
one  letter  to  each  square,  to 
form  four  ordinary  words. 

_ 


SEISAH 


LEDIO 


DALEDO 


hWlhSORFlUSEl 

ARSWEIkm 


Now  arrange  the  circled  letters 
to  form  the  surprise  answer,  as 
suggested  by  the  above  cartoon. 


O  1961  by  The  Chicago  Tribune. 


10  Weekly  ‘Pocket 
Cartoons’  Are  Ready 


(Answers  below — but  don't  peek) 

One  of  the  most  habit-forming  features  ever  to 
appear  in  newspapers,  JUMBLE — that  scrambled 
word  game,  runs  regularly  in  95  of  the  biggest  and 
most  important  papers  in  the  United  States  and 
Canada.  A  real  reader-teaser  and  pleaser! 

If  your  city  is' one  which  is  still  open,  make  a 
place  today  for: 

JUMBLE  — that  scrambled  word  game 
a  property  of 

Chicago  Tribune •yicw  York  iYc*ir« 

Tribune  Totmer^  VhieuQ^ 

(p^uoiqsBj-pio— papeoT  ‘papo  ‘uaqsy  ‘uopj  :SH3i^SMV) 


A  new  service,  “Pocket  Car¬ 
toons,”  consisting  of  10  one- 
column  cartoons  weekly  to  add 
a  sparkle  and  smile  to  any  page 
of  the  paper,  is  offered  by  Col¬ 
umbia  Features. 

The  idea  behind  the  new  pack¬ 
age  idea  in  comic  panels  is  to 
permit  the  editor  to  brighten  a 
dull  page  with  a  hilarious  bit 
of  humor  and  an  eye-arresting 
drawing  without  sacrificing 
much  scarce  space. 

Columbia’s  promotion  of  the 
“Pocket  Cartoons”  asks  these 
pertinent  questions:  “Does  the 
type  on  your  pages  wear  a  long, 
sad  expression?  Space  a  prob¬ 
lem?  Do  you  like  encyclopedia- 
size  chuckles  present^  digest- 
size?  Looking  for  a  bargain  in 
talent?” 

The  claim  is  set  forth  that  if 
the  editor’s  answer  is  yes  to  any 
of  these  questions,  Columbia’s 
new  feature  is  the  solution. 

Top  cartoonists  supply  the 
drawings  and  the  new  jokes. 


‘Small  Fry^ 

Writes  ‘Diary  ^ 

After  20  years  of  gag  writing 
for  cartoonists,  N.  E.  Coan 
(1083  W.  37th  St.,  Norfolk  8, 
Va.)  is  now-  syndicating  his  own 
feature,  “Small  Fry  Diary.” 

The  panel  drawing  has  ap¬ 
peared  on  the  front  page  of  the 
Norfolk  (Va.)  Ledger  Dispatch 
for  the  last  eight  years  and  in 
the  comics  section  of  the  Salis¬ 
bury  (Md.)  Times  for  the  last 
seven  years.  Since  the  first  of 
the  year,  it  has  been  appear¬ 
ing  in  the  Bridgeport  (Conn.) 
Post. 

The  short,  one-column  panel 
is  drawn  by  a  cartoonist  friend 
of  Mr.  Coan,  Reamer  Keller,  for 
w'hom  Mr.  Coan,  an  accountant, 
has  written  for  20  years.  Mats 
of  the  panels  are  sent  to  papers 
with  four  weeks  of  gags  in  diary 
form. 

“Small  Fry”  is  about  a  preco¬ 
cious  lad  who  writes  a  daring 
diary  that  reveals  the  provoca¬ 
tive  and  humorous  incidents  en¬ 
gaging  him,  his  mother,  dad, 
brother,  sister,  uncle  and  aunt 
in  gales  of  spontaneous  laughter. 

Samples  of  “Diary”  copy: 
“Monday:  ‘Every  time  my  girl 
and  I  kiss,  sparks  fly.  It’s  not 
that  we’re  so  romantic.  We  both 
wear  dental  braces.’  ”  “Thurs¬ 
day:  ‘Mother  puts  up  the  best 
jam,  but  she  puts  it  up  so  high. 


I  can’t  reach  it.’”  “Saturday; 
‘Tonight  was  a  wonderful  ev^ 
ning.  The  moon  was  out  and  n 
was  her  parents.” 

*  * 

Backstairs  At 
White  House 

A  condensation  of  the  new 
best-seller  book,  “My  Thirty 
Years  Backstairs  at  the  White 
House,”  by  Lillian  Rogers  Parks, 
in  24  installments  of  700  words 
each,  is  offered  by  General  Fe»- 
tures  Corporation. 

Written  in  collaboration  with 
Frances  Spatz  Leighton,  Wash¬ 
ington  editor  of  Amerien 
Weekly  and  Good  Housekeeping 
magazine,  the  story  offers  an 
intimate  and  mature  review  of 
life  in  the  Executive  Manskn 
from  Taft  to  Kennedy. 

It  has  been  more  or  less  under 
stood  that  White  House  workes 
must  keep  silent  during  their 
emplo>Tnent.  As  soon  as  Mrs. 
Parks’  book  was  off  the  press,! 
further  official  ban  was  im¬ 
posed  upon  memoirs  prepared 
after  retirement.  Thus  this 
former  White  House  seamstress 
may  be  the  last  White  House 
staff  member  to  release  a  pubik 
view  of  the  private  lives  of  the 
Presidents  and  their  First 
Ladies. 

«  * 

TASTE  CHANGERS 

The  New  York  Herald  Trib¬ 
une  Syndicate  on  April  16  be¬ 
gins  releasing  a  six-part  series  i 
on  “Taste  Changers  For  Ameri¬ 
ca,”  by  Kate  Lang,  author  and] 
journalist.  The  articles  deal  with 
social  changes  led  by  President 
and  Mrs.  Kennedy.  “Is  Americi 
faced  with  fad,  fashion  or  revo¬ 
lution?”  asks  the  writer. 

4>  *  « 

HOW  TO  SEW 

The  Register  and  Tribune 
Syndicate  has  first  serial  rights 
in  advance  of  publication  of  the 
“Better  Homes  and  Gardens 
Sewing  Book,”  by  Lucille 
Rivers,  sewing  authority. 

Under  the  title  of  “How  To 
Sew,”  the  14-installment  series 
explains  professional  tips  and 
short-cuts  which  make  home 
sewing  easier.  There  are  IW 
step-by-step  illustrations. 

*  «  « 

— Richard  Starnes,  new  Unit^ 
Feature  Syndicate  columnist,  b 
going  to  the  Eichmann  trial  >> 
Israel. 
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Teacher  Answers 
School  Questions 

By  Ray  Erwin 


“Ask  the  Teacher”  is  the  title 
of  a  new  five-a-week  question- 
and-answer  column  written  by 
an  experienced  school  teacher 
for  distribution  by  the  Mc- 
Naught  Syndicate. 

Shirley  Schraub  is  writing  a 
dowTi-to-earth  column  for  the 
man-in-the-street  and  his  house¬ 
wife  at  home,  dealing  with  prac¬ 
tical  daily  school  problems  of 
their  children  without  ascending 
into  the  higher  realms  of  edu¬ 
cational  theory  and  practice. 

Teacher  and  Mother 


Mrs.  Schraub  not  only  is  a 
teacher  of  broad  experience,  but 
she  has  three  children  of  her 
own  so  she  and  her  husband, 
Edgar  D.  Schraub,  a  real  estate 
broker  in  Mamaroneck,  New 
York,  face  parents’  problems 
and  school  problems. 

At  parties,  Mrs.  Schraub  no¬ 
ticed  that  business  executives 
and  other  parents,  upon  learning 
she  was  a  teacher,  immediately 
would  ply  her  with  questions 
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about  the  schools  and  about  how 
parents  should  approach  teach¬ 
ers  of  their  children  conceming 
problems.  She  realized  there  was 
no  columnist  in  the  field  supply¬ 
ing  answers  to  such  questions 
and  she  thought  of  the  idea  of 
writing  a  column  herself. 

She  wrote  a  number  of  sample 
“.4sk  the  Teacher”  columns  and 
took  them  to  an  editor  of  the 
multiple  Macy  Newspapers  in 
Westchester  County,  where  she 
lives.  This  was  the  first  of  last 
September  and  more  than  a 
dozen  Macy  newspapers  began 
publishing  the  columns  at  once. 
Mr.  and  Mrs.  Schraub  then  ap¬ 
proached  and  sold  the  editor  of 
the  Bridgeport  (Conn.)  Post. 

Coast  to  Coast 

“Then  we  sought  to  branch 
out  into  syndication  and  the 
McNaught  Syndicate  bought  the 
column  as  soon  as  we  showed 
it,”  happily  recalled  Mrs. 
Schraub.  “Already,  the  column 
appears  in  leading  papers  all 
across  the  country  —  Florida, 
Oklahoma,  Missouri  and  out  in 
California — and  the  mail  from 
school  principals,  teachers,  stu¬ 
dents,  parents  and  even  grand¬ 
parents  is  very  gratifying  in¬ 
deed. 

“It’s  a  joy  to  me  to  be  able 
to  answer  questions  sent  by 
readers  and  to  realize  I  am  able 
to  serve  parents  and  pupils  and 
teachers,”  she  added.  “I  try  to 
write  for  ordinary  people  in 
their  own  language  and  thus  to 
bring  education  into  the  home 
in  a  practical  and  intimate  way. 
Sometimes  when  I  have  shown 
the  column  to  newspaper  editors 
they  have  told  me  of  their  own 
children’s  school  problems. 

“Parents  often  do  not  know 
how  to  handle  school  problems,” 
she  continued.  “They  sometimes 
are  afraid  to  approach  their 
children’s  teachers  for  fear  of 
prejudicing  the  teachers  against 
the  children,  and  instead  are 
glad  to  write  me  their  ques¬ 
tions.” 


Pamphlets  Provided 

Upon  request  from  readers, 
Mrs.  Schraub  mails  them  pam¬ 
phlets  she  has  written  on  spe¬ 
cific  subjects. 

Here  are  the  titles  of  one 
week’s  mailing  of  five  “Ask  the 
Teacher”  columns:  “Good  Read¬ 
ing,”  “A  Teacher’s  Problem,” 
“Promotion  or  Not,”  “Proper 


Shirley  Schraub 


D  r  e  s  s,”  “Convenient  Friend¬ 
ship.” 

Shirley  Schraub  (then  Shirley 
Wohl)  played  first  violin  with 
the  Long  Island  Symphony  Or¬ 
chestra  at  the  age  of  14  and  was 
graduated  from  Far  Rockaway 
High  School.  She  was  gradu¬ 
ated  in  1946  from  Hunter  Col¬ 
lege,  where  she  majored  in  edu¬ 
cation  and  music. 

Mrs.  Schraub  has  taught  in 
the  Hunter  College  Model  School 
for  Gifted  (Children,  elementary 
school  in  the  Hell’s  Kitchen  area 
of  New  York  City,  Lincoln 
School  in  New  Rochelle,  N.  Y., 
F.  E.  Bellows  School  and  Daniel 
Warren  School  in  the  Rye  Neck 
school  system,  Mamaroneck, 
N.  Y.  She  is  presently  teaching 
at  the  Daniel  Warren  School. 
She  has  substituted  in  all  the 
Mamaroneck  and  Larchmont 
schools  and  has  been  offered  a 
position  in  the  Scarsdale  school 
system,  but  has  decided  to  stay 
in  the  Rye  Neck  system. 

She  was  a  founder  and  presi¬ 
dent  of  the  Stepping  Stones  for 
Handicapped  Children,  a  chari¬ 
table  organization.  She  has  a 
New  York  State  permanent  cer¬ 
tification  and  has  had  practical 
teaching  experience  in  every 
grade  level. 

«  «  * 

FOREIGN  AFFAIRS 

— There’s  at  least  one  West¬ 
ern  goodwill  ambassador  who 
has  been  greeted  with  enthusi¬ 
asm  in  deepest  Africa. 

He’s  the  ubiquitous  Mickey 
Mouse.  Walt  Disney’s  cartoon 
character,  syndicated  by  King 
Features,  now  appears  in  Le 
Temps  du  Niger,  a  French  lan¬ 
guage  paper  published  in 
Niamey,  the  capital  of  the  new¬ 
ly-formed  Republic  of  Niger. 

Niger  has  been  carved  out  of 
what  was  once  part  of  French 
West  Africa  and  is  deep  in  the 
heart  of  the  Dark  Continent. 
Mickey  is  the  only  comic  strip 
to  appear  in  the  paper  which 
is  the  first  daily  the  new  coun¬ 
try  has  ever  had.  None  was  pub¬ 
lished  there  before  it  became  a 
Republic. 

EDITOR  ac  1 


‘Spring  Slim 
Down  ’  Urged 

How  to  maintain  desirable 
weight  easily  has  been  the  nun- 
ber  one  question  asked  of  Dr. 
Fredrick  J.  Stare,  chairman  of 
the  Department  of  Nutrition  of 
the  School  of  Public  Health  at 
Harv’ard  University,  by  newspa¬ 
per  readers  of  “Food  and  Your 
Health”  since  the  column  was 
launched  April  18,  1960. 

To  mark  the  first  anniversary 
of  the  column’s  syndication 
Adcox  Associates,  Dr.  Stare  de¬ 
veloped  a  7-day  diet  plan,  “Op¬ 
eration  Spring  Slim  Down”,  for 
his  readers.  The  diet  plan  is 
going  to  client  newspapers  as  a 
bonus  in  addition  to  the  regular 
column. 

“Operation  Spring  Slim  Down” 
features  daily  menus  of  ap¬ 
proximately  1,400  calories  whid 
Dr.  Stare  .says  for  the  average 
woman  will  bring  about  a  com¬ 
fortable  slim  down.  Also,  each 
day’s  “countdown”  story  in¬ 
cludes  a  500  calorie  supplement 
for  the  moderately  active  male 
who  needs  a  few  more  calories 
to  get  through  a  day’s  work  and 
yet  will  slim  gradually  on  1800- 
1900  calories.  Associated  with 
Dr.  Stare  in  the  preparation  of 
the  7-day  diet  plan  was  Madge 
L.  Myers,  M.S.,  a  member  of 
his  staff  at  Hansard. 

All  proceeds  which  Dr.  Stare 
receives  from  the  column  syndi¬ 
cation  go  into  the  support  of 
research  activities  of  the  Har¬ 
vard  Department  of  Nutritioiu 
«  «  * 

EASTER  BONUS 
Spadea  Syndicate,  which  sup¬ 
plies  newspapers  with  such  fea¬ 
tures  as  patterns  by  the  Duchess 
of  Windsor  and  text  matter  by 
such  authors  as  William  Swo- 
yan,  William  L.  White,  Andre 
Maurois  and  the  Duke  of  Wind¬ 
sor,  paid  an  Easter  bonus  to  its 
employes  who  were  directly  in¬ 
volved  in  the  syndicate’s  record- 
breaking  volume  for  the  first 
quai-ter  of  this  year. 

*  *  * 

— Jan  Webster,  advice  col¬ 
umnist  for  Texas  newspapers, 
writes:  “Texans  have  the  big¬ 
gest  oil  wells,  largest  Jack  rab¬ 
bits,  so  naturally  Texas  needs  i 
Texan  to  help  out  with  all  tbe 
big  sounding  problems.  I  am  s 
special  writer  for  each  paper, 
though  my  column  is  in  more 
than  50  papers.  Each  paper  is 
issued  the  mail  from  its  areo. 
When  folks  are  having  th«r 
long  handles  shot  off  the  list 
in  January,  they  don’t  have  t» 
wait  until  July  for  an  answer." 
Jan  W'ebster’s  “Worrier’s  GuA’ 
column  is  distributed  by  Tat* 
Syndicate  Features,  Corsicasi. 
Texas. 
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tional  Telephone  and  Telegraph 
Corporation  —  to  head  of  pub¬ 
lic  relations  for  IT&T  in  North 
America.  He  is  the  son  of  Ed¬ 
ward  Gerrity,  managing  editor 
of  the  Times. 


PUBLIC  RELATIONS 


HE  HAS  A 
"KNOWS" 
FOR  NEWS! 


Columnists  Help 
PR  Flow  from  Club 


Petkr  F.  Villano,  director  of 
advertising  and  public  relations, 

PR  is  flowing  to  Old  Grand-  of  Selvage  &  Lee,  Inc.,  one  of  Adley  Express  Company,  New 
Dad  Bourbon  from  an  idea  that  the  major  public  relations  firms.  Haven  (Conn.)  —  to  own  P.R. 
started  shortly  after  Prohibition  in  charge  of  financial  public  re-  counseling  firm,  Peter  Villano 
and  ha.s  come  back  to  life.  lations  for  its  clients.  He  has  Associates,  New  Haven. 

It  is  the  Old  Grand-Dad  Club,  a-ssisted  top  management  of 
an  obvious  outgrowth  of  brand  clients  in  a  broad  field  of  public  ♦  *  * 

,aine.  .4 waking  the  sleeping  relations  problems,  including  re-  MAG4ZINE  PEEVE.S 

beauty  is  Jack  Glassser,  man-  organization,  relocation,  refinan- 

ager  of  trade  relations  for  Na-  cing,  mergers  and  government  Pet  PR  i>eeves  of  magazines 
tional  Distillers  Products  Co.  He  hearings.  echo  those  irritating  newspa- 

has  received  no  objections  from  Previously  he  was  associate  jiers,  lAfe,  Look,  Readers’  Digest 
Henry  Brown,  PR  director.  €*ditor  of  Newsweek,  in  charge  and  Saturdnif  Evening  Post  edi- 

Jack  is  establishing  Old  of  business  news  and  Periscope;  tors  proved  that  when  they  ap- 
Grand-Dad  Clubs  at  likely  tav-  manager  of  corporate  public  re-  pear^  as  a  panel  before  the 
ems  and  restaurants  where  ap-  lations  for  Lever  Brothers;  and  New  York  Chapter  of  the  Pub- 
propriate  comers  are  decorated  a  vicepresident  of  Barber  &  lie  Relations  Society  of  Ameri- 
with  photographs  of  grandfa-  Baar  Associates,  where  he  han-  ca  recently, 
ther  celebrities  set  around  the  died  product  publicity.  George  Hunt  of  Life,  William 

famed  trade-mark  bust  of  the  Mr.  Turner  was  with  the  B.  Arthur  of  Look,  Robert  Sher- 

bourbon  bottle.  In  New  York,  United  Press  for  13  years  as  rod  of  Saturday  Evening  Post, 
Sardi’s  East  holds  the  franchise,  feature  writer,  war  correspond-  and  Hobart  Lewis  of  Readers’ 
When  it  was  opened,  Mr.  Glasser  ent  and  editor.  He  served  as  Digest,  complained  of: 
discovered  by  quick  count  that  bureau  manager  in  Dallas,  Kan-  1,  Lack  of  knowledge  of  the 
there  were  150  grand-dads  on  sas  City,  St.  Louis,  Chicago,  magazine  or  its  deadlines,  re- 
the  news  staffs  of  New  York  New  York  and  Jerusalem,  Israel,  .suiting  in  a  clutter  of  useless 
newspapers.  They  were  invited.  Mr.  Detwiler  is  rejoining  mail. 

.4  majority  came.  The  pattern  RBDO,  where  he  was  manager  2.  Irrelevant  wordage.  Keep 
repeats  in  other  cities  as  other  of  corporate  public  relations  for  memos  and  releases  short, 
clubs  are  installed.  Rooters  for  four  years.  He  has  recently  been  3.  Lack  of  originality  in  ideas 
the  idea  are  the  local  columnists  with  Grey  Advertising,  Inc.,  and  presented. 

who  are  members  of  the  By-  prior  to  that  public  relations  4.  Failure  to  observe  exclu- 

Line  Club.  Membership  cards  director  of  the  Wool  Bureau.  He  sivity. 

bear  certain  “rights  and  privi-  joined  BBDO  in  1954.  Mr.  Lewis  praised  PR  people 

leges”  such  as  bragging  about  *  *  *  for  their  ingenuity,  imagination, 

grandchildren.  inventiveness  and  skill. 

The  first  club  sprang  into  Bruce  0<lom  Nametl  “Great  ideas  come  from  PR 

being  in  1934  in  H.  L.  Menck-  Bell  &  Howell  PR  people  and  we  use  them,”  he 

en’s  neighborhood  in  Baltimore.  said.  “Almost  every  article  we 

A  few  older  men  used  to  repair  Chicago  publish  has  been  helped  by  some 

for  quiet  and  bourbon  to  an  Appointment  of  Bruce  S.  PR  office.  Our  research  depart- 
unprentenous  bar  known  as  Odom  as  public  relations  man-  ment  finds  you  especially  help- 
.Andy’s  Tavern.  ager  of  the  Photo  Products  Di-  ful  in  checking  stories  for  ac- 
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Whether  he's  cover¬ 
ing  a  crucial  Senate 
debate,  uncovering 
facts  on  Pentagon 
waste,  or  reporting 
the  sad  plight  of  a 
"half .  Congressman," 
this  gifted  newsman 
brings  the  Washington 
scene  to  life,  in  under¬ 
standable  and  very 
human  perspective,  in 
his  six  -  times  -  a  -  week 
column: 
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That's  why  it's  a 
"must"  feature  in  more 
than  80  U.S.  news¬ 
papers. 


SEND  FOR  CURRENT  SAMPLES 


FEATURE  SYNDICATE 

220  EAST  a2,-.STREIT,  NEW  YORK  IZ  KY 


Carol  Black 

(Continued  from  page  15) 


ran  a  story  on  whether  towns¬ 
people  were  using  cranberries, 
and  if  so,  how  they  were  pre¬ 
paring  them. 

Discussing  food,  Carol  ad¬ 
mits:  “I’m  not  a  good  cook,  but 
fortunately  my  husband  is.” 

Carol  prefers  doing  the  “Who 
Will  Be  Mrs.  Sheriff?”  type- 
story  to  writing  on  food  and 
fashions.  “So  many  women  are 
getting  out  of  the  house,”  she 
explains.  “Or  they’ve  been  cook¬ 
ing  all  day  and  are  looking  for 
something  else  besides  recipes. 

“I  think  women  are  interested 
in  more  than  cooking  and  clean¬ 
ing.  They  want  to  know  about 
business,  politics,  the  universe. 
They  are  the  political  majority 
and  most  of  the  nation’s  wealth 
is  in  their  names.” 

Carol  dreams  up  most  of  her 
own  features.  “Day  and  night  I 
get  a  million  ideas,”  she  adds. 
“The  hardest  part  is  planning 
a  series  and  doing  the  actual 
writing.” 

She’d  prefer  to  run  a  feature 
each  day  but  is  limited  by  the 
time  element.  “We  don’t  have 
this  yet,”  she  admits,  “but  we’re 
shooting  for  it.” 

Carol  Black  is  her  own  pho¬ 
tographer  most  of  the  time.  The 
rule  at  the  Times  Herald- Record 
is  that  a  reporter  never  goes  out 
on  an  assignment  without  a  cam¬ 
era.  She  learned  to  handle  one 
when  she  came  to  the  Family 
Desk  and  likes  to  take  her  own 
pictures.  “I  overshoot  most  of 
the  time,”  Carol  says,  “but 
the  paper  prefers  it  to  under¬ 
shooting.” 

This  leads  to  many  excellent 
double-truck  spreads  in  the  pic¬ 
ture  -  conscious  offset  tabloid, 
such  as  one  headlined:  Six  Hair¬ 
styles  for  Six  Little  Girls.  The 
feature  utilized  local  children 
to  get  across  a  new  trend  in 
coiffures. 


Editing  for  Style 


The  Family  Desk  also  edits 
into  the  newspaper’s  style  a 
number  of  syndicated  columns. 
They  include  those  on  advice, 
dieting,  patterns,  and  health, 
all  of  which  appear  daily;  Rob¬ 
ert  Peterson’s  Life  Begins  at 
Forty,  which  appears  three 
times  a  week;  and  a  beauty 
care  column,  which  appears 
whenever  possible. 

Even  when  discussing  syndi¬ 
cated  material,  Carol’s  cardinal 
principal  bobs  up  again  in  her 
conversation:  Live  \'ews  is  more 
important. 

Carol  and  her  assistant  also 
rewrite  family  news  copy  from 
the  bureau  office  in  Monticello, 
or  from  the  Port  Jervis  Union 


Gazette,  a  sister  paper  printed 
in  the  Times  Herald- Record 
plant. 

Occasionally,  the  wire  desk 
routes  family  copy  her  way. 
This  has  been  particularly  true 
in  the  past  few'  months  due  to 
the  w'omen’s  new's  storm  being 
generated  by  the  new'  First 
Lady. 

Carol  Black  is  also  responsi¬ 
ble  for  heads,  make-up  and  lay¬ 
out  for  the  Family  Page. 

“It  w'as  in  doing  layout 
that  my  training  in  the  back 
shop  worked  out  so  beautifully. 
Here  was  one  part  of  news  w'ork 
w'here  I  could  hold  my  own  al¬ 
most  from  the  beginning.  While 
in  the  back  shop  I  learned  paste¬ 
up  and  make-up.  In  my  spare 
time  there,  I  learned  how  a  page 
plate  was  made  and  as  much 
else  of  the  offset  operation  as 
I  could.  I  learned  how  to  use 
the  darkroom  camera,  how  to 
strip  in  a  negative,  how  to 
opaque.  I  spent  my  spare  time 
in  the  Ad  and  Make-up  Depart¬ 
ments.  “It  was  all  available  for 
the  learning.” 


have  to  gently  give  them  an  ex-  l>est  l>e  illustrated  by  ■'('latia||n-| 
planation.  It’s  a  case  of  de-  what  happened  when  she  wntjl  U 


veloping  tact.” 


on  vacation  to  Miami  in  Jann- 


The  public  relations  problem  ary. 


can  take  many  forms,  according  Whi 
to  Carol.  “Like  w'hen  someone  across 
sends  in  a  long  release  on  a  couple 
small  event  and  orders  us  to  “found 
‘Print  this  exactly  as  it  is  w'rit-  them.” 
ten!’”  five-y 


there,  Carol  can* 
former  Middletown 


couple  now  living  in  Miami  and  4l- 
“found  myself  q  u  e  s  t  i  o  n  in| 


A  second  problem  is  the  time  modeled. 


them.”  She  learned  they  had  a 
five  -  year  -  old  daughter  who 


element.  “Maybe  we  have  too  Carol  brought  back  from  vi- 
many  ideas,”  Carol  reflects,  “but  cation  a  scrapbook  of  the  young- 
there’s  a  lot  of  material  in  this  ster’s  career  and  some  pictures 
area  to  be  covered.  We  just  of  the  family  which  Carol  had 
haven’t  been  able  to  get  around  shot.  She  then  got  in  touch  with 
and  do  it  all.”  a  grandfather  who  resided  in 


and  do  it  all.” 


A  third  major  problem  is  pa-  the  Middletown  area. 


per  work.  Carol  illustrates  this  double-page 


by  flipping  at  random  through  picture  spread  in  the  Tiraei 


unopened  mail  w'hich  came  in 
a  few  hours  before. 

A  release  with  pictures  from 


Herald- Record. 


“The  job’s  just  with  me  all  Guar 


a  fiber  company  pushes  women’s  the  time  ’’ Carol  tries  to  explain.  Ed 
_ ; _ _  I  live  the  whole  thing.”  hmth 


fashions  for  the  coming  resort 
season.  (Carol  has  worked  this 
into  a  local  angle  on  occasion 
by  using  area  models  to  illus¬ 
trate  a  fashion  note.) 


EDUCATION  —  Carol  Black,  jmana 
family  editor  of  the  Middletown '  Ckii 
Times  Herald-Record,  advise*  i  farrj 


Another  from  a  food  company  any  girl  aspiring  for  a  similar  our 


pushes  chives  for  Lenten  dishes,  career  to  study  hard  at  En^ish.  pride 


HOURS  —  Family  Editor 
Carol  Black’s  regular  working 
day  runs  from  9  a.m.  to  5  p.m., 
Monday  through  Friday.  (The 
Times  Herald-Record,  a  24,000- 
circulation  daily,  has  no  Sunday 
edition.) 

“I  can’t  leave  a  job  undone 
and  go  home,”  she  informs.  It 
doesn’t  ever  leave  me  alone. 
So  my  hours  work  out  to  more 
like  55  a  week.  If  I  have  a  good 
story  that  should  go  into  Mon¬ 
day’s  edition.  I’ll  work  Satur¬ 
day  or  Sunday  on  it.” 

A  Times  Herald-Record  arti¬ 
cle  on  Carol  in  January  revealed 
how  “after  the  paper  is  put  to 
bed,  she  reawakens  to  her  im¬ 
portant  role  as  wife  and  mother 
of  three  daughters  .  .  .  she 
shares  the  pleasures  and  prob¬ 
lems  common  to  all  families. 
For  dishes,  diapers,  and  dust  do 
not  respect  deadlines.” 

What  the  article  didn’t  tell 
was  that  many  nights  she  goes 
home,  cooks  dinner  for  her  fam¬ 
ily,  then  comes  back  to  the  of¬ 
fice.  “Sometimes  this  is  to  get 
rid  of  routine  stuff  I  pushed 
aside  because  of  a  deadline,” 
Carol  adds.  “Or  to  open  my 
syndicate  mail.  Occasionally,  it’s 
to  write  a  special  feature. 

“I  don’t  mind  doing  this  be¬ 
cause  the  story  makes  the  hours. 
Anyone  who  worries  about  hours 
in  this  business  is  in  the  wrong 
business.” 


A  third  from  a  girdle  com-  “She  should  have  more  training  tirini 


pany  pushes  girdles. 


in  writing  than  I  had.  She  should  he  is 


The  Family  Desk  receives  go  to  a  journalism  school  and  over 


some  30  pieces  of  mail  daily,  learn  the  mechanics  of  writing. 


About  half  is  of  the  above  One  can  pick  up  many  things  I 
“canned”  variety.  Club  publicity  taught  in  journalism  school  I 


directors  and  the  syndicates  pro-  right  m  i 
vide  most  of  the  other  half.  mechanic 
The  Times  Herald-Record  has  taught  - 
equipped  publicity  directors  with  portant.” 
what  they  should  and  shouldn’t  , 

send  in,  and  the  newspaper  is 
presently  working  on  a  pub-  Carol  i 
licity  handbook.  ism  stud 


right  in  a  newsroom  —  but  the] the  1 
mechanics  of  writing  have  to  be  striv 
taiurht  —  and  they’re  so  in-  Ltani 


.4  Summer  Job 


Carol  also  advises  a  journal-  is  tl 
ism  student  to  get  a  summer  Bake 


Carol  Black’s  approach  to  her  job  on  a  newspaper,  and  to  ex-  laad 


mail  sounds  like  this:  “I  open  j>ect  little  pay  for  it.  “Work  in  1933, 
the  letters  I  receive  each  day  a  newsroom  as  a  copy  girl.  If  ®f  d 
with  the  .same  expectations  of  you’re  discouraged  after  the  a  pu 
news  as  a  salesman  who  hopes  first  summer,  then  it  mav  not  Hi 


news  as  a  salesman  who  hopes  first  summer,  then  it  may  not 
that  every  envelope  contains  an  be  the  career  for  you.” 

order.  txrrt  nonra- 


TIPS  AND  SOURCES— “I’ve 

lived  here  for  so  long  I  know  _ 

most  of  the  people  in  the  area, 
and  they  all  know  me,”  relates  journal. 
Family  Editor  Carol  Black.  ,  ‘ 

“They  let  me  know  w'hat’s  go-  ” 

ing  to  happen  when.” 


She  recommends  two  news¬ 
papers  worth  subscribing  to  be¬ 
cause  of  their  fine  women’s  sec¬ 
tions  —  the  .Miami  (Fla.)  Her¬ 
ald  and  the  Mihvaukee  (Wis.)  i 


“And  the  New  York  Tinu$\]^J^ 


is  good  for  anyone  to  read,”  she 


Many  tips  come  to  ihe  Family  “Not  just  for  the  women’s  | 

•sk  through  the  telephone  - 

_ business.” 


Desk  through  the  telephone  — 
such  as  the  one  which  led  to 
a  story  on  the  impending  mar- 


Carol’s  last  bit  of  advice:  One 


riage  between  tw'o  residents  of  should  expect  long  hours  and 


the  Day  Center  for  Senior  Citi¬ 
zens. 


‘Stories  beget  stories,”  Carol  ^^1* 


hard  work;  and  a  family  page 
reiiorter  can’t  be  shy  or  liash- 


adds.  “My  series  on  unwed 
mothers  led  to  the  excellent  sug- 


SATISF.4CTION  —  To  Carol 


gestion  from  one  reader  that  Black,  a  girl  who  once  confided 


1  do  a  follow-up  on  the  New  ^  friend  that  she  didn’t  thinkjl^j 


PROBLEMS  —  Carol  Black 
names  public  relations  as  the 
major  problem  of  a  family  edi¬ 
tor.  “It’s  something  one  has  to 
keep  constantly  working  on. 
People  don’t  always  under¬ 
stand  why  there  was  no  picture 
taken  at  their  affair.  So  we 


York  State  adoption  laws.  And  she’d  ever  qualify  for  a  job  m 


I  intend  to.” 


a  newspaper,  her  working  world  phei 


According  to  Carol  Black,  the  means  “feeling  alive,  and  meet 


Family  Desk  receives  news  tips  mff  wonderful  people,  and  being  chas 


with  more  frequency  than  does  where  things  are  happening. 


the  city  desk. 


THE  EXTRA  TOUCH— Carol 
Black’s  zest  for  her  work  can 


She  adds:  “I  love  working  8,09 
with  new’spaper  people.  They’i*  Ploy 
w'ell-informed,  good  convers*- 
tionalists,  down  to  earth.”  H*® 
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Eugene,  Ore. 
Alton  F.  Baker  Jr.,  41,  has 
become  i)ublisher  of  the  Eugene 
fegister-dtiard  as  successor  to 
his  father,  Alton  F.  Baker, 
owner  and  publisher  for  34 
years. 

The  new  publisher  retains  the 
position  of  editor.  He  also  has 
become  president  of  the  com¬ 
pany  publishing  the  ev’ening  and 
Sunday  newspaper.  His  father 
has  become  chairman  of  the 
Guard  Publishing  Co. 

Edwin  M.  Baker,  37,  his 
I  brother,  has  become  general 
manager.  He  has  been  business 
il  Black,  j  manager  since  1954. 
dletown  Confidence  that  his  sons  will 


advisei 
similar 
English. 
:raininf 
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carry  on  the  policies  “in  which 
our  family  has  taken  great 
I  pride’’  was  expressed  by  the  re¬ 
tiring  publisher  in  announcing 
he  is  now  able,  at  67,  to  turn 
over  the  responsibilities. 


Goals  Defined 


“These  policies  are  to  publish 
the  best  newspaper  possible,  to 
strive  for  high  journalistic 
standards  and  to  serve  our  com¬ 
munity  to  the  best  of  our 
ability,”  he  observed. 

The  new  Register-Guard  head 
is  the  grandson  of  Elbert  H. 
Baker,  publisher  of  the  Cleve¬ 
land  Plain  Dealer  from  1898  to 
1933.  He  is  the  fifth  member 
of  the  Baker  family  to  become 
a  publisher. 

His  uncle,  Frank  S.  Baker, 
was  publisher  of  the  Tacoma 
(Wash.)  News  Tribune  from 
1912  until  his  death  in  1960.  A 
cousin,  Elbert  H.  Baker  II,  is 
i.)  Hff.  Tacoma  publisher. 

(Wis.)  The  new  publisher  started  as 
la  R-G  reporter  in  1947.  For  a 
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year  previously  he  was  with 
California  weekly. 


Duties  Listed 


ice:  One 
Lirs  and 
ily 

5r  l)ash- 


Fo  Carol 
confided 
I’t  think 
1  job  on 
ig  world 
rid  meet- 
nd  beinf 
pening.* 
w'orkinf 
They’re 
onversa- 

th.” 


As  general  manager,  his 
brother  Edw’in  will  have  super- 
'Tsion  on  advertising,  business, 
circulation  and  production.  He 
started  with  the  R-G  in  1948  as 
advertising  salesman  and  has 
l>een  business  manager  since 
1954. 

Edwin  Baker’s  military  serv¬ 
ice  included  duty  with  the  Amer¬ 
ican  Division  in  the  Pacific, 
where  he  was  seriously  wounded. 

The  retiring  publisher  pur¬ 
chased  the  Eugene  Guard  in 
1927,  when  the  circulation  was 
®i000  and  there  were  34  em¬ 
ployees.  The  Morning  Register 
*as  purchased  and  merged  with 
the  Guard  in  1930 


Glen  Ridge,  N.  J. 

C.  D.  Jackson,  publisher  of 
Life,  has  replied  to  an  Editor  & 
Publisher  ^itorial  (March  18) 
criticizing  the  United  States 
Government  for  barring  the 
press  from  access  to  the  RB-47 
flyers  while  permitting  Life  to 
contract  for  their  personal 
stories. 

Addressing  a  350-member  civic 
club  here  on  March  20,  Mr. 
Jackson  said  Life  merely  beat 
other  news  media  to  the  punch 
by  utilizing  a  different  approach. 

Mr.  Jackson  said  that  while 
other  newspapers  and  news 
magazines  “clamored”  for  the 
flyers’  story  “immediately,”  his 
publication  simply  sought  their 
agreement  to  let  Life  tell  their 
stories  when  restrictions  were 
lifted. 

“We  went  to  them  and  said: 
When  you  can  tell  your  per¬ 
sonal  stories,  will  you  tell  it  to 
us?” 

The  publisher  offered  these 
comments  in  response  to  a  re¬ 
porter’s  question  on  how  Life 
was  able  to  crack  the  govern¬ 
ment’s  news  ban. 

Mr.  Jackson  said  Life  has  been 
bombarded  by  protests  from 
other  news  media.  He  said  the 
same  thing  happened  when  the 
magazine  announced  it  had  con¬ 
tracted  to  publish  the  personal 
stories  of  the  seven  American 
Astronauts. 

E&P  had  rebuked  the  Govern¬ 
ment  for  keeping  the  flyers 
officially  “under  wraps”  on  the 
“lame  excuse”  of  national  secur¬ 
ity.  In  an  editorial,  E&P  said: 

“These  men  were  in  the  em¬ 
ploy  of  the  United  States  Gov¬ 
ernment,  were  members  of  the 
Armed  Services  of  this  country, 
were  being  paid  by  the  taxpayers 
of  this  country  when  they  were 
shot  down  by  the  Russians.  They 
have  been  a  cause  of  national 
concern  ever  since.  Their  stories 
in  their  entirety  belong  to  all 
the  people  of  this  country  before 
they  are  sold  for  the  exclusive 
use  of  any  one  publication.” 


Persons  who  plen  to  attend  the  an¬ 
nual  convention  ol  the  American 
Newspaper  Publishers  Association 
April  23-28  in  New  York  are  invited 
to  submit  their  names,  company  affili¬ 
ation  and  hotel  addresses  to  EDITOR 
&  PUBLISHER  for  Iistin9  in  the  Pre- 
Convention  Number,  April  22.  Send 
the  information  to  Convention  Listing, 
EDITOR  &  PUBLISHER.  1475  Broad¬ 
way,  New  York  36,  N.  Y. 


''  lit  11^  W  VlV-XIXIAll  14. 

editor  8c  PUBLISHER  for  April  8,  1961 


Haddad  Wins 


Byline  Award 


William  Haddad,  of  the  New 
York  Post,  has  won  the  Byline 
Award  of  the  Newspaper  Re- 
jxirters  Association  of  New 
York  City,  a  gilded  reproduc¬ 
tion  of  a  reporter’s  police  card 
and  a  mahogany  plaque. 

Mr.  Haddad  was  honored  for 
his  first-person  account  of  the 
fire  aboard  the  aircraft  carrier 
Constellation  last  Dec.  19  in  the 
Brooklyn  Navy  Yard.  The  cita¬ 
tion  noted  that  “without  regard 
of  personal  safety  (he)  boarded 
the  blazing  carrier  as  a 
stretcher  bearer  and  returned 
with  a  vivid  account.” 

Three  members  of  the  New 
York  Journal- American,  James 
D.  Horan,  special  events  editor, 
Dom  Frasca  and  John  Mitchell, 
reporters,  won  the  association 
annual  Schaeffer  Gold  Type¬ 
writer  Awards  for  their  series 
on  illegal  practices  in  tow-car 
operations.  Each  will  receive 
typewriters  of  a  golden  hue  pre¬ 
sented  by  the  F.  &  M.  Schaefer 
Brewing  Company. 

Honorable  mention,  for  a 
series  dealing  with  the  migra¬ 
tion  to  New  York  City  of  Puerto 
Ricans,  went  to  Woody  Klein 
of  the  New  York  World-Tele¬ 
gram  and  Sun. 

The  awards  will  be  presented 
at  a  dinner  May  10. 


Murray  Watle,  85, 
Polilioal  Cartoonist 


Salem,  Ore. 
Murray  Wade,  85,  political 
columnist  and  cartoonist,  died 
here  of  a  heart  attack  March  25. 


Full-Color  with  3  Plates 


The  Toronto  Globe  and  Mail 
on  March  30  used  full-color  ad¬ 
vertisements  and  editorial  pic¬ 
tures  with  a  new  technique 
which  involves  a  four-color  look 
from  three-color  plates.  It  was 
developed  in  Canada  by  the 
Globe  and  Mail  and  MacLaren 
Advertising  Co.  Ltd.,  after  ex¬ 
tensive  research  into  uses  of 
new  German  inks. 


Mr.  Wade  had  worked  as  an 
editorial  page  cartoonist  for  the 
San  Franeiseo  (Calif.)  Chroni¬ 
cle,  San  Francisco  Examiner, 
and  the  now  defunct  Portland 
(Ore.)  Telegram.  He  was  also 
a  frequent  contributor  to  the 
theatrical  publication  Variety. 

Mr.  Wade  later  published  the 
Oregon  Magazine,  and  continued 
a  syndicated  column.  Capital 
Parade,  distributed  to  weekly 
newspapers  until  his  death. 


A 


Owen  Named  ME 
Of  Chi  Tribune 

Chicago 

Stewart  1).  Owen,  night  man¬ 
aging  editor  since  October,  1958, 
has  lieen  named  managing  edi¬ 
tor  of  the  Chicago  T ribune,  it 
was  announced  here  by  W.  D. 
Maxwell,  editor  of  the  Tribune. 

Mr.  Owen  has  been  a  mem- 
lier  of  the  Tribune  editorial  staff 
of  450  persons  since  1928.  He 
began  his  newspaper  career  as 
a  rejwrter  for  the  Tuba  (Okla.) 
World  in  1919,  later  .served  as 
editor  of  the  Daily  lllini,  stu¬ 
dent  newspaper  at  the  Univer- 
city  of  Illinois,  from  which  he 
graduateil  in  1920,  joining  the 
Beaumont  (Tex.)  Journal  as  a 
rejxirter. 

Goes  to  Huntington 

Later  he  moved  to  the  Hunt¬ 
ington  (W.  Va.)  Advertiser, 
serving  successively  as  reporter, 
telegraph  editor  and  city  editor 
until  1923,  when  he  shifted  to 
the  Huntington  H  e  ral  d-Dis- 
patch,  where  he  met  his  future 
wife,  Garnett  Osborn,  who  was 
a  reporter  when  he  was  city 
editor.  They  were  married  in 
1925. 

Mr.  Owen  joined  the  Tribune 
as  a  copyreader  in  1928,  later 
becoming  a  rewriteman,  assist¬ 
ant  sports  editor,  assistant  news 
editor,  city  editor,  assistant 
managing  editor  and  night  man¬ 
aging  editor. 

He  is  president  of  the  City 
News  Bureau,  cooperative  news 
service  operated  by  the  four 
Chicago  daily  newspapers.  He 
was  appointed  by  the  late  Col. 
Robert  R.  McCormick  in  his 
will  as  a  trustee  of  the  Robert 
R.  McCormick  Charitable  Trust 
and  the  Cantigny  Charitable 
Trust.  In  1960,  Mr.  Owen  was 
elected  a  trustee  of  the  McCor- 
mick-Patterson  Trust,  repre¬ 
senting  a  group  of  stockholders 
with  a  majority  control  of  the 
Tribune  Company. 

• 

Moses  Hale  Williams, 
Newspaper  Aide 

Worcester,  Mass. 

Moses  Hale  Williams,  assist¬ 
ant  to  the  publisher  of  the  IVor- 
cester  Telegram  and  Gazette, 
died  March  31.  He  was  77. 

An  active  newspaperman  for 
52  years,  Mr.  Williams  came  to 
Worcester  in  1923  as  managing 
editor  of  the  Telegram.  Five 
years  later  he  was  appointed 
managing  editor  of  the  Tele¬ 
gram  and  Gazette.  He  was  ex¬ 
ecutive  editor  of  these  newspa¬ 
pers  when  in  1956  he  became 
assistant  to  the  publisher. 
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Revenue  Up 

(Continued  from  page  9) 


vertising  accounted  for  21.49% 
of  all  ad  revenue  ($409,000),  at 
16.2%  of  total  ad  cost  ($23,000), 
16.33%  of  all  ad  inches  (169,- 
100),  at  $2.42  revenue  per  inch 
and  cost  of  securing  at  7.5%. 

Circulation  revenue  in  1960 
was  $674,000.  The  press  iiin 
averaged  43,000  copies  with 
2,000  unpaid  or  a  net  paid  of 
41,000.  Revenue  per  1,000  copies 
was  $53.19.  Paper  and  ink  costs 
per  1,000  copies  was  $32.83. 

In  the  previous  year,  1959, 
circulation  revenue  was  $617,- 
000.  Press  run  averaged  39,100 
with  1,400  unpaid  or  a  net  paid 
of  37,600.  Revenue  per  1,000 
copies  was  $53.45.  Paper  and  ink 
costs  per  1,000  copies  was 
$32.23. 

Editorial  costs  in  1960  were 
$356,000.  Columns  of  reading 
matter  produced  were  34,977  at 
an  editorial  cost  of  $10.18  per 
column. 

The  year  before  editorial  cost 
was  $309,000.  Columns  of  read¬ 
ing  matter  produced  were  32,800 
at  a  cost  of  $9.42  per  column. 

Paper  and  ink  costs  per  1,000 
eight-page  papers  decline<l  from 
$7.40  in  1959  to  $7.04  in  1960. 

In  the  mechanical  operations 
paper  and  ink  costs  increased 
11.82%  (ink  is  usually  com¬ 
puted  at  about  one-fiftieth  of 
the  total),  press  room  cost  in¬ 
creased  10%,  composing  room 
10.73%,  and  stereotyping  3.7%. 
Cost  of  the  three  mechanical  de¬ 
partments  was  $472,000  o  r 
20.98%.  of  total  operating  ex¬ 
penses.  This  was  an  increase 
over  the  previous  year  of  $42,000 
or  almost  10%. 

The  cost  of  the  three  me¬ 
chanical  departments  plus  paper 
and  ink  amounted  to  $888,(>00  or 
39.47%  of  all  expenses.  This 
was  an  increase  of  $86,000  or 
a  little  over  10%. 

At  a  cost  of  $55,000  the  press 
room  in  1960  pro<luce«l  59,125,- 
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000  eight-page  papers  at  a  cost 
per  thousand  of  $.93.  Man  hours 
in  production  in  the  press  room 
were  15,500  and  production  per 
man  hour  was  3.81  thousand 
eight-page  papers.  In  1959  the 
press  room  operation  cost  $50,- 
000  proflucing  50,300,000  eight- 
page  papers  at  a  co.st  per  thou¬ 
sand  of  $.99.  Man  hours  were 
14,600  and  production  per  man 
hour  was  3.44  thousand  eight- 
page  papers. 

The  composing  room  at  a  cost 
of  $361,000  in  1960  produced 
94.000  columns  of  type  at  cost 
per  column  of  $3.84.  Man  hours 
were  103,000  and  itroduction  was 
.91  columns  per  man  hour.  In 
1959  the  composing  room  cost 
was  $326,000,  production  was 
87,900  columns,  cost  per  unit 
was  $3.71,  man  hours  were 
96,300  and  production  per  man 
hour  .91  columns. 

In  1960  the  steraotype  depart¬ 
ment  cost  was  $56,000.  Plates 
cast  totalled  27,600  at  a  cost  per 
plate  of  $2.03.  Man  hours  to¬ 
talled  15.200  and  production  was 
1.82  plates  per  man  hour.  In  the 
previous  year  the  sterao  depart¬ 
ment  expense  was  $54,000,  pro¬ 
duction  totalled  27,300  plates  at 
a  cost  of  $1.98  per  plate;  man 
hours  were  15,000  and  produc¬ 
tion  was  1.82  plates  per  man 
hour. 


Auffusta  Wallace,  74; 
Wife  of  Famed  Editor 


Marcus  Wolff,  71, 
Newark  News  Staffer 


Journalism  Gift 
Corporation  Formed 


Louisville,  Ky. 

Mrs.  Augusta  French  Wal¬ 
lace,  wife  of  Tom  Wallace,  edi¬ 
tor  emeritus  of  the  Loiiuiville 
Times,  died  March  30  at  the 
age  of  74. 

Mrs.  Wallace  in  1956  gave 
$250,000  to  establish  a  chair  of 
conser\’ation  at  the  University 
of  Loui-sville  in  honor  of  her  hus¬ 
band,  an  internationally  knoLvn 
conservationist. 

Mrs.  Wallace  was  the  daugh¬ 
ter  of  Harry  B.  French,  one  of 
the  partners  of  the  Smith,  Kline 
and  French  Laboratories  Inc., 
large  Philadelphia  pharmaceuti¬ 
cal  firm.  She  was  a  graduate  of 
Brjm  Mawr  College. 

Mrs.  Wallace  never  tried  to 
take  the  s|K)tlight  from  her  fa¬ 
mous  and  colorful  husband.  She 
was  content,  friends  said,  to 
stJiy  at  home  and  let  “Mr.  Tom” 
l)oth  make  and  write  the  head¬ 
lines  for  the  family. 


Reporter’sMemorj 
Nabs  2  Robbers 


52 


Salum,  On, 
A  police  reporter  who  remem¬ 
bered  details  of  a  crime  story 
he  cov’ered  has  been  credited  1^ 
state  police  with  bringing  about 
the  arrest  of  two  men  on  armed 
robbery  charges. 

Reporter  Allen  J.  Morrison  of 
the  Salem  Oregon  Shitesmn 
said  he  was  drinking  coffee  with 
an  off-duty  policeman  in  a  down¬ 
town  cafe  when  a  rangy,  Imshy- 
haired  youth  with  a  loping  walk 
came  in. 

Remembering  that  a  peculiarl 
w’alk  had  l)een  a  c  haracteristic 
described  to  him  by  witnesses  t< 
a  grocerj’  .store  hold  up  a  fea 
nights  before,  Mr.  Morrison  eyed 
the  man  closely.  He  noticed 
.slightly  deformed  ear  and  a  .scar] 
over  one  eye  also  listed  in  the 
description  of  the  gunman  and 
pointed  him  out  to  his  friend. 

The  .suspect,  Ray  Allen  Free¬ 
man,  21,  Ontario,  Calif.,  recently 


Leonard  Sawvel,  77; 
Former  Publisher 


released  from  the  Oregon  Statelmurdi 


East  Orange,  N.  J. 

Marcus  A.  Wolff,  71,  who 
ser%'ed  with  the  Newark  News 
for  47  years,  died  March  26.  He 
had  serv’ed  as  a  reporter  and 
telegraph  editor,  and  in  recent 
vears  was  in  charge  of  the  copy 
desk  for  the  Sunday  News. 

He  entered  newspaper  work  in 
1911  with  the  Sf.  Louis  (Mo.) 
Star,  movung  from  reporter  to 
drama  editor.  Mr.  Wolff  then 
worked  for  newspapers  in  Cleve¬ 
land  and  Chicago  and  for  the 
New  York  Sun,  before  going 
with  the  Newark  News  in  1914. 


Cranford,  N.  J. 

Leonard  Franklin  Saw\’el,  for¬ 
mer  owner  and  publisher  of  the 
now  defunct  Elizabeth  Evening 
Times,  died  here  on  March  25. 
He  was  77. 

Mr.  Sawwel  graduated  from 
Yale  University,  then  worked  as 
a  reporter  and  city  editor  for 
newspapers  in  Pittsburgh,  Cleve¬ 
land  and  Youngstown,  Ohio,  be¬ 
fore  purchasing  a  daily  in  Wau- 
keegan.  Ill. 

He  came  to  Elizabeth  in  1915 
as  part  owner  of  the  Times, 
later  liecoming  full  owner.  Mr. 
Sawwel  operated  the  daily  and 
Sunday  newspaper  until  its  sale 


Penitentiary,  was  arrested 
a  holding  charge.  He  later  wasl 
identified  in  a  lineup  and  was 
charged  with  the  shotgun  rob-| 
lieries  of  the  grocery  store  and  a 
suburban  drug  store. 

An  accomplice,  Franklin  Dei 
ano  Fleming,  20,  Salem,  also] 
was  implicated  and  arrested  on 
a  robl)er>'  charge. 

State  police  said  both 
signed  confessions. 
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No  Recession  Seen 
In  Hastings,  Neb. 

Hastings,  Neb. 
“What  recession?”  asked  " 

Hunter,  Hastings  Tribune  Ji<^Yer- 
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tising  manager,  after 


in  1925.  He  also  founded  the  uP  with  two  big  special  editionsL^j 


national  magazine  of  the  Loyal 
Order  of  the  Moose. 

In  1937,  he  became  director 
of  the  Union- Somerset  Ckmnty 
Social  Security  office  in  Eliza¬ 
beth  and  served  until  his  re¬ 
tirement  in  1952. 


Bi^ckhannon,  W.  Va. 

A  corporate  charter  for  the 
Journalism  Foundation  of  West 
Virginia,  Inc.  has  been  issued 
by  the  secretary  of  state,  ac¬ 
cording  to  Richard  H.  Ralston, 
Buekhannon  publisher,  nvho  is 
president  of  the  foundation. 

The  corporation  is  empotvered 
to  receive  gifts,  donations,  and 
bequests  and  to  administer  spe¬ 
cial  funds  created  for  scholar¬ 
ships  or  otherwise  to  further 
journalism  education  and  en¬ 
deavor.  Its  establishment  was 
sponsored  by  the  West  Virginia 
Press  Association. 


Powel  Crosley,  73 ; 
Former  Ad  Solicitor 


including  the  annual  TapeliDejj|.j.p 
edition  with  160  pages 
16,000  inches  of  advertising, 

This  edition  w^as  followed  bn 
a  regular  issue  of  a  fil-pap 
tabloid  section  for  Dutton-Laic- 
son  Co.,  commemorating  the  Toti  .  ‘ 
anniv’ersary  of  the  local  whole ''  ® 
sale  and  manufacturing  fine 
This  edition  was  in  the  fora  ol 
two  32-page  tab  sections,  carrr^ 
ing  3,000  inches  of  nationil 


fick 


advertising  from  over  100  sum 


fiever 


Cincinnati  pUer  firms  of  D-L,  plus  60( "  ^1 
Powel  Crosley,  Jr.,  73,  a  Cin-  inches  from  local  firms. 
cinnati  Enquirer  director,  and  * 

one  of  its  largest  stockholders,  ^  ^  .  no  »  ^ 

died  at  his  home  here  of  a  heart  Gliy  A.  Farrington,  o3 
attack  on  March  28.  Richfield,  MiimS, 

Once  an  advertising  solicitor  Guy  A.  Farrington,  83,  week  rjj, 
w’ith  the  former  Cincinnati  ly  newspaper  publisher,  diw  j|  ' 


(Ohio)  Post,  he  built  and 
marketed  the  first  cheap  radio 


newspaper  puDiisner,  * 

here  March  22.  [ 

He  began  his  newspaper 


set,  founded  the  Crosley  Broad-  reer  in  1900  on  the 
casting  Corp.,  which  operates  Advance  and  retired  in 
radio  and  tv  stations,  and  owned  after  publishing  the  Eden 
the  Reds  baseball  club.  ley  Journal  for  14  years,  ~ 


EDITOR  &  PUBLISHER  for  April  8, 


png 


iDl 


1 


60 


lori 


rs 

1.  Ore. 
rernen- 
s  story 
ited  by 
?  abom 
armed 

•ison  of 
ifesmoK 
ee  with 
a  down 
bushy- 
ift  walk' 

•pculiarl 
■tcristif 
esses  t. 

•  a  fe« 
ion  eyec 
diced  t 
d  a  scar 
1  in  the 
ran  and 
riend. 

■n  Free- 
I'ocentl;. 
>n  Statel 
sted 
iter  was| 
ind  wasl 
run  rob-| 
re  and  a 


S2  Years 

(Continued  from  page  13) 


two  women,  then  working  at  the 
big  Ford  plant  at  76th  and 
Cicero,  !iad  seen  the  fipht.  The 
problem  was  to  find  the  women. 

For  alrout  a  month.  Buddy 
talked  to  stewards  at  union 
meetinprs,  inquiring  if  they  knew 
the  women.  Finally,  one  nijyht 
a  steward  told  McHugh  that  his 
wife  was  one  of  the  two  women 
who  saw'  Dawes  shoot  the  school 
teacher.  Dawes  was  later  in¬ 
dicted  for  murder,  but  he  too, 
died  before  he  went  to  trial. 

Recalls  Biggest  Stories 

Looking  back  over  his  half 
century  of  covering  crime  and 
disaster,  Buddv  McHugh  still 
rates  the  Eastland  disaster,  in 
which  nearly  1,000  per.sons  per¬ 
ished  when  the  steamer  tipped 
over  in  the  Chicago  River,  as  his 
most  dramatic  story. 

He  considers  the  Leopold-Loeb 
murder  of  Bobbie  Frank  the 
most  thrilling  crime  story  be¬ 
cause  of  the  coolness  with  which 
[the  slayers  first  eluded  the  police, 
and,  finally,  when  confronted 
with  damning  circumstantial 
•'vidence,  admitted  their  crime. 

The  St.  Valentine’s  Day  mas¬ 
sacre  in  1929  was  his  most  grue¬ 
some  story.  First  word  of  this 
wholesale  shooting  came  to 
mer|Buddy  at  the  detective  bureau. 
Employing  his  usual  technique 
'f  phoning  someone  near  the 
scene,  he  called  a  tavern  keeper 
near  the  shooting  and  asked  him 
0  run  over  to  the  North  Clark 
V  parage  where  gangsters 

*  ,  Viad  met  their  death  while  lined 
ked  R  Li,, 


would  coach  me  at  home  in  the 
evening,  inventing  situations  to 
test  my  ability  and  news  judg¬ 
ment,”  he  recalls. 

Today,  the  McHughs  live  in 
Oak  Park,  Ill.  Their  three  chil¬ 
dren,  two  daughters  and  a  son, 
are  married  and  the  elder  Mc¬ 
Hughs  are  the  grand  parents  of 
13  grand  children. 

• 

HeatU  Afro  Croup 

Baltimore 
Carl  Murphy  has  retired  as 
president  of  the  Afro-American 
Company  to  l>ecome  chairman 
of  the  board.  He  headed  the  com¬ 
pany  39  years.  New  company 
officers  are:  John  H.  Murphy  III, 
acting  president;  Mrs.  Elizabeth 
M.  Phillips,  vicepresident  and 
treasurer;  Mrs.  Mae  .M.  Dyson, 
secretary. 
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Daily  Goes  Offset 

Lake  Wells,  Fla. 

The  Daily  Highlander  will 
convert  to  offset  printing  in  May, 
using  a  new  two-unit  Goss  Sub¬ 
urban  press.  Publisher  Robert 
O.  Lodmell  said  he  plans  to  use 
both  hot  and  cold  type  processes. 
His  brother,  C.  R.  Lodmell,  will 
be  production  manager.  The 
Highlander  has  been  printed 
on  a  Duplex  web  press. 

• 

Helicopter  Pad 

Palm  Beach,  Fla. 

Photographers  and  reporters 
for  the  Palm  Beach  Pout-Times, 
a  Perry  newspaper,  now  have 
helicopter  service  available  to 
and  from  the  roof  of  the  news¬ 
paper  plant.  Helicopters  from 
nearby  Butler  Heliport  are 
available  at  all  times. 


Rhode  Island  Gives  Soviet 
Newsmen  an  Enjoyable  Time 


up  against  a  wall.  When  the 
lavem  keeper  confirmed  the 
( onimi  jniesome  killings.  Buddy  hur- 
*  '®!'*'ried  to  the  scene  of  the  mas- 
ape  which  marked  the  high 

ges  of  Chicago  gangster  war- 

lowS  bv  during  prohibition. 

64-pap  His  Funniest  Story 

ton-Laic  -  „  ,  ,  . 

ftheTotr  Buddy  s  funniest 


came  in  the  late  ’30’s 
74-year-old 


ing  firar""'.  I'l-year-oia  Chicago 
e  form  oi  who  had  never  consulted 
ns  carry  ‘,*^®<^bor,  or  a  dentist,  never  been 
nation!  ^  life  and  had 

100  sup  ^'issed  a  woman,  reported 
plus  6(K  °  Chicago  police  that  he  had 
g  wn  robbed  of  $3,300  in  gold 

otes.  The  hermit  didn’t  know 
bat  President  Franklin  D. 
n,  83  iioosevelt  had  called  in  all  the 
told  notes.  When  told  this,  he 
‘  L /cplied:  “I  don’t  believe  it. 
her  di«  would  never  do  a  thing 

®“*idy  still  maintains  that  his 
brother,  the  late  Joseph 
.  ?  *  jjj;  *cHugh,  was  a  better  news- 
„  I*'  rrj  >*Perman  than  he  was.  “Joe 
^  *ught  me  the  knack  of  getting 
yea  .  with  police  officers  and 


Providence,  R.  I. 

Fifteen  foreign  newsmen,  in¬ 
cluding  four  from  Iron  Curtain 
countries,  made  a  two-day  swing 
around  Rhode  Island  last  week 
and  concluded  that  their  visit 
had  been  flawless. 

Highlight  of  their  tour  was 
attendance  at  the  North  Kings¬ 
town  town  meeting,  which  the 
Soviet  reporters  likened  vari¬ 
ously  to  the  operation  of  a 
Communist  collective  farm  and 
to  the  way  things  are  done  in 
small  towns  in  the  old  country. 

(North  Kingstown,  a  Nar- 
ragansett  Bay  town  18  miles 
south  of  Providence,  was  settled 
in  1641.  It  is  the  home  of  the 
Quonset  Point  Naval  Air  Sta¬ 
tion  and  had  a  population  of 
18,220  by  the  1960  census.) 

Hans  Steinitz,  spokesman  for 
the  delegation  from  the  Foreign 
Press  Association,  said  the  visi¬ 
tors  were  unanimously  agreed 
in  one  point:  Rhode  Islanders 
were  perfect  hosts. 

Wladimir  Ozerov  of  Moscow, 
one  of  the  two  Tass  correspond¬ 
ents  in  the  group,  said: 

“It’s  the  first  time  that  I’ve 
really  felt  relaxed  in  this 
country.” 

Originally,  the  newsmen  were 
scheduled  to  visit  New  Hamp¬ 
shire  and  sit  in  on  a  town  meet¬ 
ing  there.  But  the  invitation  was 
withdrawn  after  some  news¬ 
papers  in  the  state  objected  to 
the  four  reporters  from  Com¬ 
munist  countries  in  the  group. 

The  Providence  Journal-Bul¬ 
letin,  in  cooperation  with  the 
World  Affairs  Council  of  Rhode 
Island,  invited  the  group  to 
Rhode  Island. 

The  visitors,  including  three 
women  correspondents,  came 
from  Russia,  Poland,  Czechoslo- 
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vakia,  Austria,  West  Germany, 
the  Netherlands,  Switzerland, 
Canada,  the  United  Arab  Re¬ 
public,  France,  Israel  and  South 
Africa. 

Their  schedule  included  an 
editorial  conference  at  the  Jour¬ 
nal-Bulletin  and  a  press  confer¬ 
ence  with  Gov.  John  A.  Notte. 

At  the  town  meeting,  the 
visitors  viewed  the  proceedings 
from  a  stage  facing  the  some 
500  taxpayers  (a  near  normal 
turnout)  in  the  high  school 
gjTnnasium.  The  mood  of  both 
voters  and  witnesses  was  one  of 
goodnatured  enjoyment. 

Of  the  visitors’  comment  on 
the  “democracy  in  action” 
demonstration,  Mr.  Ozerov  said 
the  meeting  resembled  proceed¬ 
ings  in  a  collective  farm. 

“Everyone  having  a  voice, 
that’s  the  way  it  is  with  the 
collective  farms.  Every  collec¬ 
tive  farm  has  its  own  budget. 
An  estimate  is  made  of  what 
will  be  the  average  harvest,  what 
the  farm  worker  will  get  in 
wheat,  com,  rye  and  money,”  he 
said. 

And  as  the  three-hour  meet¬ 
ing  wore  on,  a  Czech  and  a  Pole 
among  the  newsmen  compared 
notes  and  concluded  that  this 
was  much  like  the  way  things 
are  done  back  home. 

With  the  newsmen  looking  on, 
the  taxpayers  approved  a  $2,- 
677,623  budget. 

At  his  press  conference,  the 
Governor  was  bombarded  with 
questions  ranging  from  those  on 
local  unemployment  problems  to 
whether  there  are  any  speed 
traps  in  Rhode  Island. 

As  a  finale.  Governor  Notte 
invited  his  guests  to  witness  his 
first  veto  in  office.  It  was  a 
driver’s  license  refund  bill  con¬ 
sidered  technically  deficient. 


‘Ugly  Story’ 
Of  Derelict 
Cops  Award 

Boston 

For  the  second  time  in  the 
three  years  of  the  competition, 
the  Boston  Traveler  has  won 
the  Sevellon  Brown  Memorial 
Public  Service  Award. 

The  award  is  giv’en  by  the 
New  England  Associated  Press 
News  Executives  Association. 
The  Traveler  won  for  its  in¬ 
vestigation  of  the  death  of  a 
derelict  alcoholic  of  multiple 
fractures  while  in  police  custody. 
Richard  Lamere  wrote  the 
articles. 

The  decision  of  the  judges,  a 
committee  of  Nieman  Fellows, 
said  through  their  chairman, 
Joseph  Loftus  of  the  New  York 
Times: 

“Lamere’s  stories — .supported 
by  several  editorials — showed 
persistence,  courage  and  fair¬ 
ness  in  uncovering  what  the 
newspaper  accurately  described 
as  an  ‘ugly  story.’  The  Traveler’s 
four-month  inquiry  brought  on 
a  grand  jury  investigation, 
which  in  turn  resulted  in  action 
to  correct  ‘critical  shortcomings’ 
in  police,  hospital  and  jail  prac¬ 
tices.” 


Honorable  Mention 

The  judges  gave  honorable 
mention  to  the  Providence  Jour¬ 
nal-Bulletin,  the  Boston  Globe 
and  the  Keene  (N.  H.)  Evening 
Sentinel. 

The  Providence  newspapers 
were  cited  for  (1)  a  massive 
polio  inoculation  campaign  which 
provided  free  Salk  shots  for 
56,000  people  and  (2)  a  two-part 
study  by  reporters  George  Pop- 
kin  and  James  N.  Rhea  dealing 
with  Negro  families  displaced 
by  a  development  project. 

Three  Boston  Globe  series 
won  honorable  mention.  They 
were  (1)  reporter  Ian  Forman’s 
series  on  Boston’s  public  school 
teaching,  (2)  A.  S.  Plotkin’s 
investigation  of  so-called  “sweet¬ 
heart”  contracts  vrith  state- 
owned  parking  lots  and  (3)  a 
series  by  1 1  .staff  writers  review¬ 
ing  the  1960  state  legislative 
session. 

The  Keene  Sentinel  was  cited 
for  a  campaign  that  brought  in 
six  tons  of  food,  clothing,  medi¬ 
cine  and  other  supplies  to  be 
flown  to  a  Korean  orphanage. 


La  Hora  Appoints 

La  Hora  of  Panama  City  has 
appointed  International  News¬ 
papers  Representatives,  New 
York,  as  ad  representatives. 
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Appointed  as  M.E. 

Asbury  Park,  N. 


announced  this  week  by  Ernest 
W.  Lass,  publisher.  He  had  been 


announcements 


The  appointment  of  Thomas  assistant  to  General  Manager 


Netespapers  fT anted 


W.  Jobson  as  manag^in^  editor  Thomas  B.  Tighe.  He  has  been  large  unopposed  weekly,  , 


help  in  improving  these  condi¬ 
tions,  if  only  by  their  concern. 
By  helping  to  establish  such 
boards  and  perhaps  serving  on 
them,  journalists  can  help  their 
successors  and  heighten  the 
journalistic  standards  on  our 
college  campuses.  As  a  corollary 
they  will  be  helping  to  improve 
the  standards  of  our  commercial 
press,  for  these  students  will 
one  day  be  that  press. 

It  is  time  to  throw  out  the 
notion  that  college  students  are 
basically  shallow  and  uncon¬ 
cerned.  Today’s  students  are  ex¬ 
ploring  unorthodox  ideas  as 
part  of  the  educational  process, 
and  the  student  newspaper  can 
be  a  valuable  part  of  this  proc¬ 
ess  by  supplying  a  forum  for 
comment  and  debate.  They  can¬ 
not  do  this  without  freedom 
from  the  tight  bonds  of  oppres¬ 
sive  control. 

Can  we  make  our  collegiate 
press  a  free  press,  and  stop 
strangling  student  journalism? 


of  the  Anbury  Park  Press  was  with  the  Press  for  nine  years. 


Time  Off,  Cash 


Up  to  Employer 


weekly  or  email  Daily.  froa 

$60,UUU  to  around  $100.u00  in  Chut 
Area  6.  Exi>erienced  iiublieher,  finu. 
cially  able.  Ready  to  buy  now.  or  will 
nrranKe  for  future  purchase.  Write  ii 
strict  confidence  to  V.  L.  Biicknui, 
Publisher,  The  Advocate.  Crestliai, 
Ohio, 


Business  Opportunities 


ANNOUNCEMENTS 


ANNOUNCEMENTS 


Newspaper  Brokers 


Newspapers  For  Sale 


.  WILL  LEASE  Commercial  Printi^  = 
department  located  in  So.  (\ilifonis 
daily  newspaiier  plant.  Present  voloai  -  t—ji 
exceeds  $21,000  annual  itross.  Will  is.  : 

sist  Kood  printer-manaifer  to  boiR  j  - - 

volume.  Excellent  i>otential.  Growiai  !  M.4 
community.  Corona  Daily  1  ndeitendot,  — 
Corona.  Calif. 


★  *  .SOUND  INVE.STMENTS  ★  ★  BEFORE  YOU  BUY  OR  SELL  THAT  ,  OFFSFT  PUHLlCATmv 

""m  bus  ^e  .  we  i^ui^?ie.l  ship  inS 

r  '  >»  .really  worth^at.onally  recognised:  I  ^rowinir  rapid!? 

- ra  CISCO  .! -  mARK)N  R.  Kr'eHBIEL,  Appraiser  i  J^JTnt  inventory' hfah  pHced"at 

WE  KNOW  CALIF.  AND  ARIZONA  |  502  N.  2nd  Ave.  Norton.  Kansas  ,  S’g'f  dowr ‘-atltnce  'l"  ^efrs*  iljlli 


ARIZONA  OFFSET  PUBLICATION 
business,  well-euuipi>ed  shop  includisi  j 
rotary  offset  press,  ttrowinjr  rapidly,  ;  ' 
(cross  over  $47,000,  hi(ch  net,  equip- 


newspapers  and  they  know  us.  If 
you  want  to  buy  a  C^ifornia  or  Ari-  I  EXCLUSIVE  CALIF.  WEEKLY  !  "f-'c^mmlns  ‘  T™^:’  ' 

zona  newspaiier  projierty.  let  us  show  Exceptional  plant,  iierfect  climate — _ _ '  ' 

you  how  our  iiersonal  service  oiierates.  |  rural  area,  profitable.  This  is  the  finest  WEEKLY  OFFSET  NEWSPAPER,  ■  I 
GABBERT  &  HANCOCK  weekly  we  have  ever  offered.  $30,000  o__ _ _  ‘  !  ■ 


Sellers,  625  E.  Main,  Mesa.  Ariiooa, 
affiliate  of  Cummins  Trust. 


709-B  Arlinicton  Avenue 


weekly  we  have  ever  offered.  *30.000  jj^icen  County.  New  Jersey,  (hu  i  i 


^wn.  A.  Snyder,  2234  E.  Romneya  j  ietcals),  ne^s  associate  with  capital! 


California  ,  jjr.,  Anaheim,  Calif. 


NEWSPAPER  APPRAISAL.S  for  all  j  -pAT”  vol.-pay  semi-wkly.  L.  A.  per- 


for  expansion.  S.  Islon.  289  Windsor  I 
Road,  Emclewood.  N.  J. 


puriMisei^  Newspaiier  Service  Co..  Inc.,  imeter  doinK  over  $600,(K)0.  Owner’s  WILL  HELP  DAILY  PUBLISHER . 


408  S.  Bonita  Dr.,  Panama  City.  age.  health  prompt  retirement,  ibicep.  switch  to  offset  and  buy  iiartnenhip,  _ 


DEAN  SELLERS  sells  Arizona  and 


Southwest  newspawrs.  626  E.  Mam.  si.,  Los  Altos,  Calif. 
Mesa,  Ariz.,  c/o  Cummins  Trust  Co.  _ _ 


high  net.  App.  $200,000  rash  req.  Don  with  option  to  own  in  due  time.  Re-  , 
C.  Matchan,  The  Krause  Co.,  130  Main  siionsible.  exiierienced,  ex-daily  editor, .  , 


St.,  Los  Altos.  Calif.  37.  Harvard  grad,  now  publishim  j 

- - growing  county  seat  offset  weekly.  Lihi 

PUBLISHING  BUSINHISS  with  weekly  Pacific  Northwest,  Great  Lakes,  Esii 


newspaper  and  farm  monthly  in  farm  Coast.  Strictly  confidential.  Box  121! 
Establish^  1914.  Newspaiwrs  liought  of  San  Joaquin  Valley,  Editor  &  Publisher. 

and  sold  without  publicity.  Calif.  Grossing  $35,000.  Price  $24,000.  - — - - 

- r  ■  7T -  with  $12,000  down.  Box  1193,  Editor  &  WORKING  INVESTOR  WANTED  by 

!u  _i’,i  I  Publisher.  growing  offset  publishing  concern.  Tr,.  • 

_  .  -  .  .  ..  mendous  growth  and  growth  ixitentisl.  j 


I  the  newspapers — it's  the  personality  and _ 


Associated  Press  management 
is  free,  under  a  recent  arbitra¬ 
tion  ruling,  to  decide  whether 
an  employee  shall  be  paid  in  cash 
or  given  time  off  for  ov'ertime 
accumulated  on  an  out-of-town 
assignment. 

The  dispute  involved  a  claim 
by  the  American  Newspaper 
Guild  that  the  contract  allowed 
the  employee  a  “say”  in  how  he 
would  be  compensated  for  the 
overtime.  The  contract  clause 
stated  that  such  overtime  was  to 
be  compensated  “.  .  .  at  straight 
time  in  cash  or  time  off  by 
mutual  consent.” 

Although  the  arbitrator,  Burt¬ 
on  B.  Turkus,  agreed  with  the 
Guild’s  contention  that  “by 
mutual  consent”  modified  only 
“time  off”  in  a  strict  grammati¬ 
cal  construction,  he  held  that 
years  of  past  practice  favored 
the  AP’s  position. 

“The  record,”  he  said,  “clearly 
shows  that  over  the  past  decade 
the  Company  officials  acted  as  if 
it  was  their  choice  alone  that 
determined  whether  compensa¬ 
tion  was  in  cash  or  time  off.”  At 
times,  he  pointed  out,  time  off 
was  given  to  limit  payroll  costs 
but  there  were  instances  where 
cash  was  paid  because  the  time 
off  would  present  a  problem. 

The  Guild,  the  arbitrator 
found,  went  along  with  this 
practice  and  thus  a  binding  past 
practice  resolves  the  ambiguity 
of  the  contractual  clause. 


abijity  of  the  buyer.  This  is  why  we  AMBITIOUS? — You  can  own  a  (rood  now  billing  over  $200, OCO  a  year.  Muk  I 
insist  on  perTOnalcOTtect  seUing.  weekly  and  job  shop:  cash  to  show  see  to  appreciate.  Write  Box  1234  Eili- 1 

LEN  r  EICirlNER  AGENCY  your  (rood  faith,  from  comi>etent  buyer;  tor  A  Publisher. 

Box  191.  Me.  Pleasant,  Mich,  iinlance  can  l»e  from  profits.  Wayne  *  | 

CONFIDENTIAL  INFORMATION^  '  mTop!""'  ’  NEWSP.4PER  SERVICES 


CONFIDENTIAL  INFORMATION  '  Minn. 

Daily  Newspaper  Properties  1  *  _ _ ‘ _ _ - 

W.  H.  Glover  Co.  Ventura.  Calif.  !  Another  TOP-NOTCH  county  seat 


NEWSP.4PER  SERVICES 


Press  Engineers 


Virginia  St.,  Sioux  City.  Iowa. 


- - - 7; - -  !  weekly  for  sale  in  Wisconsin.  High  net. 

YOU  CAN’T  l>eat  midwest  newspapers  I  Famous  agricultural  country.  Go^  in-  _ 

for  stability.  HERMAN  KOCH.  2923  ,  .lustry  New  Building  Write  The  Len  Newspaper  Presses  and  Conveyor, 

Virginia  St.,  Sioux  City.  Iowa.  Feighner  Agency.  Box  192.  Mt.  Pleas-  tratuuffo 

- ant.  Michigan.  THE  EDWARDS  TRANSF  ER 

★  TOP  PRICE!  FAST  ACTION!  ★ -  -  CO.,  INC. 

H.  K.  Simon  Company  ESTABLISHED  LETTERPRESS  H#®  Ro»»  Ave.  -  1315  Ashland  St 

Pelham.  New  York  PLANT  with  two  weekly  suburban  Dallas  2,  Texas  Riverside  l-tW 

-  - - -  newspaiiers  in  Central  Massachusetts.  _ _ ^  _  _ 

SALES-PURCHASES-FINANCING  with  2500  and  1500  paid  circulation.  ERECTING.  DISMANTLING, 


★  TOP  PRICE!  FAST  ACTION!  ★ 
H.  K.  Simon  Company 
Pelham,  New  York 


Riverside  l-tW 


SALES-PURCHASES-FINANCING 


handled  with  discretion.  Publishers  With  job  piant  grosses  $100,000.  Box 


Service,  Box  3132,  Greensboro,  N.  C.  1224  ^itor  &  Publisher. 


;  DIAL  .  .  .  418  South  Burdick  Street. 
I  Kalamazoo  8.  Mich.  Fireside  2-6922  .  ,  . 


5  EXCLUSIVE  CO.  SEAT  Weeklies 
all  in  cities  over  7.500  (lopulation:  prices 


ERECTING.  DISMANTLING, 
TRUCKING.  REPAIRING. 

AND  PROCESSING  i 

Serving  the  South  and  S.W.  since  IMi 


“America's  No.  1  Newspaper  Broker.”  range  $90,000  to  $275,000  in  Chart 

"■  1  Areas  8.  9,  10. 


CLASSIFIED 


Consultants 


TIMOTHY  A.  O'CONNOR  COMPANY 
.3900  E.  7th  Ave..  Denver,  Colorado 


Publishing4kCONSULTANTS^Printing  ituivf  rninsTTV  <!FAT  I 

E.xecutive  Search  •  Sales  •  Management  IDAHO  EXCLUSIVE  COUNT^  SEAT  . 
Lock  Be.x  7‘206,  Jacksonville-10.  Florida  weekly,  $i,000  ''ith  only  $2M  cash 

down.  Bailey-Krehbiel.  Box  88.  Norton,  j 

Newspaper  ConsultanU  '  ‘^■*"*“*  : 


Advertising  Rates 


DO  YOU  HAVE  A  .  .  . 

1 .  Newspaiier  Tax  Problem  ? 

2.  Newspaiier  Estate  Problem? 

3.  Depreciation  Problem  ? 

4.  Management  Problem  ? 

5.  Partnership  Dispute? 


$60,000  GROSS  County  Seat  Weekly. 
Mid-South  town  7M.  Well  equipped. 
Bert  C.  Carlyle.  Box  425,  Fairbury, 
Neb. 


SOUTHERN  COUNTY  SEAT  WEEK¬ 
LY  in  choice  location.  Nice  plant.  Ab- 


Or  are  you  in  doubt  about  the  value  sentee  owner.  Price  neifotiable.  $35,000 
of  your  newspaper  properties?  I  can  down.  Box  1221  Editor  &  Publisher. 


probably  help  you.  My  advice  has  saved,  - 

among  others.  ^  WESTERN  DAILY.  25M  to  50M  cir- 

$25,000  for  a  North  Dakota  client  eolation.  Exclusive  field.  Principals 

$20,000  for  a  Missouri  client  i  only—  no  brokers.  Box  1213  Editor  & 

$40,000  for  a  Pennsylvania  client  I  Publisher. 

$30,000  for  a  South  Dakota  client  j - - - - - - 

Nationally  recognized:  fair,  realistic  WHAT  DO  YOU  WANT  IN  CALIF., 


“SITUATIONS  WANTED" 
IPoyaMe  with  order! 

1- time  _ 95c  per  line  - ; 

2- times _ 80e  per  line,  per  week ! 

3- times _ 70c  per  line,  per  week  i- 

4- times _ 47c  per  line,  per  week  | 

(Count  36  units  and/or  spaces  per  liai)  {i 

(No  abbreviations!) 

If  a  box  number  is  desired,  add  75t  i 
for  this  consideration,  and  count  as  la  ■- 
additional  line  in  your  copy. 

Air  mail  service  also  available  to  km ;! 
advertisers  at  $1.00  extra. 


'ALL  OTHER  CLASSIFICATIONS ' 


fees.  Brochure — no  obligation. 


Oregon,  Wash?  Vernon  V.  Paine, 


.MARION  R.  KREHBIEL,  ConsulUnt  L.  H.  Paine,  P.O.  Box  265,  Upland, 
502  N.  2nd  Ave.  Norton,  Kansas  Calif. 


Newspapers  For  Sale 


Newspapers  Wanted 


1- time  _ $1.45  per  line  - - 1- 

2- times _ $1.30  per  line,  per  week  ^ 

3- times _ $1.15  per  line,  per  week ;. 

4- times _  S5c  per  line,  per  wed  |! 

50c  box  charge  on  all  blind  ads  exedd  i 
those  of  the  “Situations  Wanted"  nature  l 
Boxholders’  identity  held  in  strict  cie-  . 
hdence,  and  all  replies  mailed  each  day. 


Western  weeklies  and  dailies  every-  BEST  WEEKLY — that  $16.C00  down 
where.  JACK  L.  STOLL  &  ASSOCI-  will  buy.  Prefer  Co.  Seat,  over  $40M 


ATES,  Suite  600-601,  6381  Hollywood  gross.  Bert  C.  Carlyle,  Box  425,  Fair- 


OEAOLINE  FOR  ADVERTISING 
Wednesday,  no«n 


Blvd.,  Los  Angeles  27,  California. 


CALIFORNIA  EXCLUSIVE  WEEKLY  DAILY  NEWSPAPER  —  5.000-60,000 
^rned  $28,795  in  1960.  $25,000  down  circulation  wanted  by  publisher  of  top- 


includes  building  and  receivables.  Mini-  rated  midwestern  daily.  Will  purchase 
mum  working  capital  needed.  Jos.  A.  for  cash,  terms,  or  consider  merger. 


Snyder,  Newspaper  Broker,  2234  E.  All  replies  confidential.  Box  1272  Edi- 


I  Romneya  Dr.,  Anaheim,  Calif. 


tor  &  Publisher. 


Editor  &  Publisher 
Co.,  Inc. 

147S  Broadway,  New  Yark-36,  N.T. 
Telephone  BRyont  9-3052 


EDITOR  sc  PUBLISHER  for  April  8,  19«|  E 
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NEWSPAPER  SERVICES  MACHINERY  and  SUPPUES 


Preu  Enfcinei^* 

Newspaper  Preaa  Inatallationa 

movinc  -kepairing— trucking 

Expert  Service — World  Wide 
SKIDMORE  AND  MASON  INC. 

'i.'i-SS  Frankfort  Street 
NEW  YORK  38.  N.  Y. 

BArclay  7-9776  j 

UPECO,  INC. 

Move — Erect — Anywhere 

SPECIALIZING  IN 
NEWSPAPER  PRESSES 

Ijsdburst,  N.J. — Phone  GEneva  8-3744 

MACHINERY  and  SUPPUES 

C.ompoMing  Room 

UNIVERSAL  STRIP  CASTER  i 

Electric.  Excellent  condition. 

Write  ^x  892  Editor  &  Publisher  I 

L  &  B  HEAVY  DUTY 
NEWSPAPER  TURTLES 
uc  in  use  all  over  the  United  States  ' 
mi  forei)m  rountriee.  “Ask  the  man 
vho  uses  them.”  $84. .70  to  $97.50. 
None  better  at  any  price.  Write  for 
literature. 

LAB  SALES  COMPANY 
Box  560,  Elkin.  North  Carolina 
World's  Larttest  Distributor  of 
Newspai>er  Form  Trucks 
Telephone:  836-1613 

UNOTYPE.  Model  33.  like  new.  4 
vi^  90  rhannel  mafts.  2  splits.  Mats 
ire  8,  10,  14,  18,  24,  all  double,  and 
W  in  Spartan  family.  Save  $6,000. 
Daily  Hiirhlander,  L^ke  Wale«,  Florida. 


LINO-INTER  RDNTS 

Over  600  beautifully  contrasted 
Fonts.  Free  of  hairlinea,  ttood  com¬ 
binations  ears  and  toea.  Money 
back  Kuarantee  with  each  Font. 
Ust  sent  on  request,  proofs  and 
liriees  sent  on  Fonts  desired. 

MATRIX.  INC. 

162  Forest  Street,  N.  E., 
Warren,  Ohio 


.  .  a  MODEL  GSM  INTBRTYPE  226600, 

•li-  i-£Mi  '***■  pot-  *  mold.s.  Excellent  condition.  1 
lae  p  j  Kiernan.  6112  37th  Ave..  Wood-  ' 


Mail  Room 

SIGNODE  WIRE  TYING  MACHINE 
available  for  leaae  or  sale  at  subatantial 
•avingt.  J.  Spero  A  Co.,  649  W.  Ran¬ 
dolph  St.,  Chicago  6,  III.  Tel:  ANdover 
3-44$3. 

;  ^VE  40%.  Nearly  new  Pollard-Ailing 
I  Suction  Feed  .\ddreesing  Machine.  The 
Martin  Press,  Anoka.  Minn. 


Preaa  Room 
GOSS 

8  UNIT  PRESS 
or 

2  Complete  4  Unit  Presses 
22%"  Cutoff 

Substructure  Roll  Stands  with  Tension  | 
Cbntrol. 

2  Almost  new  (1955)  150  H.P.  A.C. 

drives.  j 

2  Color  Humi>s. 

2  Units  with  reversible  cylinders. 

2  Almoat  new  Pony  Autoplates. 

2  Almost  new  Sta-Hi  Master  Formers.  | 
Full  complement  matched  steel  chases. 

Available  immediately  from  The 
Wichita  Beacon,  Wichita,  Kansas 

For  Sale  By 

INLAND  NEWSPAPER 
MACHINERY  CORP. 

1720  Cherry  Street  Kansas  CSty  8,  Mo.  1 
Ha.  1-5365  ! 

8  Rebuilt  Units  tor  price  of  j 
One  new  Unit. 

!  Metropolitan  Duplex  N,  built  in 
1923,  now  running  color  daily, 
23  9/16’  cutoff,  60  inch  web, 
36,000  per  hour.  Free  removal, 
financing  and  long-term  pay¬ 
ments.  I 

2  Indeiiendent  control  boards,  may  i 
split  into  3.  4,  or  5  units — 2  pair 
folders,  with  upper  formers  and  angle 
bars  over  each  unit — reels  and  tension 
-.35  HP  motors.  DC  drives.  25  KW 
Selinium  rectifiers.  2  MG  sets,  some 
stereo  and  conveyor  equipment,  iiort- 
iihde  color  fountains. 

Make  an  offer  to— Madison  Wis.  News- 
paiiers,  Inc.,  Alpine  6-5511. 


NEW  COLE  gUARTERFOLDER 
PORTABLE  OR  STATIONARY, 
Adaptable  all  rotary  presses. 
HUGHTH-FOLC  ATTACHMENT 
available.  Time  and  money-saver. 

OKLAHOMA  CITY  MACHINE 
WORKS.  INC. 

1637  West  Main.  Oklahoma  City, 
Oklahoma.  Call  CE  6-8841. 


16- PAGE  HOE  ROTARY  PRESS. 
and  1/4  Folder.  Color  Unit,  complete 
stereo.  The  Martin  Press,  Anoka. 
Minn. 

GOSS  E'actory  Enclosed  curved  router  j 
23-9/16"  cutoff.  Also  other  routers  all 
cutoff  lengths  George  C,  Oxford,  Box  , 
903,  Boise.  Idaho. 


EDITOR  AND  PUBUSHER’S  CHART  AREA 


SPECIAL: 

ANPA  CONVENTION 
CLASSIFIED  ADVERTISING 
INTRODUCTORY  OFFER  .  .  . 

15%  OFF  REGULAR  RATES* 

•  TO  BUY  OR  SELL  NEWSAPER  PROPERTIES 

•  TO  HIRE  NEWSPAPER  OR  P.  R.  HELP 

•  TO  BUY  OR  SELL  MACHINERY  OR  EQUIP¬ 
MENT 

•  TO  FIND  A  NEW  JOB  .  .  . 

USE  EDITOR  &  PUBLISHER'S 
CLASSIFIED  ADVERTISING  PAGES 
"Market  Place  for  the  Newspaper  Industry" 

*AII  ads  ordered  wilh  fhit  savings  coupon  for  four  insarfions  will 
appear  in  the  April  15  issue  one  week  before  the  convention,  in  the 
April  22  Pre-Convention  luue,  the  April  29  Convention  Issue  (with 
special  Bulldog  edition  distributed  at  the  convention  April  27)  end 
in  the  May  6  issue.  Identical  copy  must  appear  in  all  insertions. 

SITUATIONS  WANTED  ADS  ONLY 
PER  LINE  EACH  INSERTION 

ALL  OTHER  CLASSIFICATIONS  ONLY  QC^ 
PER  LINE  EACH  INSERTION  Wr 

Mail  your  order  today.  Deadline  April  12. 


Use  CHART  AREA  Number  in  Ad  Copy  for  showing 
LOCATION  without  IDENTIFICATION 


editor  ac  PUBLISHER  for  April  8,  1961 


SPECIAL  SAVINGS  COUPON 

Editor  &  Publisher 

Classified  Department 

1475  Broadway,  New  York  36,  New  York 

Please  insert  my  classified  ad  for  4  insertions  at  the  special 

rate  of  . ^  per  line  per  insertion  in  the  April  15, 

22,  29  and  May  6  issues. 

CLASSIFICATION:  . 

COPY:  . 


Q  Assign  a  box  number  and  mail  my  replies  daily! 
ACCOUNT  OF:  . 


ADDRESS  . 

CITY.  STATE  . 

AUTHORIZED  BY  . 

(For  Situations  Wanted  Ads,  Kindly  enclose  remittance  with  order) 
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E  &  P  MACHINERY  AND  SUPPLIES  SECTION 

Superior  results  at  moderate  cost  from  classified  ads. 


Press  Rmtm  Press  RiMtn 


PRESSES 

6  UNIT  SCOTT  23-9  16"  | 

Steel  Cylinder,  Roller  Bearing ;  2  double  i 
Folders;  A.C.  Drives;  Knoxville  Jour-  i 
nal. 

SCOTT  MULTI-UNIT  22% "  ! 

4  Unit  Press  with  a  Reversible  Unit 
and  extra  Color  Cylinder;  3  to  2  Heavy 
Duty  Double  Folders;  3-Arm  Reels  with  I 
Jones  Tensions;  C-H  Conveyors.  Re-  ! 
maininir  Press  locate<l  at  Boston  Her-  i 
ald-Traveler.  Attractive  Terms  for  im-  j 
mediate  Removal.  I 

DUPLEX  METROPOLITAN  23-9  16"  , 
Any  Combination  of  Units  and  Folders  ;  i 
21  total  Units,  5  Folders  with  Balloon 
Formers;  5  extra  color  Cylinders;  5 
Drives  and  Controls;  3-arm  Reels  & 
Tensions  End  Feed  or  on  substructure,  i 
Available  at  once  due  to  Mechanical  ' 
Plant  MerKer  of  St.  Louis  Post  Dis¬ 
patch  and  Globe  Democrat. 

3-UNIT  HOE  22%" 

End  Fed:  A.C.  Drive.  Located  Greens- 
burg.  Pa.  Available  at  once. 

3-UNIT  HOE  22%" 

Has  extra  Color  Cylinder;  End  Feed; 
A.C.  Drive;  Located  Lebanon,  Pa. 

GOSS  COMET 

Locate*!  Knoxville,  Tenn.  Excellent 
Condition.  Available  immediately. 

MODEL  AB  DUPLEX 
FLATBEDS 
Salt  Lake  City,  Utah. 

• 

STEREOTYPE 

Goss  Twin  Screw  Flat  Shavers  with 
Shell  Plate  Hold  Down  Device;  extra 
Knife;  A.C.  Motor. 

Wood  Jr.,  Autoplates  with  Vacuum 
Backs,  A.C.  Motors. 

Wood  Standard  Autoshavers 
Wood  Pre-Re«ister  Machine 

Kemp  Goss  Metal  Furnaces  complete 
with  Controls;  8  and  10  ton  capacity. 

Jamixil  Plate  Conveyor  -250' 

Jampol  Raised  Plate  Return — 16' 

COMPOSING 


PROOF  PRESSES 

Vandercook  Electric  Powered  Models 
22,  23.  325 


Model  I*  4/4 

Intertype  Mixer. 

No. 

15851  ;  6  Molds, 
A.C,  Motor. 

Blower. 

Quadder, 

Saw, 

MODEL 

32  LINOTYPE 

2/90—1/72—2/34;  No. 

52810; 

Six 

Molds,  Electric 
Motor. 

Pot, 

Feeder; 

A.C. 

MAILROOM 

JAMPOL  AUTOMATIC  BUNDLE 
PUSHERS 

TELESCOPIC  BUNDLE  LOADERS 
BELT  CONVEYORS 
FOR  LOADING  DOCK 

BEN  SHULMAN 
ASSOCIATES 

60  East  42nd  St.,  New  York  17 
Oxford  7-4590 


GOSS 


6 — Arch  Type  Units 

One  reversible  COLOR  Unit 
Two  Folders,  22%"  cut-off 
Two  G.E.  Motor  Drives,  AC 
Pony  Autoplate,  Furnace, 
Router,  Mat  Roller,  Shaver 


HOE 


6 — Straight  Pattern  Units 

Steel  Cylinders,  Roller  Bearings 
Two  Folders,  22%"  cut-off 
Two  G.E.  Motor  Drives,  AC 
Pony  Autoplate,  Mat  Roller 


JOHN  GRIFFITHS  CO.  INC.  I 

420  Lexington  Ave.  New  York  17,  N.Y. 
Murray  Hill  5-4774 


FOR  SALE  i 
GOSS  NEWSPAPER 
PRINTING  PRESS  j 
AVAILABLE  NOW!  j 

3  Units,  Double  Folder,  4  plates  wide,  | 
I  floor  fed,  end  roll  stands  with  motor  i 
I  hoists.  Will  print  24  iiattes  straitrht,  48 
i  pages  collect.  j 

Printing  diameter  15";  sheet  cut  off 
!  — 23  9/16";  thickness  of  plate — 7/16"; 
i  angle  of  plate  clips  45°;  cylinder  stag-  | 
ger  45°  ;  2-40  H.P.  drive  motors.  Cutler  ; 
'  Hammer ;  controls  220  volts  3  phase  60  I 
cycle;  2-5  H.P.  inching  motors;  now  j 
I  printing  on  66  *4"  wide  jtaiier;  all  plate 
'  and  blanket  cylinder  bearings  were  re-  | 
placed  new  in  1954;  all  inking  rollers 
were  recovered  with  rubber  in  1955.  ' 

Gan  be  seen  in  oi)eration  now.  The  j 
Times  Herald,  Norristown.  Pa.,  Robert  ' 
I.  McCracken. 


DUPLEX  4-page,  standard  tubular  ^ 

deck,  2  to  1  model,  long  side  frames. 

DUPLEX  8-page,  standard  tubular 

deck,  2  to  1  model,  long  side  frames. 

I  DUPLEX  16-page,  standard  tubular,  , 

2  to  1  model,  stereo-mat  roller,  30  H.P. 

I  AC,  drive.  .  I 

i  GOSS  2-units,  arch  type,  double  folder. 
22%"  End  Fed,  stereo-mat  roller.  50  : 
H.P.  AC.  drive. 

i  LOYAL  S.  DIXON  CO. 

j  "Newspairer  Press  Erector” 

11164  Saticoy  St.  Sun  Valley,  Calif.  , 
Popular  5-0610  TRiangle  7-3871  | 


FOR  SALE:  Goss  High  S|>eed  Low 
Construction  Unit  Type  Quad  Press. 
Two  folders  36,000  impr.  iier  hour  with 
roll  stands  complete  ready  to  run. 
Museum  of  Science  &  Industry,  Chi¬ 
cago  37. 


1  12  X  18  C&P  PRESS,  Kluge  Feeder 
'  2^121853,  $650.  Press  is  running  every 
;  day.  Real  bargain!  PAWNEE  PRINT- 
'  ING  CX>.,  Lamed,  Kansas.  ATIas 
!  5-2072. 


FOR  SALEl — 21x28  Harris  LTC.  Petro- 
soff  Printers.  Coldwater,  Mich.  Tel : 
iinoadway  8-5743 


i  MAT  ROLLERS  Duplex  and  Goss 
j  Heavy  Duty,  AC  motors,  George  C. 
I  Oxford,  Box  903,  Boise.  Idaho. 


Press  Room 


PRESS  ROOM 

FLAT  BED  WEB  PRESSES: 
Model  A  Duplex 
Goss  Cox-O-Type 
Model  E  Duplex 

HIGH  SPEED  ROTARY 
PRESSES: 

8/16  R.  Hoe  Single  Width 
22%  Cutoff 

12/24  Goss  Single  Width 
Straightline  23  9/16  Cutoff 
16/32  R.  Hoe  Rotary  Deck 
Type  22-3/4  Cutoff 
16/32  Page  Hoe  Rotary  Unit 
Type  22-3/4  Cutoff 
24/48  Page  Goss  Rotary  Deck 
Type  22-3/4  Cutoff 
16-Page  Duple.x  Tubular 
All  presses  can  be  purchased 
complete 

Includes  Stereo  and  Mat  Rollers 
We  Deliver  —  Install  —  Guar¬ 
antee  Anywhere 

STEREO  EQUIPMENT 

Goss  Tubular  Vacuum  Back 
Casting  Box 

Tubular  Melting  Furnace  with 
pump  and  spout 
Tubular  Curve  Router 
Tubular  Chipping  Block 
Tubular  Boring  Machine 
R.  Hoe  Vac.  Back  Box  with 
Plate 

Finisher  and  pneumatic  pump 
22-3/4  with  7/16  plate 
Inside  Shavers,  Tail  Cutters 
Chipping  Blocks  and  Routers 
All  cutoffs 

Plate  Shavers,  Melting  Furnaces 
8-Col.  Casting  Boxes,  Scorchers 
Stereo  Chases,  All  Cutoffs 

MOULDING  MACHINES 

Duplex  Heavy  Mat  Roller 
Ostrander  800-ton  Moulding 

Lake  Erie  800-ton  Direct-O-Mat 
R.  Hoe  Light  Weight  Mat  Roller 
Ostrander  Medium  Mat  Roller 

TYPESETTING  EQUIPMENT 

Linotypes 

Intertypes 

Ludlows 

Elrods 

Mono-Tabular  Strip  Casters 
COLOR  DECK 

For  Single  Width  Rotary  Press 
23-9/16  Cutoff 

For  Double  Width  Rotary  Press 
22-3/4" 

Press  Drive: 

60  H.P.  A/C  2  Motor  Chain 
Drive 

Will  sell  Plate  Cylinders,  Ink 
Drums  or  Impression  Cylin¬ 
ders  for  22-3/4"  Cutoff.  Build 
your  own  color  section. 

UNIVERSAL  PRINTING 
EQUIPMENT  CO..  INC. 

"UPECO" 

750  Valley  Brook  Ave. 
Lyndhurst,  N.  J. 

Geneva  8-3744-47-49 


Press  Ritom 


AC  .MOTOR  PRE.S.S  DRIVES  ;i0,  4|. 
.'>0.  75  and  ICO  HP  available  now. 
George  C.  Oxford.  Box  903.  BoiH, 
Idaho. 


Roller  Grinding 


GEO.  C.  LOVEJ^OCK 
S|>ec4aliaing  in 
Rubber-Roller  Grinding 
13  Hoffman  Blvd. 

East  Orange.  N.  J. 

Tel.  OR.  5-3344  MUrdock  6-32«l 


Wanted  to  Buy 


NEW.SPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 
.STEREO  EQUIPMENT 

BEN  SHULMAN  ASSOCIATES 

60  East  42nd  St.,  N.Y,  17  Oxford  7-45M 


WANTED:  8-i>age  Duplex  or  Goss  flab 
l>ed.  Advise  serial  No.  and  when  avaij. 
able.  NORTHERN  MACHINE  WORKS, 
323  No.  4th  St.,  Philadelphia  6,  Pa. 


Linotypes-  -Intertypes — Ludlowa 
PRINTCRAIT  HEPRESENTATIVFS 
136  Church  Street,  New  York  7,  N.  Y. 


NEWSPAPER  EQUIPMENT 

NEWSPAPER  PRESSES 
TYPESETTING  MACHINES 
TELETYPESETTER  EQUIPMENT 
Ludlows — Elrods — Mat  Rollers 

COMPLETE  PLANTS 

INLAND  NEWSPAPER 
MACHINERY  CORP. 

(Formerly  Inland  Newspaper  Supply  Co.) 
1720  Cherry  St.  Kansas  City  8.  Ma 


WANTED:  Used  Sta-Hi  Master  Mat 
Former.  Specify  age,  condition,  priet. 
Write:  Enterprise-Journal,  McGomk, 
Miss. 


HEAVY  DUTY  Mat  Rolling  Machint 
Write:  The  EIxaminer-Enterprise,  Bar- 
tiesville,  Oklahoma,  giving  price,  etc. 


TELETYPESETTBR  &  PERFORATOR 
-  alone  or  on  machine.  State  what  ym 
have,  price,  age.  Typesetting  Automa¬ 
tion.  328  No.  Judkins,  Fort  Worth-ll, 
Te.xas. 


USED  TUBULAR  PRESS  or  semi- 
,  cylindric,  or  universal  model  with  sterae 
'  equipment  included.  Will  consider  any 
'  other  tyi>es.  Atec  Corp.,  1518  Walnat 
'  St..  Philadelphia-2,  Pa. 


I 


WANTED  TO  BUY 


I  2-  or  3-unit  newspaperpress  4 
plates  wide,  I  or  2  folders, 
23  9/16"  cut-off,  endfeed,  web 
;  width  approx.  69I/4"  AC  drives 
:  with  or  w'lthout  stereo-equip¬ 
ment.  Write  full  particulars  to 
Nieuwe  Rotterdamse  Courant 
Ltd.,  P.O.  Box  824,  Rotterdam. 
Holland. 
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EMPLOYMENT  OPPORTUNITIES 

A  nafional  guide  to  positions  in  publishing  and  related  fields. 


Administrative 

Classified  Advertising 

Display  Advertising 

Editorial 

: - genuine  opportunity  for  exi>e-  :  PHONE  ROOM  SUPERVISOR— like  ADVERTISING  SALESMAN  wanted 

SO.  It.  rience<i.  inpaGle  and  surceaaful  news-  to  live  in  Waikiki  and  work  on  the  for  75th  .\nniver»ary  edition  of  The 

i>»pei  man  to  take  over  as  general  tirst  iia|>er?  (Love  of  classified  con-  Catholic  News.  Contact  Victor  L.  Rid- 

msnaiter  if  small  daily.  .Midwest  pub-  '  sidered  over  love  of  Waikiki).  Write  der.  251  Park  Ave.  South.  New  York 

lisher  >:ettinir  ready  to  retire.  This  is  in  strict  confidence  to  R.  H.  Fountain.  10.  N.  Y.  URamercy  S-.ITll 

fire  daily  over  5.000  circulation  in  .solid  CAM.  Honolulu.  Star-Kulletin.  Hono-  -  - 

10.000  city  enjoyini;  lioth  industrial  and  lulu.  Hawaii.  I  HAVE  BEEN  ASKED  to  find  an  ; 

■  population  growth.  Well  isiuipiieil  ;  —  advtir.  dir.  for  a  lompetitive  metro- 

plant.  Good  home  town  staff.  VVrite  '  CLASSIFIED  ADVERTISING  sales-  |K>litan  daily  in  a  suiterb  climate.  .\  1 

full  experience,  full  past  record  in  ■  men:  variety  of  openings  |>ossible  for  '  y.'tiod  salary  plus  for  a  man  with  the  j 

first  letter.  References.  Send  samples  '  exiierienced  salesman  or  qualifierl  lie-  ‘  proper  exi>erience  and  backirround.  All  ' 

of  your  pai>er.  Reply  to  Box  lIGO.  J  dinners  with  daily  newspapers  in  Chart  1  ,wre8ix>ndence  strictly  confidential. 

Editor  &  Publisher.  J  Areas  6.  7.  h.  10  and  11.  Write  full  I  Box  1235.  Editor  &  Ihiblisher. 

6-32(H _ _ _ _ 1  details  to  Inland  Daily  Press  Associa- -  - - 

-  invfRTKlvr  ...on  ..  '  *  South  Dearborn  St..  ChicaRo  3.  SPACE  SALES:  Younft.  (trowinit  con- 

No  charyres.  oern  is  l.mkina  for  younK.  anKressive 


lerience  and  bnekvround  to  take  com- 
(ilete  chartre.  Salary  and  incentive  plan 
«ith  other  b«-nefit.s.  .Si  nd  full  details  in 
first  letter  to:  Thurston  Twijr-.Smith. 
Honolulu  .\dvertiser.  Honolulu.  Hawaii. 


No  charyres.  |  eern  is  liMikintr  for  younit.  anKcessive 

_  space  salesmen.  Attractive  commission 

Display  Advertising  j  and  incentive  prottram.  ChicaRo  area. 

'  Call  or  write:  Crown  Enterprises. 

DISPLAY  ADVERTISING  MANAGER,  i  16.501  Dixie  Hiahway.  Markham.  111. 
27.0(i0.  7-<lay  daily.  The  Daily  Review.  PUIIman  .5-4151. 

Hayward.  California.  - - - 


editorial  artist  exia-riencisl  in  ,  ADVERTISING  MANAGER 

‘  ne«-spa|s  r  editorial  art.  .Must  know  Good,  aRRressive.  self-starter,  and  enpa- 


STYMIED? 


NO  CHANCE  FOR 
ADVANCEMENT? 


l>hoto  retouchinK  .ind  layout  Ability  hie  of  directinir  salesmen.  Hard  work-  NO  CHANCE  FOR 

..as  «.(.  I  ™‘'>S.  cartoons  and  illustrations  ers  neeil  only  apply.  E.xcellent  oppor- I  ADVANCEMENT’ 

n  avail  desifible.  Hours  7  p.m.  to  3  a.m.  Write  1  tunity  to  itrow  with  (troup  of  daily  ' 

vopvs'  Personnel  Dept..  Chicay.t>  Sun-Times,  newspaiiers.  We  know  the  man  we  Kvcellent  onnortiinitv  for  a  vounir  an- 

Cireuiation _  let feT' This  %o7"cilrt  Area*  12. 

TIVES  -  urn  E-Iiior  *  Publisher  I*®*  metropolitan  New  York. 

L  N.  Y.  .\SSISTANT  CIRCULATION  MAN-  ' _ *  ' _ _ '  Stron*  on  leaiiership.  know  layout  and 


lies.  Replies  will 
ronfidential.  Bo.x  1 
lisher. 


I  la-  keiit  strictiC  '  sM"oundinRS  and  opi«rtunity  to  |  company  lienefits.  Box  1264  Editor  & 

r  iV e  I.  n  Rrow  with  this  respected  under  35.000  Publisher 
126(1.  Editor  &  Pub-  Chart  Area  1.  Box  1134.  Editor  '  _ _ 


&  Publisher. 


THE  SUN-HirLdUETIN  neeiU  a  district  DISPLAY  SALESMEN  for  daily  news-  |  BEGINNING  KEPORTERS _ Male  and 

ER  man  who  enjoys  woikinif  with  carri^ers  papers  in  Chart  Areas  6.  7.  8.  10  and  Female  Jobs  available  from  Coast  to 

p  and  pi-ovidinif  e.xcellent  service.  This  'll.  Variety  of  openinRS  iiossible.  Write  !  Coast  Send  resumes,  location  prefer- 

r.  139-year-old  imia-r.  under  new  man-  full  details  to  Inland  Daily  Press  Asso-  !  ence  availability  date  Contact:  Bill 

pplyCa.)  aifement.  is  enjoyini;  sis-ctacular  ciation.  7  South  Dearborn  St..  Chicairo  ,  McKee  BIRCH  PERSONNEL.  67  E. 

f  8.  Ma  arowth.  We  use  no  irimmicks  in  sellinR.  3.  No  charires.  Madison  St..  Chicaito  2.  Illinois. 

- We  believe  in  a  quaJity  product,  an  — - - ;  eg  6-5670 

Iter  Mit  «cellent  carrier  organization,  and  ADVEIfTISING  SALESMAN  for  20.-  - ^ - 

n.  priei.  ai"®  senice.  Salao-  b-ean-d  to  e.\i>eri-  I  non  lUily.  chart  area  6.  Fast  urowinR  REPORTER,  courthouse  lieat  and  iren- 

McComb.  ability.  If  you  f^l  you  quali-  ‘‘(^rnunity.  (*hance  to  jrrow  with  a  eral  assiKnment.  also  edit  weekly  farm 

ly,  and  want  to  K^row  with  an  enter-  |  sound.  projrrL'SHive  new»i>aper.  Only  one  for  10.000  circ.  afternoon  and 

-  ^sinR  newsimiier.  send  full  resume  to  ,  prcreiiui.dte  —  You  Must  Be  Able  To  i  Sunday  daily  in  southeast  Nebr. 

Machine.  T  „  Lewis,  Circulation  Manab'er.  i  -1^11.  Prefer  exin-rienci-d  daily  or  weekly  ;  Should  have  workin*  knowiedite  of 

Bar-  ''“''-“Ulwtin,  Bintrhamton,  N.  Y.  |  man.  Excellent  salary  idus  iienerous  camera.  Fine  community,  energetic 

-  etc.  '  . . . .  (ommi.ssion.  Write  full  details  first  newspaiier.  Job  open  mid-May  or 

- Classified  Advertising  (  Box  1230.  Editor  &  PublUher.  early  June.  Send  resume,  references  to 

riRATOK  - - - R.  S.  Marvin,  manaRinR  edtior,  Beat- 

I  ei  AecTi.-it.-rv  xAXTA.-tsn _ a...; _ _  k  >1  k  c  I  1 M 1  TV  MCVk/CDADCD  tice  Sun,  Beatrice.  Nebr. 


GENERAL  NEWS  REPORTER  for 
mornini;  daily.  Opportunity  for  ad¬ 
vancement  for  riKht  jierson.  DAILY’ 
ROCKET,  Rock  SprinRS,  WyominR. 

NORTHERN  NEW  ENGLAND  ColleRe 
seeks  assistant  news  ilirector.  Excep¬ 
tional  opiiortunity  for  writer  equipii^ 
to  hanille  siiorts,  Reneral  news  and 
features.  PhotoRraphy  helpful  but  not 
essential.  Box  1189,  Editor  &  Publisher. 

REAL  OPPORTUNITY  for  younR. 
ambitious  reporter  to  cover  municipal 
atfairs  of  larRe  suburban  city  for  Rrow- 
inR  Chart  Area  2  medium  sized  daily. 
Primarily  niRht  work.  Good  chance  for 
advancement.  Elxcellent  pay,  many 
frinRes.  Minimum  1-2  years  experience. 
Box  1190,  Editor  &  Publisher. 

REPORTERS.  PHOTOGRAPHERS. 
Iiersonnel  for  ail  editorial  phases  with 
daily  newspapers  in  Chart  Areas  6.  7. 
8.  10  and  11.  Experience*!  or  qualified 
lieRinners.  Write  full  details  to  Inland 
Daily  Press  Association.  7  South  Dear¬ 
born  St.,  ChicaRO  3.  No  charRes. 

SPORTS  DESKMAN  needed  by  medium 
mountain  states  morninR  paper.  Must 
be  fast,  accurate,  resiwnsible.  Two- 
man  siiorts  dept.  Send  resume,  tear 
sheets,  references  to  Box  1191,  Editor 
,  &  Publisher. 

SPORTS  EDITOR  applications  ac- 
ceiited.  Experienced.  For  modern  daily 
in  metropolitan  area  of  247.800.  ^x 
1188.  Elditor  &  Publisher. 

SPORTS  REPORTER  for  morninR 
newspaiier  in  Central  VirRinia  metro- 
liolitan  area.  Must  be  capable  of  cover- 
inR  colleRe  sports  events,  assist  sports 
editor  on  desk.  David  W.  WriRht.  Man- 
aRinR  Editor,  The  LynchburR  News. 
Inc.,  LynchburR,  Va. 


.'iun-Bulletin.  BinRhamton,  N.  Y. 

Classified  Advertising 


what  yes  dASSHTED  MAN.UJER  or  Assistant  I  COMMUNITY  NEWSPAPER  |  Beatrice,  iseor. _ 

Autoliv  lor  British  Rroup  of  ncwspaiiers.  Some-  1  fTipOIIP  IM  NA\A/AII  NEWSMAN  to  supervise  student  morn- 

Aorth-n,  one  who  has  supervised  at  least  lo  I  UN  nAWAII  midwestern  univer- 

-Must  have  NF7W  bu.siness  de-  m-dis  top-fliRht  advertisinR  man  with  gity.  Metropolitan  experience  preferreii. 

“  vdopment  cxiierience  and  be  skilled  in  I  full  experience  in  community  and  Bachlor's  deRree  required.  NiRht  work. 

I>r  semi-  TO  intensive  traininR  of  .salesiieople,  I  shoiipinR  center  work,  all  kinds  of  ac-  Pay.  $150  a  week.  Box  1098.  Mitor  & 

ith  stereo  Phonc  and  street.  \  counts,  co-op:  year-round  SprinRtime  Publisher. 

sider  any  ,We  reiiuire  a  sound,  aKRiessive  clas-  j  climate;  wonderful  schools;  Rreat  liv- - - 

i  Walnut  sihed  builder  who  is  in  Rood  health  and  '  inR;  unlimited  opiiortunity  for  the  WANTED  for  Journalism  School  staff 

very  active  i>hysically.  This  is  not  a  riRht  man.  Prefer  man  NOW  in  hiRh-  at  larse  university:  sellinR  free-lance 

- —  ruual,  4u-hour  a  week  job.  It  requires  producinR  iiosition.  Send  full  details,  writer,  with  newspaper  traininR  and 

-omeone  w-ith  unusiKil  drive  and  stam-  photo  and  references  to  Hawaii  State  Bachelor's  deRree.  who  knows  crisp, 

ins  but.  withal,  a  Rood  sen.se  of  humor.  Newgpn|H-rs,  206  Koula  St..  Honolulu  colorful  writinR.  HiRh  pay.  RiRht  man 

iraaRiriation  and  re*i>onsibility.  13,  Hawaii.  will  have  time  to  work  on  his  own 

Duties  entail  s|>endinR  from  two  to - projects.  Box  1C94,  Editor  &  Publisher. 

BUY  .  a  time  in  various  pisPLAY  ADVERTISING  SALES- 

■  Li  ‘^rowhout  Great  i  „AN-|iermanent  job  on  six  day  daily.  CITY  EDITOR.  Morris  Daily  Herald. 
J*?-”’  quickl>  upjriadinK  the  The  Daily  Prens,  ArteMia.  New  Mexico.  Morris,  Illinois,  6M  circulation.  Fast 

Mechnique.s  m  each  newspaper.  An  un- _ f _ _ r.mwin<r  Fxn-riAnc- 


WOMEN'S  EDITOR 

For  metropolitan  news¬ 
paper  in  excess  of  200.000 
circ.  in  Midwest.  Experi¬ 
ence  and  administrative 
ability.  Salary  in  excess  of 
$140.00  per  week. 

Address  Box  I  192, 
Editor  &  Publisher 


'ecnniqucs  m  each  newspaper.  An  un- 
ninrried  man  of  not  more  than  35 
4  ''"tW  b®  most  suitable, 
r'®  Selwtixl  ai>i>licant  will  work  under 

the  direction  of  an  American  Classified 

folders,  fpwaiist. 

The  rewards?  An  opixrrtunity  to  rid 

di  troiuelf  of  the  complexities  of  many 
,  weo  American  Classified  systems  and  to 
t«le*m  the  business  in  its  simplest 


RETAIL  ADVERTISING 
MANAGER 

With  Metropolitan 
Daily  Experience 


GrowinR  Community.  Experience  Nec¬ 
essary.  Must  he  Available  by  about 
May  1.  Write  Thomas  E.  West.  Pub¬ 
lisher,  Herald.  Morris,  Illinois. 

REPORTER-PHOTOGRAPHER  —  Job 
I  o|>en  because  we're  lookinR  for  the 
riRht  prospect.  Need  man  with  some 
experience  and  desire  to  move  ahead. 
Also  tierson  lookinR  for  Rood  com- 


-  drives  fiX*'  Ipder,  whose  ml^ity^i^^wh^h  to  Uve.  ‘Wk  ‘’and 

^  can  i  nr  ^  Ufa  »'»''‘K™und.  ex^rience  and  per^na  ity  ,  Afternoon  daily  14.600  circ.  Five- 

ti_  *  X  “1  .  “  or  a  life-  will  earn  and  deserve  respect  of  sales-  j  37V.-hour-week  Chart  Area  2 

0-eqUip-  'J®l>ends  on  you  and  your  men  and  retail  accounts.  Department  U54^  EMitor  &  Publisher 

^linRncss  to  make  temiiorary  sacri-  has  full  facilities  for  maximum  sellinR  ' _ ’ _ 1 _ 

I  ,,  +n  ***■  1''®''®“**'’)?’  money  rewards,  of  help;  market  research,  copy  and  lay- 
.UldrS  lu  worse,  for  outstAndinj;  accomplish-  out  service,  special  salesmen  and  a  bKo.  l>ne  vacancy  is 

toent.  qualihecl  assistant.  combination  sports-city;  open  now. 

f'niirant  V  Ihink  this  is  the  challenRe  you  'This  is  an  excellent  opportunity  for  the  Other  vacancy  is  city;  open  about 

w'OU  ure  been  waitinR  for,  tell  us  all  about  riRht  man,  on  an  important  metropoli-  June  1.  Prefer  recent  or  1961  journal- 
Jourielf  in  Rreat  detail,  aRe,  education,  tan  daily  and  Sunday  newspaper,  lo-  ‘f.'"  Executive  Elditor, 

l^terdarHi  ®I**‘i®nce.  names  of  papers  for  which  cateil  in  one  of  the  most  desireable  £»oux  rails,  f>.  D.,  ArRus-Leader. 

Wu  have  worked,  outstandinR  accom-  places  in  the  United  States  in  which 

■"foments  in  CIa.ssified,  marital  status,  to  live.  (Chart  Area  4)  Write.  RivinR  FLORIDA  MAGAZINE  publisher  seeks 
|”<®ences,  present  salary,  etc.  Also  '  full  details  about  personal  and  profes-  editor.  Must  he  experienced  in  editinR, 
TOswe  a  recent  snapshot.  Your  confi-  ;  sional  backRround  and  status  to  Box  !  writinR.  photoRraphy,  layout  and  pro- 
will  be  resperted.  1266,  Elditor  and  Publisher.  All  replies  i  duction.  Reply  to  Box  1228,  Pensacola. 

Box  1200,  Editor  &  Publisher.  held  in  strict  confidence.  i  Florida. 


CITY  EDITOR  for  aRgressive  daily  of 
near  3600  circulation,  in  city  of  6.000. 
Gixid  schools,  churches,  on  I^ke  Michi- 
!  Ran.  E'ine  resort,  farminR.  industrial 
I  community,  fishinR,  huntinR.  Must  be 
'  able  to  supervise  staff  in  competitive 
I  situation  with  larRer  neighborinR  daily; 
i  he  up  to  continued  promotion,  circula¬ 
tion  Rrowth.  Sharp  headwritinR.  layout 
desired.  Camera  experience  valuable, 
car  necessary.  Send  complete  informa¬ 
tion  in  first  letter,  includinR  salary 
expected  to  Don  V.  Schoenwether,  Pub¬ 
lisher.  Daily  Tribune,  South  Haven, 
Mich. 


It  is  not  advisable  to  send  ORIGI¬ 
NAL  rlippings,  extracts  or  other 
material  to  an  advertiser.  Send  only 
copies  or  duplicates.  EDITOR  & 
PUBLISHER  cannot  assume  re¬ 
sponsibility  for  the  return  of  any 
material  sent  in  answer  to  “Help 
Wanted"  advertisements. 
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HELP  WANTED 

Editorial 


HELP  WANTED 

Editorial 


HELP  WANTED 

Editorial 


HELP  WANTED 

Mechanical 


COMBINATION  fllint;  editor-reporter 
for  Washintrton  News  Bureau;  must 
be  able  to  write,  e<lit.  report:  SIO.OOO 
a  year  plus  frinife  benefits.  Box  1250 
Elditor  &  Publisher. 


COPY  EDITOR 

Must  be  far  above 
average,  accurate,  im¬ 
aginative.  For  top 
Eastern  daily  over 
300,000  circulation. 
Send  full  resume.  Box 
1172  Editor  &  Pub¬ 
lisher. 


COPYREADER  fast,  accurate  rim 
man  for  aftermM>n  daily  Chart  Area  2. 
$119.00  journeyman,  five-tlay, 
hour  week.  Reply  to  Box  1258  Editor 
&  Publisher. 


DEDICATED  NEWSPAPERMAN  — 
others  neeil  not  apply!  Deskman  posi- 
tion  on  jfrowinjf  daily  in  Chart  Area 
2.  Aif^ressive  paper  and  community. 
Don’t  miss  this  opportunity!  Moving 
exi>enses  paid.  Send  complete  resume 
to  Box  1240  Editor  &  Publisher. 


DESK  MAN  Must  he  fast,  accurate, 
sober:  multiple  edition  o|>eration.  Give 
background,  salary  requirement  first 
letter.  Jim  Dustin,  St.  Petersburg, 
Florida,  Independent. 


HAWAII  —  EDITOR  REQUIRED  for 
group  of  community  suburban  papers. 
Want  toi)  man  who  knows  how  to  keep 
fires  built  under  five  papers  at  once — 
real  understanding  of  suburban  and 
community  news  and  features.  Must  lie 
able  to  keep  .staff  moving  well  as 
produce  copy  himself,  all  in  competi¬ 
tion  to  competitive  dailies.  Send  quali¬ 
fications.  references,  photo — the  works 
to  Hawaii  State  Newspaiwrs,  206  Koula 
St.,  Honolulu  13.  Hawaii. 


EXPERIENCED  WOMEN’S  EDITOR. 
Duties  include  copy  desk  work.  Perma¬ 
nent  i>08ition  for  right  i>erson.  Air 
Mail  detailed  resume  qualifications,  ex- 
I  i>erience  to  Managing  Editor,  Fairbanks 
^  News-Miner,  Fairbanks,  Alaska. 


MEDIUM-SIZED  TEXAS  DAILY  look- 
ing  for  sports  e<litor.  Second  or  third 
man  on  larger  pat>er  who  wants  to 
move  up  O.K.  Give  background,  ex- 
I>ected  starting  salary,  availability,  in 
first  letter.  Bo.x  1245  Eilltor  &  Pub¬ 
lisher. 


MORNING  DAILY.  Chart  Area  2, 
i  seeks  restKtnsible  city  editor,  capable 
j  directing  news  staff  and  knowing  make¬ 
up.  Write  in  full  to  Box  1255  Editor 
&  Publisher. 

NEWS  WOMAN  to  si»ecialize  in  han¬ 
dling  obituaries  and  do  other  editorial 
I  work.  Ex|>erience<l.  Within  75  miles 
I  New  York  City.  Write  to  Editor  and 
I  Publisher.  Box  1248,  giving  full  imr- 
I  ticulars.  including  salary  range  ex- 
l>ected. 


PHOTO-CONSCIOUS  40.000  midwest- 
ern  p.m.  daily  nee<ls  combination  man. 
References  require<l.  Salary  depending 
on  exi>erience.  Box  1215  Editor  &  Pul^ 
Usher. 


REPORTER.  DESKMAN  —  Beat  avail¬ 
able  or  can  switch  to  use  desk  man : 
photography  helpful.  Evening  daily  of 
13. OIK);  news  staff  of  10.  College  town 
of  20,000.  Write  fully:  Tribune,  Fre¬ 
mont.  Nebr. 


SPRIGHTLY,  INTELLIGENT 
WRITING 

of  editorials,  depth  newsfeatures  and 
personality  profiles  is  the  quality  we 
want  in  an  ex|>erienced  man  for  our 
booming  metroiMilitan  weekly  group. 
Excellent  salary  for  right  writer.  Paul 
Williams,  Sun  Newspapers,  4808  S. 
25th,  Omaha,  Neb. 


REPORTER  -  PHOTOGRAPHER  for! 
prize  -  winning  Connecticut  Weekly.  ] 
Must  I*  able  to  dig  fresh  news — have  | 
writing  skill,  imagination,  darkroom 
knowhow.  Send  samples,  resume.  Box  | 
1210  Editor  &  Publisher.  i 


SOCIETY  EDITOR,  small  daily.  Chart  ! 
Area  11,  Box  1244  Exiitor  &  Publisher.  ; 


TOP-NOTCH  REPORTER  wanted  for 
small-city.  New  Mexico  evening  and 
Sunday  daily.  $115  a  week  to  start. 
Want  high-class  man  who,  with  goo<l 
raises,  will  lie  i»ermanent.  Prefer  knowl¬ 
edge  of  area.  Box  1225  Eklitor  &  Pub¬ 
lisher. 


WANTED:  Large  New  York  State 
weekly  has  oiiening  for  reporter. 
Knowledge  of  s|H>rts  writing  essential. 
Advise  experience  and  availability. 
Chatham  Courier  Co.,  Chatham.  New 
York. 


WANTED-  Man  to  edit  mid-western 
magazine,  good  pay,  vacation,  insur¬ 
ance  program.  Prefer  man  with  some  , 
knowledge  of  guns.  Should  l>e  able  to  I 
use  camera  and  have  working  knowl-  j 
edge  of  promotional  planning.  Position  | 
oi»en  at  once.  Box  1205  Editor  &  Pub-  | 
Usher. 


WOMEN’S  EDITOR  42,000  circula¬ 
tion  daily.  Must  have  administrative  ^ 
ability,  knowledge  of  copy  editing.  Mid-  . 
west.  We  are  seeking  fresh  thinking 
from  a  good  new8pai»erwoman  in  this  j 
ilepartment  Salary  u|>en  Box  1220  Edi-  I 
tor  &  Publisher. 


Maehanieal 


TAPE  PUNCHER — Elxcellent  benefits, 
new  air  conditioned  iilant  in  country 
setting.  Contact  Larry  Cure,  The  Wall 
Street  Journal.  Chicopee  Falls.  Mass. 


COMPOSING  FOREMAN,  all-around 
printer,  daily  newspaper  8,000  circula-  ' 
tion  class.  Seven  machines.  Teletype¬ 
setter  operation,  job  printinR  depart-  , 
ment.  Union.  Chart  Area  6.  Write  all,  i 
Box  1185,  Editor  &  Publisher.  i 


PERMANENT  EMPLOYMEN  r  for  ms. 
chinist  who  ran  diairnose  trouble 
make  adjustments  required  on  Int*. 
type  mixers,  ta|)e-of>erated  Comet  SOTi, 
Ludlow  and  Elrod.  Also  have  openise 
for  qualified  combination  press 
chinist-electrician  familiar  with  It- 
unit  Hoe  press.  Write  complete  resuM 
and  include  references  in  first  letter. 
All  reirlies  treated  confidentially. 

Personnel  Department 

OREGON  JOURNAL 
Portland  7,  Oregon 

STRIKE  CONDITIONS  E.XIST 


EXPERIENCED  MEN  for  daily  neei- 
pa|>er  mechanical  departments.  Chart 
Areas  6,  7,  8.  and  Rocky  Mountaia 
states.  Write  fully.  Inland  Daily  PrsH 
Association,  7  South  DearUrm  St, 
Chicago  3.  No  charKes. 


Photography 


WASHINGTON  D.C.  PUBLISHER  weki 
young  cameraman  for  wide  rangt  of 
photography  and  sales  promotion.  Sona 
travei.  Resume  to  Box  1270  Editor  k 
Pubiisher,  or  'phone  Charles  Kligmaa 
DElcatur  2-4014. 


Special  Editions 


MIDWEST  DAILY  new8|>a|)er  desim 
to  make  immediate  connection  whk 
comiiany  or  individual  to  promote  apt- 
cial  edition  in  connection  with  ci^i 
90th  anniversary  ceiebration  in  earlj 
June.  No  time  to  lose.  PossibilitM 
excellent  for  60  to  100-page  editioa 
Russell  Daily  News.  Russell,  Kansaa 


INSTRUCTION 


Linotype  School 


OHIO  LINOTYPE  SCHOOL 
LOGAN  4.  OHIO 
Linutyi>e,  Intertype  Instruction 
Free  Information 


SITUATIONS  WANTED 


The  employer's  guide  .  .  .  from  trainee  to  executive  personnel. 


Adminittrative 


GENERAL  MANAGER  of  email  daily  i 
seeks  change  to  paper  with  possibilities  ' 
for  advancement  to  publisher  or  part 
owner.  Young,  successful  record.  Prefer 
West.  Box  1194,  Editor  &  Publisher. 


AUDITOR  -  CONTROLLER,  presently 
employed  as  such  with  large  group, 
.seeks  challenge.  45,  college-trained, 
versed  in  ail  i>hases  of  newspaper  o|)- 
eration.  Excellent  record,  best  refer¬ 
ences.  Box  1222  Elditor  &  Publisher. 


NEWSPAPER  EXECUTIVE  moving 
up.  Now  a  publisher,  thoroughly  ex- 
Iierienced  in  all  phases  of  newspai>er 
management:  advertising,  circulation, 
news,  business,  personnel,  mechanical. 
An  administrator  with  ability  and  forti¬ 
tude,  plus  youth,  experience  and  edu¬ 
cation.  If  you  have  a  challenging  oppor¬ 
tunity — $20.000 — I’ll  prove  I’m  worth 
more.  Box  1247  Editor  &  Publisher. 


Artists-Cartoonists 


AWARD-WINNING  Editorial  Cartoon¬ 
ist.  16  years  experience.  Widely  re¬ 
printed.  Highest  recommendations  pro¬ 
vided  by  present  employer.  Box  1088, 
Editor  &  Publisher. 


PAPER  SOLD — Art  Director  on  large 
daily  newspaper  for  15  years.  24  years 
experience  all  types  editorial,  some  tiro- 
motional.  Political  and  sport  cartoons 
—cover  drawings — spots — maps — court¬ 
room  and  feature  sketching — picture 
page — society — fashion  layouts — retouch¬ 
ing — complete  roto  magazine.  In  charge 
of  8  artists.  Interested  in  political  car¬ 
tooning  but  will  consider  offer  where 
ever  experience  of  use.  Box  1227  Editor 
&  Publisher. 

66 


Artists-CartoonistK 


EDITORIAL  CARTOONIST;  also  ex¬ 
perienced  in  sports  and  feature  draw¬ 
ings.  Mature.  Any  Chart  Area.  Box 
1216  Editor  &  Publisher. 


Circulation 

I  CIRCULATION 
EXECUTIVE 

I  Available  May  I 

Prefer  highly  competitive  area  where 
j  constant  results  are  required.  Excellent 
I  background  with  organizational  and 
!  promotional  ability.  Exceptionally 
strong  Home  Delivery  specialist.  Age 
42,  married.  Outstanding  record  con- 
I  firmed  by  recognized  leaders  in  News-  i 
I  paiier  Industry.  Available  for  immedi- 
i  ate  interview.  Box  1223  Editor  &  Puli- 
I  Usher. 

I  - 

j  CIRCULATION  MANAGER  or  Road- 
I  man.  Three  years.  Married,  24.  Colum- 
!  bus  Dispatch,  Delaware,  Ohio.  ' 


CiRCULATION  MANAGER 

With  diversified  and  successful  record  i 
of  achievements  in  management,  pro¬ 
motion  and  labor  operation.  Practical 
experience  in  organizing,  developing, 
controlling  and  promoting  circulation 
department  on  a  sound,  economical  and 
proactive  basis.  Thoroughly  competent 
trouble  shooter.  Able  in  administration, 
training  and  communications.  Can  ar- 
;  range  for  interview  during  American 
j  Newspaper  Publishers’  Convention.  Box 
I  1253  Editor  &  Publisher. 


Circulation 


DO  YOU  NEED  a  budget-minde<l  cir¬ 
culation  director?  19  yrs.  exp.  on  ICM 
to  lOOM  circ.  Level-headed  promoter, 
strong  on  administration,  ^x  1232 
Editor  &  Publisher. 


HOME  DELIVERY  SPECIALIST  — 
Extensive  experience  in  all  phases  of 
circulation  sales  and  carrier  promcv 
tion.  Married,  family,  34  years  old.  | 
Seeking  iiosition  with  future.  Box  1199 
Hkiitor  &  Publisher. 


{  SIX  YEARS  CITY  and  country  experi¬ 
ence.  Married,  two  children.  Wants 
\  Circulation  Manager’s  position  on  8  to 
I  25,000  paiier- — Chart  Areas  2,  6,  or  8. 
Box  1263  Editor  &  Publisher. 


Display  Advertising 


EXPERIENCED 
CAPABLE 
EFFICIENT 

ADVERTISING 
MANAGER 

Proved  record  in  retail,  classified  and 
general  in  highly  competitive  large  as 
well  as  small  market  dailies.  Know 
effective  promotion,  use  of  Bureau  ma¬ 
terial  and  market  studies,  staff  organi¬ 
zation  for  greater  efficiency  and  how 
to  keep  expense  within  range.  Best  of 
all  have  promotion  ideas  I  Good  reasons 
for  leaving  present  position.  Will  see 
you  in  your  office  or  at  ANPA  in  NY. 
Write  Box  1106,  Editor  &  Publisher. 


Display  Advertising 


\  16  YEARS  ADVERTISING  and  admit- 
'  istrative  exiierience  on  28M  daily.  Fow 
years  National  ad  manager  and  CrWit 
I  manager.  Seeking  advancement  as  M 
vertising  manager  or  equivalent.  Fits 
ily,  38  years  old.  Excellent  backgrouti 
Box  1096.  Editor  &  Publisher, 


ADVERTISING  MANAGER 
AVAILABLE 

Virginia,  No.  or  So.  Carolina 
15  years  ex|>erience  in  large  and  snul 
dailies.  Capabie,  energetic,  efficiett 
Proven  record  and  lineage  buikht-l 
Southerner.  :i9  years  old.  Box  lUf 
Editor  &  Publisher. 


NEED  A 

LEADER  OF  MEN? 

I  Top  staff  man  desires  Retail  Adw- 
tising  Manager’s  job.  An  idea  man  ™ 
outstanding  lineage  and  account  buia- 
ing  record  in  all  classifications.  1$ 
I  year,  100,000  to  200,000  2nd  and  S" 
pai>er  hard,  intelligent,  and  constns- 
tive  selling  exi>erience.  A.B.  Dep* 
Family,  age  33.  Available  for  Jw* 
York  ANPA  Convention  interview.  Bb 
1201  Editor  &  Publisher, 


NEWSPAPER  SPACE  SALESMitf 
Age  31.  Would  like  to  relocate  St 
California  or  San  F'rancisco  area.  Tw 
years  selling  to  Nat’l  accounts— t* 
years  Media  Research  and  Ansly* 
Sales  Aids,  Sales  Presentations  f* 
major  newspaper  chain.  Can  hw 
Nat’l  Rep  or  Local  Staff.  Box  IV 
Editor  &  Publisher. 


EDITOR  ac  PUBLISHER  for  April  8,  19« 


SITUATIONS  WANTED 

Editoritd 


SITUATICMVS  WANTED 

Editorial 


SirUATICWyS  WANTED 

Editorial 


SITUATIWCS  WANTED 

Editorial 
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**  editor  &  REPORTERS  ** 

Sational  C’learinit  house  for  competent 
ptnonnel  roast-to-coast  at  no  charRe 
to  employer.  Phone.  Write  or  Wire 
headline  personnel  (Aaency) 

51  W.  4S  St..  New  York.  OXford  7-6728 


OPPORTI'NITY  on  medium-larRe  daily 
HURht  hy  reporter-<ie8kman.  27.  with 
four  years  daily,  half-year  weekly  ex- 
lefience.  Now  on  25,000  class  PM  in 
Eastern  suburb.  All  lieats,  rewrite,  sub- 
itantial  ileskwork.  Married,  child,  vet. 
Prrfer  West  Coast,  hut  will  ro  any- 
vhera.  Box  1104,  Editor  &  Publisher. 


BRIGHT  KUTURE  —  Must  he  Chart 
Area  2.  iRnore  if  job  you  offer  is  a 
deadend.  I  won't  be  happy  unless  it 
leads  to  solid  shot  at  WELL-Compen- 
satetl  responsibility.  All-beat  reportinR, 
all  desks,  city  and  manaRinR  editor 
experience.  ThorouRh.  ARe  30.  B.A.. 
still  learninR.  Hiahest  recommendations 
from  present  employer.  Box  1209  Edi¬ 
tor  &  Publisher. 


BY-LINE  WANTED  j 

for  humorous  and  thouRht-provokinR  i 
analysis  of  your  front  |>aRe.  For  more  ■ 
information  write  Box  1228  Editor  St 
Publisher. 
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SMALL  CITY  EDITOR  last  three 
^ears — metropolitan  deskman  five  years 
-wants  to  move  up.  Box  1116.  Elditor 
k  Publisher. 


COPY  EDITOR  —  mature  capable. 
Fast,  accurate  editinR,  sharp  heads. 
Experienced  slot.  wire.  Prefer  medium 
city,  iiermanent.  Box  1113,  Editor  St 
Publi^er 


reporter  skilled  in  local  Rovern- 
ment.  'ThorouRh.  enjoys  investiRative 
work,  research.  Vet..  36.  family.  Box 
1141.  Eklitor  &  Publisher. 


WRITER  -  PHOTOGRAPHER.  eiRht 
years  pro  news  experience.  Univ.  of 
Missouri  J-School  photo  Rrad  assist. 
Srangraver.  wirephoto.  Mawazine  ar¬ 
ticles.  pix  stories.  Pix  ideas  in  Life 
Nov.  '60.  Accept  photo  editorial  spot 
any  area.  Bo.x  1144.  Editor  St  Pub- 
lister. 


YOUNG  (29)  public  relations  director. 
Midwest  liberal  arts  colleRe,  wants 
REPORTING  AND  FEATURE  WRIT¬ 
ING  job  with  urban  daily  in  Arizona, 
California  or  New  Mexico.  Will  fur¬ 
nish  tear  sheets,  resume  and  come  for 
personal  interview.  Box  1139,  Editor  & 
Publisher. 


)OL 

iction 


CONSERVATIVE 
SOUTHERNER 

now  in  executive  job  on  metropolitan 
New  Y’ork  publication  seeks  spot  as 
editor,  executive  editor  on  compatible 
daily.  Chart  Areas  3  or  4.  Box  1183, 
Editor  &  Publisher. 


EDITOR  -  REPORTER  -  WRITER.  Col¬ 
lege.  Seven  years  solid  experience.  Seeks 
challenRinR  |>osition.  Box  1187,  Editor 
k  Publisher. 


nd  admit- 
laily.  Fotr 
ind  Credit 
int  as  Ad- 
ent.  Fa*, 
ickgrouai 


MATURE  COURTHOUSE  and  general 
aaignment  re|>orter  seeks  spot  with 
Northern  New  Jersey  paper.  Four 
years'  exi>erience  with  Eastern  dailies. 
Box  1195.  Editor  &  Publisher. 


READY  TO  GO  RIGHT  NOW! 
Single,  male,  27.  for  Overseas  job. 
B.S.J.  Five  years  newswritinR.  editinR; 
know  all  phases.  Salary  up  to  you. 
Know  F'rench.  Available  immediately. 
Box  1061,  Elditor  &  Publisher. 


,GER 

xrolina 
and  stnal 
effieieal 
■e  buildR. 
Box  1» 


REPORTER.  35.  news  si>orts.  Ten 
years  solid  experience.  Wants  to  move 
up.  Box  1182.  Editor  &  Publisher. 


bPORTS  EDITOR,  young  —  experi- 
mced  A  to  Z.  Marri^.  Eiagerly  seek¬ 
ing  more  resiyonsibility  —  better  op- 
^irtunity.  Now  Jt2  man  with  25,000 
daily.  Box  1180,  Editor  &  Publisher. 


A  SPORTS  WRITER 

nw  sports  editor  of  20,000  a.m.  is 
f^y  to  move  up.  Experience  all 
Pnases;  married,  25.  Looking  for  large 
'It  metro  oiwration  that  can  offer  a 
Wogressive  future.  Prefer  p.ra.  in 
Chart  Areas  3,  4  and  6,  but  would 
pnsider  the  opiMirtunity.  Reply  Box 
1.41  Editor  &  Publisher. 


■CBLE  NEWSMAN.  22  years  exper 
•nc*.  sacks  job  on  copy  desk  or  i 
editor,  small  or  medium  daily  i 
weekly.  Box  1242  Editor  St  Pul 
usher. 


e^SSISTANT  CITY  EDITOR  50,000 
®.  daily;  32.  with  9  years  experience 
reporter  deskman,  seeks  change  for 
responsibility,  opportunity.  Box 
1248  Editor  &  I^blisher. 


DESKMAN-REPORTER.  31.  single, 
seeks  financial  growth  opportunity  1 
F'lorida  or  Pennsylvania  in  similar  I 
capacity.  Now  doing  municipal  report-  | 
ing,  features,  heads,  re-write,  editing  | 
with  award-winning  14.000  daily.  Box  , 
1238  Etiitor  St  Publisher. 


EDITOR  Hel|>ed  build  small,  corny  j 
weekly  into  sprightly,  full-size  OFF- 
SETT  daily  of  15,t00  circulation  in  less 
than  nine  months.  Against  tough  com-  | 
l>etition,  too!  Now  faced  with  turn- 
clock-hack  program.  At  37.  prefers  ! 
new  career  challenge.  Politically  con-  i 
servative.  Chart  Areas  4.  10,  2.  1.  12. 
Box  1218  Editor  &  Publisher. 


EDITOR,  PUBLISHER'S  ASSISTANT. 
Mature,  versatile,  experienced.  News- 
pa|)er  or  magazine.  Box  1229  Ekiitor 
St  Publisher. 


EDITORIAL  EXECUTIVE 

Mature  newsman,  experienced  on  week-  I 
lies,  dailies,  house  orjrans;  desires  New 
York  or  Lono:  Island  iK>st.  Box  1256  I 
Editor  &  Publisher.  | 


EXPERIENCED  NEWSMAN  (lesires 
job  |K>8sibiIity  leading  to  e<litorial  writ- 
intr.  Have  handled  all  tyi>es  news  cov-  I 
eratre.  includinir  much  local  govern¬ 
ment.  Also  features,  some  editing,  re-  I 
write.  Now  employed.  Box  1237  ^itor 
&  Publisher. 


EXPERIENCED  SOCIETY  EDITOR  | 
wants  straight  news,  features  or  wom¬ 
an's  VRfte:  also  consider  publishinR 
house  or  periodical.  Box  1243  Editor 
&  Publisher. 

E'ARM.  PHOTO.  FEATURE;  12  years  ' 
experience;  i>ermanent  change;  under  I 
35.  Box  1'267  Editor  &  Publisher.  I 


E'ORMER  EDITOR-REPORTER  who 
sold  himself  to  TV-Radio-Films  wants 
return  of  his  soul.  He  believes  this 
may  accomplished  through  chal¬ 

lenging  creative  opportunity.  Family 
of  six  hungrily  awaits  success  for  this 
30-year-oId  talent,  now  head  of  own 
general  communications  agency.  If 
you  arc  in  a  position  to  help,  please 
w'rite  Bo.x  1125,  Elditor  &  Publisher. 


IDEAL  JOB  WANTED;  Managing  edi¬ 
tor  medium  daily  seeks  challenging 
Iiost  with  growth  potential  on  Western 
or  Southwestern  paper  in  pleasant  com¬ 
munity  suited  to  family  living.  In  re¬ 
turn,  offers  ideal  background;  A-1 
education,  experience,  references.  Box 
1249  Editor  St  Publisher. 


INTELLIGENT  REPORTER  also  capa¬ 
ble  of  lucid  editorials,  imaginative  head¬ 
lines,  creative  makeup,  staff  and  art 
sui>ervision.  Soundly  eclucated.  Experi¬ 
enced  and  disciplined  in  the  trade. 
Strong  in  economics,  aviation,  military 
affairs.  Young  (26).  marri^,  ambi¬ 
tious,  I  want  a  tough,  responsible  job 
that  can  only  be  filled  by  a  thorough 
newsman.  Available  July  1.  Box  1089, 
Editor  &  Publisher. 


NEED  EDITOR  for  editorial  page  or 
comi>etent  city  editor?  I'm  both  young 
and  experience  with  the  ability  to  per¬ 
form  a  good  job  now  and  the  capacity 
to  improve.  Versatile  experience  from 
reporter  to  managing  editor.  Box  1203 
Elditor  &  Publisher. 


NEWSMAN  11  years  on  dailies,  all 
phases.  Wants  challenge,  future  in  pub¬ 
lic  relations,  trade  journal  or  maga¬ 
zines.  J-grad.  35.  Likes  people,  busi¬ 
ness  world,  science.  Box  1211  Editor  St 
Publisher. 
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PHOTOGRAPHER  -  REPORTER,  early 
.'iOs,  10  years  experience  including  press 
association  work  in  Europe,  several 
languages,  administrative  ability;  look¬ 
ing  for  interesting,  challenging  |)oai- 
tion  in  news,  photo,  or  public  relations 
field.  Box  1226  Editor  &  Publisher. 


RECEiSSION  SALARY”  concession.  Ca¬ 
pable  editor,  executive,  foreign  and 
domestic  ex|>erience.  Reliable,  consist¬ 
ent.  Single,  no  dependents.  Mildly 
mature.  Available  New  York  interview. 
Prefer  Chart  Areas  1,  2.  3.  Box  1204 
E<litor  &  Publisher. 


REPORTER,  31,  offers  3  years  experi¬ 
ence  covering  many  phases  of  U.S. 
space  effort  as  news  e<litor  of  national 
aircraft  and  missile  magazine.  INS 
staffer  for  three  years.  Box  1259  Editor 
St  Publisher. 


SLOTMAN,  DESKMAN  —  Successful 
small-town,  big-town  e<Iitor,  under  40, 
seeks  s|iot  on  good-sized  morning  daily. 
Now  employeil.  Chart  areas  10.  12.  6, 
4.  2.  I.  Box  1271  E<litor  &  Publisher. 


SPORTS  EDITOR  strong  on  feature, 
general,  area  new's  some  photography 
trying  to  esca|>e  10-year  rut.  Prefer 
si>orts,  feature  <»r  college  imblicity  but 
will  try  any  iiosition  if  it  means  chance 
to  learn.  BA.  married,  go  anywhere. 
Box  1251  Etiitor  St  Publisher. 


SPORTS-  Family  man,  ,34.  with  12 
years  ex|>erience.  now  stymietl  on  metro- 
imlitan  pa|>er,  seeks  i>ermanent  sports 
editorship  20.()C0  -  80.000  circulation 
range.  Can  easily  handle  all  |>hnses  of 
news  room  work,  features,  local  ideas 
a  specialty.  F'or  resume  write  Box  1252 
Editor  &  Publisher. 


SPORTSWRITING  MY  BUSINESS. 
Seek  l)eat  large  or  metropolitan  daily. 
5Lj  years  exi)erience.  31.  married,  top 
references.  Will  go  anywhere  for  right 
8iM>t.  Box  1214  ^itor  &  Publisher. 


TELEGRAPH  EDITOR,  copydesk,  slot 
or  rim.  F'ast.  accurate  |>ro.  experiences! 
layout.  make-ui>.  College,  family  man; 
employed  medium  daily.  Box  1239  Edi¬ 
tor  &  Publisher. 


TIRED  OF  RUNNING  from  place  to 
l>lace,  trained  writer-photographer.  26, 
with  acknowledge  talent  contemplates 
marriage,  desires  career  city  or  sub¬ 
urban  beat.  Exi>erience  includes  nine 
months  covering  all  a8i>ects  small  New 
England  town.  Contact  R.  K.  Paul, 
.309  W.  Ray,  High  Point,  N.  C. 


TRADE  BOOK  managing  editor  2 
years;  dailies  5  years;  press  relations 
background;  can  use  camera.  Chart 
areas  4.  5.  8.  9,  10,  12.  Box  1206  Editor 
&  Publisher. 


TWO  YEARS  AGO  we  legan  editing 
old-fashioned  country  weekly — this  year 
it  was  named  No.  1  in  state.  Now  we're 
seeking  new  challenges  with  future — 
daily  or  public  relations.  Will  split 
forces  or  continue  as  husband-wife 
team.  Both  J-grads;  weekly,  daily.  PR 
exi)erience.  Best  references.  Chart 
Areas  1,  2,  6.  Box  1261  Editor  St  Pub¬ 
lisher. 


VERSATILE  WRITER  on  lookout  for 
feature  writing  post  on  national  maga¬ 
zine,  Sunday  Supplement  or  house  or¬ 
gan.  Six  years  company  writing  and 
camera  exi>erience.  Rutgers  graduate. 
English.  Chart  Area  2  only!  Box  1236 
Editor  &  Publisher. 


WOMAN  REPORTER.  24.  BSJ..  ex- 
[»erience<l  w'oman's  page  news,  features, 
seeks  i>o8ition  on  daily  50.000  -  circu¬ 
lation.  Chart  Areas  1,  2.  6.  Box  1219 
Editor  &  Publisher. 

WOMAN  WRITER  with  magazine, 
public  relations,  radio  ex!>erience  would 
work  for  nominal  fee  for  experience 
on  small  Texas,  New  Mexico.  Okla¬ 
homa  daily.  S|ieak  Spanish:  English 
major.  Box  127.3  E<litor  St  Publisher. 

WRITER-REPORTER:  13  years'  ex- 
l>erience  dailies,  public  relations.  Heavy 
news,  feature  writing.  Can  use  camera, 
edit  photographs.  Wants  challenging 
writing-reporting  job  on  progressive 
:  paper  as  final  i>ermanent  connection. 
I  College  grad,  35,  marrie<l.  Mid-west 
or  West  preferred.  Write  E.C.A..  150 
.  West  Granview,  Quincy,  III. 


WRITING-EDITING  spot  wanted.  NY'C 
area,  by  editor-writer,  27.  now  doing 
analytical  articles  on  U.S.,  interna¬ 
tional  industry,  finance,  politics,  iier- 
sonalities  as  staffer  on  top  business 
daily.  4  years  ex|)erience.  Box  1217 
Editor  St  Publisher. 


YOUNG.  AWARD  WINNING  daily 
sports  editor  interested  in  you.  if  you're 
intereste<l  in  siKtrts  readershiii.  Can 
provide  convincing  columns,  makeup, 
art.  photography,  straight  and  feature 
news  ciips.  Box  1231  Editor  St  Pub¬ 
lisher. 


YOUNG.  versatile.  award  -  winning 
newsman,  now  on  Capitol  Hill.  Over¬ 
seas  preferreii.  Knows  F'rench  and 
Greek.  Box  1266  Editor  St  Publisher. 


Hechanieal 


COMPOSING  ROOM  FOREMAN  — 
Hi};hly  recommended  to  run  your  com- 
posinK  room.  Aks  *13.  15  years  dailies. 
Chart  Area  2.  Box  11C3.  Editor  & 
Publisher. 


PKODUCTION  ASSISTANT,  specialis¬ 
ing;  in  TTS  installation  and  typesetting. 
Union,  1207  Editor  &.  Publisher. 


PRODUCTION  MANAGER 

.  .  .  with  composing  and  press  room 
liackground.  25  years  siwnt  on  small 
ami  large  dailies.  New  process  experi¬ 
ence.  F'ormer  employers  for  references. 
Box  1208  Editor  &  Publisher. 


Photography 


Life  ambition  to  be  NEWS  PHOTOG¬ 
RAPHER.  Young  family  man.  pres¬ 
ently  in  Circulation,  desires  imsition 
with  smali  newspaiier.  Will  re-locate. 
Has  Rollei  and  is  ready,  willing,  and 
able  to  photograph.  Chart  Area  1  or  2. 
Box  1233  Editor  &  Publisher. 


Promotion 


PROMOTION  MAN.  broad  experience 
in  high-|>owered  circulation  contests, 
l^k  promotions,  etc.,  for  leading 
newspaiiers  and  commercial  organiza¬ 
tions.  Available  full  time  or  free  lance. 
Box  1117,  Editor  &  Publisher. 


ADVERTISING  PROMOTION.  Cr^ 
ative.  forceful  writer,  managerial  cali¬ 
ber.  N.  Y.  daily,  trade  daily,  national 
magazine  exi)erience.  Market  know¬ 
how  api>liances,  apparel.  $10,000.  Box 
1257  ^itor  &  Publisher. 


PuMic  Relations 


PUBLIC  RELATIONS 
We  have  hundreds  of  publicity,  public 
relations  and  employee  communications 
)>eople  on  file.  Send  us  your  job  specs. 
We'll  send  you  resumes  to  match.  Con¬ 
tact.  Bill  McKee.  BIRCH  PERSON¬ 
NEL.  6  E.  Madison  St.,  Chicago  2, 
Illinois.  CE  6-5670. 


PUBLIC  RELATIONS  —  PROMOTION 
Capable-imaginative-skillful.  10  years 
know-how.  Now  top  level  as  industrial 
PR  director.  Plan,  conduct  compelling 
programs.  BS  Bus.  Adm.  Resume.  Box 
1197,  Editor  &  Publisher. 


NEWSMAN,  over  10  years  experience 
with  radio  and  newspaiwr,  desires  pub¬ 
lic  relations  work  in  northeast  Ohio. 
Married,  hard  worker,  community- 
minde<i.  college  graduate,  employed. 

!  Box  1254  Editor  St  Publisher. 


PUBLIC  RELATIONS:  knows  all 
I  phases  of  news,  projects,  promotions 
and  publications,  internal  and  external. 
Heavy  on  editing,  writing  organization 
ami  contact  work.  Wants  to  make  i)er- 
manent  connection.  West  or_  Mid-west 
preferred.  College,  married,  .35,  relocate 
and  travel.  Box  1246  HIditor  and  Pub¬ 
lisher. 


Special  Editions 


"WE  DON'T  SCORCH  THE  EARTH" 
Nationwide- References 
Robert  Peck  Carmean  &  Associates 
P.  O.  Box  3362,  Austin  13.  Texas 


CENTENNIAL  SESQUI.  PROGRESS 
Editions.  Ten  years’  experience.  Sin¬ 
cere;  will  produce  results.  College;  37. 
:  Box  10'?3,  Editor  &  Publisher. 
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Are  We  Strangling  Student  Journalism? 


Bv  Dorothy  Salte» 


Professional  journalists  often  Similarly,  student  journalists  the  newspaper’s  editorial  policy,  have  to  face  these  brick  wilt 
say  that  working’  on  oallege  and  are  in  a  \uilnerable  position.  This,  too,  was  done  because  the  every  day.  If  we  believe  in  tb 
university  publications  is  ex-  There  is  too  much  at  stake  to  newspaper  was  “too  liberal  and  integrity  of  journalism,  souk. 
cellent  training  for  students  be  able  to  freely  print  the  truth,  was  not  representative  of  the  thing  ought  to  be  done  abw 
planning  to  make  journalism  a  Consequently,  many  of  our  col-  student  body.”  these  restrictive  conditions.  Br 

career.  Most  professionals  do  legiate  publications  have  turned  •  »  *  c  •  students  cannot  do  it  their, 

come  from  the  ranks  of  under-  into  house  organs,  acting  as  -Advisors  Are  Censorius  selves,  as  many  college  editon 

graduate  publications.  mouthpieces  of  the  administra-  But  control  is  not  always  ex-  hav’e  found  out  too  late.  Th(y 

Under  present  conditions  tion  or  public  relations  sheets  erted  after  something  has  oc-  help,  from  outside  orgini. 

these  future  journalists  are  be-  for  the  college.  College  adminis-  cured  which  is  displeasing  to  zations  such  as  commeitia 
ing  subjected  to  the  highest  de-  trators  naturally  want  to  pre-  some  group  of  persons.  Often  it  newspapers, 
gree  of  infringment  on  freedom  sent  a  good  face  to  the  world,  js  delegated  directly  to  faculty 

of  the  press,  or  censorship  and  and  are  extremely  unhappy  “advisors”  who  act  as  censors  lrrr*pon*ibiliiy 

suppression  of  news.  The  frus-  w’hen  something  happens  to  of  all  material  that  goes  into  But  what  about  irresponsibi: 
trations  encountered  by  student  dirty  that  face.  the  papers.  These  “advisors”  ity?  This  is  a  valid  concern,  as 

editors  in  their  search  for  the  At  the  University  of  Texas  read  every  bit  of  the  copy  and  student  editors  sometimes  gf 
truth  would  arouse  howls  of  several  years  ago,  the  editor  of  rnake  changes  as  they  wish,  or  carried  away  and  flaunt  the- 
anguish  if  these  same  restric-  the  student  newspaper  was  else  reject  it  entirely.  This  is  immaturity,  abusing  the  privi 
tions  were  placed  on  our  work-  placed  on  disciplinary  probation  more  often  the  problem  at  small  leges  they  do  have.  But  in  th« 
ing  press.  for  accumulating  three  traffic  colleges,  where  a  degree  of  more  most  serious  cases  we  still  hav 

Pressures,  both  direct  and  in-  tickets.  The  probation  automati-  professional  help  is  often  our  libel  laws,  which  apply  ; 
direct,  are  constantly  applied  to  cally  disqualih^  him  from  con-  needed.  In  all  fairness  it  must  student  publications  just 
student  journalists  by  adminis-  tinning  as  editor.  The  tickets  be  said  that  some  advisors  play  much  as  to  professional  pub 
trations,  faculties,  alumni,  and  had  been  acquired  more  than  a  a  vital  role  and  are  sympathetic  lications.  In  borderline  cases  tb 
sometimes  even  fellow  students,  month  before  he  was  called  be-  to  students’  goals,  but  these  ad-  most  workable  solution  is  a  pub 
It  is  not  an  overstatement  to  fore  the  discipline  committee,  visors  are  all  too  few.  More  lications  board,  made  up  equall: 
say  that  many  college  editors  but  at  the  time  his  case  was  often  their  role  is  strictly  as  a  of  students  and  adults,  the  lat 
are  faced  with  the  choice  of  re-  called  the  paper  was  in  the  mid-  censor.  ter  representing  the  faculty,  ad 

ceiving  their  degrees  or  express-  die  of  an  editorial  series  on  problem  of  ministration,  and  alumni.  Suer 

ine  their  honest  convictions,  “faculty  silence.  AnovkAfus  #.4',rv  !1.  hrkf)  minivnal 


ing  their  honest  convictions. 
This  has  happened  before,  and 
is  still  happening  today. 


caiiea  tne  paper  was  m  tne  mm-  censor.  ter  representing  the  faculty,  ad¬ 

dle  of  an  editorial  series  on  Then  there  is  the  problem  of  ministration,  and  alumni.  Suet 
“faculty  silence.  finances.  Most  collegiate  publi-  a  board  could  exercise  minima 

The  Bngham  Young  Lnive^  cations  are  subsidized  by  the  control  yet  would  be  a  restrair, 
sity  pubh^tions  boart,  which  university,  and  the  power  of  the  'ng  influence  on  irresponsibility 


More  often  the  consequences  consists  of  three  students  and  purse-strings  cannot  be  ignored.  Such  boards  have  proved  highly 
are  less  severe,  with  the  editor  four  faculty  members,  votes  on  ^Vhen  a  newspaper  receives  80  effective  and  satisfactory  a 
simply  being  fired.  A  North-  all  editorial  staims  of  the  cam-  operating  money  schools  such  as  Cornell  Univer 

western  journalism  professor  pus  newspaper.  Further  control  the  college,  in  the  form  of  sity  and  Northwestern  Univer 

recognized  the  problem  by  ironi-  is  exer^  since  the  newspaper  outright  subsidy,  sity. 

cally  saying  that  he  was  “sus-  is  printed  on  university  pnnt-  ^  ^  libertarian  would  eve- 

picious”  of  any  collie  editor  ing  presses.  One  time,  acco^ing  can  be  reduced,  and  oppose  stabilization  such  as  th. 

who  hadn’t  been  A/ed  to  the  pr^ent  editor  of  the  pa-  ^  withheld.  Ideally,  cam-  bul  it  must  be  acknowledge 

Wechsler,  editor  of  the  New  per,  the  administration  actual^  publications  should  be  in-  that  19,  20,  and  21-year^ 

York  Post,  told  a  c^ference  of  stuped  the  presses  and  deleted  dependent,  as  they  are  at  Har-  students  sometimes  do  go  on 
college  newspaper  editors  that  certain  material  University  and  DePauw  the  deep  end,  resulting  in  d.r 

“the  notion  of  censorship  m  col-  At  Elmhuret  (Ill.)  College  a  University.  These  newspapers  aster  for  the  college  and  tb 

lege  pape^  is  an  absu^ity  diffe^nt  kind  of  control  is  ex-  completely  by  sub-  newspaper.  Too,  the  newspap.: 

However,  he,  too,  admitted  the  ercised.  In  answer  to  qu^es  scriptions  and  advertising.  But  has  a  r^ponsibility  to  the  co; 
futility  of  this  statement  by  from  newspaper  steff  men^ro  lege  if  for  no  other  reason  tha: 

humorously  adding:  “I  want  to  the  faculty  and  administrotaon  j  newspapers  that  it  carries  the  college^ 

assure  the  firot  college  editor  simply  say:  No  comment.  The  administra-  name. 

that  IS  fired  for  following  this  editor  of  the  newspaper  said  journalists  ca, 

admonition  that  there  are  no  that  rumors  circulated  several  cj4.j4.j-i  i.1j  ^  ^  •  . 

jobs  on  the  Post  at  this  time.”  months  ago  about  the  abolition  Student  editors  should  not  (Continued  on  page  62) 

of  the  college  debate  team  have 

Revocation  of  ‘License’  uot  been  definitely  verified  or  | - - ““S 


Student  editors  should  not 


(Continued  on  page  62) 


Revocation  of  ‘License’ 


The  conditions  under  which  refuted,  for^  no  faculty  ^  mem- 
college  editors  must  work  are  h®rs  or  administrators  will  say 


like  they  would  be  for  the  com¬ 
mercial  press  if  the  federal  gov¬ 
ernment  had  the  power  to  li¬ 
cense  newspapers.  If  a  news¬ 
paper  became  too  critical  or 


anything  about  it.  This  sounds 
like  a  ludicrous  situation  to  pro¬ 
fessional  journalists,  but  is  a 
serious  problem  at  this  college. 

In  1955,  the  editor  of  the 


stepped  on  too  manv  toes,  the  campus  newspaper  at  UCLA 
license  would  be  revoked.  Jour-  was  removed  by  the  dean  of 
nalists  would  be  in  a  vulnerable  studente  because  the  paper  was 
position,  and  the  press’  right  “too  liberal  and  didn’t  reflect 
to  be  a  public  watch-dog  would  views  of  the  students.  A 

similar  thing  happened  last  fall 

‘ — -  at  the  University  of  California 

(Miss  Sattes  is  a  senior  at  the  at  Berkeley,  where  the  entire 
Medill  School  of  Journalism,  staff  of  the  student  newspaper 
Northwestern  University,  and  is  resigned  because  the  student 
editor  of  the  Daily  Northwest-  government  passed  a  rule  which 


DAILY  FOR  SALE 

Dally  and  shopper  plus  large  job  plant,  grossing  excess  of 
five  million  annually,  includes  land,  building,  machinery  and 
equipment,  having  asset  value  in  excess  of  $1,250,000.  Substantial 
profit  1959,  good  cash  flow  in  I960.  Located  In  metropolitan 
California  city.  Price  $3,500,000  on  terms. 

Contact  Don  Searle,  11950  San  Viente  Blvd.,  Los  Angeles, 
Telephone  GR.  9-4141 ,  or  the  office  nearest  you  at 
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1737  DaSalat  St.,  N.W.  DE  7-27S4 
EX  3-34M 


SPAPERS  •  RADIO  AND  TELEVISION  STATIONS 

CHICAGO  DALLAS  SAN  FRANCISCO 

Richard  A.  Shahaan  Dawitt  Landis  John  F.  Hardatly 

Tribuna  Towar  Joa  A.  Oswald  III  SutW  St. 

DE  7-27S4  ISI I  Bryan  St.  EX  2-5471 
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ern,  campus  newspaper.) 


would  exert  more  control  over 
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we  use  all  of  the  arts  of  communication  to  serve  you  better 


Priiitrd  in  U.S.A. 


to  the  depths  of  the  sea 


Our  job  is  providing  communica¬ 
tions  of  all  kinds,  wherever  needed— 
whether  in  the  northern  snows  to  flash 
word  of  possible  enemy  missile  attack, 
or  in  business,  or  in  your  home. 

If  we  can’t  fill  your  needs  off  the 
shelf,  then  we’ll  start  fresh  and  create 
the  answer  to  your  problem.  We’ve 
done  that  hundreds  of  times. 

We  began  transatlantic  radio  tele¬ 
phone  service  in  1927. 

We  developed  the  world’s  first  un¬ 
dersea  telephone  cables  to  speed  large 


And  so  it  goes— Long  Distance  serv¬ 
ice,  Direct  Distance  Dialing,  the  Tran¬ 
sistor,  the  Solar  Battery— a  succession 
of  firsts  in  science  and  communication 
which  goes  hack  to  the  invention  of  the 
telephone  itself. 

Universal  communications— the  fin¬ 
est,  most  dependable  anywhere  — are 
what  we  deliver.  Inside,  for  home  or 
office  or  plant.  Outside,  on  land,  or 
under  the  sea,  or  through  the  air,  or 
into  space. 

We  invite  inquiries. 


numbers  of  calls  between  continents. 


We  recently  handled  the  world’s  first 
telephone  conversation  via  satellite. 
And  we  have  started  development  of  a 
world-wide  communications  system 
employing  satellites. 

When  industry  and  government 
needed  a  way  of  gathering  huge 
amounts  of  coded  information  from 
distant  points,  we  were  ready  with  our 
vast  telephone  network  and  Data- 
Phone,  which  transmits  at  extremely 
high  speeds. 


Actual  undersea  photo  of  telephone  cable  off  coast  of  Florida. 
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from  the  reaches  of  space 

Unretouched  time  exposure  shows  Echo  1  communications  satellite  (long 
line)  crossing  heavens  right  to  loft.  Shorter  lines  are  stars  "in  motion.” 

Tup’ 
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